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No.  11 


)URS  WAS  THE  HONOR  AT  PRESIDENTS  REQUIEM 

reM  Comrades  of  Alaskan  Tour  Laid  Aside  Pencils  to  March  As  Mourners  at  Washington  and  Marion 

Ceremonies  at  Request  of  Mrs.  Harding 


[ARION,  Ohio,  Aug.  9.— There  have 
f  been  ‘‘official  parties”  without  num- 
i  whi^  included  newspa^r  men  as- 
'  to  cover  their  activities,  but  it 
jd  for  Mrs.  Warren  G.  Harding, 
of  America’s  Editor  President,  to 
those  of  her  husband’s  Alaska  party 
entirely  new  status. 

athe  trip  of  the  funeral  train  across 
eontinent  she  sent  from  the  car  “Su- 
b”  a  request  that  the  newspaper  men 
B  had  gone  to  Alaska  with  the  Presi- 
t  Aould  accompany  his  body  from 
^Is^on  to  Marion  as  members  of  her 
tonal  party,  with  the  understanding 
t  they  would  be  at  the  final  exercises 
MlNKiper  men,  but  her  close  per- 
dfcfands.  She  had  reserved  for  them 
Kokent  place  in  the  exercises, 
fa  act  of  thoughtfulness  was  typical 
Mn.  Harding  during  her  entire  time 
WaAington,  but  more  especially 
the  long,  tiresome  trip  to  Alaska. 
War  she  nor  the  late  President  ever 
riooked  an  opportunity  to  extend 
alesics  to  the  correspondents.  There 
ee  about  20  in  the  party  which  left 
lAington  on  June  20,  but  it  dwindled 
il  thtf  e  were  only  eleven  to  arrive 
ard  the  funeral  train  in  Marion.  No 
a  newspaper  men  were  permitted  to 
td  that  train,  most  of  the  army  of 
Kspondcnts  in  Marion  having  come 
Other  trains  or  with  President  Cool- 
^  The  correspondents  included  by 
l  Harding  in  the  official  funeral  party 
e:  Charles  Michelson,  New  Yo'rk 
rid;  E.  Ross  Bartley  and  Stephen  T. 
ly.  Associated  Press ;  George  K. 
wes.  International  News  Service ; 
TOice  Martin,  United  Press;  James 
jKourse,  Universal  Service ;  Robert 


By  ROBERT  BARRY 


Barry,  Philadel^ia  Public  Ledger;  Rob¬ 
ert  L.  Norton,  Boston  Post;  Richard  V. 
Oulatian,  New  York  .Times;  Carter 
Field,  New  York  Tribune;  Charles  G. 
Ross,  St.  Louis  Post-EHspatch ;  Robert 
B.  Armstrong,  Los  Angeles  Times. 

The  trip  of  the  funeral  party  from  San 
Francisco  to  Washington  and  then  to 
Marion  was  handled  without  incident, 
everything  possible  being  done  by  Secre¬ 
tary  George  Christian  to  give  the  corre¬ 
spondents  aboard  the  train  the  actual 
plans  as  they  were  decided  by  Mrs.  Hard¬ 
ing. 

G.  Manson  Foote,  of  the  W'ashington 
office  of  the  Western  Union,  who  had. 
made  the  trip  to  Alaska  with  the  party, 
was  aboard  the  train  and  through  him 
arrangements  were  made  for  a  special 
corps  of  operators  at  the  small  stations 
in  the  Far  West.  An  incident  illustrates 
how,  even  in  such  sorrowful  circum¬ 
stances,  every  consideration  was  shown 
to  the  correspondents.  * 

All  available  operators  in  Nevada  were 
assembled  at  Elko  in  advance  eff  the 
train,  as  that  was  the  best  clearance 
point  for  the  volume  of  copy  sent  daily 
from  the  train. 

When  Elko  was  reached,  the  train  did 
not  stop.  It  was  a  most  serious  situa¬ 
tion  for  the  correspondents,  as  operators 
had  been  withdrawn  from  other  points 
along  the  line.  Secretary  Christian  gave 
orders  that  the  train  should  be  stopped 
at  the  next  station,  five  miles  distant,  the 
batch  of  copy  was  handed  to  a  railroad 
official,  who  detached  a  locomotive  from 
a  freight  train  and  carried  the  dispatches 
back  to  Elko. 


Throughout  the  Alaskan  trip  the  Presi¬ 
dent  had  maintained  the  most  cordial 
personal  contacts  with  all  the  newspaper 
men.  He  chatted  with  them  on  every 
possible  occasion,  and  Mrs.  Harding, 
overwhelmed  wi^  dowers  and  candy, 
sent  some  of  those  forward  to  the  news¬ 
paper  men.  Aboard  the  U.  S.  S.  Hender¬ 
son,  the  President  in  his  strolls  on  the  deck 
caught  step  with  correspondents  or  stood 
against  a  railing  in  conversation  with 
those  he  happen^  to  meet.  He  entered 
a  shuffle  board  tournament  along  with 
63  other  members  of  the  party,  including 
Cabinet  officers,  their  wives.  Army  and 
Navy  officers,  correspondents,  photo¬ 
graphers,  telephone  engineers  and  White 
House  secret  service  men  and  clerks. 

Every  entrant  paid  a  dollar  to  play,  the 
entire  purse  going  to  the  winners.  In 
the  drawing  for  partners  the.  President 
was  paired  with  G.  E.  Roaf,  photogra¬ 
pher  for  the  Seattle  Times. 

The  correspondents  were  quartered  at 
San  Francisco  in  the  Palace  Hotel  three 
floors  under  the  Presidential  suite.  They 
had  access  to  doctors  and  nurses  at  all 
times. 

At  Marion  complete  preparations  were 
made  to  handle  the  great  volume  of  copy 
on  the  funeral.  There  were  about  100 
men  on  the  story. 

BY  SAM  BELL 

IH’ashington  Corresptmdcnt  of  Editoi  &  Pub¬ 
lish  ek) 

66|VO  finer  contact  of  genuine  under- 
standing  and  sympathy  ever  was 
established  between  an  American  Presi¬ 


dent  and  the  newspaper  men  than  that 
which  governed  the  relations  of  Presi¬ 
dent  Warren  G.  Harding  and  the  writers 
of  the  capital.” 

That  is  the  sentiment  contained  in 
resolutions  adopted  by  the  Standing 
Committee  of  Correspondents  on  Presi¬ 
dent  Harding’s  death  and  signed  for  the 
corps  by  the  membership  of  the  com¬ 
mittee  composed  of  Robert  Barry,  chair¬ 
man;  Gus  J.  Karger,  Roy  A.  Roberts 
and  Arthur  S.  Henning.  The  resolution, 
which  had  to  await  the  arrival  in  ffle 
Capital  of  the  President’s  body  to  obtain 
the  signature  of  Chairman  Barry,  fol¬ 
lows  : 

“No  finer  contact  of  genuine  understanding 
and  sympathy  ever  was  established  between  an 
American  President  and  the  newspaper  men 
than  that  which  governed  the  relations  of 
President  Warren  G.  Harding  and  the  writers 
of  the  Capital.  As  a  publisher  and  editor  he 
understood  the  ambitions  and  the  aspirations 
of  the  craft;  in  every  conceivable  way  he 
sought  to  add  to  the  joys  of  the  profession; 
to  expedite  and  facilitate  the  work  of  those 
responsible  to  the  public  for  accurate  report 
of  ^^'hite  House  and  administration  activities. 
His  personal  charm  and  lovable  disposition, 
coupled  with  great  candor,  and  implicit  faith 
in  the  integrity  of  those  who  dealt  with  him, 
inspired  deep  affection  and  abiding  respect  in 
the  hearts  of  the  Washington  correspondents. 
We  mourn  in  his  passing  the  loss  of  a  real 
friend,  of  a  colleague,  whose  connection  with 
the  profession  shed  a  greater  dignity  and  lus¬ 
ter  on  it.  A  great  American,  a  good  man, 
has  been  called  to  his  last  reward.  „ 

“To  Mrs.  Harding,  no  less  gracious  in  the 
friendship  she  entertained  and  inspired,  we 
offer  on  behalf  of  the  corps  of  Washington 
correspondents  our  deep  sympathy,  and  the 
consolation  that  she  will  find  in  the  affection 
of  the  American  people,  which  will  preserve 
throughout  all  time  the  memory  of  the  man 
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whom  she  ins|iired  and  comforted  throughout 
the  best  years  cf  his  life.** 

A  second  resolution  signed  by  Gus  J. 
Karger  and  Roy  A.  Roberts  follows : 

“The  standing  committee  of  Washington  cor¬ 
respondents.  testifying  to  its  sorrow  over  the 
death  of  a  dear  friend  and  newspaper  col¬ 
league,  Warren  G.  Harding,  takes  this  la'^t 
occasion  to  demonstrate  its  affection  and  le- 
•pect  by  designating  an  escort  of  honor  to 
accompany  the  body  of  the  President  when  it 
is  carried  from  the  White  House  to  the  Capitol. 
The  escort  wiil  cemsist  of  the  new’spaper  men 
who  accompanied  the  President  and  Mrs.  Hard¬ 
ing  to  Alaska;  those  newspaptT  men  who  were 
stationed  at  Marion  and  accompanied  Mr.  Hard¬ 
ing  as  a  candidate  on  his  campaign  tours; 
the  reporters  who  daily  covered  the  White 
House  assignment;  the  correspondents  represent¬ 
ing  the  Ohio  newspa;)ers;  the  members  of  the 
standing  committee  of  corresiwndetits,  and 
James  D.  Preston,  superintendent  of  the 
Senate  press  gallery  and  W.  J.  Donaldson, 
superintendent  of  the  House  press  gallery. 

In  the  funeral  procession  which  con¬ 
veyed  the  President’s  body  from  the 
White  House  to  the  Capitol  Tuesday  a 
section  was  reserved  for  newspaper  men 
chosen  from  their  association  with  the 
dead  President. 

Marching  were  the  newspaper  men 
who  accompanied  the  President  and  Mrs. 
Harding  on  the  Alaska  trip  and  who  re¬ 
turned  to  Marion  for  the  burial  with  the 
funeral  train. 

The  newspaper  men  who  accompanied 
Mr.  Harding  in  the  campaign  of  1920. 

The  correspondents  of  Ohio  new-.- 
papers  in  Washington. 

Members  of  the  standing  committee 
of  correspondents  and  James  D.  Preston, 
superintendent  of  the  Senate  press  gal¬ 
lery  and  V\^  J.  Donaldson,  superintendent 
of  the  House  press  gallery. 

The  special  trains,  one  carrying  the 
body  of  President  Harding  to  Marion, 
and  the  other  President  Coolidge  and 
his  party  to  the  burial  there  Friday  drew 
heavily  on  the  Washington  newspaper 
corps  and  took  along  a  number  of  men 
from  New  York  and  Boston  that  came 
to  VV^ashington  with  President  Coolidge. 
The  reporters  accompanying  President 
Coolidge  were : 

Vincent  Byers,  .Associated  Press ;  Ray¬ 
mond  G.  Carroll,  Philadelphia  Public 


l,cdger ;  Paul  Mallon,  United  Press ; 
Hal  H.  Smith,  New  York  Times: 
George  Durno,  International  News 
Service;  Ralph  Collins,  New  York  Her¬ 
ald;  George  Authier,  New  York  World; 
Robert  Smith,  Chicago  Tribune;  Robert 
Brady,  Boston  Post;  William  Gavin, 
Boston  Traveller;  Theodore  Joselin, 
Boston  Transcript ;  Michael  Hennessy, 
Boston  Globe;  (^orge  H.  Himan,  Jr., 
Universal  Service;  Robert  T,  Small. 
Consolidated  Press ;  Edward  T.  Hunter, 
Philadelphia  North  American,  and  Boy- 
den  R.  Sparkes,  New  York  Tribune. 

The  Washington  men  who  returned 
with  the  Harding  futieral  train  Thursday 
were  the  same  ones  who  accompanied 
the  President  on  the  .Alaska  trip  and  fol¬ 
lowed  the  President’s  body  back  to 
Marion  at  the  express  request  of  Mrs. 

1 1  arding  were ; 

E.  Ross  Bartley,  Stephen  B.  Early, 
Associated  Press ;  Lawrence  C.  Martin, 
United  News;  George  R.  Holmes,  Inter¬ 
national  News  Service;  James  Nourse, 
Universal  Service;  Robert  Barry,  Phila¬ 
delphia  Public  Ledger;  Charles  R.  Mich- 
elson.  New  York  World;  N.  O.  Mes¬ 
senger,  Washington  Star ;  Richard  V. 
Oulahan,  New  York  Times;  Grafton 
Wilcox,  Chicago  Tribune;  Charles  Ross, 
St.  Louis  Post-Dispatch ;  Carter  Field, 
New  York  Tribune  and  Robert  L.  Nor¬ 
ton,  Boston  Post. 

The  honor  escort  of  newspaper  men 
who  marched  in  file  with  the  Generals 
and  .Admirals  on  either  side  of  the  cais¬ 
son  Wednesday  consisted  of  Harry  N. 
Price,  Washington  Post;  Russell  Young, 
Washington  Star;  Frank  R.  Lamb, 
Washington  Times;  John  A.  Kennedy, 
Washington  Herald ;  Ralph  A.  Collins, 
New’  York  Herald ;  Boyden  Sparks, 
New  York  Tribune;  Harry  Ward,  In¬ 
ternational  News ;  Michael  Hennessy, 
Boston  Globe;  G.  Gould  Lincoln,  Wash¬ 
ington  Star ;  George  R.  Holmes,  Inter¬ 
national  News;  Isaac  Gregg,  New  York 
Sun :  Lawrence  C.  Martin,  United  Press ; 
Winder  R.  Harris.  Universal  Service ; 
Glenn  I.  Tucker,  New  York  World:  E. 
A.  Knorr,  Central  News ;  E.  Ross  Bart¬ 
ley,  .Associated  Press ;  Samuel  William¬ 
son.  New  York  Times. 


‘30”  IS  PRINTERS’  FLORAL 
TRIBUTE  TO  HARDING 


A  MONO  THE  THOUSANDS  of 
striking  floral  tributes  to  the 
late  President,  himself  a  printer, 
on  the  funeral  day  in  Washington, 
August  8,  was  that  from  the  print¬ 
ers  of  the  District  of  Columbia. 

It  was  a  great  printer’s  rule  in 
white  flowers,  bearing  the  figure 
•‘30.” 


Harding  and  of  Vice-President  CooK^^ 
just  as  we  also  have  those  of 
Wilson,  the  Kaiser,  John  D 
and  others.  We  had  liad  the^ 
brought  up  to  date,  proofs,  were 
and  copies  supplied  to  the  news  Z: 
some  davs  before.  **• 


“We  did  not  make  these  preparitinn. 
because  we  knew  the  illness  would^ 
fatal.  Some  people  say  we  had  imiS! 
information,  and  that  we  were  hoMm.". 
back.  That  was  not  so;  we  laiew*il! 
more  than  anyone  else  what  would  ha^ 
pen,  and  when  the  news  did  arrive  « 
were  in  the  midst  of  our  first  ed^ 
which  was  about  as  difficult  a  time  f* 


PRESSES  STARTING  AS  FLASH  CAME, 
BUT  NEW  YORK  PAPERS  WERE  READY 


Four  Hours’  Handicap  Limited  First  Editions  to  Brief  Stories, 
but  Coast,  Washington,  Vermont  and  Local  Sources 
Made  Later  Issues  Complete 


TIANDIC.APPED  by  four  hours’  dif- 
ference  in  time.  New  York  morn¬ 
ing  papers,  reporting  the  death  of  Presi¬ 
dent  Harding  in  their  issues  of  August 
3,  accomplished  what  authorities  agree 
was  one  of  the  most  remarkable  feats  in 
journalistic  history. 

W'hile  the  Times,  following  its  cus¬ 
tomary  policy,  made  no  special  attempt 
at  speed  in  announcing  news  of  the  death, 
it  is  claimed  that  its  final  issues  of  Friday 
morning  gave  the  fullest  and  most  thor¬ 
ough  accounts  on  all  angles  of  the  na¬ 
tional  loss. 

Every  possible  news  source  was  tapped 
by  the  Times  on  the  night  of  the  death, 
and  the  6  o’clock  edition  was  absolutely 
complete  in  every  detail,  the  management 
claims. 

This  edition  contained  a  full  page  of 
news  direct  from  R.  V.  Oulahan.  Times 
correspondent  at  San  Francisco;  more 
than  three  columns  from  Plymouth.  Vt., 
giving  the  complete  story  of  how  Presi¬ 
dent  Coolidge  was  sworn  in  by  his 
father;  comment  from  political  leaders 
and  prominent  men  of  Washington.  D. 
C.,  and  New  York ;  story  from  London ; 
a  special  story  from  Marion,  besides  an 
obituary  on  Mr.  Harding,  a  history  of 
President  Coolidge,  an  editorial  and  an¬ 
other  similar  matter  prepared  beforehand. 
The  editorial  was  written  before  Mr. 
Harding’s  death,  but  was  not  put  in  typer 
until  Thursday  night.  On  every  page  of 
this  last  editiem  column  rules  were  turned. 

Thorough  covering  of  the  news  was 
given  in  the  first  edition  of  the  Times, 
which  went  to  press,  as  usual,  at  12.20 
a.  m.  .A  complete  story,  running  more 


than  two  columns,  from  the  San  Fran¬ 
cisco  correspondent,  made  this  edition. 
The  Times  went  to  five  editions. 

A  difficulty  with  which  the  Times  had 
to  contend  was  the  Sunday  edition,  part 
of  which  was  already  on  the  presses 
when  the  flash  was  received.  C.  M. 
Graves,  in  charge  of  the  rotogravure 
section,  was  immediately  notified.  The 
presses  were  stopped.  Two  full-page 
portraits  of  Harding  and  Coolidge  were 
etched  during  the  night,  and  more  than 
half  of  the  Times  Sunday  edition  ap¬ 
peared  with  this  addition. 

Feature  pages  of  the  Times  Sunday 
paper  were  also  being  printed  early  Fri¬ 
day  morning.  These  pages  contained 
many  references  to  Mr.  Harding’s  illness. 
Printing  was  stopped  and  all  matter  care¬ 
fully  edited  and  brought  up  to  date. 
Within  a  few  hours,  the  presses  were 
again  at  work. 

Carr  V.  Van  Anda,  managing  editor, 
and  Joseph  F.  Tebeau,  night  managing 
editor,  are  credited  by  their  associates 
with  full  responsibility  for  the  showing 
made  by  the  Times. 

Just  20  minutes  after  receiving  the  flash 
of  Mr.  Harding’s  death,  the  Tribune  was 
being  sold  at  "rimes  Square,  beating  all 
other  newspapers  uptown,  according  to 
Tribune  check,  by  31  minutes.  The  first 
edition  contained  three  pages  of  Harding 
and  Coolidge  matter,  including  a  column 
and  a  half  spot  news  from  San  Francisco. 
The  latter  was  written  by  Carter  Field. 
Tribune  Washington  correspondent,  who 
had  accompanied  Mr.  Harding  on  the 
.Alaskan  trip.  The  Tribune  claims  the 
first  paper  sold  on  up-town  streets  with 


the  quantity  and  quality  of  its  first  edi-  l-artprl ^  “ 

tion,  did  not  make  its  appearance  until  "tlr  N^w  Yor^na^ 

an  hour  later  ,  the  other  New  A  ork  papers  wait  till  mid. 

When  the  President  was  first  stricken,  ^ges  h\VS  ^ve^blin  Sp 
Julian  S.  Mason,  managing  editor,  started  ^  c  u  n 

preparation  for  possible  calamity.  A  .At  11  the  first  bulletin  told  us  that 
leased  wire  was  secured  direct  to  San  ^  *loctors. 

Francisco.  Tribune  correspondents  in  ^  ^  ^  next  bulletin,  said  Mr.  Swopt 

foreign  countries  were  wired,  and  esti-  "  ^  have  administered  oxt- 

mates  of  Mr.  Harding  from  prominent  *1,  a  u  u 

foreign  officials  were  received  and  put  in  Hardinj 

type  early.  Practically  all  three  pages  dead.  By  12:15  a.  m.  the  re-idatj 
of  Harding  material  in  the  first  edition  “  was  all  we  could  do 

was  on  plates  ready  for  the  presses,  when  ‘O*"  edition.  The  announcement 

needed.  "The  Tribune  went  to  seven  w'as  made  in  the  centre  of  the  front 

with  a  heavy  black  border. 

ivf  w  .*  -u  t  *1,  ^  t  “At  12 :30  we  received,  by  teleptwiie,  j 

Mr.  Mason  attributes  the  speed  of  the  f^om  Charles  Michelson,  on7»ff 

Tribune  not  to  its  famous  gravity  sys-  correspondent  with  the  Presided 
J*"  patty,  in  which  he  described  how  the  od 

of  the  men  and  women  of  staff.  T^  came.  From  that  time  on  we  ran  our 
entire  staff  had  been  carefully  instructed  unions  as  usual-that  is,  at  1:45  243 
to  nieet  just  the  sudden  ernergency,  which  3.30  j  ,eft  the  office  at  2  o'clock 
finally  arrived.  They  responded  to  their  knowing  that  I  had  a  heavy  day  to  iS 
duties  wfith  reniarkable  efficiency  Mason  forward  to.  The  late  watch-it  is  loowu 
Mid,  and  the  showing  made  by  the  Tri-  ‘death  watch’ — kept  on,  for  wt  lad 

bune  was  made  possible  only  through  special  crew  of  men  working  until 

their  combined  efforts.  3  o’clock  for  the  past  few  days.  Mr 

In  the  New  Y^ork  Herald  office  C.  M.  Swope  waited  un^il  5. 

Lincoln,  managing  editor,  was  away  ill,  “We  ran  off  more  than  100,000  extn 
but  before  he  left  the  office  earlier  in  the  papers,  and  it  is  an  interesting  fact  tha 
week  he  had  prepared  for  the  emergency  everyone  was  absorbed.” 
that  would  arise  should  the  President  The  World  was  ready  with  its  cuts.  Ii 
grow  vvorse  instead  of  better.  iMwrence  the  later  editions  pictures  of  the  past  and 
P.  Covington,  copy  desk  chief,  remained  present  chief  e.xecutives  occupied  cum¬ 
in  charge.  manding  positions  on  the  first  page.  Tie 

The  Herald*  runs  off  its  first  edition  at  second  and  third  pages  were  devoted  to 
midnight,  and  the  news  of  the  President’s  the  life  history  of  the  dead  President  and 
deatlt  arrived  four  minutes  before  that,  features  of  it  were  a  series  of  nine  cuts 
There  had,  however,  been  a  warning  bul-  of  Mr.  Harding — six  of  them  from  his 
letin  about  11 :30,  so  it  was  possible  to  last  tour — and  one  of  Mrs.  Hatding, 
get  a  300-word  story  into  the  first  edition.  Iwaring  the  caption,  “A  Loyal  Helpmate 
The  obituary  of  President  Harding —  Bereft.”  Both  story  and  pictures  were 
five  columns  of  it — had  been  prepared  in  ready  for  the  emergency,  as  also  was  an 
advance,  together  with  a  four-column  life  account  of  President  Coolidge’s  publk 
story  of  President  Coolidge.  On  the  work. 

front  page,  in  the  later  editions  appeared  “The  outstanding  event  from  our  point 
a  three-column  picture  of  Mr.  Harding,  of  view,”  remarked  Mr.  Beazell,  “was  the 
A  picture  of  the  same  size  on  page  three  fine  way  in  which  the  office  organization 
revealed  their  new  President  to  Herald  stood  the  test.  Everyone  workrf  at  high 
readers.  tension.  Our  universal  desk,  which  deals 

“Once  the  first  edition  had  been  dealt  with  both  local  and  telegraph  copy,  was 
with,”  said  Covington,  “everything  else  very  efficient.  J.  Eiarl  Clauson  was  * 
was  straightforward.  The  news  itself  the  job  as  night  managing  editor,  assk- 
was  a  surprise,  coming  as  it  did  after  ed  by  W.  T.  Bliss.  Tames  E.  Deverhan- 
optimistic  reports;  but  from  the  time  died  the  make-up.  James  F.  Griffith  had 
when  the  President’s  illness  had  been  re-  just  started  on  his  vacation,  but  « 
garded  as  serious  we  had  taken  steps  to  swing  man,  James  S.  Collins,  in  addhior 
meet  any  emergency,  .All  we  had  to  do  to  being  exceprtionally  able  in  other  ways 
W’as  to  find  a  prominent  place  on  the  first  was  on  the  desk  with  which  he  is  thor- 
and  second  pages  for  the  main  story  as  it  oughly  familiar.” 
came  in;  then  to  put  the*  life  stories  of  The  World  made  no  attempt  to  run  at 
Harding  and  Coolidge  on  the  second  ajid  editorial,  but  it  did  secure  brief  tri^ 
third  pages,  following  these  up  with  a  and  condolences  from  nineteen  promintf 
special  dispatch  from  Washington,  and  men  in  New  York  from  various  walks « 
placing  the  ordinary  news  farther  back.”  life.  This  work  was  done  entirely  in  tk 
The  Herald  also  carried  an  editorial  on  office,  by  telephone. 

“Warren  G.  Harding”  which  occupied 
over  a  column  on  page  ten.  How  up-to 
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The  New  York  American,  aided  by  * 
downtow’n  location,  early  editions,  and 


the-minute  it  was  is  revealed  by  the  thorough  preparation,  was  able  to  bot 


all  other  New  York  newspapers  to  Brook¬ 
lyn  Bridge  by  nearly  an  hour. 

Preliminary  preparation  was  in  dw 


opening  sentence: 

“The  shock  which  comes  to  the  coun¬ 
try  this  morning  is  one  such  as  has  not  .  . . -  .._ 

been  experience  since  the  passing  of  and  under  the  direction  of  Victor  Wat 

Theodore  Roosevelt.”  son.  city  editor.  .As  soon  as  tl* 

There  are  features  about  the  way  in  President  was  taken  sick._  Watsiw  sait 
which  the  New  York  World  handled  the  Ijiitis  J.  Lang,  staff  political  writer,  to 
new’s  that  make  the  story  full  of  interest  Plymouth,  Vt.,  to' cover  Coolidge.  He 
as  an  example  of  foresight.  The  story  is  organized  gangs  in  the  composing 
related  by  William  P.  Beazell,  assistant  press  room,  and  editorial  rooms,  and  n™ 
managing  editor,  who  was  on  duty  at  the  rehearsals  each  night  during  the  week 

time  with  his  chief,  Herbert  Bayard  before  the  President’s  death  in 


Swope,  managing  editor. 


tion  for  sudden  emergenev. 


William 


We  always  have  on  hand,”  he  said.  Carver,  acting  night  editor,  Williani 


“about  twenty-five  obituaries  of  men, 
who,  from  the  point  of  view  of  news,  are 
of  national  or  internaticmal  importance. 

This  is,  of  course,  the  usual  custom  in 

newspaper  offices,  and  we,  therefore,  had  _ _  _ _  . 

already  prepared  the  story  of  President  American  printed  a  full  page  of  pidm* 


v-antl,  . . -  ^ 

acting  night  city  editor,  two  copy 
men,  and  one  rewrite  man  were  appor 
to  remain  on  duty  until  7  o’clock  m 


morning.  . 

In  the  first  edition  after  the  flam  tw 
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,  i}„aine  and  Coolidge.  A  four- 
®!i  ™  cut*of  President  Harding,  pre- 
iTbeforehand.  was  placed  on  the  front 
SJ^fdLorated  with  flags  at  half  mast. 
iTi  brief  bulletin  announcing  the  death 
‘  lived  The  .\merican  ran  four  extra 
^ions,  printing  145.(lO()  extra  copies. 

When  the  flash  came  it  took  but  seven 
«Les  to  rush  the  kfarding  pages  from 
r  co^PO^ing  room  floor.  A  reversed 
which  had  been  ready  a  week,  bear- 
JJg  the  words  “Harding  Dead,  was  used. 

Beniamin  Bloom,  circulation  manager, 
»ho  had  gone  home  at  11  o’clock,  re¬ 
turned  and  took  charge  of  the  emergency 
Lt  of  27  trucks  which  had  been  organ- 
ited  Monday  to  carry  papers  to  all  parts 
If  the  city  in  the  event  Harding  s  illness 
Lved  fatal.  Within  15  minutes  after 
L  flash,  the  fleet  was  drawn  up  and 


rewiy-  ,  .  . 

One  hundred  thousand  copies  of  the 
Daily  News’  first  edition  were  recalled 
on  receipt  of  the  flash  and  the  paper  was 
completely  remade.  Page  One  was  given 
over  to  a  full-page  picture  of  the  late 
President.  Page  Two  was  also  filled 
with  pictures— for  the  first  time  in  the 
paper’s  history.  On  the  double-truck, 
one  page  carried  pictures  of  President 
Coolidge  made  the  day  before  and  the 
other  late  photographs  of  Mr.  Harding. 
The  back  page  was  also  turned  over  to 
the  Presidential  picture  storj'. 


Six  pages  of  pictures  of  President 
Harding’s  funeral  at  Washington  ap¬ 
peared  in  the  Daily  News  on  Thursday, 
two  hundred  negatives  having  been 
brought  from  the  Capital  b.v  Philip  A. 
Payne,  managing  editor,  by  airplane. 

.K  view  of  the  casket  as  it  lav  in  the 
East  Room  of  the  White  House  Wednes¬ 
day  ni^t  shared  the  first  page  with  a 


SPEED  LIMIT  DIDN’T  COUNT 

U.  P.  Rushed  Wire  Man  100  Miles  in 
Auto  to  Reach  Coolidge 


Difficulties  in  securing  news  for  their 
association  from  President  Calvin  Cool¬ 
idge  at  the  isolated  farmhouse  in  Ply¬ 
mouth,  Vt.,  .Aug.  3,  were  disposed  of  by 
the  United  Press,  which  rushed  a  tele¬ 
graph  operator  100  miles  by  automobile 
at  top  speed  along  dangerous  roads  in  the 
dark  of  early  morning. 

Paul  Mallon,  U.  P.  staff  correspondent, 
was  sent  from  the  New  York  office  to 
Plymouth  on  Monday,  and  remained 
tliCTe  the  entire  week.  On  the  night  of 
President  Harding’s  death  he  drove  by 
automobile  75  miles  an  hour  over  country 
roads  to  the  nearest  telephone  to  give  the 
flash  to  New  York. 

The  United  Press  had  provided  for  a 
leased  wire  to  Rutland,  Vt.,  to  cover 
Coolidge’s  departure  for  Washington,  but 
M  operator  was  not  easily  found.  Wil¬ 
liam  Lynch,  superintendent  of  telegraphs, 
at  4  o’clock  Friday  morning  got  in  touch 
with  Roy  Sharp,  an  operator  at  Trov, 
\.  Y. 


Sharp  volunteered  to  drive  the  100 
mil«  to  Rutland  and  promised  to  be  there 
in  time  to  man  the  wire  when  Coolidge 
arrived.  The  A.  T.  &  T.  Co.  telephoned 
ahead  to  State  troopers  on  the  road  be¬ 
tween  Troy  and  Rutland  that  Sharp  in 
a  Paige  car  was  about  to  pass  through, 
breaking  all  speed  limits.  The  troopers 
agreed  not  to  stop  him. 

Leaving  Troy  at  6.45  in  the  morning. 
Sharp  reached  Rutland  at  9.25.  His  car 
averaged  a  speed  of  38  miles  an  hour. 
Repairs  were  being  made  in  the  main 
highway  and  there  were  several  detours. 

But  Sharp  kept  his  promise,  and  when 
Mallon  arrived  at  .Rutland  with  Coolidge 
rriday  morning  on  the  way  to  Washing- 
tOT,  the  U.  P.  wire  was  open  to  New 
York. 


Harding  Worth  $700,000 

"^be  estate  of  the  late  President 
Harding  is  estimated  by  close  friends  in 
Ohio,  to  be  worth  between 
wOO.flOO  and  $800,000.  The  control¬ 
ling  interest  of  the  Marion  Star,  sold 
brought  him 

.  -4.000.  Mr.  Harding’s  last  will,  made 
1“^  before  he  left  Washington  for 
•Maska,  has  not  yet  been  probated. 


snapshot  of  the  artillery  team  moving 
off  from  the  White  House  toward  the 
Capitol.  The  entire  last  page  pictured 

rmer  President  Wilson  in  his  car  await¬ 
ing  the  start  of  the  procession.  By  re- 
(|uest  of  the  White  House  staff,  Mrs. 
Harding  was  not  photographed  during 
the  funeral. 

The  double-truck  and  the  inside  cover 
liages  showed  views  of  the  funeral  from 
the  Capitol  dome  and  other  vantage 
points  and  other  pictures  ran  through 
five  pages  of  descriptive  text. 

Excellent  printing  results  were  noted 
in  the  photograph  of  the  casket  in  the 
White  House.  The  negative  was  made 
from  a  five-second  exposure  without 
flashlight,  and  the  cut  was  printed  on  the 
regular  gravure  stock  used  by  the  News 
for  its  outside  pages. 


WILLS  PLANT  TO  EMPLOYEES 


Require*  Worker*  to  Incorporate 
$100,000  Printing  Bu*ine** 

By  the  will  of  Newell  C.  Mansir,  pro¬ 
prietor  of  a  large  printing  establishment 
in  Holyoke,  Mass.,  and  owner  of  a  Maine 
Summer  camp,  the  entire  printing  busi¬ 
ness  has  been  turned  over  to  his  em¬ 
ployees,  who  are  required  to  incorporate 
the  business  for  $100,000. 

The  will  specifies  how  many  shares  of 
stock  each  employee  shall  have.  The 
length  of  service  is  recognized. 


Reporter*  Sold  Harding  Extra 

Sc'R.vNTON,  -Aug.  6. — Members  of  the 
Scranton  Times  staff  served  as  newsiboys 
after  a  special  edition  had  been  issued  on 
the  death  of  President  Harding.  No 
newsboys  were  available  for  the  first  spe¬ 
cial  issue  by  the  Times  and  the  reporters 
and  others  in  the  news  department  volun¬ 
teered  to  sec  that  the  papers  were  cir¬ 
culated. 


WRITER  OF  FAMED  NOTE 
TO  MOROCCO  DIES 

“Perdicari*  Alive  or  Rai*uli  Dead” 
Dictated  by  “Eddie”  Hood, 
of  A.  P.,  Dean  of  Capi¬ 
tal  Corp* 

(By  Telegraph  to  Kdito*  &  I'eiLisiicii) 

Washincto.n.  D.  C.,  .Aug.  9.— Edwin 
M.  Hood,  dean  of  Washington  corre¬ 
spondents  and  for  nearly  a  half  century 
with  the  Washington  bureau  of  the  .As¬ 
sociated  Press,  died  at  his  home  early 
Thursday.  Death  was  due  to  a  heart 
attack,  which  followed  a  siege  of  bron¬ 
chitis  suffered  this  Spring.  He  was  65 
years  old. 

Funeral  services  were  held  at  the 
home  today.  .A  gridiron  club  quartet 
sang  and  the  pallbearers  from  that  or¬ 
ganization  were  John  P.  Miller,  William 
E.  Brigham,  Alfred  J.  Stofer,  Edgar  C. 
Snyder,  .Arthur  W.  Dunn  and  Frank 
Richardson.  The  body  later  will  be 
cremated. 

“Eddie”  Hood,  as  he  was  known  to 
his  associates,  was  the  grand  old  man  of 
journalism  in  Washington,  both  from 
point  of  age  and  time  of  service.  He 
was  born  in  Washington  November  17, 
1858,  and  entered  the  service  of  the  As¬ 
sociated  Press  as  a  messenger.  It  was  in 
the  days  when  leased  wire  service  was 
being  inaugurated  to  carry  the  news  from 
Washington,  and  “Eddie’’  became  one  of 
the  first  messenger  boys  to  handle  copy 
for  the  leased  wires. 

One  of  the  first  important  stories 
which  he  wrote  ujKin  becoming  corre¬ 
spondent  for  the  .Associated  Press  was  a 
report  of  the  funeral  of  President  Gar¬ 
field,  and  it  was  upon  the  evening  of  the 
great  state  funeral  of  the  late  President 
Harding,  whose  body  lay  upon  the  same 
catafalque  which  held  that  of  Garfield, 
that  “Eddie”  Hood  passed  away. 


PUBUCITY  WORLD  BOWS  IN  CONDOLENCE 


iTiHE  EXECUTIVE  OFFICERS  of 
-*■  the  National  Council  of  American 
.Association  of  Advertising  Agencies  re¬ 
quested  that  every  agency  member  com¬ 
ply  in  fullest  measure  with  the  proclama¬ 
tion  of  President  Coolidge  by  closing  its 
offices  and  observing  Aug.  10  as  a  day  of 
mourning.  A  special  notice  to  this  effect 
was  sent  out  to  members  of  the  Western 
Council,  signed  by  Mason  Warner,  chair¬ 
man.  and  F.  W.  Thurnau,  secretary. 

QNE  OF  THE  L.AST  PUBLIC 
”  appearances  of  President  Harding 
before  his  fatal  illness  was  as  the  guest 
of  the  British  Columbia  Institute  of 
Journalists  in  Vancouver,  July  27,  at  a 
dinner  given  in  his  honor  and  that  of  the 
American  newspaper  men  in  the  Presi¬ 
dential  party.  Mr.  Harding  was  intro¬ 
duced  to  each  of  the  Canadian  journal¬ 
ists,  including  Bernard  McEvoy,  dean  of 
the  Dominion’s  newspaper  men.  and  T. 
Francis  Bursill,  who  has  been  57  years 
in  newspaper  work. 


QLD  MEMBERS  of  the  National 
Editorial  Association  recall  that  the 
late  President  and  Mrs.  Harding  spent 
their  honeymoon  on  the  N.  E.  A.  tour 
and  convention  at  St.  Paul  in  1891.  Mr. 
Harding  was  then  a  member  of  the  asso¬ 
ciation. 


RESOLUTIONS  OF  CONPO- 
Icnce  to  Mrs.  Harding  were  pawed 
bv  the  Theatrical  Press  Rcprei 
of  .America.  Aug.  3.  at  a  meet* 
Broadway-Claridge  Hotel.  Nevk 

lyEMORIAL  SERVICES 

held  shortly  by  the  BatraMlie 
Press  Club  of  which  Mr. 
tong  been  a  member.  In  a  letttjf ‘yyrinen 
March  5.  1923.  the  late  President  paQM- 
ised  to  spend  an  informal  evet^^  'irith 


the  club  as  soon  as  the  pressure  of  of¬ 
ficial  duties  permitted. 

/CHARLES  P.  HOWARD,  president 
of  the  International  Typographical 
Union,  expressed  that  organization’s 
grief  in  a  letter  to  Mrs.  Harding  Aug. 
3.  The  President  was  an  honorary  mem¬ 
ber  of  the  I.  T.  U. 


'T'HE  FOLLOWING  telegram  was 
-*■  sent  to  Mrs.  Harding  by  the 
Newspaper  Club  of  New  York,  of  which 
Mr  Harding  was  the  first  non-resident 
active  member: 

“The  Newspaper  Qub  of  New  York 
mourns  with  you  the  loss  of  our  Presi¬ 
dent  and  our  fellow-member,  and  pray 
you  will  be  sustained  in  this  hour  of 
sorrow.”  _ 

TYEAN  WALTER  WILLIAMS, 
president  of  the  Press  Congress 
of  the  World,  expressed  that  body’s  sym¬ 
pathy  to  Mrs.  Harding  in  this  telegram: 

‘“The  Press  Congress  of  the  World 
tenders  through  its  executive  committee 
sincerest  sympathy.  President  Hard¬ 
ing’s  wise  counsel,  generous  helpfulness, 
and  inspiring  leadership  have  contributed 
most  largely  to  the  service  of  the  Con¬ 
gress  toward  international  comradeship 
among  journalists,  a  cause  ever  dear  to 
him,  and  will  make  the  work  of  the 
Congress  a  memorial  to  him,  its  first  and 
only  honorary  President.” 


'C'DITORS  of  Forei^  Language  News- 
^  papers  in  Chicago  met  under 
the  auspices  of  the  .American  .As¬ 
sociation  of  Foreign  Language  News¬ 
papers  at  the  People’s  Gas  Building  and 
sent  Mrs.  Warren  G.  Harding  the  fol¬ 
lowing  message :  “Millions  of  people  of 
foreign  birth  or  extraction  bow  their 
heads  in  sorrow  for  the  death  of  our 
great  President,  and  invoke  the  blessings 
of  our  Ixird  to  give  you  strength  to  bear 
'our  nation’s  and  the  world’s  great  loss.” 


Choosing  the  field  of  diplomacy  and 
state  affairs  for  his  work,  Mr.  Hood  spe¬ 
cialized  and  became  a  recognized  author¬ 
ity  in  his  line.  To  recount  the  list  of 
news  beats  he  achieved  would  be  almost 
to  review  American  diplomatic  history  of 
his  day.  .Aside  from  his  service  in 
Washington,  Mr.  Hood  was  with  the  As¬ 
sociated  Press  staff  at  the  Paris  peace 
conference. 

•Among  the  closest  friendships  develop¬ 
ing  between  Mr.  Hood  and  American 
officials  was  said  to  have  been  that  with 
Secretary  of  ,State  Hay.  Out  of  this 
friendship  grew  the  famous  five-word 
message  to  the  Moroccan  Government 
concerning  a  kidnapped  .American. 

The  Secretary  of  State  had  drafted  an 
imposing  note  to  the  Moroccan  Govern¬ 
ment,  so  the  story  goes,  and  presented  it 
to  his  friend  for  comment. 

"It’s  too  long,”  Mr.  Hood  was  said  to 
have  advised. 

“What  would  you  say?”  asked  the 
Secretary. 

Instantly  the  correspondent  replied, 
“Perdicaris  alive  or  Raisuli  dead.” 

The  lengthy  note  went  into  the  waste 
basket,  the  pointed  five-word  message  was 
dispatched,  and  the  American  delivered. 

Mr.  Hood  was  a  member  of  the  Grid¬ 
iron  Club,  the  Overseas  Writers  and  the 
National  Press  Club,  each  of  which  or¬ 
ganization  plans  to  send  a  delegation  to 
the  funeral  services  at  the  home  today. 


BIG  DAIUES  PAY  TRIBUTE 

Afternoon  Newspaper*  in  New  York, 

Body  Wa*  Placed  in  Marion  Vault 

Afternoon  newspapers  in  New  York, 
Boston,  and  Chicago  suspended  publica¬ 
tion  Aug.  10  as  a  tribute  to  President 
Harding.  Such  action  is  said  to  be  the 
first  on  record  through  the  death  of  a 
public  official. 

The  New  York  Evening  Post  was  the 
first  New  York  newspaper  to  announce 
there  would  be  no  editions  published  Fri¬ 
day,  quickly  followed  by  similar  an¬ 
nouncements  by  the  Evening  World. 
Mail,  Sun  &  Globe,  Evening  Telegram, 
and  Evening  Journal. 

Late  Thurs^y  the  Chicago  American, 
Post,  Journal  and  News  announced  sus¬ 
pension  of  their  Friday  editions. 

Officials  of  news  agencies  with  head¬ 
quarters  in  New  York  reported  a  num¬ 
ber  of  clients  in  various  parts  of  the 
country  also  did  not  publish,  but  de¬ 
clared  a  majority  went  to  press  as  usual. 


NEWS  AGENCIES  HONOR  DEAD 

Wire*  Pau*e  Five  Minute*  a*  Harding’s 

Body  Wa*  Placed  in  Marion  Vault 

.At  the  moment  the  body  of  President 
Harding  was  being  placed  in  the  vault  at 
Marion,  O.,  August  10,  the  miles  and 
miles  of  wires  of  all  news  agencies  serv¬ 
ing  afternoon  papers  of  the  country 
ceased  for  five  minutes  to  flash  the  re¬ 
port  of  news. 

The  two  words,  “The  President."  sent 
from  the  United  Press  .Association’s 
wire  in  the  Marion  cemetery,  was  re¬ 
ceived  in  the  office  of  every  newspaper 
taking  that  service  and  by  every  bureau 
manager,  at  the  exact  moment  the  Presi¬ 
dent’s  body  was  placed  in  the  vault.  It 
was  a  signal  for  a  five-minute  pause  in 
all  work. 

The  .Associated  Press  and  the  Interna¬ 
tional  News  Service  adopted  similar 
means  of  notifying  clients  of  the  sad 
moment,  and  there  was  complete  silence 
on  news  wires  for  five  minutes. 


A.  M.  Edition  to  Announce  Death 

The  Mankato  (Minn.)  Free  Press,  an 
evening  paper,  issued  a  special  morning 
edition  covering  President  Harding^s 
death.  The  Associated  Press  wire  was 
opened  at  midnight,  and  four  pages  of 
news  and  pictures  were  given  every  sub¬ 
scriber  in  the  earlv  morning.  Automo¬ 
biles  and  motorcycles  were  used  for  dis¬ 
tribution  in  the  territory  not  covered  by 
carriers  or  mail  trains. 
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COOLIDGE  HAS  GOODWILL  OF  PRESS 
AS  HE  TAKES  PRESIDENCY 


a  notion  of  the  situation  from  their  own  official  family  of  the  administratkiB 
knowledire  of  events — seriuenees  and  take  nlace  in  the  near  tf® 


knowledge  of  events — sequences  and  take  place  in  the  near  future.  For 

sicnificances.  reason  the  newsnaner  citi.o/:..  ■  “** 


White  House  Corps  Believes  He  Will  Continue  Policy  of  Frank¬ 
ness  That  Harding  Introduced,  Though  Without  the 
“Inside”  Technical  Viewpoint 


significances.  reason  the  newspaper  situation  « 

Mr.  Harding  forever  had  an  engaging  likely  to  put  on  any  sort  of  new  ism 
way  for  seeking  public  reactions  through  until  fall.  ^ 

the  reporters — a  method  recommended  When  President  Coolidge  came 
to  him  by  his  long  years  as  a  newspaper  W'ashington  he  brought  with  him  Bel? 
man.  What  Harding  often  would  have  jamin  F.  Felt,  former  political  write^ 
done  had  he  been  the  editor  of  a  news-  the  Boston  Herald,  and  at  present  ^ 
paper  in  the  White  House,  he  did  in  his  vertising  manager  of  the  Boston  ArJz 


By  SAM  BELL 

(I'.’tslitngtcn  Ccrre.’tondcnt  of  Editor  &  Publisher) 

COOLIDCjE,  thirtieth  “picture,”  will  be  missing.  The  report - 


paper  in  the  White  House,  he  did  in  his  vertising  manager  of  the  Boston  deom 
talks  with  newspaper  men  and  gained  ment,  of  which  Frank  W.  SteanuR' 
the  same  results  through  type  not  di-  Coolidge’s  closest  friend,  is 
rectly  controlled  by  his  fingers.  Mr.  Felt  has  been  spoken  of  as  fw 

President  Coolidge  may  never  have  dent  Coolidge’s  private  secretarv^ 

fViraf  concA  /■\f  4Vsa  Vtoc  fVio4  Via  iaR«11  a.1.  .  <  * 


p.^LVlN  COOLIDGE,  thirtieth  “picture,”  will  be  missing.  The  report-  President  Coolidge  may  never  have  dent  Coolidge  s  private  secretary  W 
^  President  of  the  United  States,  ers  must  find  a  new  way  of  approach  ‘hat  sense  of  the  intangible  things  with  has  denied  that  he  will  take  the  place, 
meets  the  newspaper  men  of  Washing-  with  President  Coolidge,  but  there  is  newspaper  men  deal,  but  there  is  ^  President  Coolidge  and  Mri 

ton  and  the  country  on  familiar  terms,  every  indication  once  that  way  is  clearly  believe  he  reco^izes  Coolidge  ^sed  willingly  for  phot^. 


As  State  Senator,  Governor  of  Massa-  defined,  relations  as  satisfactory  as  those  value  of  getting  the  reaction,  and  graphs,  tl^  President  showing  ^ 
chusetts.  and  more  lately  as  Vice-Presi-  established  with  President  Harding,  will  as  a  successful  public  official  if  good-natured  he  was  about  it  when 

dent,  an  estate  which  carries  with  it  the  be  maintained.  ^  o'"  Publicist,  the  drove  to  the  Senate  office  building  Sat*. 


presiding  office  of  the  Senate,  Mr.  Cool¬ 
idge  has  dealt  with  the  newspaper  men 
and  literally  “knows  the  ropes.” 


It  is  a  bit  too  early,  perhaps,  to  fore- 


not  a  trained  editor  or  publicist,  the  drove  to  the  Senate  office  building  Sat*, 
value  of  landing  his  case  fairly  before  day  to  permit  the  camera  men  to  n 
the  people.  He  also  recognizes  the  right  “snaps”  not  available  in  the  crowded 


cast  with  accuracy  just  how  President  of  the  people  to  know  what  its  govern-  quarters.  The  only  time  he  ba^ed  > 

r _ _ i  _ : _ i _ .1 _  _ »  •  l  .1.  _  ....  1--.^  .r- _ i-_- 


The  extent  of  President  Coolidge’s  Goolidge  will  reveal  his  mind  on  those  ment  is  doing — be  it  the  most  trivial  last  Tuesday,  when  the  movie  i*, 
knowledge  of  the  rules  by  which  report-  always  pmding  before  the  twist  of  red  tape  or  the  formulation  of  a  wanted  him  to  go  up  on  tlw  hotel  root 


;;;  deal  with  rubHc  me?^^ 


He  doesn’t  like  the  adjective  "sili* 


larly  the  President  of  the  United  States,  action.  Mr.  Harding  had  a  The  coming  of  Calvin  Coolidge  and  to  be  used  in  connection  with  his 


viic  X  tcsiuciiL  lilC  WIllLCU  OlillCs,  r  1  ♦  ..^i,  •  ,  »  .  ^  .  •  •  .  •  .  **««, 

was  illustrated  immediately  upon  his  ar-  taking  the  newspaper  men  into  his  announcement  that  the  Harding  poll-  and  m  an  interview  granted  a  Wash. 

...-.roi  _  his  confidence  to  no  little  extent,  or  at  cies  will  remain  unaltered  until  the  ington  reporter  several  months  aim  ...i 


rival  in  Washington  to  take  over  the  confidence  to  no  little  extent,  or  at  cies  will  remain  unaltered  until  the  ington  reporter  several  months  ago  aad 
duties  of  his  high  office.  True  the  new  giving  them  a  hint  as  to  how  mat-  country  “is  notified  to  the  contrary”  submitted  to  him  for  consideration  l» 


country  “is  notified  to  the  contrary”  submitted  to  him  for  consideration  hr 


President  had  newspaper  men  ’with  him  Washington  to  assume  that  no  made  only  one  change,  elimination  of 

from  the  moment  he  took  the  oath  of  ‘cmation  elsewhere  or  give  the  nation  changes,  or  very  few  changes  m  the  the^^  Silent  before  the  name  “Silat 


office  in  the  dim-lighted  little  room  in 
his  father’s  farm  house  at  Plymouth 
Notch,  Vt.,  early  Friday  morning,  but 
his  first  fonnal  ordeal  did  not  come  until 
Saturday  in  Washington. 

Standing  easily  at  a  desk  in  the  suite 
of  rooms  on  the  third  floor  of  the  New 
Willard  Hotel  which  constitutes  the 


COOUDGE  INAUGURATION  STORY  AS  RELATED 
BY  ONLY  NEWSPAPER  MAN  PRESENT 


Cal”  given  him  by  the  reporter. 

“I  like  to  have  my  friends  call  i* 
‘Cal,’”  said  Mr.  Coolidge,  “but  I  (fai^ 
like  the  ‘Silent’  part.” 

The  same  day  President  CooUf* 
granted  his  first  interview  to  the  newj. 
paper  men  of  Washington,  Mrs.  Cool¬ 
idge  received  the  newspaper  woma  ■ 


temporary  White  House  President  HAVE  BEEN  the  only  newspaper  Vice-president  Coolidge,  who  dictated  it  her  apartment  in  the  New  Willard  ad 


Coolidge  faced  more  than  half  a  hun-  ^  present  at  the  solemn  and  sud-  to  E.  C.  Geisser,  clerk  to  the  Vice-presi-  chatted  with  them  for  an  hour.  Tbt 


dred  reporters  and  acquitted  himself  ’"^uguration  of  a  President  of  the  dent,  with  instructions  to  make  two  White  House  receptions  for  the  worn 


gracefully  and  creditably.  United  States. 

“I  am  glad  to  meet  you,”  said  the  shorn  ot  the 
President,  shaking  each  correspondent  ^  normal 

by  the  hand  as  the  men  filed  before  him  hrnes,  that  trans- 
and  grouped  themselves  at  convenient  posed  the  son  ot 
points  about  the  room.  “I  am  glad  to  ,  Vermont 
have  the  opportunity  to  shake  your  ,  ^ 

hands.  I  want  you  to  know  the  wxupant 

executive  offices  always  will  be  open  as  „  White 

far  as  possible,  so  that  you  may  get  any  “®hse,  lieneath 
information  your  readers  may  be  inter-  the  paternal  roof, 
ested  to  have.  This  is  your  govern-  ^  hh  his  own 
ment.  You  can  be  very  helpful  in  the  swearing 

administration  of  it.” 

With  that  statement  President  Cool-  j  ® 
idge  made  it  plain  that  the  twice-a-week  Joseim  H.  Foun-  ,  ,, 

White  House  conferences  for  the  press.  "A^he  ”■  fouxtaii. 

established  by  President  Harding,  will  Springfield  (Vt.) 

be  continued  by  the  new  administration.  Reporter,  in  the  early  merning  hours  of 
Those  conferences  held  Tuesdays  and  Ff'day.  August  3.  a  little  over  four  hours 


copies.  newspaper  writers  so  popularly  condna.  I 

“When  this  had  been  done  by  Mr.  ed  by  Mrs.  Harding  will  be  continixd b;  I 
Geisser  in  another  room,  he  presented  the  Mrs.  Coolidge.  I 

copies  to  Mr.  Coolidge,  who  edited  them 

by  making  typographical  corrections.  p,pcx  to  cpfft  PRFCiniriiiT 
He  then  directed  that  the  oath  of  office  OTmj^PRESIDENT 

’’^“ATtwT'juncture.  a  messenger  called,  New.pai^r  Men  Who  Shook  Hudi 
summoning  Vice-president  Coolidge  to  With  Him  After  Ceremony 

a  telephone  at  the  store,  about  ten  yards  I^lcven  newspaper  men  and  publiiktn 
o!”  C^ohdge  home.  Congressman  visiting  at  Upwey  Farm,  owned  by  Ono 
Dale,  Mr  Lane  and  myself  acted  as  a  publisher  of  the  Trenton  (N.J.) 

l^yguard  and  escorted  the  Vice-presi-  xjn^es,  were  among  the  first  to  slak 
dent  to  the  only  telephone  in  the  village.  President  Coolidge,  before 

Following  a  conversation  with  Washing-  after  he  was  sworn  in  by  his  father 
ton.  the  party  returned  to  the  Coo hdge  at  Plymouth,  Vt.,  in  the  early  morn; 
home  and  found  that  Colonel  Coolidge  Jiours  Aug  3 


FIRST  TO  GREET  PRESIDENT 


with  his  own 
father  swearing 
him  in — that  was 
the  experience  of 


losEPit  TI.  Fouxtaiw 


Newspaper  Men  Who  Shook  Hudi 
With  Him  After  Ceremony 

P'leven  newspaper  men  and  publiihn 
visiting  at  Upwey  Farm,  owned  by  Ono 


Fridays,  the  cabinet  days  of  each  week.  Presidpt  Harding  had  passed  away 


Springfield  (Vt.)  had  shaved  for  the  ceremony.  He  was  Upwey  Farm  is  24  miles  from  Ply- 

Reporter,  in  the  early  merning  hours  of  a  notary  public.  .  mouth,  near  South  ‘Woodstock,  Vt  It- 

Friday.  .'Viigust  3.  a  little  over  four  hours  Congressman  Dale  called  Messrs,  cejving  word  of  President  HanWi 
after  President  Harding  had  passed  away.  Lane,  Barney  and  Thompson  to  stand  at  (Jeath  from  the  Associated  Press,  thf 


are  scheduled  on  Tuesday  at  1  p.  m.  Interviewing  the  sole  member  of  the  the  screen  dwr  to  prevent  possible  in-  newspaper  men  jumped  into  an  autam- 


and  Friday  at  4~'p.  iiL,7he"  first  for  after-  writing  craft  to  witness  the  unique  in-  terruption  of  the  ceremony.  As  the  ^jig  ^nj  speeded  to  the  Coolidge  fam. 
noon  newspapers  and  the  second  for  duction  of  President  (ilvin  Coolidge  into  copies  of  the  oath  of  office  were  ready.  They  arrived  just  before  he  was  smm 
morning  papers.  office  was  not  meeting  him  in  his  editor-  one  oil  lamp  was  brought  from  another 


The  phrase :  “This  is  your  govern¬ 
ment”  tells  the  story  of  President  Cool- 


office  was  not  meeting  him  in  his  editor-  one  oil  lamp  was  brought  from  another 
ial  sanctum,  for  Mr.  Fountain  is  a  lieu-  room  to  augment  the  lone  lamp  which 


Sherman  Bowles,  publisher  of  4t 


tenant  in  the  Vermont  National  Guard  had  hitherto  furnished  the  only  illumina-  Springfield  (Mass.)  ’  Republican,  was  * 


kige’s  attitude  toward  the  press  and  the  was  i^rforming  a  tour  of  duty  under  ho".  ,  ,  •  .  ,  •  j  r-  i  •  trusted  with  Coolidge’s  telegra** 

attitude  which  may  be  expected  to  con-  <^anvas  with  the  172nd_  Infantry  on  the  right  arm  upraised.  Calvin  secretary,  Edward  T.  Clark,  i 

tinue  at  the  White  House  during  the  18  State  reservation,  adjoining  Fort  Ethan  C^lidge  stood  in  me  center  of  uie  roorn.  Washington,  requesting  the  form  of  fc 


months  of  his  present  term.  President  Allen,  near  Burlington. 


C^lidge  has  made  plain  his  intention  of 
disclosing  “as  far  as  possible  any  in-  episode 


while  his  father.  Colonel  Coolidge.  read  to  be  used,  and  asking  whethwtk 


Mr.  Fountain  described  the  (Zoolidge  the  oath  to  the  President,  who  repeated  ^ath  could  be  administered  by  the  Pwi 
isode  thus:  “Congressman  Porter  H.  the  words  slowly,  without  any  sign  of  Kent’s  father.  Mr.  Bowles  motored  ti 


dent’s  father.  Mr.  Bowles 


I 


formation”  interesting  to  readers.  On  Dale,  L.  L.  Lane  of  Chester,  Vt.,  presi-  emotion,  and  then  added.  So  help  rne,  Woixistock  again,  where  he  found  Ik 
news  of  official  character,  there  is  no  dent  of  the  New  England  Railway  Mail  God.’  On  the  President  s  right,  as  he  telegraph  office  closed.  He  finally  tek 
doubt  in  the  minds  of  the  newspaper  Association,  and  myself  were  at  a  took  the  oath,  stood  Mrs.  Calvin  Cool-  phoned  the  message  to  Springfield  audit 
correspondents  of  Washington.  Presi-  Springfield,  Vt..  hotel  when  news  of  idge.  now  First  Lady  of  the  Land,  deeply  ^.35  forwarded  from  there, 
dent  Coolidge  will  come  through  and  President  Harding’s  death  was  tele-  interested  in  the  words  her  father-in-law  Others  in  the  group  of  eleven,  beadti 

the  information  probably  will  reach  the  phoned  in.  Congressman  Dale  suggested  was  reading  and  that  her  husband  was  Moon  and  Mr.  Bowles,  were:E.H- 
public  in  the  saving  sentences  for  which  that  we  go  to  Vice-president  Coolidge’s  repeating.  Congressman  Dale,  Mr.  Geis-  Rutler,  publisher  Buffalo  News; 

the  new  President  is  famous.  homestead  at  Plymouth,  where  he  was  ser  and  myself  were  in  the  room  during  Shaffer,  general  manager  Chicago  P«l  f 

From  the  knowledge  of  the  Coolidge  vacationing,  and  offer  our  services.  the  ceremony.  Indianapolis  Star,  Terre  Haute  Star 

character  and  manner  already  held  bv  “With  three  others  we  motored  at  ‘‘The  first  act  of  the  President  was  to  Muncie  Star  and  Louisville  Herald;  A- > 
the  Washington  newspaper  men,  they  midnight  to  Plymouth,  and  at  1  o’clock  sit  down  and  sign  two  copies  of  the  u.  Marchant,  advertising  manager  Bos- 
look  for  “Yes”  and  “No”  answers  from  arrived  at  the  typical  New  England  oath.  His  father  signed  these  and  affixed  ton  Post;  R.  M.  H.  Wharton,  go*™ 
the  President,  often  the  best  answers  for  farmhouse  where  the  new  President  was  the  seal  of  the  State  of  Vermont.  The  manager  Harrisburg  Patriot-News;  1 
a  newspaper  man  who  knows  his  subject  bom.  Colonel  John  C.  Coolidge,  fathet  next  act  of  the  (Thief  Executive  was  to  m.  Linton,  advertising  manager  HartW 


hand  to  Congressman  Dale  a  completed  Times  ;  James  Kerney,  editor  Tre^ 


and  had  directed  his  question  skillfully,  of  the  new  President,  welcomed  us.  hand  to  Congressman  Dale  a  completed  Times;  James  Kerney,  editor  Tre^ 

However,  there  is  little  reason  to  believe  “Vice-president  Coolidge  informed  and  executed  copy  of  the  oath.  The  Times,  and  three  officials  of  the  Kw- 

that  as  cautious  a  thinker  as  Calvin  Congressman  Dale  that  he  had  given  a  latter  read  it  through  carefully,  as  the  Smith  Company,  newspaper  represaifr 

Coolidge  can  be  tricked  with  questions,  statement  to  the  score  or  more  newspaper  first  person  to  see  it.  and  handed  it  back  tives,  C.  F.  Kelly,  president;  C.  C.  M- 

and  he  will  find  very  few  of  that  brand  men  who  had  called  earlier.  The  scribes  to  the  President.^  Congressman  Dale  and  vice-president,  and  J.  W.  CunuMigs 

submitted  to  him  at  the  twice-a-week  had  rushed  to  Ludlow  or  Woodstock  to  President  Coolidge  immediately  com- 

skirmishes  at  the  White  House.  file  their  stories.  Congressman  Dale  in-  menced  to  make  plans  for  the  trip  to  Mamoriil 

M^at  the  correspondents  doubtless  formed  Vice-president  Coolidge  that  the  Washington,  while  I  left  by  auto  to  send  P  ”  . 

will  find  strange  in  the  first  few  confer-  country  was  technically  without  a  Presi-  my  story  out.  No  photos  of  the  cere-  The  San  Francisco  Bulletin  ^ 
ences  will  be  the  business-like  manner  in  dent  and  urged  him  to  take  the  oath  of  mony  were  taken.”  gested  a  plan  to  have  San 

which  they  will  proceed.  The  delight-  office  at  once.  Thereupon,  Congressman  Mr.  Fountain  has  been  in  newsoaper  erect  a  monument  to  perpetMie 


which  they  will  proceed.  The  delight-  omce  at  once,  inereupon,  congressman  Mr.  rouniain  nas  neen  in  newsoaper  cicui  a  niuiiuiuciu  10 
fully  rambling  chats  (for  that  is  what  Dale  studied  a  copy  of  the  rules  and  work  in  Burlington,  Ogdensburg,  N.  Y.,  solemn  memories  surrounding  w*  , 

_ ff  -  _ j  .  V  M.  ,  -  A  _ _ TI _  -D _ _ _ I  c _ 1 _ C«1J  TTi.  o  FrancifCO 


?nced  to  make  plans  for  the  trip  to  _  ^  ^  u— i«»kl 

■ashington,  while  I  left  by  auto  to  send  Co*.t  Newp.per  Sugge^  M.inoi« 
V  story  out.  No  photos  of  the  cere-  The  San  Francisco 
nny  were  taken.”  Rested  a  plan  to  have  San 

Mr.  Fountain  has  been  in  newsoaper  erect  a  monument  to  perpetiate,  ^ 


they  really  amounted  to)  will  be  missed  regulations  of  the  House  of  Representa-  and  Springfield,  Vt.  He  served  overseas  there.  Citizens  of  ^n  FranaW 

and  much  of  what  Mr.  Harding,  fondly  tives  and  Senate  at  Washington,  which  with  the  A.  E.  F.  and  _was  one  of  the  make  alj  the  contributions,  it  ww 

and  in  argot  of  the  newspaper,  called  was  in  the  Coolidge  home,  and  found  founders  of  the  American  Legion  in  A  meeting  has  been  called  for  Aogo*  j 

“slants,"  “angles,”  “backgroimd”  and  the  the  required  oath.  This  he  showed  to  Vermtmt  to  discuss  the  prpposal.  | 


to  discuss  the  prpposal. 


) 
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PRODUCTION  OF  HEARST  BOSTON  PAPERS 
IN  HANDS  OF  SEPARATE  COMPANY 


American  and  Daily  and  Sunday  Advertiser  Have  Own  Staffs 
for  News,  Advertising  and  Circulation,  But  New  Corpora¬ 
tion  Takes  Charge  After  Matter  Leaves  Copy  Desk 


WILLIAM  RANDOLPH  HEARSTS 
”  Boston  newspapers  are  being  op¬ 
erated,  and  have  been  since  July  16, 
under  a  plan  that 


Kendall  B.  Ceessev 


is  unique  in  Am¬ 
erican  journalism, 
and  which  is  be¬ 
lieved  to  hold 
large  possibilities 
for  the  solution 
of  problems  re¬ 
lating  to  news- 
l)aper  production 
and  operation.  It 
is  embodied  in  a 
new  corporation, 
chartered  on  the 
above  date  under 
the  name  of  the 
Boston  Produc¬ 
tion  Company, 


Heretofore,  the  three  Hearst  news¬ 
papers  in  Boston  have  been  completely 
operated  by  two  corporations — the  New 
England  Newspaper  Publishing  Company 
operating  the  Boston  American  and  con¬ 
trolling  the  main  Hearst  plant  at  ^ 
Summer  street,  and  the  Northeastern 
Publishing  Company  conducting  the  Bos¬ 
ton  Sun^y  and  Daily  Advertiser.  Each 
corporation  had  its  own  publisher  and  its 
own  complement  of  departmental  mana¬ 
gers  and  foremen,  except  that  the  Sunday 
Advertiser  was  handled  in  the  mechanical 
departments  of  the  American. 

Until  recently  the  Daily  Advertiser  was 
published  from  309  Washington  street, 
about  a  half-mile  from  the  American’s 
plant,  and  its  editorial  and  circulation 
forces  were  transferred  to  the  latter 
plant  Saturday  nights  for  the  Sunday 
issue. 

.As  late  as  this  spring  the  Advertiser 
had  its  classified  department  on  the  main 
floor  of  the  Little  Building  at  Tremont 
and  Boylston  streets;  its  main  offices  and 
mechanical  plants  for  the  tabloid  issue 
at  309  Washington  street ;  its  advertising 
department  at  262  Washington  street  and 
its  Sunday  advertising  copy  clerks  at  80 
Summer  street. 

Mr.  Hearst  decided  that  his  local  pro¬ 
duction  should  be  more  centralized  and 
has  leased  about  three-quarters  of  the  en¬ 
tire  five-story  and  basement  city  block 
bounded  by  Summer  street,  Devonshire 
street.  Winthrop  square  and  Otis  street. 
He  also  leased  opposite  properties  at 
298-300-302-304  Devonshire  street  and 
adjoining  property  extending  along 
Devonshire  street  known  as  100  Summer 
street — a  five-story  and  basement  build¬ 
ing. 

With  the  making  of  the  larger  lease, 
opportunity  was  secured  to  centralize 
production  on  an  entirely  new  basis. 

The  production  company  has  taken 
over  all  of  the  production  of  the  three 
newspapers  in  one  independent  unit  or¬ 
ganization  and  management. 

The  new  corporation  entirely  controls 
and  operates  all  composition,  stereotyping, 
electroplating,  black  presses,  color  pres¬ 
ses,  engraving,  mailing,  delivery,  traffic, 
transportation,  garage,  trucking;  handles 
all  newsprint  for  the  three  newspapers, 
makes  all  purchases,  controls  all  the 
buildings  and  acts  as  general  landlord 
for  the  Hearst  newspaper  properties. 

Organization  and  operation  of  the  new 
corporation  was  turned  over  to  Kendall 
B.  Cressey  who,  until  May  31,  had  been 
publisher  of  the  Sunday  and  Daily  Ad¬ 
vertiser. 

Editor  &  Publisher  asked  Mr.  Cres¬ 
sey  if  he  would  outline  the  scope  of  the 
new  idea.  Mr.  Cressey  replied: 

“To  give  you  an  idea  of  the  immensity 
of  the  production  and  operation  of  our 
Boston  situation,  bear  in  mind  that  the 
total  newsprint  consumption  is  about  a 
million  and  a  quarter  pounds  weekly — 
that  Mr.  Hearst  has  under  lease  at  this 
location  a  combined  area  equivalent  to 
one  fuU  city  block  (a  very  large  block) 
of  basement  and  five  floors. 


“The  many  ramifications  of  production 
and  operation  of  such  extensive  character 
present  hundreds  of  problems  of  economy 
and  efficiency  in  production.  It  is  Mr. 
Hearst’s  idea  that  these  can  be  ^st 
solved  by  m  organization  which  is  con¬ 
centrating  its  entire  attention  upon  them. 

“It  is  the  customary  idea  on  any 
newspaper  to  place  a  publisher  in  general 
charge^  and  to  hold  him  responsible  for 
advertising  revenue,  circulation  growth, 
and  everything  that  goes  into  mechanical 
production  and  general  operation.  A 
man  is  indeed  a  wonder  who  can  do  all 
this. 

“There  are  many  successful  newspaper 
publishers.  If  you  will  analyze  them,  you 
may  find  that  they  are  particularly  suc¬ 
cessful  because  of  some  one  thing.  They 
may  have  developed  enormous  advertis¬ 
ing  patronage,  or  be  great  circulation 
builders,  or  good  financiers  or,  as  is  less 
frequently  the  case,  experts  in  production 
and  operation.  I  doubt  if  you  can  find 
any  one  man,  sitting  in  immediate  con¬ 
trol  of  a  newspaper  property,  who  com¬ 
bines  the  highest  qualifications  in  each 
one  of  these  lines. 

“Mr.  Hearst  is,  essentially,  a  developer 
of  experts.  He  insists  on  the  highest  class 
of  trained  men  in  each  branch  of  work. 

“Under  the  new  plan,  the  Advertiser 
and  American,  as  resolved  into  distinct 
organizations,  function  as  to  their  edi¬ 
torial,  advertising  and  circulation  depart- 
mmts.  Elach  editorial  department  has  its 
editors,  reporters,  photographers,  artists 


and  usual  news-getting  systems.  Each 
advertising  department  has  its  solicitors 
and  boolckeepers.  Each  circulation  de¬ 
partment  has  its  circulation  getters  and 
office  clerical  force. 

“You  can  readily  see  the  wisdom  of 
coneptrating  the  undivided  attention  of 
publishers  on  the  two  highly  important 
things,  viz.,  get  the  advertising  and  get 
the  circulation.  The  managing  editors 
concentrate  on  one  thing,  viz.,  get  the 
news. 

“Here  is  where  the  production  com¬ 
pany  idea  enters.  The  point  of  contact 
is  the  copy  desk.  When  news  and  adver¬ 
tisements  leave  their  respective  copy 
desks,  the  production  company  takes  up 
the  work  and  follows  it  all  the  way 
through. 

“From  then  on  everything  pertaining 
to  production,  operation  and  physical 
management  becomes  the  property  of 
men  who  are  being  trained  to  be  experts. 
It  is  the  development  of  production  and 
operation  engineers  in  newspaper  pub¬ 
lishing.  It  is  concentration  for  the  work¬ 
ing  out  of  all  problems,  development  of 
new  ideas,  more  economy,  higher  effi¬ 
ciency.” 

As  Mr.  Cressey  was  talking,  the  cor¬ 
respondent  noticed  that  he  was  rapidly 
and  carefully  running  over  a  large  num¬ 
ber  of  reports  which  seemed  to  show 
every  point  of  operation. 

“Do  you  really  get  reports  covering 
every  phase  of  your  operation?  How 
have  you  develop^  those  reports?’’ 

“Yes.  We  have  instituted  the  factory 
system  of  management  and  reports.  We 
had  no  precedent  by  which  to  go.  All 
these  reports  have  been  develop^  right 
here.  There  is  scarcely  an  operation  of 
any  kind  but  what  is  shown,  and,  better 
yet,  shown  in  a  way  that  it  dovetails  into 
the  entire  operating  plan.  We  are  op¬ 
erating  24  hours  a  day,  seven  days  a 
week.  You  can  ask  me  for  anything  at 


ORGANIZATION  SKELETON  OF  BOSTON 
PRODUCTION  COMPANY 


ADMINISTRATION  DEPARTMENT 

Executive  Division 
Legal  Division 
Construction  Division 


PUBLICATION  DEPARTMENT 


Executive  Division 
Cashier's  Division 
Accounting  Division 
Records  Division 

Pay  Rolls  Section 
Statistical  Section 
Purchasing  Division 


PRODUCTION  DEPARTMENT 


Executive  Division 
Composing  Division 
News  Section 
Ad  Section 
Plating  Division 

Stereotyping  Section 
Electrotyping  Section 
Engraving  Division 
Printing  Division 

Black  Press  Section 
Color  Press  Section 
Ink  Supply  Section 
Newsprint  Division 


OPERATION  DEPARTMENT 


Executive  Division 
Mailing  Division 
Delivery  Division 
Trucking  Section 
Transportation  Section 
Garage  Division 
Traffic  Division 
Service  Division 

Machinists'  Section 
Electrical  Section 
Carpenters'  Section 
Engineers'  Section 
Building  Section 

(Janitors,  elevators,  watchmen) 
Supply  Section 

(A)  Joh  Press;  (B)  Multigraphing 


all  at  almost  any  given  minute  and  tU 
reports  will  show  what  was  goinv 
Not  only  do  these  reports  show 
but  effect  and  cause  on  other  o^ti^ 

I  believe  in  reports.  But  I  beKj^ 
in  keeping  on  the  move  throughoutT 
plant  and  watching  operation  and  lettS 
the  reports  show  me  just  what  our  Z 
of  operation  docs. 

“What  is  the  effect  on  your  deoar, 
mental  executives? 

“Of  the  utmost  imporUnce.  Snoooo 
you  were  a  composing  room  superb 
dent  on  some  newspaper,  confronted 
problems  that  could  only  be  settled  W 
your  publisher.  You  see  him.  Very  oft« 
his  mind  is  more  occupied  with  advert 
mg  and  circulation  development.  He  » 
courteous  to  you  but  his  mind  is  not  en 
lirely  concentrated  on  what  you  want  to 
know.  He  is  thinking  more  about  the  pm. 
motion  of  the  newspaper  than  of  the  pm. 
duction  and  operation.  In  such  a 
you  get  divided  attention.  Under  Mr 
Hcarst’s  new  plan,  such  a  man  gets  abso 
lutely  undivided  attention  because  it  is  the 
admini.stfation  executive’s  job  to  knot 
and  settle  the  problems  presented. 

“We  may  be  using  more  reporu  than 
any  newspaper  uses.  They  are  not  sol* 
for  my  benefit.  It  is  that  every  depart, 
mental  executive  may  have  complete  r^ 
ports  as  to  what  is  going  on.  Too  often, 
reports  are  what  the  publisher  wants. 
You  seldom  find  reports  built  for  the  op¬ 
erating  executives  themselves.  We  han 
proce^ed  on  both  plans. 

“We  hold  regular  conferences  of  a- 
ecutives  arranged  according  to  the  group, 
mg  of  their  work.  We  discuss  the  proh. 
lem  as  a  whole  and  subdivide  it  as  m 
lates  to  each  man.  The  composing  rooa 
cannot  do  as  it  pleases.  It  must  opeiae 
efficiently  for  its  own  good  and  as  it  re-  • 
lates  to  the  work  of  the  stereotypers, 
printing,  mailing,  delivery  and  truckiig,  | 
just  as  the  printing  must  operate  both  I 
both  for  its  own  efficiency  and  for  the 
composing,  engraving  and  stereotypini 
which  precede  it  and  the  other  operations 
which  follow  printing. 

“Our  executives  are  now  working  for 
an  organization  which  is  confining  itself 
to  production  and  not  for  an  organization 
which  confines  its  principal  attention  to 
getting  circulation  and  advertising. 

“It  jnay  be  Mr.  Hearst’s  idea  to  <k- 
velop  publishers  as  great  sales  managers 
of  both  advertising  and  circulation— to  do 
the  building  of  his  properties,  their  ad¬ 
vertising  and  circulation  development- 
those  are  enormous  jobs.  Then  into  Mr. 
Hearst’s  scheme  of  things  enters  the  dt- 
velopment  of  high  efficiency  and  economy 
engineers.” 

“Are  not  newspapers  already  introduc¬ 
ing  production  managers?” 

“That  is  only  the  kindergarten  of  tie 
greater  idea.  To  whom  does  the  pro¬ 
duction  manager  report  ?  To  his  publii- 
er,  of  course.  And  that  publisher  is 
largely  confining  himself  to  finances,  ad¬ 
vertising,  circulation.  Mr.  Hearst  creates 
a  production  company — an  absolutely  in¬ 
dependent  organization,  operating  inde 
pendently  of  his  newspapers. 

“Now  notice  another  thing.  The  ar- 
erage  man  will  not  demand  as  much  of 
himself  as  will  another  man.  We  are 
here  to  give  the  .Advertiser  and  .Xmeri- 
can  _  greatest  possible  production  on  an 
efficiency  and  economy  basis.  I  think  I 
can  see  that  our  newspapers  will  require 
of*  the  production  company  a  generally 
higher  standard  and  faster  and  greatr 
production  than  they  would  demand  of 
themselves.  They  will  set  up  standards 
for  the  production  company  that  th^ 
would  not  set  up  for  themselves.  This  is 
human  nature. 

“If  they  set  such  standards  for  them¬ 
selves  they  would  have  to  carry  them 
out.  Therefore,  they  might  not  set  them 
up  for  themselves.  This  is  not  personal 
It  is  psychology  of  human  kind._  The 
.Advertiser  and  American  are  going  to 
ask  for  more  and  get  more  from  the 
production  company  than  they  would  ask 
of  themselves.  Operating  themselves, 
they  would  recognize  limitations.  De¬ 
siring  things  done,  they  recognize  no 
limitations.  That  is  the  way  it  sho®^^ 
be.  There  should  never  be  jimitatioiu- 
“Have  any  concrete  evidences  devd- 
(Continufd  on  page  34) 
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Editor  &  Publisher  for  August  11,  1923 


■CUSSIFIED”  STRIKES  MORE  POPULAR 
CHORD  THAN  MERELY  “WANT-ADS” 

Lm  Angela*  Examiner  Comes  to  this  Conclusion  After  Calling 
20,000  Persons;  Association’s  Action  is  But  a  Step  in 
Direction  of  Changing  the  Term 


Executive  Secretary,  As!M*ciation  of  Newspaper  Oassified  Advertising  Managers 

Shakespeare  is  credited  with  the  their  opinions,  and  you  are  one  of  those 
lines  “A  rose  by  any  other  name  selected.  This  is  the  Examiner  speaking, 
ould  smell  as  sweet.”  -Another  familiar  "  ‘We  are  trying  to  get  an  idea  from 
is  “What’s  in  a  name?”  the  general  public  that  is  well  acquainted 

f'^pjssing  a  resolution  at  its  annual  with  certain  parts  of  a  newspaper.  As 
convention,  the  -Association  of  Newspaper  one  who  is  a  representative  individual  of 
Qasiified  Advertising  Managers  has  de-  this  community,  we  would  appreciate  is 
^  that  a  name  means  something,  if  you  would  give  us  the  help  of  your 
The  resolution  ‘was  as  follows  :  opinion. 

“Rtsolved  That  the  term  ‘Classified  “‘For  example,  in  your  opinion,  is 
\ds’  is  a  appropriate  term  than,  there  a  difference  between  a  want-ad  and 

ind  should  ije  used  in  preference  to  the  a  classified  advertising?’  -And  then  the 
term  ‘Want-ads.’  ”  conversation  went  on  differently,  depend- 

Ever  since  the  organization  of  the  as-  ing  on  the  reply, 
sociation  there  has  been  a  great  deal  of  “The  result,  from  calling  those  20,000 
discussion  concerning  the  relative  value  people,  was  that  one-third  of  those  called 
of  the  terms  “Oassified  -Ads’’  and  “Want-  didn't  express  any  opinion  whatever, 
jds.”  ^th  have  had  their  adherents.  They  didn’t  know.  They  didn’t  know 
and  until  this  convention  no  definite  ac-  whether  there  was  a  difference  or  not. 
lion  was  ever  taken.  ( )ur  advertising  certainly  had  not  reached 

One  of  the  things  which  led  this  con-  them  effectively.  Those  who  thought 
ventkm  to  recommend  to  newspapers  the  that  want-ads  and  classified  advertise- 
nse  of  the  term  “Oassified  Ads”  was  an  ments  were  very  different,  amounted  to 


Society  Leader  Uses  Ads 

for  Charity  Parties 

^HEN  MRS.  LEWIS  BRINTON,  • 
^  social  leader  of  Philadelphia, 
who  lives  at  Devon,  an  exclusive 
suburb,  wanted  to  gather  about  her 
those  of  philanthropic  propensities, 

I  she  turned  to  the  newspapers.  Her 
object  is  to  secure  funds  with 
which  to  establish  in  Philadelphia  a 
Home  Hospital  for  the  Tuberculous, 
and  her  means  of  securing  the  money 
is  through  a  series  of  entertainment- 
dances  at  her  estate  in  Devon.  The 
invitation  in  the  Philadelphia  papers 
read  in  part: 

“Mrs.  Lewis  Brinton  begs  to  say 
that  she  intends  to  start  out  to  or¬ 
ganize  a  Home  Hospital  for  the  Tu¬ 
berculous  and  hereby  invites  every¬ 
one  to  partake  of  philanthropic 
pleasure  days  at  her  residence.  The 
Terraces,  Devon,  Pa.,  on  Saturdays,  at 
noon,  July  28,  August  4,  11,  18  and 
25.  Bring  your  lunch  picnic  fashion. 
Bridge  talent  invited  to  participate 
and  charge  for  same  to  be  donated  to 
the  charity.  Credit  will  be  broadcast. 
Dance  at  4  o'clock  and  supper  after¬ 
ward — gratis.  Please  come.  R.  S.  V.  P. 
Price  of  tickets,  $10  per  person. 
Tickets  at  the  gate.” 


U.  S.  NEWS  PICTURES 
WASTED  IN  PARIS 

Not  Enough  Attention  Paid  by  Photo 

Agencies  to  Picking  Right  Kinda 
of  Illustrationa  for  French 
Papers 

By  G.  Langelaan 

(Pari,  Editor  of  Editor  &  Publishes) 

Photographers  and  news  picture  agen¬ 
cies  who  send  pictures  to  French  news¬ 
papers  will  save  a  lot  of  time  as  well  as 
mailing  costs  if  they  will  bear  in  mind 
that,  nine  times  out  of  ten,  the  news  in¬ 
terest  in  a  picture  diminishes  in  the  ratio 
of  the  .square  of  the  distance. 

Examination  of  packets  of  photographs 
sent  to  France  shows  that  insufficient  at¬ 
tention  is  paid  to  picking  the  right  news 
pictures  for  sale  in  this  country.  Many 
photographs  of  people  seeking  divorce  or 
who  have  just  been  divorced  reach  Paris 
from  the  United  States.  To  the  French 
newspaper  editor  they  are  not  of  the 
slightest  interest.  The  only  chance  they 
have  is  if  one  of  the  parties  happens  to 
be  French,  and  even  then  only  if  well 
known  on  this  side.  Very  few  photo¬ 
graphs  are  live  news  pictures  by  the 
time  they  reach  France,  so  that  it  is  use¬ 
less  to  send  any  unless  of  striking  in¬ 
terest. 


investigation  made  by  K.  E.  Seiler,  class-  over  half  of  them — approximately  60  per  ,  ^  ^  Now  all  the  Paris  newspapers  are  fea- 

iiied  manager  of  the  Los  Angeles  Exam-  cent.  -And  the  balance  were  those  who  .  Oassified  Adver-  turing  the  Criqui-Dundee  fight.  One 

iner.  This  investigation  is  particularly  thought  that  want-ads  and  classified  Ads  Dsmg  will  not  be  considered  a  stepping  night  the  Petit  Parisien  was  combing 

important  because  the  people  of  Los  were  the  same.  stone  to  something  else— ;-it  will  be  con-  Paris  for  a  picture  of  Dundee  or  a  pic- 

.\ogeles  come  from  all  over  America  “Then  we  began  to  figure — well,  whaj  •’’'dcfed  an  end  in  itself— it  will  be  some-  jnre  of  the  men  training  for  the  fight, 

ind  because  the  Los  Angeles  papers  have  does  a  want-ad  mean,  anyway?  We  say  work  into,  and  ^  what  can  seems  not  one  agency  thought  of  send- 

»  greater  total  volume  of  classified  than  they  are  want-ads,  b^ause  every  adver-  classified  field  A  perwn  Jng  good  pictures  of  the  preparations  for 

is  printed  in  any  other  city  in  America,  tisement  in  the  classified  columns  ex-  'y”®.  a believes  that  (His  contest.  It  was  safe  to  predict,  how- 

For  years  the  Los  Angeles  Examiner  presses  a  want.  Even  if  it  is  an  auto-  ^  VVant_  -Ads  belittles  him.  ever,  that  pictures  of  the  fight  itself 

has  extensively  promoted  its  advertising,  mobile  for  sale  advertise-ment,  it  is  a  Put  over  the  term  would  come  in  a  flood,  and  it  was  just  as 

always  using  the  term  “Want-ads,”  and  person’s  want— he  wants  to  sell  the  au-  salesmen  and  be  safe  to  say  that  the  demand  for  them 

during  the  past  year  has  had  what  the  tomobile.  ®bout  it,  and  forget  all  about  would  be  small  because  the  Frenchman 

billboard  people  say  is  the  biggest  dis-  “But  did  you  ever  stop  to  think  that  <'*^sihed,  some  time  back,  we  made  lost. 

play  of  outdoor  advertising  ever  devoted  advertisment  of  Wrigley’s,  out  there  on  '^'^pry  salesman  h^ve  ^inted  on  his  busi-  ^  But  newspapers  and  periodicals  in 

to  want-ads.  Last  year  in  their  outdoor  the  boardwalk,  is  also  a  want-ad?  That  *^3rds  Want  Ad  Departrnent.  They  France  are  waiting  to  absorb  as  much  of 

ampaign  they  advertised  the  automobile  is  the  only  reason  the  ad  is  out  there —  me  now  that  most  of  the  salesmm  tfic  right  stuff — from  their  point  of  view 

and  real  estate  classifications  exclusively,  they  want  to  sell  some  gum!  .And  the  threw  the  cards  away  ^d  bought  cards  — as  they  can  get  hold  of.  What  they 

la  the  former  classification  the  Examiner  department  store  full  page,  that  you  see  ot  tneir  own  and  had  Classified^  Adver-  need  is  feature  stuff,  curiosities,  freaks, 

leads  its  field  and  in  the  other  it  is  sec-  so  frequently,  is  a  want-ad,  because  they  them  instead,  giants,  dwarfs,  accidents,  men  working 

ond.  In  speaking  of  the  reason  for  his  want  to  sell  in  exactly  the  same  sense  other  hand  Charles  Winters  of  on  high  buildings  or  climbing  mountains, 

investigation  Mr.  Seiler  said:  that  an  automobile  advertisement  is  a  ,  ChiMgo  Daily  News  doubts  the  wis-  aeronautic  stunts,  inventions.  They  have 

“We  found  that  the  advertising  that  want-ad  ® ,  *  E^oup  inclined  to  no  use  for  celebrated  people,  and  the  piles 

we  did  last  year  for  automobiles  didn’t  “We  lotted  around  then  for  a  way  to  helieve  that  the  voluntary  transient  ad-  of  pictures  of  Senator  So-and-So  are  un- 

berease  our  leadership  to  any  great  ex-  describe  what  the  advertisements  were.  \*J|  always  thinks  of  the  term  Want  salable. 

tent  in  that  classification.  We  found  We  know  they  were  different  from  4.®  tor  advertisements  of  all  classifi-  Pictures  often  come  to  Paris  of  well 

that  it  didn't  do  an  awful  lot  of  good  other  classes  of  advertising,  just  as  ‘^"lons,  while  the  professimal  advertiser  known  Frenchmen  or  women  visiting  the 
in  real  estate.  But  we  knew  that  the  want-ad  advertising  is  different  from  them  as  classitiM.  -c  j  j  United  States.  _  The  photographer  should 

advertising  was  right,  we  knew  that  the  street  car  advertising — and  we  tried  to  .  puhlishers  and  classified  ad-  always  see  to  it  that  there  is  local  color  . 

copy  was  right,  and  the  medium  was  define  the  difference.  How  did  the  ad-  one  term  is  better  in  the  photograph,  for  a  number  of  go<xl 

ri^t.  We  knew  our  own  medium.  Yet  vertisements  we  were  dealing  with  differ  vlf  omec  w^_t  to  know  it  and  pictures  have  been  turned  down  because 

it  didn’t  bring  the  returns  that  the  ad-  from  all  other  classes  of  advertisements?  ?”®P‘  there  has  been  nothing  to  show  that  they 

vMlismg  was  supposed  to  bring.  “There  was  only  one  way  in  which  °  j  aj  were  not  taken  in  France. 

■^Xow  remember  that  in  all  the  adver-  they  differ^ — they  were  classifi^.  They  ^^ws;»per  Oassified  Advertising  Man-  Frmch  editors  and  photographers  are 

rising  the  thing  played  up  the  biggest  was  were  advertisements  just  like  the  adver-  **^*'’®  problem  it  is  unanimous  in  their  praise  of  -American 

Examiner  Want-ads.’  We  had  been  tisements  on  the  boardwalk.  They  were  definite  step  taken  on  the  work  and  admit  that  they  have  much  to 

second  in  Help  Wanted — even  weaker  advertisements  just  like  the  rest  of  them,  ®V  t  ^  learn  ^fore  they  can  equal  photogra;ffis 

than  on  real  estate.  .About  the  middle  in  our  newspaper.  The  only  difference  managers  state  any  farts  they  taken  by  American  photographers.  It  is 

of  last  year  we  found  ourselves  crawling  was  that  all  the  advertisements  of  a  sim-  merits  ot  the  two  a  great  compliment  indeed  when  the  Illus- 

op  on  our  competitors  in  Help  Wanted,  ilar  kind — say,  chewing  gum  ads — were  conclusively  Ration,  leading  illustrated  publication  of 

ad  in  the  month  of  August  we  were  all  put  in  one  place.  The  only  difference  endeavor  France  and,  perhaps  one  might  say,  of 

biding  in  that  classification  -u-*  *u-, . .  ^r>  get  as  many  newspapers  as  possible  to  Eurooe  excItiHino-  flreat  Britain  nrinte 


...  was  that  they  were  classified.  :,Hnnt  tbat  t-rm 

Now  we  didn’t  get  the  proper  returns  “We  decided,  therefore,  two  months  ^ u 


on  the  verj-  things  we  were  advertising,  ago.  to  call  these  advertisements  ‘Gassi- 
ad  we  did  get  them  on  some  other  fied  .Ads’ — choosing  ‘ads’  instead  of  ‘ad- 
things:  and  in  consultation  with  the  vertisements’  in  order  to  get  brevity.” 


Europe  Mcluding  Great  Britain,  prints 
an  .American  Keystone  photograph  of  the 


The  writer  has  always  preferred  the  delegates  leaving  the  council  chamber 
term  “Want  Ad  and  had  never  heard  after  the  signing  of  peace  at  Lausanne. 

any  reasons  for  preferring  the  words  _ _ 

“Classified  Ads”  until  Mr.  Seiler  pre-  Big  Canpaicn  for  Countr  Fair 


research  department  of  the  people  from  Others  who  are  strong  advocates  of  1  ^  j' Campaign  for  County  Fair 

S’ W  T  "Oassified  -Ads”  in  Pr^ermce  ,'hat‘Svery a'd!ert/sien^  The  first  county  fair  in  Minnesota  to 

to  get  at  the  bottom  of  it.  to  Uai^-ads  J.  L.  Ber^und,  Cm-  ^  want  ad  and  metropolitan  newspaper  advertising 

pretty  go^  hunch  that  the  annati  Post ;  Klink,  Harrisburg  “Gassified''  was  the  one  term  which  Steele  county,  of  which  Owa- 

defined  Itii,  t.pe  of'  ndverti.inj  and  die-  ” 

onr  p,e..i*;  and  one  .pnllinB  '  Mr  'ye,  al»  en,ph.,itrf  the  elfee,  Hnprtfhed  i,  fron,  all  other  nr^Snt’ .^'r.S„X'’'the''™pa^ 

further  information  on  hi,  lohfecl  ,uli  Minnesota  and  Iowa  and  eleven  .mall- 
■fchltlh '.h. - - - -  mittml  to  him  b,  elassified  man.W  It  "T  dathe,. 


words.  partment  in  a  meeting  where  we  dis-  is.  citv  dailies 

^^e  thought  that  we  would  prove  that  cussed  this.  We  have  ISO  people  in  our  MillahtfiriiniT  if  ntbmrf  *  i-i  _ 

to  ourselves,  so  we  made  a  large  number  classified  department,  and  in  the  whole  citifilar  tn\fr  <s»il.>r’«  'll.!  i  •  o  j  .  r 

of  mvestigations.  We  called  on  the  tele-  crowd  only  three  thought  we  ought  to  ^  J*rnn«  Reudor.  Funnybon* 

I  ‘Want  -Ads,’  and  the  only  rea-  \ladison  ltr«t^  Ouca^  Fathoming  the  sense  of  humor  of  read- 

f  *  question  we  put  son  they  thought  that  was  because  of  the  ‘  __J _ ^  ers  is  one  of  the  chief  difficulties  of  a 

; .  Th«  first  call  was  a  woman :  advertising  we  had  done  on  that  phrase  Eilitinn  H.nmmr.w.  humorist,  Ernest  J.  Immel,  city  editor 

:;i;thi,  Mrs.  Smith?’  -they  thought  we  ought  to  cash  in  on  ( Mont. )  RwortlHerS 

S  ..'**•  .  that  advertising.  The  Henryetta  (Okla.)  Evening  told  the  Rotary  Club  in  an  address.  He 

^  Mrs.  Smith,  we  are  making  an  in-  “It  was  strongly  brought  out  in  that  Standard  started  publication  of  a  Sun-  pointed  out  that  because  of  this  element 
vtstigatKm  and  would  like  to  get  your  meeting  that  no  one  wanted  to  represent  day  morning  edition  on  July  29.  The  the  writer  could  never  be  sure  whether 

on  a  certain  matter.  We  have  a  Want  Ad  Department — or  Help  Want-  Standard  became  a  daily  paper  several  his  pet  jokes  would  go  over.  He  had 

Irekctrt  some  representative  people  in  ed.  They  said  ‘We  are  classified  adver-  months  ago,  having  formerly  been  pub-  been  asked  to  tell  about  his  Rowanis  Gub, 

^  Angeles  whom  we  will  call  to  get  tising  representatives’  —  dignified  I  .And  I i shed  as  a  weekly.  a  newspaper  feature.  ’ 


ake  a  test  similar  to  Mr.  Seiler’s.  Send  Jarring  Reader*’  Funnybone 

lur  facts  and  opinions  to  326  West  u  .1.  •  .  ,  , 

adison  street,  Chicago.  ratnoming  the  sense  of  humor  of  read- 

_ '  ers  IS  one  of  the  chief  difficulties  of  a 

Sunday  Edition  in  Henryattn  humorist,  Ernest  J.  Imnwl,  city  editor 
//-...AT-.  Helena  (Mont.)  Record-Herald. 

The  Henryetta  (Okla.)  Evening  told  the  Rotary  Club  in  an  address.  He 


I  reieaed 
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PAPERS  LOSE  FINANCIAL  ADVERTISING 
BY  NOT  KEEPING  COLUMNS  CLEAN 


New  York  Times  an  Outstanding  Example  of  the  Daily  That 
Will  Not  Traffic  with  Bucketshops  and  Wildcat  Firms — 
Morning  Publications  Show  Steady  Gain  in  This  Field 


By  JASON  ROGERS 


OUR  DAIL\  KE\\  SPAPERS  fallgroup  of  bankers  I  was  surprised  to  learn 


down  most  completely  in  securing  a 
proper  [wrt  of  the  advertising  that  would 
be  put  out  by  reputable  brokerage  con¬ 
cerns  provided  we  organized  our  end  of 
the  operation  so  as  to  keep  our  columns 
free  from  fraudulent  and  misleading 
financial  proposals. 

I  know  the  difhculties  of  the  situation 
and  that  most  of  our  newsiapers  would 
like  to  prevent  sharpers  from  defrauding 
their  readers.  I  also  appreciate  that  the 
average  out-of-  town  newspaix-r  has  not 
the  facilities  for  checking  up  all  financial 
advertising,  as  is  done  by  the  \ew  York 
Times  and  one  or  two  other  metropolitan 
newspapers. 


of  the  Post  with  a  lead  of  almost  200,000 
lines.  La.st  year  the  Sun  carried  33  per 
cent  of  all  evening  copy,  while  the  Post 
dropi^d  back  to  26  per  cent,  notwith¬ 
standing  strong  inside  influence  by  stock¬ 
holders  on  concerns  doing  such  business. 

I>uring  recent  years  the  morning  news¬ 
papers  have  come  in  for  an  increasing 
volume  of  financial  advertising,  which  fills 


the  void  represented  in  the  prefenac*  ^ 
dry-goods  stores  for  evening  newsr^ 
In  1914,  the  total  copy  in 
was  245,(^  lines  greater  than  the* 


Hn«  l^Jen  " 

These  figures  .show  total  volume 
finanaal  advertising  carried  in  Xew  Yoa 
newspapers,  by  years:  * 


that  they  worked  upon  less  than  4  per 
cgnt  of  the  people  as  a  market  for  sound 
bonds  and  securities.  In  other  words,  they 
sixmt  all  their  time  and  money  beating  up 
and  canvassing  only  a  very  small  number 
of  people  known  to  have  money. 

I  endeavored  to  show  them  that  by  the 
very  process  of  their  operations  they 
were  leaving  the  larger  part  of  the  people 
for  the  kindly  treatment  of  fakers  and 
crooks.  I  urged  them  to  try  to  broaden 
their  markets  through  better  and  more 
informatory  advertising. 

Bankers  as  a  rule  have  the  reputation 
of  being  very  conservative.  This  is  a 
good  pose  for  public  consumption,  but  we 


EVENING  NEWSPAPERS 

1903  1914  1915 

Post  .  575,981  425,494  487,679 

Sun  .  203,968  174,544  315,623 

<?1obe  .  276.283  93,208  179,658 

Mail  .  304,407  123,530  196,282 

World  .  19,424  9,053  20,240 

Jourmal  .  12,244  9,975  25,608 

Telegram  .  34,661  16,857  .54,482 

Tot.als .  1,426,968  852,661  1,279,572 

MORNING  NEWSPAPERS 

1914  1915 

Times  .  624,537  947,579 

llenald  .  138,151  217,633 

Tribune  .  174,571  254,026 

World  .  62,570  145,324 

.\merican  .  97,351  245,804 

Totals .  1,097,180  1,S10„166 


1921 
617,834 
812,008 
434,  t94 
425,256 
93,666 
72,674 
58,526 


1922 

5*1204 

»9,014 

y.iio 
2*0372 
04, IN 
*2251 
45398 


2,514,358 


2.211.054 


1921 

2,323,994 

1,243,578 

13)18,166 

363,954 

478,180 


1922 

2,727340 

1341375 

1320328 

183342 

478,194 


5,427,872 


4.170320 


It  has  paid  the  New  York  Times  to 
keeps  its  financial  advertising  columns  ab¬ 
solutely  clean  and  free  from  taint. 

It  took  courage  to  carry  through  the  pro¬ 
gram  in  comiHdition  with  newspapers 
which  pretended  to  do  ,so  and  tixik  every¬ 
thing  that  looked  good  on  a  mere  super¬ 
ficial  basis. 

A  few  years  ago  I  took  up  a  pri'posal 
with  many  of  the  largest  financial  adver¬ 
tisers  of  organizing  an  information 
service  for  as  many  newspapers  as  de¬ 
sired  to  become  asswiated  with  the  (ilolx' 
which  would  keep  their  columns  clean, 
provided  that  they  each  got  the  bulk  of 
the  legitimate  financial  cards  and  offer¬ 
ings. 

I  had  many  conferences  with  important 
jieople  in  control  of  iuikIi  business,  but 
only  Ix-iiig  in  ])osition  to  present  for  con¬ 
sideration  a  plan  which  won  approval  on 
its  merits,  I  was  never  able  to  secure 
group  action.  War  conditions  then  came 
and  indefinitely  jiostponed  developments. 

My  first  contact  was  with  a  group  of 
bankers  from  26  iinixirtant  cities  brought 
together  to  consider  a  proposal  to  under¬ 
write  and  launch  a  cam])aign  to  sell 
several  hundred  million  dollars  worth  of 
securities  for  an  enormous  transportation 
and  industrial  development  in  and  near 
New  York. 

These  men  were  top-notchers,  every 
one  of  them,  men  whose  names  .stand  for 
all  that  is  best  in  sound  financial  circles. 
We  spent  several  days  comparing  news 
and  sizing  up  affairs.  I  had  licen  brought 
in  by  one  of  the  prime  movers  to  work 
out  a  plan  for  hooking  newspaper  adver¬ 
tising  to  the  big  program. 

I  had  abundant  tipiKirtunity  to  sound 
out  the.se  men  in  relation  to  newspaper 
advertising  as  a  force  to  help  them  sell 
securities.  They  were  unanimous  in  their 
protests  regarding  the  failure  of  news¬ 
papers  to  keep  sharpers  from  parading 
as  legitimate  brokers  and  selling  wildcat 
securities. 

We  talked  over  various  proposals  cal¬ 
culated  to  secure  the  co-operation  of  at 
least  one  newspaper  in  each  important 
city  which  would  be  assured  the  bulk  of 
all  legitimate  financial  advertising,  pro¬ 
vided  it  was  willing  to  censor  rigidly  its 
financial  advertising  columns,  and  to 
utilize  the  information  service  made  avail¬ 
able. 

Each  of  these  bankers  strongly  in¬ 
dorsed  such  a  program,  agreed  to  organ¬ 
ize  a  dependable  local  committee  of  sound 
bankers  in  each  city  to  co-operate  with 
the  newspapers,  and  with  similar  groups 
in  other  cities,  particularly  New  York, 
Boston,  Chicago,  and  Philadelphia. 

The  big  scheme  which  we  were  brought 
together  to  consider  fell  down  eventually 
because  of  some  hitch  regarding  verifica¬ 
tion  of  water  power  rights  and  franchises. 
It  was  a  humdinger,  meant  several  hun¬ 
dred  thousand  dollars  of  advertising  for 
the  newspapers,  and  would  have  been  a 
wonderful  demonstration  of  our  power  to 
produce  results. 

In  my  contact  with  this  important 


all  know  that  they  occasionally  get  stung 
just  as  painfully  as  any  other  business 
man.  An  examination  of  the  write-offs 
of  the  national  lianks  shown  in  the  annual 
reports  of  the  Comptroller  of  the  Cur¬ 
rency  proves  they  are  human. 

It  is  difficult  to  gel  them  to  do  any¬ 
thing  which  their  fathers  taught  them 
iK)t  to  do.  Just  because  the  big  New 
York  houses  make  financial  advertising 
as  interesting  to  read  as  a  Chinese  laun¬ 
dry  ticket,  the  bankers  in  other  cities  keep 
playing  the  same  note,  year  in  and  year 
out. 

I  was  never  able  to  get  this  group  of 
bankers  together  again,  so  our  little  plan 
came  to  naught,  except  as  it  had  Ix-en  in¬ 
structive.  It  prepared  me  for  my  next 
contact  with  a  more  courageous  plan, 
liased  on  the  .same  general  idea. 

few  years  ago,  probably  in  1915  or 
1916.  there  was  much  protest  regarding 
the  kind  of  financial  advertising  that  was 
being  accepted  by  the  newspaiK-rs.  both  on 
the  part  of  readers  and  of  bankers  repre¬ 
senting  the  sane  conservative  policy  be¬ 
hind  bond  issues. 

Again  I  was  picked  as  the  newspaper 
man  to  sit  in  with  hankers  to  try  to  work 
out  a  plan  for  fitting  a  gnmp  of  news¬ 
papers  representing  different  cities  inter¬ 
ested  in  some  program  foe  eliminating 
the  irresponsible  fly-by-night  breed  of 
•lucket  shop  operators. 

This  time  1  went  so  far  as  to  work  out 
a  definite  plan  for  the  regulation  of  the 
financial  advertising  columns  of  the 
(jlobe.  .^fter  much  conference  in  the 
office  and  with  bankers,  we  decided  to 
throw  out  all  advertising  except  that  of 
members  of  the  New  York  Stock  Ex¬ 
change  and  reputable  Ixind  houses  known 
to  be  dependable. 

Our  idea  was  first  to  work  out  our  own 
problem  and  then  to  write  other  news- 
I>apers  to  attempt  the  same  thing  after 
we  had  proved  that  it  paid  in  dollars  and 
cents.  We  receivc-d  strong  letters  of  pro¬ 
test  from  the  president  of  the  Consolidated 
Exchange,  but  held  to  our  purpose  re¬ 
gardless  of  a  temporary  loss  of  business. 

Participation  in  the  war  and  a  general 
slump  in  financial  advertising  made  our 
effort  very  disastrous,  for  we  did  not  get 
the  volume  of  responsible  financial  adver¬ 
tising  we  had  expected  and  we  had 
driven  a  large  quantit.v  of  business  to 
other  newsiiapers.  In  other  words,  con¬ 
ditions  were  not  then  ripe  for  so  daring 
a  move. 

I  have  no  doubt  that  if  we  had  gone 
into  such  a  plan  under  normal  conditions 
and  stuck  to  it  for  a  year  or  two  w'e 
would  have  accomplished  results  similar 
to  those  .secured  by  the  New  York  Times. 
That  it  has  paid  the  Times  abundantly 
to  play  the  game,  no  one  can  deny. 

.\ny  of  us  long  on  the  New  York 
battle  line  can  remember  when  the 
Evening  Post  carried  the  largest  quantity 
of  financial  advertising.  In  1903  the  Post 
carried  40  per  cent  of  all  financial  in 
evening  papers,  or  nearly  twice  as  much 
as  any  other  paper. 

By  1921,  the  Sun  had  crept  well  ahead 


I  have  no  records  for  morning  news¬ 
paper  financial  advertising  further  back 
than  1914,  but  include  the  1903  figures 
for  evening  papers  as  data  for  comi>arison. 

In  my  opinion  there  is  possibility  for 
further  development  of  financial  advertis¬ 
ing  in  newspapers  through  the  country 
along  the  lines  I  have  indicated. 


AD  CLUB  COMMITTEES 
NAMED  FOR  YEAR 


Executive  Committee  Also  Urges  Re¬ 
duction  in  “Excessively  High 
Rates  on  Second  CIsiss  Mail 
Matter” 


With  the  naming  of  committci'S.  and  the 
approval  of  a  $121,500  budget  for  the 
National  Vigilance  Committee,  the  Ex¬ 
ecutive  Committee  of  the  .\ss<x:iated 
.Advertising  Clubs  of  the  World,  at  its 
recent  Chicago  meeting,  got  its  jirogram 
well  shaped  for  the  ensuing  year. 

The  committee  favored  holding  the 
Ixindon  convention  about  the  middle  of 
next  July,  and  has  cabled  the  Thirty 
Club  of  London  for  suggested  definite 
dates.  It  will  lie  the  plan  to  sail  some¬ 
time  after  July  8,  and  Jesse  H.  Neal  of 
New  York,  secretary-treasurer  of  the 
Associated  Clubs,  was  named  chairman 
of  a  committee  to  investigate  steamship 
rates  and  to  make  a  recommendation  to 
President  Holland. 

Carl  Hunt  was  of  course  reappointed 
general  manager.  The  committee  heart¬ 
ily  concurred  in  his  selection  of  .Albert  S. 
Brown,  as  director  of  the  extension  de¬ 
partment,  in  charge  of  memlx-rship  sales. 
There  was  also  hearty  approval  of  the 
reapiKiintment  of  Earle  Pearson,  of  New 
A'ork,  as  educational  director. 

Reuben  H.  Donnelly  was  appointed 
'Chairman  of  the  president’s  Advisory 
Committee — to  confer  with  President 
Holland.  Other  members  are  Edwin 
T.  Meredith,  Rowe  Stewart,  William  C. 
D’.Arcy  and  Jesse  H.  Neal. 

Paul  T.  Cherington,  New  York,  was 
reappointed  chairman  of  the  National 
Educational  Committee,  other  members 
being  Martin  L.  Pierce,  Canton ;  Don 
Francisco,  Los  .Angeles ;  Robert  E. 
Ramsay,  New  York ;  Miss  Hazel  Boxley, 
President  of  Women’s  Advertising  Oub, 
Toledo,  and  George  B.  Hotchkiss,  New 
York  University,  president  of  the  National 
.Association  of  Teachers  of  Advertising. 

George  W.  Hopkins,  New  York,  was 
reappointed  chairman  of  the  Speakers 
Bureau  Committee,  the  other  members 
being  the  chairman  of  the  geographic 
districts  of  the  Associated  Clulis. 

The  following  committee  on  Associated 
Advertising  was  appointed:  F.  M.  Feiker, 
New  York,  Chairman ;  Warren  C.  Platt, 
Cleveland;  Roy  Dickinson,  New  York; 
Merritt  B.  Lum,  Chicago;  Arthur  G. 
Newmyer,  New  Orleans;  George  P. 


W  hile  the  New  York  Times  probiAiT 
reaches  important  investors  througlnat 
the  country,  those  placing  securitiB 
would  prefer  a  larger  audience  at  differan 
points  through  local  newspapers,  proiided 
they  cleaned  out  the  fraudulent  and  qws. 
tionable  copy  against  which  reputzbic 
houses  have  no  desire  to  compete. 


Mellen,  Honolulu ;  Shirley  Walker,  Sa 
Francisco,  and  William  S.  Crawforf, 
London,  England. 

Charles  Henry  MackiiUosh,  Oikago. 
was  apiKiinted  chairman  of  the  Co* 
mittee  on  Constitution  and  By-Laws,  the 
other  members  being  Harwood  H.  Faw¬ 
cett,  Colorado  Springs,  and  \V.  Fraok 
McClure,  Oiicago. 

Herbert  S.  Houston,  New  York,  was 
reappointed  chairman  of  the  Committee 
on  Publications. 

Resolutions  were  adopted  strongly  en¬ 
dorsing  the  progressive  step  taken  hy 
the  .Associated  Retailers  in  the  adoptiM 
of  their  new  Standards  of  Practice  and 
endorsing  and  commending  the  work  of 
the  National  Vigilance  Committee  and  the 
organization  of  Neosho  Golden  Rule  Sales 
Plan  advertising  clubs. 

The  following  resolution,  presented  by 
Charles  Henry  Mackintosh  of  Chicaio, 
was  unanimously  adopted: 

“WHEREAS,  occasional  instances  of  k‘  i 
stnictive  com|>ttition  between  legitimate  adw  | 
tisir.g  media  continue  to  come  to  the  atteSN  , 
of  this  committee,  and  ^ 

“WHEREAS,  it  is  obvious  that  the  rf«t 
of  such  destructive  competition  is  to  ePio«j 
a  l>elief  that  organized  advertising  itself  s 
dividetl  upon  the  value  of  advertising  as  a  bet 
ness  force,  with  inevitably  harmful  effects  i 
ali  advertising; 

“THEREFORE,  be  it  resolved  by  the  E«ct 
live  Committee  of  the  Associated  Advertisei 
Clubs  of  the  World  that  all  members  of  dih 
and  of  departments  of  the  National  Advertiaac 
Commission  and  all  sustaining  members  of  di 
Associated  Advertising  Clubs,  be  and  berdf 
are  urgetl  to  take  positive  action  tendiof  is 
prevent  the  publication  and  dissemination  of  a* 
vidious  comparisons  between  media,  or  of  * 
tacks  upon  any  legitimate  medium  of  advertisiac 
by  any  other  medium  and,  further,  that  wWr 
i^er  such  comparisons  or  attacks  are  9^ 
lished  and  come  to  the  attention  of  any 
of  any  branch  or  department  of  the  AssociiW 
Advertising  Clubs,  written  protest  will  pfo«B|idT 
be  sent  to  the  one  who  is  responsible  for  sod 
destructive  competition  by  the  recipient  Aereoi. 
said  protest  to  be  expressed  in  such  a  manoff 
as  to  carry  conviction  of  the  unsound  pnneij^ 
involved,  and  the  harmful  upon  organised 
vertising  as  a  whole.** 

The  committee  also  unanimously  ad(^ 
cd  the  followinj?  resolution  on 
States  postal  rates,  which  was  presented 
hy  E.  T.  Meredith: 

“RESOLVED,  that  the  Executive  CoiDiDitt«< 
of  the  Associated  Advertising  Clubs  faw*  * 
reduction  in  the  present  excessivdy  hi^ 
on  second  class  matter  which  now  impede  t* 
free  flow  of  essential  information  between 
various  sections  of  our  country. 

“AND  RESOLVED  FURTHER  tW  * 
ExKutive  Committee  believes  that  the 
and  industrial  welfare  of  the  countiy 
benefited  b,  the  action  hereby  rccooBB"® 


Editor  &  Publisher  for  August  11,  1923 


13 


sruofo  »4C0reJroc/MO 


photographic 


DEPARTMENr 


1  jj/Nlf  j 

jSlHK  1 

SfWxrj 

1  sikkI,< 

1  DA/fK  1  OAfiK 
■  «OOM  ■  fiOCM 

DARK  1  DAKK 

I  I^OOH 

OARki 

ROOM 

OARK 

ROO^ 

PARK  1  PARK  1  PARK  1  PARK 
ROOM  I  ROOM  1  ROOM  ■  ROOM 

PARK  li 
ROOM  I  i 

EMLAKGING  ROOM 


enlarging 

ROOM 


enlarging 

ROOM 


PHOTOS^'^^  MINUTES  COUNT  WHEN  THE  PICTURE  IS  THE  THING^ 

Plate  Cut  to  Eight  Minutei  j  IjaiwK^aiwK  ^  I  [sjwxlsi^  I 

Through  ArrangemenU  in  B  I  I  I  ^hk  I  CM«r  I  parh  I  oark  I  dark 

the  New  Studio  Maoom  I  «oom  lieooMlieooH  IroomIkoom  ■  roo»« 

_  ,j  photographic  I  wJ—  I  i^w.  ,  I  pAm  1  ■ 

To  speed  up  the  photographic  depart-  li  qepartment  I|||  1?  \ _ 

sj^io  has  been  constructed  on  the  _  J  cu  ~  I  I 

rfi,,,.  Wfev„  -.ho  bcs.  in  g  D  |_  ^  - If-  ...k  | 

the  countr}’.”  ,  ,  ,  ,  _ X . 

Inspection  of  the  new  Pjuut  seems  to 

instify  Paynes  belief.  All  modern  ap-  xoc/nt,.//*  (1  ' - 

plonccs  and  appurtenances  of  news-  ^ 

paper  photograpliy  down  to  the  finest  - 

jeuils  to  make  for  quick  ami  efficient 
results  have  been  installed  under  direc¬ 
tion  of  Frank  Rylierg  who,  before  going 
to  the  News,  was  connected  for  23  years 

with  the  (holographic  department  of  the  CITY  R  O  O  M 

N'ew  York  World. 

Ryberg,  with  a  staff  of  15  men,  now 
maintains  for  the  News  a  24-hour  imme¬ 
diate  service  daily.  Because  of  the  faster 

equipment  and  up-to-date  arrangement.  _ 

the  time  taken  to  produce  pictures  for  y,,  k**-  York  Daily  Newt  proceeds  to  count  leas  of  them  between  film  and  pressroom.  The 
ibe  paper  has  been  cut  in  half.  It  takes  department  in  which  the  time  for  developinc  uud  printingr  a  picture  has  been  reduce* 

but  eight  minutes  now  to  develop  and -  - -  -  - 

print  a  plate  brought  by  a  camera  man  FROM  WOOH  Pill  P  "Thr  socieiv  was  organird  in  1875  by  the 

from  the  street.  TlLtO  rKUm  WV,njL»  rULr  Kansas  Kdilorial  .\s.sociation.  It  is  the  largest 

The  new  studio  has  20  rooms.  Ihir-  CTII  I  O  1C  IN  ICAN^A^  historical  society  in  the  I’nited  States,  with  the 

teen  are  individual  plate  devehiping  •-»  a  ii-i-.  vy.  iv.  iii  reception  of  Wisconsin.  It  is  housed  in  the 

rooms,  four  are  enlarging  rooms,  with  a  '  .Memorial  building,  and  has  proi>erty,  which  it 

stock  room,  finishing  room,  and  main  No  Signs  of  Deterioration  Found  by  h®'*'*  trustee  of  the  State,  worth  $1,500- 


ENLARGING 

ROOM 


So  the  New  York  Daily  Newt  proceeds  to  count  lets  of  them  between  Aim  and  pressroom.  The  plan  above  shows  the  layout  of  the  photorraphic 
department  in  which  the  time  for  dovelopluf  and  printing  a  picture  has  been  reduced  to  eight  minutes  in  regular  practice. 


FILES  FROM  WOOD  PULP 
STILL  O.  K.  IN  KANSAS 


“The  society  was  organized  in  1875  by  the  FIRQT  FAPFD  1WI11  1 
Kansas  Editorial  Association.  It  is  the  largest  ^  1  lYlILJ-.  rVFIV 

prairies  under  way 

Memorial  building,  and  has  proi)crty,  which  it  ■  ■ 


studio  and  office  completing  the  total. 

A  feature  of  the  new  studio  is  the  fact 
that  each  photographer  has  an  indepen¬ 
dent  room  for  developing  his  plates,  and 
keeping  his  camera  supplies.  These 
rooms  are  large  enough  and  are  equipped 
with  red  and  white  Wratten  lights,  a 


Historical  Society  in  United  States 
Issues  of  Papers  Printed 
During  World  War 

Kansas  newpaper  files  of  issues  printed 
on  wood  pulp  paiier.  during  and  since  the 


FASTER  PRESSES  ON  UNERS 


PRAIRIES  UNDER  WAY 

Western  Canadian  Provinces  Soon  Will 
Begin  Tapping  Timber  Resources 
for  Growing  Demand  in  United 
States 


“Daily  Mail”  Atlantic  Edition  in  Great 

Demand  on  Cunard  Ships  ,  P'-«vinces  are  to  have  their 

first  pulj)  and  paper  industry  and  those 
Because,  according  to  the  management,  great  plains,  commonly  conceived  as 


sink  with  running  hot  and  cold  water,  showing  the  signs  of  Because,  according  to  the  management,  frest  plains,  comiwnly  conceived  as 

and  fresh  air  ventilators.  For  Winter  (ip.p-ioratioii  that  is  renort.cl  for  New  “the  demand  has  been  larger  than  could  being  cntiR-ly  denuded  of  forest  growth, 
they  also  are  provided  with  hot  air  reg-  where  it  is  said  holes  the  size  of  Fave  been  predicted,”  new  and  faster  sewn  will  be  furnishing  paper  to  the  Mid- 

u  1  I-  f  .1.  a  mail's  head  are  showing  on  iKiges  in  the  printing  presses  will  shortly  be  install^  die  West  market  of  the  United  States. 

.All  the  most  modern  appliances  for  the  .-j  This  is  the  statemwit  of  William  F  on  the  Cunard  liners  to  print  the  Dailv  Work  ot  erection  has  commenced  at 
enlarging  room  of  newspaper  studios  are  .Up  k'ansas  St  .ie  Atlantic  Edition.  This  paper  is  set  Fort  .Ale.xander  near  Winnipeg  upon  the 

to  be  found  in  the  four  rooms  set  aside  b  ' '  ';i’i  '  in  type,  edited  and  published  each  day  $3.(X)0.(X)0  plant  of  the  Manitoba  Pulp  & 


for  this  purpose  by  the  News.  Each  is 


Historical  Society. 

"We  have  not  had  a  similar  e.xperiencc 


furnished  with  the  latest  design  enlarg-  ^  ^  ^ 

Nl,;  C„n,X"'«,kl  in  repo,,.. 


Mail  .Atlantic  Edition.  This  paper  is  set  Fort  .Alexander  near  Winnipeg  upon  the 
in  type,  edited  and  published  each  day  $3,(XX),(X)0  plant  of  the  Manitoba  Pulp  & 
that  the  liners  arc  at  sea.  Paper  Company,  a  corporation  financed 

The  ships  publishing  the  Daily  Mail  f’y  British  and  F.astern  Canadian  capital. 
-Atlantic  F'dition  are  the  Berengaria.  The  first  plant  unit  will  comprise  two 


terials.  such  as  plates  and  printing  paper.  ;  ■-  (,v  u,"  ‘  latest  forward  step  in  this  new  branch  tne  W  inter,  l^ter  the  plant  will  be  ex¬ 
it  is  estimated  on  the  News  that  each  j-,  t™!,  ,i,»  of  journalism.  Twice  a  day,  by  arrange-  tended  for  installation  of  four  more  ma- 

member  of  the  staff  uses  from  two  to  t  wa.  hsr.!  anH  t”™*  Radio  Communication  chines  to  give  a  capacity  of  360  tons  of 

three  dozen  plates  a  day.  This  stock  k-ittle  at  thi.  main  li!!  Company,  imiwirtant  news  events  are  newsprint  per  day. 

room  IS  so  arranged  that  it  can  be  turned  „  •  •  j;  rr»..i;ti,.n  -  .ominni  •  wirelessed  to  the  ships  on  the  Atlantic.  The  location  of  this  first  prairie  paper 

into  an  enlarging  or  developing  roeim  in  ‘  v,_,  ci  ^  The  subscription  price  is  one  shilling  plant  is  interesting  from  different  points 

an  emergency.  three  pence  for  the  voyage.  Single  of  view.  It  should  dissipate  finally  an 


1  me  HIM  inrce  Miips  iisieu  ai)ove  is  me  «a*v.hivmi<h  uivn  m  me  izusii  uumijs 

ranpr  latest  forward  step  in  this  new  branch  the  Winter.^  I^ter  the  plant  will  be  ex- 


Thc  back  wall  of  the  main  studio  is 
provided  with  a  conventional  black-and- 
white  backgroniKl  for  indoor  photog¬ 


raphy.  This  room  also  contains  the  di- 


old  i»pers,  some  of  them  printed  in  ter¬ 
ritorial  times,  on  rag  paper;  they  are  in 
as  good  condition  today  as  when 


FORD  MAKING  PAPER  NOW 


Using  Hardwood  Scrap  from  Auto  Body 
Plant  for  Binder  Board  Pulp 


rector’s  desk,  lockers  for  the  staff,  and  a  Kansas  Historical  Swiety  is  said  - 

drying  machine.  ^  second  largest  of  its  kind  in  Using  Hardwood  Scrap  from  Auto  Body 

The  compactness  of  the  studio  is  its  1”*^  Statw,  being  exceeeled  only  PUnt  for  Binder  Board  Pulp 

greatest  speed  producing  asset.  Enter-  Y  W  isconsin.  It  was  organiz^  in  187.->  .  u  r  i  »  r  *i 

ing  the  main  studio,  the  photographer  “  meeting  of  the  Kansas  Editorial  As-  Scrap  lumber  from  the  plant  of  the 
turns  to  the  right  down  a  narrow  hall-  s^'ation.  and  is  supported  by  (lopular  Ford  Motor  Company  at  River  Rouge, 
wav  to  his  individual  developing  room  mmberships  to  a  large  extent.  near  Detroit,  is  to  be  used,  under  a  new- 


three  pence  for  the  voyage.  Single  of  view.  It  should  dissipate  finally  an 
copies  are  sold  at  three  pence.  impression  that  trees  do  not  and  will  not 

-  —  grow  on  the  prairie.  It  is  another  strik- 

FORD  MAKING  PAPER  NOW  imlication  of  the  expansion  of  the 

Lanadian  newsprint  industry  which  is 
.  ,,  ,  TT  ,  .  _  .  being  built  up  upon  a  great  and  general 

ling  Hardwood  Scrap  from  Auto  Body  demand.  It  was  not  expected  that  the 
Plant  for  Binder  Board  Pulp  puipwood  supplies  of  the  Prairie  Prov- 

Scrap  lumber  from  the  plant  of  the 

)rd  Motor  Company  at  River  Rouge,  ” 

ic  Ko  u  Middle  Western  States  and  their 


near  Detroit,  is  to  be  used,  under  a  new- 


proximity  to  the  Prairie  Provinces  has 


When  he  has  developed  his  plate,  he  has  The  last  checking  of  the  society’s  d.Krti-  ly  discovered  process,  to  make  paper,  ac-  ^ 

but  to  step  across  the  hall  to  one  of  the  '‘‘’^wed  the  following  collections:  cording  to  an  announcement  made  by  the  J 

mlarging  rwms.  A  few  steps  takes  him  ubrary-volumc,  (book,  and  pampblct,),  292,619  is^x1^-cTeT't!r^reTuu7r^mThis  extensive  snpplie 

to  the  imshing  room  and  then  back  to  servation  is  exptetea  to  i^esuit  trom  tms  resources  and  the  norti 


As  a  matter  of  fact,  the  Prairie  Prov- 


the  drying  machine  in  the  main  studio.  „  •  . 

When  alterations  now  under  way  are  Manu«;ri,.t  volTm^.’.V.  ;. 9  589 

cmpleted,  the  editorial  rooms  of  the  Map,,  atlaw,  and  chart, 

New’s  will  be  on  the  same  floor  as  the  Picture,  . 

studio.  It  will  then  be  a  matter  of  a  Relic,  and  miiwum  objee 

few  steps  to  the  city  desk,  and  a  picture 

from  the  studio  will  be  rapidly  handled  .  felling  m  the  work 
from  the  time  it  is  finished  until  it  is  ciety,  Mr.  Connell  said : 
finally  engraved  ready  for  publication.  “W'e  have  puhli,he<l  1 


brary-volume,  (l»ok,  and  pamphlet,),  292.619  servation  is  expected  to  result  from  this  possess  cxten.sive  supplies  of  pulp- 

cH.vr,  new  use  of  all  scrap  pieces  at  the  My  resources  and  the  northern  areas 

Separate  maniiwript, .  547,865  building  plant.  Y  provinces  arc  heavily  tim- 

M'ar “aT J;."'“T;haA;: :  •  •  •  . .  a  hinder  board  of  good  quality  has  al- 


Map,.ea,la,e,  and  chart, .  y.ir,  .eaV^n  pT;;iuced  b^The  ^rcen^ootled  and  in  addition  to  valu- 

Relic,  and  mu«-um  object, .  hard  wood.  The  company  plans  to  ex-  plies  S^7nicr'^jack^ne“'^m^^^  Tnd 

tend  the  operation  of  the  “soda  process”  r  ?.  •.  ki  V  ^  i  ’j 
Telling  of  the  work  done  by  the  so-  by  which  this  product  was  made  so  that  a,  •  '  Y  **  * 


the  pulp  thus  obtained  may  be  trans¬ 
formed  into  paper. 


SANTA  FE  TO  ADVERTISE 


nnany  engraved  ready  for  publication.  “We  have  puhli,he<I  14  volume,  of  col-  1’,‘l'vr. 

_  lection,.  These  are  larne  volumes,  and  arc  il-  - 

lustrated;  they  arc  mostly  out  of  print.  We  SANTA  FE  TO  ADVERTISE 

N*w  Dili.....  issued  a  volume  for  four  years,  be- 

cause  of  the  con<!ition  of  the  State  Printinp  ' 

.Another  publishing  company  has  been  Plant.  Volume  is  ha,  been  in  the  hands  of  the  Will  Try  to  Combat  “Anti-Railroad’ 

established  in  Chicago  and  will  open  r/b'nY"  G«>*>P  «  Next  Congre.. 

neadouarttTS  soon  at  20  Fast  TacKSon  *^*'®’*^  ^nm  we  shall  receive  it. 

boulevard  It  Ic  ♦Hot  A^Tt-c  rii*--*  Ri,r-  .  published  two  volumes  of  *vuh-  \  nfoRram  of  national  publicity  t( 


Iwulevard.  It  is  that  of  Mrs.  Clara  Bur- 


Group  in  Next  Congress 

\  program  of  national  publicity  to 


berta  is  estimatetl  to  contain  about  21,- 
(XX),(XX)  feet  of  .saw  timber,  the  principal 
species  ‘being  spruce,  lodgepole  pine. 
Douglas  fir,  ixtplar,  balsam  fir,  white 
birch  and  tamarac.  In  Saskatchewan  the 
area  actually  timbered  with  merchantable 
trees  is  about  750.000  acres,  the  country 
to  the  Northeast  being  heavily  timbered 
with  spruce,  tamarack  and  jack  pine. 


dme.  of  Pasadena,  president  of  the  Clara  LTc’^ilucd^T  htn^urriU^.  ^  counteract  and  combat  the  so-called  Sport  Mitor’s  F.^r  SUin 

\ista  Press.  Alan  F.  English.  Chicago  ••(>„,  collection,  contain  article,  covering  “anti-railroad  ^oup  in  Congr^ess  has  \V  illiam  Quick  of  Akron,  father  of 
r^resentative  of  the  Women’s  News  Ser-  every  feature  of  Kan,a,  hirtory.  There  i,  also  been  definitely  decide  upon  by  the  Santa  Ralph  Quick,  sporting  editor  of  the 

vice  of  New  York  City,  will  be  in  much  of  the  hirtory  of  the  West  in  general,  Fe  Railroad,  according  to  S.  T.  Bledsoe,  Sprinjrfeid  (O.)  Morning  Sun,  was  shot 

charge.  .md  of  adjoining  States.  general  counsel.  and  killed  by  a  bandit  July  30, 
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AUSTRALIA  PAPERS  WOULD  BURY  NEWS 
OF  KING’S  MURDER  ON  INSIDE  PAGE 

That  Is  Because  They  Do  Not  Desire  to  Shock  Their  Readers^ 
Says  Sidney,  Herald’s  Manager — A  Place  for 
Everything,  and  Everything  in  Its  Place 


TF  \  OU  FLXPECT  to  sec  the  sensational 
news  of  the  hour  in  an  Australian 
newspaper  on  the  front  page  under 
screaming  headlines,  as  is  the  custom  in 
America,  you  are  due  for  a  disappoint¬ 
ment,  according  to  \V.  G.  Conley,  general 
manager  of  the  Sidney  Morning  Herald, 
now  touring  America. 

If  you  are  a  reader  of  the  Morning 
Telegraph,  you  will  find  the  sensational 
news,  like  the  assassination  of  the  King 
of  England,  on  the  foreign  news  page. 

Speaking  of  this  phase  of  newspapering, 
Mr.  Conley  in  an  interview  said : 

“Just  because  the  King  happened  to  be 
assassinated,  the  reader  of  our  newspaper 
would  not  forego  his  habit  of  shaving  in 
the  morning.  And  if  we  screamed  at  him 
that  the  King  had  been  done  for,  he 
might  cut  himself. 

“The  well  managed  Australian  news¬ 
paper  is  an  orderly  affair.  Usually  it  is 
founded  on  tradition  and  is  controlled  by 
the  same  family  generation  after  genera¬ 
tion.  Spectacular  stunts  and  jolts  for  the 
reader  are  no  part  in  its  makeup. 

“On  the  first  page  of  the  Morning  Tele¬ 
graph  are  the  shipping  advertisements,  be¬ 
cause  Sydney  is  a  great  seapOTt  and 
everybody  is  interested  in  shipping  and 
the  going  and  coming  of  ships.  The  ad¬ 
vertisements  are  paid  for,  but  they  are 
also  of  prime  news  value.  In  a  side  col¬ 
umn  on  the  front  page  we  run  a  brief 
summary  of  the  day’s  news. 

“On  the  inside  there  will  be  found,  oc¬ 
cupying  positions  of  importance  because 
of  their  new-s  value,  paid  notices  of  deaths. 


funerals,  births  and  marriages,  and  other 
matters  of  general  interest. 

“The  leader  page,  called  the  editorial 
page  in  this  country,  is  the  soul  of  the 
newspaper.  It  is  unsullied  by  advertise¬ 
ments  of  any  kind. 

“Of  importance  also  is  the  foreign 
news  page.  Here  would  be  found  the 
account  of  the  King’s  assassination.” 

In  a  word  then,  in  Mr.  Conley’s  news- 
I)aper  there  is  a  place  for  everything  and 
everything  is  in  its  place. 

“Our  publication,”  he  continued,  “is  a 
disseminator  of  information  and  a  guide. 
V\'hen  it  goes  into  a  home  it  is  the  same 
as  if  the  owner  went  into  a  home.  The 
paper  says  nothing,  either  in  its  news 
columns  or  advertisements,  that  the 
owner  would  not  say.” 

Advertisements  in  Australian  news¬ 
papers  are  rigidly  censored.  “We  dic¬ 
tate  to  our  advertisers  and  not  they  to 
us.”  Mr.  Conley  asserted.  “This  is  be¬ 
cause  we  accept  our  responsibility  to  our 
readers.” 

Mr.  Conley  said  that  there  was  no 
“news”  to  so-called  American  features, 
and  therefore  such  matter  was  not  to  be 
found  in  his  newspaper.  “The  Australian 
newspaper  worthy  of  its  name  confines 
itself  to  information  rather  than  enter¬ 
tainment.”  he  concluded. 

Mr.  Conley  is  on  his  fourth  tour  of  the 
world.  AU  heads  of  important  institu¬ 
tions  in  Australia  take  these  periodical 
educational  trips.  “We  are  the  greatest 
travelers  in  the  world,”  declared  Mr. 
Conlev. 


THIRTY  CLUB”  THANKS 
AMERICAN  HOSTS 


Welcome  Home  to  Brititli  Delegation 
Stirs  Keen  Interest  in  Atlantic 
City  Arrangements  and 
London  Convention 


By  Herbert  C.  Ridout 

(London  Editor,  Editor  &  Publisher) 

It  was  by  way  of  a  formal  resolution 
in  1921  that  the  British  delegation  came 
to  Atlantic  City  in  June  a  simple  form 
of  words  that,  expressed  in  all  sincerity 
and  without  trimmings,  in  its  effect  is  felt 
here  in  England  to  have  brought  the  real 
honest-to-goodness  folk  of  the  United 
States  closer  to  the  heart  and  soul  of  the 
British  people  than  all  the  politicians  of 
either  nation  seem  to  have  done. 

In  equally  simple  form,  the  Thirty  Club 
of  London,  which  for  all  time,  and  what¬ 
ever  bcKTomes  the  ultimate  size  and  shape 
of  the  movement,  must  be  recognized  as 
the  sponsers  of  the  1924  convention  for 
London — in  the  same  modest  form,  tlwt 
organization  Mas  now  registered  its 
official  appreciation  of  the  people  and 
events  centered  upon  the  .Atlantic  City 
convention. 

The  occasions  was  a  special  meeting  of 
the  Thirty  Club  full  and  associate  mem¬ 
bers.  a  little  delayed  because  of  the  neces¬ 
sity  for  awaiting  the  return  of  W.  S. 
Crawford,  the  club’s  vice-president,  and 
one  or  two  other  members,  and  accord¬ 
ingly  was  arranged  as  a  welcome-home 
dinner  in  London  on  July  9. 

.■\t  the  meeting  which  followed  the 
banquet,  the  following  resolution  was 
carried  unanimously : — 

“RKSOLVEP,  that  «e,  the  Thirty  Cluh  of 
London,  assembled  toniiiht.  for  our  first  meetinp 
since  the  return  of  the  British  delepatcs  from 
the  United  States,  whose  people  were  so  kind 
and.  Rcnerous  in  their  hospitality  to  the  British 
delegates  during  their  visit  in  June  of  this  year, 
to  the  annual  convention  of  the  .Associated 
.Advertising  Clubs  of  the  World,  desire  to  say 
that  the  delegates’  collective  impression  of  your 
country  is  its  wonderful  optimism — its  energy — 
the  American  people’s  faith  in  their  country’s 
destiny,  and  the  kindness  of  its  peoples  to  the 
visitors  from  overseas.  The  delegates  enjoyed 


your  hospitality  and  we  are  looking  forward  to 
reciproc.ating  it  in  1924.’* 

Intense  enthusiasm  prevailed,  the  non¬ 
visiting  members  of  the  club  being  keen¬ 
ly  interested  in  the  experiences  of  their 
more  fortunate  brethren,  perhaps  tin- 
most  illuminating  of  all  being  the  ex¬ 
traordinary  enthusiasm  aroused  in  the 
working  of  the  convention  at  .\tlantic 
City  and  the  thoroughness  of  the  arrange¬ 
ments.  Other  topics  of  conversation  were 
the  semi-official  character  of  the  delega¬ 
tion  that  was  practically  forced  upon  it 
by  the  desire  of  every  organization  there 
to  do  it  honor  as  being  representative  of 
the  widest  interests,  and  the  amazing 
evidence  on  all  sides  of  a  desire  to  come 
closer  together  as  one  people — a  fact  that 
has  probably  already  intensified  to  a 
tremendous  degree  the  existing  keenness 
for  the  1924  convention  in  London. 

REPOR’TER  IS  PARIS  HERO 


Wherein  French  Notable 
Gets  Tenses  Mixed 

(Special  to  Editor  &  Puelisiier,  from  It-: 

Farts  Editori 

'THERE  ARE  MOMENTS  when  the 
most  hardened  reporter  finds  it 
difficult  to  repress  a  smile  at  some 
amusing  slip  or  blunder  by  the  great 
person  he  is  interviewing.  Recently 
an  .4merican  correspondent  was  in¬ 
terviewing  an  important  French  per¬ 
sonage  on  the  question  of  finance. 
The  reporter  had  remarked  on  the 
advantageous  rate  of  interest  being 
offered  on  an  impending  loan. 

“Yes,”  said  the  French  notability, 
who  speaks  English  well,  “yes,  is  it 
not  remarkable  that  we  offer  6  per 
cent?  But,  I  will  tell  you,  it  is  our 
intention  to  issue  yet  another  loan 
at  tudf  past  six!” 


U.  S.  PAPERS  BEST,  VIEW 
OF  ENGLISHMAN 

Donald  Wabon  Admires  Way  Ws  Tji 
It  in  the  First  Paragraph,  AUo 
Our  Treatment  of  Foreiya 
News 


NEWSPAPER  AD  GROUP 
CHANGES  NAME 


Executive  Association  Section  of 
A.  A.  C.  of  W.  Also  Changes 
Method  of  Determining  Dues 
of  Its  Members 


The  directors  of  the  National  .-Kssocia- 
tion  of  Newspaper  Executives,  which  is 
the  newspaper  department  of  the  A.  A. 
C.  of  W.,  have  voted  to  change  the  name 
of  that  organization  to  the  Association 
of  Newspaper  -Advertising  Executives. 
The  new  name  more  nearly  indicates  the 
personnel  of  the  organization,  according 
to  the  president,  Frank  T.  Carroll,  ad¬ 
vertising  manager  of  the  Indianapolis 
News. 

The  method  of  determining  dues  has 
also  been  changed  by  the  directors.  The 
sliding  scale  has  been  based  upon  the 
I>opulation  of  the  city  in  which  the  news¬ 
paper  was  located,  but  in  the  future  dues 
will  be  determined  by  the  circulation  of 
the  newspaper  itself. 

Within  two  or  three  weeks  this  or¬ 
ganization  will  issue  to  its  members  a 
printer  digest  of  the  newspaper  sessions 
held  at  .Atlantic  City  during  the  A.  A.  C. 
of  W.  convention.  The  digest  provides 
a  permanent  record  of  the  proceedings. 


Y.  M.  C.  A.  PUBLICITY  COURSE 


Denver  Man  Retcues  Child  from  Burn¬ 
ing  Orphan  Asylum 

Deane  H.  Dickason,  former  reporter 
on  the  Rocky  Mountain  News,  now  trav¬ 
eling  in  Europe  as  tour  director  for  the 
Frank  C.  Gark  Tours  Company,  became 
the  hero  of  all  Paris  on  the  Fourth  of 
July,  according  to  a  story  carried  by  the 
Paris  edition  of  the  Chicago  Tribune, 
when  he  rescued  from  death  a  oaby  girl 
trapped  in  a  burning  orphan  asylum  on 
the  Rue  de  Lafayette. 

Dickason  darted  from  the  crowd  of 
spectators,  climbed  a  ladder  and  brought 
the  child  down  in  safety. 

“As  he  started  to  descend.”  continued 
the  Paris  account,  “a  great  cheer  arose 
from  the  onlookers  at  the  sight  of  the 
wee  French  maid  in  the  arms  of  her 
bone-rimmed  spectacled  and  unmistaka¬ 
bly  American  rescuer,  who  was  Deane  H. 
Dickason,  a  newspaper  man  of  Denver.” 


Donald  Watson,  member  of  the  boarj 
of  directors  of  an  English  newst^ 
while  stopping  in  Philadelphia  recra^' 
made  a  comparison  of  American  ^ 
English  newspaper  methods— to  the  ^ 
vantage  of  those  published  in  .Amen? 

“I  find  that  you  in  America  are  S 
ahead  of  us  in  many  of  your  methods? 
news  gathering  and  publishing,”  he  said 
“For  one  thing  you  have  a  more  attrac 
tive  way  of  serving  news.  If  a  big  storr 
happens  to  ‘break,’  as  you  call  it,  at  \ 
convention  or  a  banquet,  you  put  tht 
meat  of  the  whole  story  right  in  the 
first  paragraph  and  most  of  the  hirt- 
lights  in  the  headlines.  In  Engl^ 
most  of  our  newspapers  defer  telling 
big  story  until  the  third  or  fourth  para¬ 
graph,  devoting  the  first  paragraphs  to 
the  names  of  the  important  personages 
present. 

“-Another  thing,  you  play  up  foreign 
news  with  as  much  prominence  as  yoo 
do  domestic  news.  We  cannot  do  this 
in  England  to  the  extent  that  it  is  done 
in  your  country;  if  we  did  we  would 
have  complaints  from  our  subscriben. 
They  prefer  local  news  first  and  most 
prominent.  They  do  not  have  the  sane 
interest  in  distant  happenings  as  yon  a 
•America  do. 

“It  came  as  a  surprise  to  me  when, 
upon  landing  in  America,  I  picked  up  a 
newspaper  and  in  one  column  read  of 
a  big  fire  in  which  a  number  of  persons 
narrowly  escaped  death,  and  in  the  col¬ 
umn  alongside  a  notable  account  of  the 
political  situation  in  France.” 

MRS.  STAN  HARDING  DEBATE 


Fixed  Advertising  Policy  Neceisary, 
Secretaries  Are  Told 

.Association  Publicity  was  the  general 
subject  for  three  days  at  the  Y.  M.  C.  .A. 
summer  school  held  at  Pacific  Palisades. 
Cal.,  July  25  to  Aug.  8.  O.  L.  Ferris  of 
Smith  &  Ferris.  L^  Angeles,  conducted 
this  course  and  divided  the  subject  into 
three  heads  for  separate  consideration : 
Selling  the  -Association — paid  space;  Tell¬ 
ing  the  World — news  items;  Keeping  It 
.Sold — direct  efforts. 

The  secretaries  attending  the  sessions 
were  advised  to  use  the  services  of  ex¬ 
perienced  advertising  and  publicity  men. 
to  use  large  compelling  space  or  none,  to 
correlate  their  various  uses'  of  advertis¬ 
ing  into  a  consistent  campaign. 


Putnam  Form*  Syndicate 

George  Palmer  Putnam,  of  G.  P.  Put¬ 
nam’s  Sons,  publishers,  announces  or¬ 
ganization  of  the  Putnam  Syndicate  for 
development  and  sale  of  newspaper  fea¬ 
tures.  Geor.ge  T.  Rye,  of  the  editorial 
staff  of  the  New  York  World,  has  been 
engaged  as  editor  and  manager,  with 
offii-es  in  the  Putnam  building,  2  West 
45th  street.  New  A’’ork. 


British  Official  Thinks  American  Pren 
Will  Do  Her  Justice 

(London  Editor,  Editor  &  Publiihu) 
The  case  of  Mrs.  Stan  Harding  caw 
up  in  the  British  House  of  Commons 
early  in  July,  the  following  being  tht 
official  record  of  the  incident  taken  from 
Hansard’s  Parliamentary  Debates,  for 
July  9: 

“Captain  Berkeley  asked  the  Under-Setmin 
of  State  for  Foreifin  Affairs  whether  he  is  aww 
that  a  responsible  member  of  the  Korin 
Government  has  attain  repeated  the  accusaliM 
of  espionafte  anainst  Mrs.  Harding,  the  Briiist 
journalist;  that  this  repetition  has  been  pm 
wide  publicity  in  the  British  and  Aranitat 
Press,  to  the  serious  detriment  of  Mrs.  Hardiiii'i 
reputation;  and  whether,  seeing  that  Hii 
Majesty’s  Gevernment  have  obtained  a  promiit 
of  compensation  for  false  imprisonment  in  le 
spect  of  this  unfounded  charge,  he  can  makes 
statement  on  this  matter? 

“Mr.  McNeill:  I  have  seen  the  statement  m 
ferred  to,  hut  I  can  only  repeat  that  it  is  no- 
possible  to  prevent  the  Soviet  Government  frai 
repeating  slanders  which  they  know  to  be  false; 
I  cannot  believe  that  such  unfounded  Rllegationi 
are  a  detriment  to  Mrs.  Harding’s  reputatioo, 
w'hich  has  been  completely  vindicated  by  His 
Majesty’s  Government,  and  by  the  redress 
agreed  to  be  given  by  the  Soviet  Government;  1 
have  no  means  of  securing  greater  publieitj 
ihan  has  already  been  given  to  the  case,  but  I 
feel  sure  that  the  press,  both  in  this  country 
and  in  the  United  States,  may  be  trusted  to  do 
justice  to  a  lady  who  has  been  proved  innocent 
of  the  charges  falsely  made  against  her." 


Shopping  Bag  Ads  Successful 

A  total  of  17,632  shopping  bags  have 
lioen  sold  by  the  CTiicago  Evening  .Amer¬ 
ican,  and  the  factory  making  them  was 
forced  to  operate  on  a  night  shift  as  a 
result  of  advertising  which  the  Giicago 
paper  printed  in  its  own  columns. 


Cedar  Rapids  Price  Boosted 

The  Cedar  Rapids  (la.")  Republican 
announces  that  on  Sept.  1  its  price  will 
be  $4  a  year  by  mail  and  $5  a  year  bv 
ci'rrier.  The  price  of  print  paper  and 
I'ther  hicfh  costs  are  mentioned.  The  pa¬ 
per  has  been  selling  for  $3  and  $4  a  year. 


Vanderbilt  Incorporates  Paper 

The  Illustrated  Daily  News  Publishing 
Co.,  Inc.,  of  Los  .Angeles  filed  articles  of 
incorporation  with  the  Secretary  of  State 
.Au.g.  7.  Cornelius  Vanderbilt,  Jr.,  owns 
$96,000  of  the  company’s  capital  stock  of 
$100,000.  Other  directors  and  subscribers 
are:  C.  Colton  Ringham,  Walter  M. 
Harvey,  Edward  J.  Ralph  and  Thomas 
Ball,  all  of  Los  .Angeles. 

Convicts  as  Newspaper  Readers 

Four  hundred  and  seventy-five  local 
papers  are  sold  by  a  newsboy-inmate  at 
the  Marjland  State  Penitentiary  every 
day.  according  to  Warden  Gaude  B. 
Sweeney,  Baltimore. 
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IXistributioti  costs  must  be  cut 

“We  have  now  reached  a  point  where  it  costs  more  to  distribute  and  serve 
than  it  costs  to  produce.  Commodity  values  are  lost  in  a  maze  of  service  i 
costs,  and  the  time  has  come  for  a  consideration  of  the  fundamental  prob¬ 
lem  of  the  economic  distribution  of  the  absolute  essentials.” 

— from  the  report  of  a  Joint  Committee  of  the 
67th  Conirett  on  Marketing  and  Distribution. 


By  far  the  moat  extensive  inveati* 
Ration  of  distribution  ever  at* 
tempted  was  that  from  which  the 
above  quotation  is  taken.  The  following 
chart  is  typical  of  the  facts  secured  in 
many  lines  upon  which  the  committee 
based  its  findings. 

DISTRIBUTION  OF  A 
'  DOLLAR  SPENT  FOR 
MEN’S  CLOTHING 


Note  that  the  cost  of  the  raw  material 
and  labor  amounts  to  about  SO  cents. 
Since  productive  efficiency  is  admittedly 
high  any  reduction  in  this  percentage 
must  be  at  the  expense  of  quality.  Note, 
also,  that  the  percentages  of  profit  are 
small,  4  cents  for  the  manufacturer  and 
3.6  cents  for  the  retailer. 

It  is  obvious  that  the  one  way  to  reduce 
cost  to  consumer  and  to  increase  profit  to 
manufacturer  and  dealer  is  by  an  attack 
on  overhead  and  distribution  costs 
amounting  to  more  than  41  cents. 

As  a  contribution  toward  the  betterment 
of  distribution  The  Chicago  Tribune 
offers  its  1923  BOOK  of  FACTS.  This 
is  the  sixth  edition  of  this  work.  It  is 
much  larger  than  those  of  the  past  (100 
pages)  and  we  believe  that  it  contains 
valuable  material  for  those  seriously  de¬ 
termined  to  increase  sales  while  cutting 
the  costs  of  selling  and  advertising. 

Advertising  is  to  selling  what  machinery 
is  to  production.  It  varies  in  efficiency 
as  do  machines.  But  really  efficient  ad¬ 
vertising,  which  brings  about  mass  sell- 


img  of  a  standardised  product  cuts  dis¬ 
tribution  costs  even  as  machinery  cuts 
production  costs. 

“The  standardisation  of  products 
and  containers  makes  possible  a 
seider  distribution  of  commodities 
and  so  tends  to  extend  the  market 
for  them." 

One  of  the  great  problems  before  the 
American  business  man,  therefore,  is  to 
use  advertising  to  cut  the  costs  of  dis¬ 
tribution.  The  BOOK  of  FACTS  is  de¬ 
signed  to  assist  in  attaining  this  end. 

Advertising  when  there  is  no  distribution 
or  insufficient  distribution  is  one  of  the 
unnecessary  and  wasteful  costs.  It  was 
set  forth  that  consumer  demand  follow- 
ing  upon  such  advertising  would  force  re¬ 
tailer  demand  upon  the  jobber,  who  in 
turn  would  buy  from  the  manufacturer 
and  start  the  merchandise  on  its  way  to 
clamouring  customers. 

This  system  involved  enormous  sums  for 
advertising  and  often  the  retailer  found 
that  by  the  time  he  secured  the  mer¬ 
chandise  the  advertising  appropriation 
had  been  exhausted  and  consumers  had 
lost  interest.  It  assumed  that  advertis¬ 
ing  should  supplant  selling.  In  reality 
advertising  should  be  an  aid  to  selling. 

In  contemplation  of  the  foregoing  situ¬ 
ation,  The  Tribune  adopted  this  policy: 


The  Tribune  considers  it  a  waste  of 
money  to  advertise  a  product  dis¬ 
tributed  through  the  retail  and  job¬ 
bing  trade — until  that  trade  has  been 
supplied  with  merchandise  to  take 
care  of  the  consumer  demand  when 
created. 

To  live  up  to  the  above  paragraph  and  to 
assist  advertisers  in  conforming  to  the 
Zone  System  of  Marketing,  The  Chicago 
Tribune  has  expended  hundreds  of 
thousands  of  dollars.  Expenditures  have 
been  made  under  these  seven  heads: 

1.  Market  Analysis 

2.  Circulation  Analysis 

3.  Publication  of  The  Co-Operator — 

a  trade  paper 

4.  Investigations  among  Chicago  re¬ 

tailers 

5.  Route  listing  of  dealers 

6.  Jobber  and  Dealer  Survey  of  The 

Chicago  Territory 

7.  Assistance  in  Securing  Distribution. 

The  Tribune  has  studied  its  market — 
The  Chicago  Territory — and  made  public 
(in  the  BOOK  of  FACTS  and  in  other 
forms)  the  fruits  of  such  study  'for  the 
guidance  of  manufacturers  who  realixe, 
as  stated  in  the  Federal  report,  that: 

“There  is  a  tendency  on  the  part  of 
the  manufacturer  and  wholesaler  to 
undertake  distribution  over  larger 
territories  than  can  be  intensively 
and  economically  served.  Where 
too  extensive  distribution  has  de¬ 
veloped,  accounts  become  scattered, 
selling  costs,  advertising,  and  trans¬ 
portation  become  extravagant  and 
wasteful." 

The  reason  for  publishing  the  BOOK  of 
FACTS  and  for  The  Tribune 'a  system  as 
outlined  above,  may  be  found  in  the  fol¬ 
lowing  paragraph  from  Uncle  Sam’s  re¬ 
port: 

“The  solution  of  the  problem  of  dis¬ 
tribution  must  po  secured  through  a 
betterment  of  methods  and  an  elimi¬ 
nation  of  wastes  and  uneconomic 
practices.  A  better  system  of  dis¬ 
tribution  can  only  be  hoped  for 
through  a  more  intelligent  study  of 
methods,  facilities,  and  purposes." 


The  Tribune’s  1923  BOOK  of  FACTS  on  Markets  and  Merchandising  will 
be  mailed  to  any  selling  organization  requesting  it  on  business  stationery. 


512  Fifth  Ave.,  New  York 


Haas  Bldg.,  Los  Angeles 


Tribune  Building,  Chicago 
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OMAHA  BEE  REVIVES  DAYS  WHEN  MEN 
WERE  MEN— FROM  ITS  FILES 


Edward  Rosewater’s  Editorials  Reveal  Stirring  Fights  and 
Episodes  of  Nebraitka’s  Early  Days — There  Was 
Never  Any  Doubt  as  to  Where  He  Stood 


TX  THM  liE(jIXXlX(l  of  things  in 
X'fl)raska  there  was  the  Omaha  Bee. 
To  go  over  its  pages  from  those  early 
days  is  like  viewing  a  pageant  that  dra¬ 
matizes  the  story  of  this  great  central- 
western  commonwealth. 

In  a  series  of  articles  republished  from 
the  tiles  of  the  70's,  80’s  and  90's,  the 
Bee  is  now  refresliening  the  memory  of 
those  strong  and  stirring  days  when 
men  were  men,  etc. 

Through  tliis  daily  feature,  all  Ne¬ 
braska  will  be  enabled  to  view  the 
growth  and  development  of  their  State 
through  the  eyes  of  Edward  Rosewater, 
founder  of  tlie  Bee. 

There  is  much  that  is  pungent,  sting¬ 
ing  and  caustic  in  these  pieces  of  pioneer 
journalism.  Much  also  that  is  inspiring, 
enlightening  and  even  amusing.  Life 
was  different  then,  when  the  foundations 
of  today  were  being  hewn  out  of  rock. 

The  first  article  of  the  series  is  a 
Rosewater  editorial  printed  first  in  the 
Bee  in  July.  1871,  then  but  a  few  weeks 
old.  The  editorial  descants  upon  the 
climate  and  soil  of  Nebraska,  and  pre¬ 
dicts  a  future  which  has  in  52  years  lieen 
fullilled  beyond  the  widest  visions  of 
men  of  that  day.  The  first  article  also 
referred  to  the  small  beginnings  of  ag¬ 
riculture  as  far  west  as  Fort  Kearney 
and  North  Platte.  Today  these  locali¬ 
ties,  in  the  center  of  the  alfalfa  lx.‘lt,  are 
pre-eminent  for  farming  and  stock  rais¬ 
ing. 

Edward  Rosewater  never  left  anyone 
long  in  doubt  as  to  wliere  he  stood  on 
any  issue  worthy  an  opinion.  Politics 
in  1872  had  many  angles,  and  some  of 
these  were  shown  in  the  city  government 
of  that  day.  That  it  did  not  come  up  to 
the  standard  of  the  editor  of  the  Bee 
may  he  noted  by  going  over  the  files 
for  February  16,  1872. 

When,  in  1871,  the  Legislature  im¬ 
peached  and  removed  from  office  Gover¬ 
nor  David  Butler,  liccausc  of  his  com¬ 
plicity  in  alleged  land  frauds,  the  matter 
did  not  end.  Flarly  in  1872  a  clamor  was 
raised  for  an  extra  session  of  the  Legis¬ 
lature  to  deal  with  Acting  Governor 
James  and  others.  An  editorial  on  this, 
entitled  “Gubernatorial  Corruption — Ne¬ 
cessity  of  Immediate  Legislation,”  ap¬ 
peared  February  17,  1872. 

The  Bee  came  into  existence  that  an 
organ  might  be  found  to  wage  the  battle 
for  the  Independent  School  District  of 
Omaha,  which  was  created  by  an  act  of 
the  I>egislature  of  1871,  but  which  was 
submitted  to  the  ratification  of  the 
voters. 

By  means  of  the  new  paper,  advocates 
of  the  new  district  got  their  case  before 
the  voters  and  carried  the  election. 

Fifty  years  ago  being  a  policeman  in 
Omaha  had  its  excitement,  the  same  as 
now.  Gamblers  were  quite  as  unruly 
as  bootleggers  now.  and  the  conflict  l)e- 
tween  them  and  authorities  took  on  a 
form  quite  as  lively  at  times  as  any  wit¬ 
nessed  since.  On  one  occasion,  the  offi¬ 
cer  of  the  law  was  badly  beaten  up  by 
an  old-time  gambler.  Bill  Lawrence. 
So.  on  January  10,  1873.  the  Omaha  Bee 
came  out  with  an  editorial  entitled, 
“The  Captain  of  the  Police  Has  a  Head 
Put  on  Him.” 

.■\rlx)r  Dav  is  so  well  established  now 
that  Nebraskans  take  it  as  a  matter  of 
course,  but  in  1872  it  was  not  a  com¬ 
monplace.  In  fact,  the  idea  then  was 
a  novelty,  and  as  such  was  rather  gin¬ 
gerly  approached  by  the  public.  The 
new  holiday  did  get  attention  from  out¬ 
side  the  State,  and  Edward  Rosewater 
found  pleasure  in  copying  the  following 
from  the  Philadelphia  Inquirer  of  Feb¬ 
ruary  28,  1872 ; 

“For  many  years  pa.st  the  lack  of  trees 
in  many  of  the  far  western  states  of  the 
union  has  formed  the  theme  of  most  dis¬ 
piriting  papers  from  the  pens  of  wise 
but  most  discouraging  political  econo¬ 


mists.  To  remedy  this  natural  climatic 
defect  the  people  of  California  have  gone 
to  an  enormous  expense ;  not  only  buy¬ 
ing  trees,  but  providing  for  a  supervisor 
of  future  forests,  with  a  princely  salary 
of  $15,000  per  annum.  Much  wiser  than 
the  Golden  State,  Nebraska  leaves  the 
tree  planting  to  the  good  sense,  enter¬ 
prise  and  energy  of  her  citizens.  A  new 
holiday  has  been  fixed  in  Nebraska  and 
is  to  lie  known  as  ‘Arbor  Day,’  and  it 
will,  as  an  agricultural  festival,  become 
even  more  popular  than  (and  more  an¬ 
cient,  but  none  the  less  sensible)  ‘harvest 
homes.’  To  foster  this  most  laudable 
and  public-spirited  enterprise  of  tree 
planting,  the  Agriculture.  Society  of  Ne¬ 
braska  offers  $100  to  the  farmers’  so¬ 
ciety  of  the  county  which  plants  the 
largest  number  of  trees  on  April  10  next, 
and  agriculture  books  to  the  value  of 
$25  to  the  man  planting  the  most  trees. 
Thus  do  our  energetic  and  industrious 
people  overcome  the  obstacles  thrown  in 
the  way  of  their  progress  and  prosperity 
by  nature.” 

On  January  12,  1872,  Grand  Duke 
-Alexis  of  Russia  stopped  off  in  Omaha 
on  his  way  west  on  a  big  game  hunting 
expedition.  Edward  Rosewater  put  out 
a  full  column  on  the  arrival,  general  ap- 
I)earances,  entertainment  and  departure 
of  the  Duke. 

The  Iowa  Legislature  of  1873  passed 
some  epoch-making  laws.  It  was  a  con¬ 
tinuation  of  the  “Granger”  body  that 
assembled  in  1871,  and  among  other  laws 
enacted  by  it  was  one  that  undertook 
to  establish  the  eastern  terminus  of  the 
Union  Pacific  uptown  in  Council  Bluffs, 
rather  than  at  the  “Transfer”  or  in 
Omaha.  Nebraska  felt  that  this  was 
setting  up  a  wall  against  the  State,  and 
resented  the  action  accordingly.  On 
March  17,  1873,  The  Bee  published  a 
call  for  a  State  convention,  signed  by 
many  of  the  most  prominent  men  of  the 
State,  to  take  action  to  retaliate  against 
Iowa  because  of  the  -unfair  law.  Ed¬ 
ward  Rosew’ater  was  right  mad  when 
he  ground  out  that  editorial. 


Colorado — Lester  I.  Griffin,  Ordway,  New  Era. 

Connecticut — O.  S.  Freeman,  Watertown,  News. 

Delaware — Theodore  Townsend,  Milford,  Chron¬ 
icle. 

Florida — J.  C.  Lochner,  Clermont,  Press. 

Cieoreia — (Jeorge  S.  Chapman,  Sandersville, 
Progress, 

Ilawaii  -'^.'^'.  Hopper,  'J^^ue  Kauai,  Repah- 
lican. 

Idaho— \V.  Lloyd  Adams,  Rexburp,  Standard. 

Illinois — \V.  J,  Smith,  Waukegan,  Daily  Sun. 

Indiana — Gcfirge  I).  Lindsay,  Marion,  Chron¬ 
icle. 

Iowa  -Cl.  L.  Ca.swell,  Ames,  Cherokee  Chief. 

Kansas — O.  W.  Little,  Alma,  Enterprise. 

Kentucky — William  Grote,  Vanceburg,  Sun, 

Louisana — G.  B.  Campbell,  Hammond,  V'indi- 
cator. 

Maint* — ('has.  A.  Fogg,  Houlton,  Times. 

Maryland — Edwin  11.  Brown,  Jr.,  Centerville, 
Record, 

Massachusetts — Lewis  R.  Hovey,  Haverhill, 
Record. 

Michigan — Homer  Harwood,  Warren,  Watch¬ 
man. 

Minnesota — Herman  Roe,  Northfield,  News. 

Mississippi — James  Faulk,  E..eakesville.  Herald. 

Missouri — William  Southern,  Jr.,  Independence, 
Examiner. 

Montana — O.  S.  Worden,  Great  Falls,  Tribune. 

Nebraska — J.  P,  O’Furey,  Hartington,  News. 

Nevada — D.  E.  Williams,  Fallon,  Eagle. 

New  Hampshire — (TTias.  G.  Jenness,  Rt)che-tct, 
Courier. 

New’  Jersey — Dixie  Anzer,  West  Hol)oken,  Hud¬ 
son  News. 

New  Mexico— Don  W,  Lusk,  Silver  City,  In¬ 
dependent. 

New  York — H.  M.  Hall,  Jamestown,  Journal. 

Nfirth  Carolina — W.  C.  Hammer,  Ashboro, 
Courier. 

North  Dakota — Cieo.  P.  Collins,  Carrington,  In¬ 
dependent. 

Ohio — Frank  G.  McCracken,  Bellcfontaine, 
Examiner. 

Oklahoma — Elmer  V’.  Jesse,  Mangum,  Star. 

Oregon — A.  E.  Voorheis,  (irants  Pass,  Courier. 


Pcnsylvania-J.  H.  Zerby,  J,., 
publican. 

Rhode  Island— E.  A.  Noyes,  \Vickfor4_  St«* 

South  Carolina— J.  T.  Fain,  Rock  Hill  .  ' 
ning  Herald. 

South  Dakota— W.  C.  Lusk,  Yanktti 
'  I’ress,  ^ 

Tennessee— John  C.  Rogers.  Dyersbnri 
Texas — S.nm  1’.  llarhin,  Richardson 
I'tah — S.  L.  Ruddon,  Park  City,  Recori 
k'crinont- Harry  E.  Parker,  Bradford,  Pmj 
Opinion.  “*■ 

N'irginia— F.  \V.  Sprague,  Scottsville, 
Washington— E.  L.  Whirler,  Waitsburf,  Tk*’ 
West  Virginia— S.  S.  Buzzard.  Berkley  SpS 
Messenger. 

Wisconsin — H.  F;.  Howe.  Prairie  du 
Courier. 

Wyoming— John  W.  Cook,  Under,  Stale  h 
n.il.  ’ 
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N.  E.  A.  VICE-PRESIDENTS 


"pHE  AVERAGE  NET 
Paid  Daily  Circulation  of 
The  Baltimore  Sun  (Morn, 
ing  and  Evening)  in  July, 
1923,  was 

239,325 

A  Gain  of  14,762  Over  the 
Month  of  July,  1922. 

Everything  in  Baltimore 
Revolves  .Around 

the  SUN 

Morning  Evening  Sunday 


Nebraska  Press  Ass’n  History 

Complete  in  every  detail  from  1859 1, 
1923,  the  history  of  the  Nebraska  Pi 
.Association  has  been  published  imd« 
direction  of  Heniy-  .Allen  Braineri  a 
Lincoln,  historian.  The  first  chapW 
covering  30  years,  is  practically  all  d* 
work  of  Erasrnus  M.  Correll,  presito 
of  the  association  from  1882-1886,  wbji 
Qiapter  Two  was  written  by  Brainei4^ 

Editor  Escapes  Drowning  'J 

.Adam  Breede,  editor  of  the  HastM 
(Neb.)  Tribune,  narrowly  esi2 
drowning  while  taking  a  ride  in  the  p 
boat  Mudhen  on  Taku  River  in  .AlaM 
When  the  passengers  noticed  water  c(»' 
ing  into  the  boat,  they  headed  her  |r 
shore  and  she  sank  30  seconds  after  tfa 
hit  land.  m 

- 1 


Publishers  Selected  by  President  Odell 
to  Represent  States 

Wallace  Odell,  of  Tarr^Town,  N.  Y., 
new  president  of  the  National  F'ditorial 
.Association,  has  designated  the  following 
publishers  as  vice-presidents  of  the  na¬ 
tional  organization  in  their  respective 
States : 

Alabama — M.  D.  Wiggins,  Hartselle,  Enterprise. 
Alaska — H.  G.  Steel,  Cordova,  Daily  Times. 
Arizona — J.  H.  Westhover.  Yuma,  Morning  Sur. 
.\rkansas — Erwin  Funk.  Rogers,  Democrat, 
('alifornia — H.  G.  Palmer,  Hollywood,  Citizen. 


News 

Leads  In  Sundau 
AdvertisinCToo 

Circulation  leadership  is  inevitably  followed 
by  advertising  leadership  where  circulation  is  of 
the  clean,  home  type,  such  as  that  of  The  Detroit  Sun¬ 
day  News.  No  paper  in  the  Detroit  field  is  so 
thoroughly  a  home  paper  and  no  Sunday  paper  so 
thoroughly  covers  the  field  as  The  Detroit  Sunday 
News.  Consequently  The  Sunday  News  led  for  the 
first  six  months  of  1923  in  local,  national,  classified  and 
total  advertising.  The  Sunday  News  published 
3,807,174  agate  lines  in  all,  a  lead  of  731,290  lines  over 
the  nearest  competitor,  and  1,985,746  over  the  second 
competitor. 

The  Detroit  News 

Greatest  Circulation  Daily  and  Sunday  in  Michigan 
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lOaOOO  lines 

Local  Bispla^ 

fi'om  former  Non-Adveriisers 

Clean  High  Class  Business 
For  Monday  or  Saiurday  Papers 


47 

Newspapers 

in 

18  States 
now  carry 
Ilriggs’  Weekly 
Business  Review 
Pa^e 


We  solicit  this  business  for  you,  on  a  26-,  30-  to  32- 
week  basis  and  we  renew  these  contracts  before  ex¬ 
piration,  thus  assuring  continuous  publication  of  the 
Weekly  Business  Review,  a  news-advertising  feature 
that  adds  more  than  100,000  lines  to  your  local  display 
per  year. 

It  is  mostly  new  business  for  you,  appears  upon 
your  weakest  day  and  does  not  increase  your  over¬ 
head  expense  one  dollar.  ; 

We  work  on  commission.  You  pay  us  only  when  we 
produce.  Furthermore,  our  representatives  are  high- 
class  intelligent  men,  whose  work  will  please  you. 
They  sell  ADVERTISING  and  create  NEW  ADVER¬ 
TISERS — the  life  blood  of  the  newspaper. 

To  jaret  samples  of  our  work,  to  ]^et  our  plan,  to  get 
a  list  of  references,  places  you  under  no  obliga¬ 
tions.  Please  address  home  office. 


Thomas  Wi  Brig  9  s  Co. 

Op  er aims  In  Uniied  Siaies  and  Canada 

Home  Office -Memphis, Tenn..U.S. A. 

Financial  /References :  Dun's  and  3  r  udslreet's 
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CO-OPERATIVE  ADVERTISING  CAMPAIGNS 
URGED  BY  COMMERCE  DEPARTMENT 

This  Certainly  Is  a  Real  Field  for  Trade  Association  Activity, 
Says  Report  of  Federal  Experts — Adoption  of  Char¬ 
acteristic  Slogan  Strongly  Recommended 


^O-OPERATIVE  advertising  by  trade 
associations  as  the  method  by  which 
those  organizations  can  meet  their  respon¬ 
sibility  to  the  public  is  discussed  in  the 
recent  report  of  the  Department  of  Com¬ 
merce  on  the  activities  of  trade  associa¬ 
tions.  The  report  is  the  result  of  an  ex¬ 
haustive  investigation  made  by  the  De¬ 
partment  of  Commerce  after  the  ques¬ 
tion  of  the  legality  of  certain  functions 


can  and  do  advertise  numerous  services 
or  advance  the  self-evident  merits  of 
thrift. 

“There  are  approximately  23,000  news¬ 
papers  and  20,000  other  publications  of 
all  kinds  in  the  United  States.  There  is 
ample  machinery  at  work  for  disseminat¬ 
ing  information  within  a  few  hours. 

"An  association  having  decided  to  un¬ 
dertake  an  advertising  campaign,  the  first 


All  the  newspaper  advertising  is  run 
over  the  names  of  dealers  in  the  terri¬ 
tory  covered,  and  the  main  campai^  is 
preceded  by  some  teaser  advertising, 
which  ties  up  with  teaser  streamers  plac¬ 
ed  in  the  dealers’  windows.  One  im¬ 
portant  phase  of  the  Dunlop’s  sales  policy 
has  recently  been  announced.  It  is  that 
Dunlop  will  do  no  commercial  selling  to 
so-called  national  accounts.  All  orders 
for  Dunlop  tires,  no  matter  for  what 
quantity,  must  be  placed  through  a  re- 
cogniz^  Dunlop  merchant. 


BOYCOTT  threatened 
FOR  CRIME  STQRIK 

Federation  of  Women’s  Clobs  si 
F Jls,  S.  D.,  “View  With  Alsjr* 
Sensational  Articles  ia 
the  Dailies 


A  movement  has  been  started  by  clA 
women  in  South  Dakota  to 


$7,800  GEMS  ADVERTISED 


Philadelphia  Jewelers  Thus  Show  Qual¬ 
ity  of  Goods  Handled 

_  .  .  _  .  During  May,  S.  Kind  &  Sons,  Phila- 

exercised  by  the  association  was  raised  step  is  to  determine  the  controlling  mo-  delphia  jewelers,  ran  a  series  of  six  dis- 


by  the  Department  of  Justice. 

The  main  object  of  co-operative  adver¬ 
tising,  the  Department  of  Commerce  ex¬ 
perts  find,  is  to  assure  the  public  that 
the  products  of  the  industry  can  be 
bought  with  perfect  confidence  in  quality 
and  fair  price. 

“First  of  all,”  says  the  report,  “the  ex- 


tive — whether  it  is  to  extend  or  to  de¬ 
fend  its  members’  markets  and  interests. 
Various  trade  associations  have  found  it 
beneficial  to  combine  with  this  first  step 
the  presentation  of  the  industry’s  prob¬ 
lems  to  competent  market  advisers,  so 
that  assistance  may  be  had  from  minds 
accustomed  to  viewing  industrial  or  com- 


perience  of  co-operative  advertisers  sug-  ijtercial  difficulties  from  the  dual  stand 
gests  that  there  should  be  some  common 
ground  of  appeal  to  the  public  before 
advertising  will  benefit  the  industry. 

“In  the  second  place,  there  should  be 
unity  of  purpose  and  a  continuity  of  ac¬ 
tion  on  the  part  of  the  trade  association 
in  its  co-oi»rative  advertising  program. 

As  a  rule  it  is  best  to  concentrate  the 
co-operative  advertising  program  and  its 
operation  in  the  hands  of  a  strong  com¬ 
mittee  or  secretary.  The  membership 
must  have  faith  in  the  objectives  and 
must  agree  to  a  far-reaching  and  far- 
seeing  advertising  policy. 

“Ordinarily  the  plan  should  be  to 
finance  the  project  for  a  minimum  of 
three  years.  The  period  of  the  cam¬ 
paign,  of  course,  depends  primarily  upon 
the  expert  analysis  of  the  association’s 
problem,  and,  secondarily,  upon  the  funds 
available.  It  is  obvious  from  all  ^other 
business  experience  that  a  sustained  ap¬ 
peal  and  continuity  of  eflfort  will  prove 
remunerative  where  a  ‘flash  in  the  pan’ 
will  not  only  prove  wasteful  but  also  may 
be  productive  of  harmful  results.  To  an¬ 
nounce  a  campaig^n  with  a  flourish  of  should  purchase; 
color  and  space  and  then  retire  is  tanta¬ 
mount  to  a  salesman  who,  making  one 
call  and  failing  to  take  an  order,  never 
calls  again.”  The  campaign  which 
makes  a  modest-  start  and  increases  grad¬ 
ually  is  recommended  to  the  trade  as¬ 
sociations. 

“Co-operative  advertising,”  continues 
the  report,  “certainly  is  a  real  field  for 
trade  association  activity.  In  textiles, 
manufacturers  of  many  grades  of  one 
type  of  fabric  may  unite  in  advancing 


point  of  producer  and  consumer. 

“The  object  having  been  determined, 
copy  can  be  prepared  and  channels  se¬ 
lected.  The  technique  of  copy  writing  is 
usually  the  job  of  the  advertising  coun¬ 
selor,  as  is  also  the  determination  of 
the  channels.  An  added  responsibility  is 
to  guide  and  correct  the  prepared  copy 
so  that  the  same  policy  or  attitude  as¬ 
sumed  in  all  the  association’s  public  re¬ 
lations  will  permeate  the  advertisements. 
National  advertising,  whatever  the  chan¬ 
nels,  to  be  fully  effective:,  must  be  fol¬ 
lowed  up  as  the  situation  requires. 
Manufacturer,  jobber,  wholesaler,  re¬ 
tailer  and  salesman  must  be  informed  and 
instructed.  Appeals  to  fear,  prejudice, 
jealousy,  selfish  pride  and  the  like  are 
not  only  bad  ethics  but  also  bad  busi¬ 
ness. 

“What  a  trademark  is  to  an  individual 
manufacturer,  a  slogan  can  be  to  an  as¬ 
sociated  advertising  campaign,  provided  it 
is  a  good  one — an  epitome  of  the  argu¬ 
ment,  a  visualization  of  what  the  in¬ 
dustry  has  to  sell,  and  why  the  public 


play  advertisements  in  local  i»pers  offer¬ 
ing  lavelliers,  bracelets  and  rings  with  a 
price  ranging  from  $1,200  to  $7,800.  The 
firm  stated  recently  that  the  advertise¬ 
ments  had  been  inserted,  not  with  the 
idea  of  selling  those  particular  articles 
shown  in  the  two-column,  four-inch  dis¬ 
play,  but  to  call  the  attention  of  the 
newspaper  public  to  the  fact  that  such 
articles  were  to  be  had,  and  to  impress 
upon  them  the  high  quality  of  merchan¬ 
dise  carried  in  stock. 

None  of  the  articles  has  been  sold,  but 
the  management  is  satisfied  that  the  in¬ 
direct  effect  of  the  publicity  has  been  felt. 
The  firm  always  carries  the  same  char¬ 
acter  of  insertion.  Different  articles  in 
a  certain  line,  such  as  purses,  rings  and 
candlesticks,  are  used  for  an  entire  week. 
Each  daily  insertion  is  different  as  to  the 
object  displayed,  however. 


newspapers  which  play  up  crime 
“for  commercial  purposes."  ^ 
The  following  resolution  was  adoM 
unanimously  by  the  Sioux  Falls  Qtt 
Federation  of  Women’s  Qubs  at  a 
cent  meeting: 

“Believing  that  this  country,  as  well  newn 
other  country  in  the  world,  is  meacd  ' 
never  before  with  a  wave  of  crime  uj 
lessnesa,  and  believing  that  women  ihoig  j 
ways  and  forever  stand  for  law  and  onJerwj 
against  those  things  which  breed  crime;  m 
viewing  with  alarm  the  tendency  of  the  mglei 
daily  newspapers  to  exploit  for  commercid  » 
poses  stories  of  the  most  violent  and  hidem 
crimes,  and  believing  that  such  publicity  ft 
the  minds  of  the  youth  of  America  with  em 
inal  ideas  and  tendencies; 

“Be  it  resolved,  that  the  City  Fedemiea . 
Women’s  Clubs  of  Sioux  Falls,  S.  D., 
puts  its  stamp  of  disapproval  on  such 
tional  newspaper  articles; 

“Be  it  further  resolved,  that  it  ia  our  Ue! 
that  all  the  Federated  Clubs  of  Ameria  At4! 
unite  in  condemning  such  practice  and  led  ty 
their  influence  to  get  the  reputable  newq^m 
of  the  land  to  close  their  columns  to  the  o- 
ploitation  of  crimitul  practices; 

“Be  it  further  resolved,  that  a  copy  of  tfa, 
resolutions  be  submitted  to  the  committn  ■ 
resolutions  of  the  General  Federatia  d 
Women’s  Clubs." 


DUNLOP  TIRE  CAMPAIGN 


Barton,  Duratine  Sc  Osborn  Maps  Out 
Big  Advertising  Effort 

Extensive  advertising  plans  are  being 
carried  out  by  the  Buffalo  office  of  Bar¬ 
ton,  Durstino  &  Osborn,  for  the  Dunlop 
Tire  &  Rubber  Cor^ration  of  Buffalo. 
The  territory  now  being  covered  includes 


_  New  England,  the  Atlantic  Coast  States, 
the  desirability  of  that  fabric ;  copper,  and  the  Central  States  as  far  west  as 
brass,  zinc,  forgings,  castings  and  ma-  Michig^.  _  The  principal  sales  offices 


chinery  may  be  promoted,  the  public 
having  an  opportunity  of  choosing  from 
various  kinds  and  makes  of  pr^ucts; 
fuel  and  public  utility  organizations  seek 
goodwill ;  paper  manufacturers  and  pub¬ 
lishers  advertise  classes  of  paper  and  en¬ 
courage  all  reading;  railroad  and  steam¬ 
ship  lines  can  advance  the  forms  of  trans¬ 
portation;  the  building  trades  can  urge 
construction ;  fruit  and  grain  growers  ob¬ 
viously  gain  by  increasing  the  general 
market  for  oranges  and  rice ;  and  bankers 


are  in  Buffalo,  Boston,  Philadelphia  and 
Oeveland.  Other  territories  will  be  add¬ 
ed  as  quickly  as  production  can  be 
pushed  up  and  sales  plans  executed. 
Many  newspapers  are  now  being  used, 
7,000  lines  being  run  in  the  larger  cen¬ 
tres  and  4,000  lines  in  the  smaller  towns ; 
this  list  will  be  added  to  from  time  to 
time,  as  new  territories  are  opened  up. 
The  entire  appropriation  of  the  company 
this  year  is  being  spent  in  newspapers 
and  mail  advertising  to  dealers. 


CoPmOBDVoim 


The  Sherman  Democrat  is  the 
new  newspaper  this  week. 

Furnished  full  page  matrices,  black  alone,  black 
and  red,  and  black  and  three  colors;  or,  as 
part  of  a  printed  comic  section. 

HERALD^UN  SYNDICATE,  280  B’way,  New  York  City 


SLIPPING? 

Sand  the  Track 


Slipping  a  bit,  eh?  Not  quite  making  the  grade  with 
your  sales  quota  for  the  Cincinnati  market?  Other 
fellows  creeping  ahead,  in  spite  of  the  superior  merit 
of  your  product  and  the  established  reputation  of  your 
house?  Jobbers  who  formerly  begged  you  for  more 
merchandise  now  making  excuses  for  not  giving  you 
more  orders? 

Listen!  The  fault  is  not  with  your  merchandise,  but 
with  your  merchandising.  Business  in  Cincinnati  is 
better  than  at  any  previous  time.  Employment  is  gen¬ 
eral,  wages  are  high,  the  population  is  growing  and  the 
people  are  spending.  Jobbers  and  retailers  alike  are 
busy  and  prosperous.  But  the  call  is  insistently  for 
goods  that  are  advertised  in  the  Times-Star. 

Why  in  the  Times-Star?  Because  the  Times-Star  goes 
daily  into  four  of  every  five  homes  in  the  Cincinnati 
district,  and  carries  more  local  and  national  advertising 
than  any  other  paper  in  its  held.  Because  the  Times- 
Star  for  fifteen  consecutive  years  has  been,  and  today 
is  the  one  Cincinnati  paper  that  truly  reflects  the  sen¬ 
timent  of  the  community  of  which  it  is  a  part,  the  one 
paper  ^that  shapes  the  purchasing  habits  of  the  peoi^e 
of  the  community. 

Why  the  Times-Star?  Because  advertisers  have  proved 
that  the  Times-Star  sands  the  track  and  gives  a  sure 
grip  to  the  wheels  of  business. 

For  marketing  information  relative  to  your 

product  address  our  merchandising  department. 


ONCINM'n  TIHES  S1AR 

CHARLES  P.  TAFT,  Fubliahur  C.  H.  RBMBOLD,  Mana^vr 

Member  oi  Audit  Bureau  of  Circulatioas 
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The  Local 
Advertiser  Knows 


The  department  stores,  the  furniture  stores,  the  men’s  clothing 
stores  and  the  women’s  suit,  cloak  and  millinery  stores  of  Des 
Moines  collectively  and  also  by  classifications  published  more 
advertising  in  The  Des  Moines  Evening  Capital  in  the  month  of 
July  than  they  published  in  any  other  Des  Moines  newspaper. 
The  twenty-two  largest  stores  gave  the  Evening  Capital  a 
leadership  in  July  of  33,800  lines. 

Isn’t  it  a  reasonable  presumption  if  the  Capital  can  do  it  for  the 
local  merchants,  it  can  do  it  for  the  national  advertisers? 


Important  Note:  The  Des  Moines  Capital  competes  with  a  pub¬ 
lisher  who  advertises  a  morning  and  evening  combination  as  a  single 
newspaper  with  a  single  circulation.  This  confuses  many  national 
advertisers.  The  national  advertiser  who  buys  a  morning  and  eve¬ 
ning  combination  in  Des  Moines  is  overbuying  the  market. 

Over  60,000  Daily 

The  Des  Moines  Capital 

LAFAYETTE  YOUNG.  Publhher 

SPECIAL  REPRESENTATIVES:  O’MARA  &  ORMSBEE,  Inc. 

New  York  Chicago  San  Francisco 
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TOO  MUCH  STRESS  LAID  ON  DIFFERENT 
KINDS  OF  CIRCULATION 

Kutill  of  St.  Paul  Newt,  Can  See  Little  Variation  in  Pulling 
Power  Between  Street  Sales  and  Home- 
Delivered  Papers 

By  CHARLES  J.  KUTILL 

Circulation  Manager  St.  Paul  News;  Address  l>elivered  at  International  CirculatitMi  Managers’ 
Associaticm  Convention 

^HE  question  of  the  relative  value  On  the  other  hand,  when  papers  are 
of  street  circulation  in  return  to  honestly  sold  on  the  street,  that  is  where 
the  advertiser,  compared  with  home  de-  the  figures  are  not  padded,  we  must  take 
livery,  is  almost  as  old  as  circulation  it-  into  consideration  the  value  to  the  ad- 
self.  vertiser  of  the  paper  sold  to  a  man  who 

However,  in  recent  years,  there  has  goes  to  the  trouble  of  digging  down  into 
been  much  more  inquiry  in  regard  to  this  his  pocket  for  his  two  or  three  pennies  to 
problem  tlian  heretofore.  buy  that  paper.  It  stands  to  reason  that 

One  reason  for  this  is  the  fact  that  a  paper  being  sold  in  this  way  will  re¬ 
stable  circulation  methods  rising  out  of  ceive  a  lot  of  consideration  from  the  pur- 
causes  such  as  the  high  cost  of  print  chaser,  as  it  is  an  absolutely  sure  thing 
paper — A.  B.  C.  and  advertising  asso-  that,  before  he  goes  through  the  motions 
ciations — leads  us  to  try  to  figure  more  of  buying  it,  he  must  have  the  desire  to 
closely  the  benefits  to  the  advertiser  of  buy  that  individual  paper — therefore,  it 
the  various  types  of  circulation  which  has  not  been  thrust  ujK>n  him  at  a  time 
we  have.  when  he  docs  not  feel  in  a  reading  mood. 

While  this,  perhaps,  is  a  very  good  as  is  possible  under  the  home  delivered 
thing  for  circulation  men,  nevertheless  it  plan. 

is  possible  that  this  constant  delving  into  It  has  been  my  experience  that  very 
our  circulation  figures,  and  twisting  and  few  such  papers  purchased  on  the  street 
turning  the  various  types  of  circulation  so  are  left  in  street  cars  or  other  public 
that  the  light  can  strike  them  from  ever*  places,  but  most  of  them  are  taken  home, 
angle,  may  have  a  deleterious  effect  on  In  this  manner,  you  are  absolutely  certain 
circulation  problems  as  a  whole.  of  at  least  one  reader  for  every  paper 

By  this  I  mean  that  in  the  last  analysis,  sold  on  the  street,  and  the  jHissibility  of 
a  newspajKT  or  a  periodical,  actually  sold  additional  readers  in  the  family  circle  af- 
to  the  reader,  is  real  circulation,  regard-  ter  the  pajx-r  reaches  the  home, 
less  of  whether  we  made  a  contract  with  At  one  time,  I  was  in  a  business  which 
that  reader  to  deliver  it  to  his  home  or  necessitated  the  exiienditure  over  a  period 
whether  he  buys  that  paper  or  perioclical  of  12  months  of  about  $150,000  in  adver- 
simply  because  he  feels  like  it  at  the  tising. 

time.  This  puts  me  in  the  position  of  lieing  a 

I  have  asked  for  information  in  this  circulator  with  circulation  to  sell,  and 
regard  from  brother  ciratlators,  and  )  an  advertiser  with  space  to  buy,  so  per- 
find  that  in  practically  every  case,  the  haps  I  can  give  you  some  information 
kind  of  circulation  which  they  have  in  from  these  two  experiences  which  may 
abundance  dictates  their  feeling  on  the  be  of  interest. 

matter.  That  is,  if  they  happen  to  be  The  advertising  campaign  which  was 
heavy  on  street  sales,  they  feel  that  street  put  on  necessitated  the  use  of  magazines 
sales  are  all  right,  and  if  they  are  heavier  and  big  city  newspapers  as  well  as  small- 
on  home  delivery  than  their  competitor  town  papers.  There  are  many  large 
they  feel  that  that  sort  of  circulation  is  cities,  particularly  in  the  East,  where  the 
best.  percentage  of  home-delivered  circulation 

In  .some  towns,  where  one  publication  is  very  small  and  most  of  the  city  cir* 
has  a  [ironounced  superiority  in  home  de-  culation  is  confined  to  street  sales  and 
livered  circulation,  it  is  attained  by  the  newsdealers.  All  the  advertising  which 
fact  that  two  papers  are  sold  each  day  was  placed  was  keyed,  and  we  found  that 
by  carrier  for  the  price  of  one.  This  the  results  in  papers  having  a_  large  street 
condition  exists  in  four  or  five  big  cities  sales  and  newsdealer  circulation  were,  in 
in  the  United  States,  and  where  such  a  the  majority  of  cities,  every  bit  as  good 
condition  exi.sts — there  is  danger  of  as  the  returns  on  those  papers  haying  a 
forced  circulation,  regardless  of  whether  preponderance  of  home  delivered  circula- 
it  is  home  delivered  or  not.  That  is,  the  tion. 

papers  are  sold  so 'cheaply  that  many  of  This  experience  would  indicate  that  too 
them  are  thrown  on  porches  and  never  much  stress  is  now  being  laid  on  various 
looked  at.  types  of  circulation.  I  think  there  should 

Outside  of  the  case  where  newspapers  be  a  great  deal  of  stress  laid  on  the  vari- 
are  sold  at  a  price  too  low,  I  don’t  know  ous  methods  used  in  checking  circulation 
of  any  objection  to  home  delivered  cir-  — returns,  leftovers,  samples,  etc.,  but  the 
culation.  It  is  undoubtedly  a  fact  that  a  fact  that  a  few  publishers  may  pad  the 
paper  put  in  the  hands  of  a  housewife,  is  street  sales  report  does  not  indicate  that 
a  big  asset  from  the  standpoint  of  the  such  street  sale  circulation  is  of  inferior 
advertiser.  value. 


Beginning  August  20 

DOROTHY  DIX 

Will  Release 

SIX  DA  YS  A  WEEK 

Her  New  Schedule  Will  Carry: 

Mondays,  Wednesdays  and  Fridays 

‘‘The  Dorothy  Dix  Talks” 

Tue.sdays,  Thursdays  and  Saturdays 

“Dorothy  Dix’s  Letter  Box” 

For  Terms  and  Samples  Wire 

LEDGER  SYNDICATE 

INDEPENDENCE  SQU.4RE  PHILADELPHIA,  PA. 


Of  course  in  years  past  it  has  been 
profitable  for  some  publishers  to  pad  their 
street  sales  figures  to  such  a  high  point 
that  the  actual  papers  sold  were  a  very 
small  percentage  of  the  total  number  of 
papers  claimed  as  street  sales,  and  as  it 
was  much  easier  to  pad  circulation  in  this 
section  of  the  circulation  figures — there¬ 
fore,  street  sales  circulation  received  a 
bad  name. 

But  today,  with  the  high  cost  of  print 
paper  forcing  publishers  to  forego  the 
pleasure  of  boosting  the  figures  and  the 
press-run  at  the  expense  of  the  adver¬ 
tiser,  and  also  with  the  advent  of  the 
.\.  B.  C.,  the  street  sales  figure  as  a  rule 
can  be  relied  upon. 

Summing  up,  I  would  say  that  under 
present  conditions,  where  street  sales  cir¬ 
culation  is  checked  up  properly  and  re¬ 
turns,  left-overs,  etc.,  are  properly  de¬ 
ducted,  that  such  circulation  is  every  bit 
as  valuable  as  the  so-called  home-de- 
delivered  circulation. 

Before  leaving  the  subject,  however,  I 
cannot  refrain  from  bringing  up  the  point 
that  too  much  segregation  of  various  cir¬ 
culation  items  is  bad  for  circulators. 

We  have  been  pouixled,  knocked  and 
kicked  around  for  many  years,  and  it  is 
only  during  the  past  few  years  that  the 
circulation  department  has  begun  to  re¬ 
ceive  the  consideration  which  it  merits. 
This,  I  admit,  has  l)een  brought  about  by 
better  and  cleaner  circulation  methods. 
But,  on  the  other  hand,  if  our  circulation 
is  constantly  torn  to  pieces  and  looked 
at  as  a  smaller  entity  than  it  really  is, 
then  we  are  the  ones  who  will  suffer. 

We  are  in  much  the  same  position  as 
the  old  pre-Prohibition  story  about  the 
tenderfoot  and  the  We.stern  barkeep.  You 
are  probably  all  familiar  with  it. 


It  seems  that  a  tenderfoot 
Western  barkeep  if  he  had  * 
whiskey,  and  the  torkeep  answered.  ?? 
man,  all  whiskey  is  good,"  and  add»rf 
an  undertone,  “only  some  is  bett^^ 
others." 

And  so  it  is  with  circulation  if 
culation  is  taken  according  to  the  nw 
and  regulations  as  laid  down  by  tl*i 
B.  C.,  then  that  circulation  is  good  ■ 
culation.  Parts  of  that  circulation 
suit  the  palate  of  one  advertiser  hm' 
than  another,  but  it  is  all  good  cS 
tion.  ^ 

I  think  we  ought  to  draw  the  bt. 
somewhere,  and  the  line  to  my 
should  be  that  when  we  get  ciren^ 
“according  to  Hoyle”  that  is  all  ^ 
necessary.  ® 

LIBEL  DEMURRER  UPHELD 

Virginia  Judge  Kills  $100,000 
Against  Winchester  PublUlwr 

Judge  R.  Carter  Scott  of  the  ChyGt. 
cult  Court,  .Richmond,  has  sustained 
demurrer  to  the  declaration  of  the  \'r 
ginia  Highway  Contractors  Assodati, 
in  its  $100,000  libel  suit  against  Ham 
h'lood  Byrd,  editor  and  publisher  of  i 
Winchester  Star,  on  the  ground  thati 
declaration  was  not  “sufficient  in  en 
dence.”  This  is  practically  equivalent n 
dismissal  of  the  suit. 

The  association  is  not  debarred,  hoi. 
ever,  from  instituting  a  new  suit  on  i 
sound  basis,  if  one  can  be  found.  Jnfe 
Scott  held  that  the  assoeiation,  beinj  i 
non-stock  corporation,  could  not  dak 
financial  loss  by  the  publications  in  ^ 
Star  of  which  it  complained. 


If  you  expect  to  sell  the 
family  you  must  sell  her 

— and  the  one  sure  way  of  doing  it  is 
to  appeal  to  her  through  the  news¬ 
paper  that  appeals  to  her. 

THE  ST.  LOUIS  STAR 


During  the  Srst  six  months  oi 
this  year  The  St.  Louis  Star 
(daily)  carried  more  Women’s 
Apparel  Advertising  than  any 
other  St.  Louis  newspaper,  with 
an  excess  of  8g,6s8  lines  over 
its  nearest  competitor. 


Natloiiiil  Ailvertlsln*  Representatives 

STORY,  BROOKS  &  FINLEY 

New  York  Chicago  Philadelphia  St.  I/iuB 

L«os  Angelc-s  San  Francisco 
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Discerning  readers  of  the  many  news 
stories  which  have  been  written  of  the 
death  of  Warren  G.  Harding  and  the  rush 
of  events  that  have  followed  it  must  have 
reached  the  conclusion  that  one  writer 
towers  above  the  rest. 

He  is  Lawrence  C.  Martin,  staff 
correspondent  of  the  United  Press.  He 
was  with  President  Harding  in  Alaska  and 
on  the  transport  Henderson.  His  news 
stories  were  models  in  style  and  in  con¬ 
tent. 

But  it  is  since  the  president’s  death 
that  Martin’s  dispatches  have  stood  out  so 
pre-eminently  above  all  the  rest.  They 
are  so  lucid,  so  effortless,  so  filled  with 
vivid  word  pictures  and  withal  so  tender 
and  true.  To  write  as  Martin  does  is  a 
gift  possessed  by  only  the  few ;  a  gift  that 
every  true  newspaperman  would  rather 
have  than  the  presidency  itself. — Editor¬ 
ial  from  Cedar  Rapids ^  lowa^  Repub¬ 
lican ,  August  6th. 
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WOMEN  WRITERS  PROVE  ROUND  TABLE 
FOR  SHOP  TALK  PROFITABLE 


Illinois  Press  Association  Members  Talk  Once  a  Month  With 
a  Specialist  About  His  Line  and  Get  Real 
First-Hand  Information 


By  JEAN 

'pHERE  ISN’T  A  WRITER  who 
doesn't  like  to  talk  shop,  and  so  the 
Illinois  Woman’s  Press  Association  de¬ 
vised  a  Round  Table  where  one  could 
talk  or  listen,  and  glean  all  sorts  of  shop 
information — especially  the  kind  that  is 
not  contained  in  any  book,  periodical  or 
publication,  or  offered  as  parlor  talk  at 
any  of  the  teas  and  dinners  “in  honor  of 

This  desire  for  friction  of  minds  caused 
the  formation  of  this  group  which  meets 
immediately  following  the  regular  busi¬ 
ness  meeting  of  the  club  each  month. 
Just  how  productive  this  has  been  is  diffi¬ 
cult  to  say.  It  is  like  advertising,  it  brings 
you  attention,  it  gives  you  ideas  on  how 
to  better  your  business;  and  the  most 
surprising  of  all  is  the  number  of  un¬ 
dreamed  vistas  for  copy  that  these  talks 
have  divulged.  In  the  beginning  press 
club  members  told  of  their  own  experi¬ 
ences  in  winning  the  places  they  hold  to¬ 
day  and  some  of  the  bumps  received  and 
eventually  turned  onto  the  profit  side  of 
the  ledger. 

The  possibilities  of  the  club  were  far 
from  exhausted,  but  the  committee  in 
charge  of  this  group  felt  that  it  would 
be  a  good  idea  to  ask  writers  and  editors 
— out  on  the  firing  Une  and  not  members 
of  the  organization — to  tell  of  their  work, 
how  they  came  to  win  such  places,  and 
just  what  it  has  meant. 

These  speakers  opened  doors  into  new 
“houses”  that  have  been  productive — with¬ 
out  question.  In  fact  some  members  can 
point  to  bank  accounts  that  are  due  to 
the  work  they  did  following  these  talks, 
and  also  because  of  the  new  personal  con¬ 
tacts  it  made  for  them. 

Meeting  an  editor  face-to-face,  in  an 
informal  way  following  his  address,  is 
vastly  different  from  just  sending  him  a 
story.  When  you  have  the  opportunity 
not  only  of  meeting  him  but  of  hearing 
him  speak  and  tell  of  his  own  hard  days 
of  work  that  gave  him  the  chance  to 
climb  up  the  ladder,  you  have  a  great 
deal  more  respect  for  the  editor  and  for 
all  your  co-workers. 

During  the  four  or  five  years  that  have 
passed  since  this  plan  was  adopted,  we, 
of  the  Illinois  Association,  have  had  to 
speak  to  the  group,  such  men  as  Emerson 
Flough,  whose  early  difficulties  seemed  al¬ 
most  insurmountable.  He  told,  for  the 
first  time,  of  some  of  the  hardships  he 
had  undergone.  “Take  a  chance,  take  a 
chance,”  urged  Mr.  Hough,  “get  out  of 
the  rut,  and  do  what  your  heart  com¬ 
mands  and  you  long  to  write.” 

But  the  group  did  not  confine  itself  to 
authors.  The  members  are  writers  of  all 
kinds  of  copy,  from  advertising  to  poetry, 


MOWAT 

from  industrial  to  financial,  and  the 
leaders  of  this  group  provided  speakers 
who  were  not  only  inspiring  but  who 
gave  definite  ideas  and  hints  as  to  where 
one  was  weak  in  his  own  work,  and  how 
it  might  be  strengthened. 

Ben  Atwell,  New  York  publicity  direc¬ 
tor,  gave  us  an  evening.  Idah  McGlone 
Gibson,  who  for  seven  years  was  the  Idea 
Woman  of  the  N  E  A,  told  of  her  work 
in  that  particular  field,  and  of  her  recent 
plans  for  doing  movie  work. 

One  evening  a  lawyer,  who  handles 
nothing  but  copyrights,  spoke  on  this  sub¬ 
ject  at  great  length  as  it  pertained  to 
writers. 

When  a  speaker  consents  to  talk  he  is 
informed  that  there  will  be  an  open  forum 
afterwards.  Many  times  the  open  dis¬ 
cussion  has  exceeded  the  time  of  the  ad¬ 
dress  but  every  member  present  has  had 
his  questions  answered.  Incidentally  the 
speakers  do  not  feel  that  the  affair  is 
formal.  They  gladly  answer  the  questions 
and  join  in  the  discussion.  Because  this 
is  a  writing  group  and  all  are  kindred 
souls,  this  plan  makes  it  much  more  easy 
and  pleasant  for  the  editors  or  the  writers, 
for  as  a  rule  they  are  not  in  the  habit  of 
speaking  in  public. 

Talking  shop  to  co-workers  in  the  same 
line  of  endeavor  is  a  much  less  difficult 
task  than  talking  to  those  who  are  only 
readers  of  the  finished  product,  and  in  no 
way  conversant  with  the  physical  labor  as 
well  as  mental  effort  that  goes  into  each 
story,  regardless  of  its  length  or  subject. 
So  the  “trade  language”  goes  over  with¬ 
out  explanation  and  the  speaker,  whether 
editor  or  writer,  immediately  feels  at  ease. 

Some  of  the  big  men  we  have  had  did 
demur  at  first.  They  felt  that  probably  it 
was  a  group  who  would  come  to  see 
them,  and  how  they  wore  their  clothes 
and  their  hair — perhaps.  But  when  the 
promised  20-minute  talks  had  grown  into 
an  hour  and  this  was  followed  by  as 
long  a  discussion,  it  was  a  real  surprise. 
These  same  men  have  thanked  the  audi¬ 
ence  for  giving  them  a  chance  to  get 
“all  this  stuff  off  my  chest.” 

One  evening  W.  S.  Brady,  of  movie 
fame,  came  with  a  “message.”  “The 
Woman  in  the  Game”  was  discussed  by 
Miss  Henriette  Weber.  Chicagoan,  who 
operates  and  conducts  her  own  advertis¬ 
ing  company.  She  was  for  years  a  music 
critic  and  literary  reviewer  and  spoke  of 
the  work  of  those  years  that  gave  her  the 
background  for  her  later  accomplish¬ 
ments.. 

Just  what  the  syndicate  was  had  always 
puzzled  the  members  as  a  body.  No  mem¬ 
ber  operated  a  syndicate,  although  two  or 
three  were  contributors  and  had  said  it 
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was  a  pretty  good  proposition  if  the 
syndicate  company  was  all  right.  Still 
we  were  not  initiated  into  the  mysteries 
of  how  these  operated,  how  the  copy  went 
over,  what  was  necessary  to  become  a 
writer  for  one,  and  what  financial  reward 
could  be  expected.  Early  this  year  John 
H.  Millar,  president  of  the  Associated 
Editors,  answered  all  these  questions  and 
created  many  more. 

The  traveling  reporter  was  discussed  by 
Bob  Becker  of  the  Chicago  Tribune,  who 
had  been  on  a  travel  trip  to  Alaska  for 
his  paper.  On  the  making  up  of  a  maga¬ 
zine,  ^liss  Renee  Stern,  editing  a  wom¬ 
an’s  magazine,  told  of  the  work  there 
was  in  putting  a  magazine  “to  bed.” 

During  the  past  year  Dan  Starkey,  edi¬ 
tor  of  Outers’  Recreation,  told  of  his 
many  experiences  and  how  his  readers 
“called  him.”  They  begin  at  the  cover 
and  go  on  through  the  whole  issue. 

The  fiction  magazine  as  it  is  today,  and 
the  development  of  the  present  print  paper 
magazine  from  the  dime  novel,  were 
points  of  great  interest  in  the  discussion 
of  which  Karl  Edwin  Harriman,  editor 
of  the  Red  Book  and  Blue  Book,  led. 

That  the  fiction  road  is  no  royal  or 
easy  climb  for  the  beginner,  or  often  the 
seasoned  writer  was  pointed  out  by  Mr. 
Harriman.  He  told  of  purchasing  a  story 
from  an  agent  and  thinking  he  had  made 
a  “big  find.”  The  agent  laughed  at  him 
and  said :  “That  man  has  been  writing 
for  the  print  paper  magazine  for  12 
years !”  And  in  conclusion  Mr.  Harriman 
said  that  usually  that  was  the  way  the 
cases  of  the  “big  finds”  worked  out. 

He  spoke  of  the  great  opportunity  these 
print  paper  magazines  offer  to  the  young 
writer  for  there  he  must  learn  action  ex¬ 
pressed  in  a  few  words  and  pictures  ac¬ 
curately  drawn  in  a  sentence.  The  same 
rule  is  true  of  character  sketching,  and 
after  years  of  this  kind  of  work  one  is 
ready  to  step  right  up  front  in  the  bigger 
magazines  at  high  prices. 

When  asked  his  opinion  of  agents,  Mr. 
Harriman  said  an  agent  always  insisted 
upon  his  price.  But  an  agent  is  only  of 
great  value  where  one’s  output  is  great. 


To  the  writer  who  only  sells  a  few  storU. 
a  year,  this  is  an  expense  which 
probably  do  away  with  and  deal  diri2 
with  the  editors  just  as  well.  Mr  hS 
man  stressed  the  value  of  acquah^? 
ship  between  editors  and  writers  '***' 

Not  every  center  has  the  writers  or 
editors  at  its  door  to  be  called  in  to 
such  inspirational  talks  and  to  lead  inT* 
cussion.  But  there  is  not  any  commuS; 
111  which  the  local  newspaper  owner^ 
editor  cannot  be  a  guide  and  inspiraS, 
to  the  few  writers  in  his  own  locA 
Just  the  getting  together  and  exch^ 
shop  talk  is  a  wit  sharpener  produ^ 
of  amazing  results.  Talking  over  ida 
and  having  the  pleasure  of  telling  “1^ 
I  Did  It”  often  leads  to  greater  thi® 
because  an  idea  pops  into  one’s  head  jS 
there  is  the  basis  for  another  story. 

Try  this  plan  in  your  own  circle  aid 
see  if  it  doesn’t  give  you  a  stimulus  that 
you  have  not  known  before.  The  edit# 
will  be  glad  to  answer  this  call  of  cob- 
radeship  and  will  not  hesitate  to  give  a 
boost,  plus  honest  criticism.  All  of  the 
members  who  attend  these  group  meet, 
ings  are  more  faithful  than  are  mam 
people  in  their  attendance  at  church  or 
the  golf  links.  They  are  all  worken 
whose  bread  and  butter  comes  this  route 
and  they  are  not  at  all  averse  to  addim 
some  jam  to  it— and  this  method 
proven  that  the  jam  is  possible  and  makes 
a  splendid  addition  to  the  regular  iet 


Scranton  Dispatch  Reorganised 

A  change  in  ownership  is  being  made 
in  the  Scranton  Sunday  Dispatch,  .^moig 
the  new  stockholders  will  be  Mayor  Joh 
Durkan,  City  Solicitor  Mattes,  fornB 
County  Prothonotary  Willard  Bunml 
and  William  F.  Farrell.  Andrew  KiJ*- 
lus,  treasurer  of  the  Dispatch,  will  con¬ 
tinue  as  a  heavy  stockholder  and  wiB 
also  serve  as  president.  The  reorganiaj 
company  will  install  a  new  press.  Jana 
S.  Gibbons,  formyly  of  the  Tribune  aid 
News  and  latterly  publicity  secretary  of 
the  Board  of  Trade,  will  be  managai 
editor. 


Arithmetic  —  With 
A  Kick! 

“If  one  man  can  drive  30  fence  posts  in  a 
day,  how  many  fence  posts  can  two  men  drive? 

“Arts.  Just  as  many  fence  posts  as  they  feel 
like  driving.” 

Simple,  isn’t  it? 

The  same  thing  is  true  of  Classified  Adver¬ 
tising  workers.  They  will  produce  just  as  much 
business  as  they  arc  trained  and  equipped  to 
feel  like  producing — and  no  more — whether 
you  employ  one  of  them,  or  fifty. 

Our  National  Standard  Methods  of  training 
workers  in  increased  production  make  possible 
a  hig  reduction  in  wage  cost.  They  enable  a 
Classified  organization  to  double  its  staff — and 
quadruple  its  production — and  still  cut  its 
overhe^  in  half! 

Is  there  a  kick  in  that  for  you? 

The  of  many  other  Cla*$ified 

prohlemt  are  ditcutted  in  our  booklet,  **Archi^ 
toett  of  CUuiified  Advertising.**  Write  for  it. 


THE  BASIL  L.  SMITH  SYSTEM,  INC. 

International  Classified  Advertising  Counsellors 
Otis  Building  Philadelphia 
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WHY  OHIO  «  FIRST 

Practically  every  business  house  puts  Ohio  on  the  itinerary  of  its  highest 
salaried  salesmen.  The  salesmen  regard  Ohio  as  the  best  berth  and  com¬ 
petition  to  get  it  is  keen. 

This  is  because  every  man  who  has  studied  business  conditions  knows  that 
Ohio  offers  a  rich  field  for  the  man  who  has  something  worth  while  to  sell. 

First  in  Number  of  Large  Centers 

Ohio  leads  all  other  states  in  the  number  of  large  centers  having  five  cities 
with  a  population  of  200,000  or  over,  besides  twenty-one  cities  with  over 
25,000  population. 

First  in  Money  Assets 

Ohio  leads  all  other  states  in  the  growth  and  development  of  Building  and 
Loan  Associations  and  Bank  Assets. 

First  in  Fire  Clay  Products 

In  the  production  of  fire  clay  and  the  making  of  pottery,  Ohio  stands  first  in 
the  world. 

First  in  Money  Spending 

From  the  standpoint  of  spending  money  per  capita,  for  motor  cars,  Ohio  ranks 
first.  There  is  one  motor  car  for  every  eight  persons  in  Ohio. 

First  as  a  Market 

Ohio  is  an  ideal  state  for  the  launching  of  national  advertising  campaigns. 
Ohio  industries  are  diversified,  agricultural  wealth  is  great;  mineral  wealth 
includes  coal,  clays,  natural  gas,  salt,  petroleum,  glass  sand  and  mineral  waters; 
railroad  transport  is  very  heavy  in  all  directions;  her  population  is  advantage¬ 
ously  distributed;  illiteracy  is  low  at  2.8  per  cent.  National  Advertisers  should 
choose  “Ohio  First.” 
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IMPORTANCE  OF  SELLING  A  NEWSPAPER 
ITSELF  TO  THE  ADVERTISER 

How  the  Spokane  Spokesman-Review  Made  Outstanding  Gains 
in  Space  from  National  Manufacturers — Editor  &  Pub¬ 
lisher  Year  Book  Important  Part  of  Campaign 


By  TOM  J.  TURNER 

Director  of  Promotion.  Spokane  Spokesman-Review 


WHILE  THE  bL'BJECT,  •‘Selling  the 
^  Newspaper  Itself  to  the  Adver¬ 
tiser,”  is  a  broad  one,  and  should  be 
treated  both  from  the  standpoints  of  the 
local  advertiser  as  well  as  the  national 
advertiser,  I  shall  coniine  my  remarks  to 
selling  the  national  advertiser. 

Believing  that  a  concrete  example  of 
what  is  considered  a  sucessful  newspaper 
campaign  to  sell  the  national  advertiser 
would  be  of  more  interest  than  any 
theories,  generalities,  or  opinions  that  I 
might  offer,  I  have  decided  to  try  and  tell 
you  briefly  just  what  the  Spokesman- 
Review  has  done,  is  doing  now,  and  the 
results  accomplished  as  far  as  it  is  pos¬ 
sible  to  check  them,  and  the  results  ex¬ 
pected  through  the  continuation  of  our 
promotional  work. 

In  order  that  you  may  become  a  little 
more  interested  in  the  remarks  regarding 
the  plan  of  campaign  and  methods  through 
which  we  are  getting  results.  I  wish  to 
refer  briefly  at  this  time  to  results. 

Our  organized  campaign  to  sell  more 
national  advertisers  to  the  Spokesman- 
Review  dates  from  about  July,  1920.  The 
appropriation  for  this  work  for  1921  was 
increased  to  approximately  three  times 
the  amount  invested  during  the  last  six 
months  of  1920.  The  appropriation  for 
1922  was  about  35  per  cent  more  than  for 
1921,  while  the  appropriation  for  invest¬ 
ment  in  promotional  work  during  the 
present  year  is  25  ix;r  cent  over  that  of 
last.  This  will  indicate  how  well  pleased 
we  are  with  our  investment  and  progress 
in  this  work. 

Our  gain  in  national  lineage  each  year 
over  the  preceding  has  been  substantially 
larger  than  the  average  for  newspapers  of 
the  United  States  with  approximately 
the  same  circulation  and  covering  mar¬ 
kets  of  about  the  same  importance.  Our 
gain  for  the  first  six  months  of  1922  over 
the  same  period  of  1921  was  63  per  cent 
greater  than  the  average  gain  of  all  im¬ 
portant  papers  in  the  Pacific  Northwest 
and  we  believe  that  the  year’s  gain  would 
show  up  about  the  same  in  comparison. 
I  might  also  mention  that  national  adver¬ 
tising  carried  by  twenty  papers  in  Spo¬ 
kane  this  year  shows  a  gain  of  31.4  per 
cent  over  last. 

With  the  above  evidence  of  results  ap¬ 
parent.  I  shall  now  tell  briefly  about  the 
campaign  of  selling  the  Spokesman-Re¬ 
view  to  the  national  advertiser. 

With  the  marked  tendency  towards  the 
widespread  use  of  newspaper  advertising 
by  national  advertisers,  which  came  about 
largely  through  the  economic  necessities 
of  the  past  10  or  12  years,  alxiut  the 
middle  of  1920  the  Spokesman-Review 
began  strengthening  the  foundation  for 


its  promotional  work  in  this  direction. 

The  conditions  which  speeded  up  this 
tendency  were  probably  never  more 
strongly  marked  than  during  1921.  Never 
before  had  the  national  advertiser  appre¬ 
ciated  so  keenly  the  wisdom  of  intensive 
cultivation  of  markets,  where  because  of 
favorable  factors  there  were  the  means 
and  logical  willingness  to  buy  his  product. 

In  strengthening  the  foundation  for  its 
promotional  work,  the  Spokesman-Re¬ 
view  started  a  campaign  of  full  page  illus¬ 
trated  advertisements  for  advertising,  and 
these  appeared  once  a  week  with  smaller 
space  in  between,  continuously,  over  a 
period  of  a  year. 

The  object  of  the  series  was : 

First — To  build  up  and  strengthen 
reader  confidence.  To  educate  those  who 
did  not  read  advertisments  regularly  to 
the  importance  of  so  doing.  Hence,  a 
worth-while  service  to  consumer. 

Second — To  educate  and  impress  upon 
those  who,  jwrhaps  through  carelessness 
and  habit,  only  referred  to  advertisements 
to  supply  certain  needs — these  people  we 
wanted  to  reach  through  driving  home 
the  facts  (from  different  angles)  as  to  the 
importance  of  advertising  as  a  reliable 
guide  toward  obtaining,  in  the  most  ad¬ 
vantageous  manner,  any  worth-while  com¬ 
modity  or  service.  Also,  service  to  the 
people. 

Third — Through  helping  to  bring  about 
the  results  as  noted  above,  this  series  of 
Advertisements  of  Advertising  would 
automatically  increase  the  pulling-power 
of  every  advertisement  in  both  the  classi¬ 
fied  and  display  columns  of  the  paper. 

The  whole  matter  may  lx;  summed  up 
in  just  a  few  simple  words. 

‘‘Service  to  subscrilier  and  advertiser.” 

-After  this  campaign  of  ‘‘advertising  ad¬ 
vertising”  was  well  under  way,  we  began 
to  tell  the  national  advertiser  and  agency 
of  this  service  we  were  rendering  our 
readers  and  our  advertisers,  and  as  evi¬ 
dence  that  the  leading  national  advertisers 
and  agencies  were  favorably  impressed 
with  the  campaign,  I  will  cite  two  letters, 
one  from  the  advertising  manager  of  the 
Holeproof  Hosiery  Company,  Milwaukee, 
as  follows : 

“I  read  with  interest  your  ‘advertisements  of 
advertising’  and  I  wish  to  commend  the  Spokes¬ 
man-Review  for  this  contribution  to  raising  the 
standards  of  newspaper  advertising. 

“If  more  publications  were  to  conduct  such 
educational  and  confidence-inspiring  work  in 
the  interests  of  advertising,  I  am  sure  that,  al¬ 
though  the  advertising  dollar  does  not  buy  as 
much  as  it  formerly  did  in  space,  it  would  pro¬ 
duce  far  greater  returns  for  the  advertiser.’’ 

-And  this  one  from  the  service  director 
of  one  of  the  leading  Eastern  agencies : 

“That’s  a  fine  bit  of  constructive  work  you 


Circulation  Structure 

Ask  the  Publisher  who 
has  taken  my  service, 

Louis  T.  Golding,  Publisher  of 

NEWS  PRESS 

St.  Joseph,  Mo. 
knows  and  will  tell. 

Cliff trrir 

■ASA>(Londom,Eno)^CPA(Inoiana) 
ACCOUNTANT  S  AUDITOR 
33  WEST  -AaNPSTREET 
NEW  YORK  CITY 

Income  Tax  System  Auditing 


are  doing  with  your  ‘advertisements  on  adver¬ 
tising.* 

“Like  the  shoemaker  with  his  downtrodden 
heels,  and  the  watch  repairer  with  bis  inaccu* 
rate  timekeeper,  the  advertising  man  has  for  a 
long  time  failed  to  ‘take  a  dose  of  his  own  medi¬ 
cine.*  He  has,  perhaps,  assumed  that  the  pub¬ 
lic  as  a  whole  are  fully  conversant  with  the 
HTOpe  and  power  of  advertising  as  an  economic 
and  educational  force,  when,  as  a  matter  of 
fact,  the  average  layman  knows  very  little 
about  it. 

“Your  campaign  seems  to  be  admirably  di¬ 
rected.  and  indeH  you  arc  hr  congratulated 
upon  the  inauguration  of  such  a  worthy  en¬ 
deavor.  It  is  my  personal  conviction  that  the 
standard  of  advertising  will  be  substantially 
elevated  when  other  publications  pursue  the 
same  course  as  you  have  done.'* 

This  series  of  “advertisements  of  ad¬ 
vertising.”  as  stated,  extended  over  a 
period  of  a  year,  and  since  that  time  we 
have  run  considerable  copy  along  this 
line  and  we  expect  to  do  still  more  of  it 
during  the  present  year. 

In  addition,  we  lx;gan  a  campaign  of 
soliciting  national  advertising  through 
presenting  market  facts  ami  figures  by 
letter  to  prospects  from  the  .A.  N.  P.  .A. 
Bureau  of  Advertising  Bulletins,  and 
from  other  sources. 

Our  foreign  representatives  closely  co¬ 
operated  through  the  following-up,  wher¬ 
ever  possible,  with  per.sonal  calls,  and 
this  co-ordination  of  efforts  began  to 
bring  new  business  and  get  live  prospects 
on  our  list. 

During  1921  we  adopted  the  following 
slogan:  "1921  Beat  1920  in  the  Spokane 
Country — Good  Business  Here  for  Go- 
Getters.”  This  was  repeated  over  and 
over  in  our  direct  matter,  correspondence, 
etc. ;  always  backed  up  by  convincing  facts 
regarding  crops  and  other  conditions.  As 
anticipated,  manufacturers  were  selecting 
the  more  favorable  markets  of  the  coun¬ 


try  and  spotting  their  sales  effortt 
since  a  careful  analysis  of  condit^  ■ 
this  territory  justified  our  slogan  h* 
repeated  over  and  over,  and  this 
ment  has  been  one  of  the  keynotes  irf 
promotional  campaign  during  the  ** 
two  and  a  half  years.  ^ 

I  should  emphasize  that  the  prinrii. 
around  which  our  promotional  plai^ 
built  is  “Service.”  It  was  Pascal  Ik 
lieve  who  said,  “He  who  understands  4 
definition  of  Mathematics  underst^ 
Mathematics,”  so  with  "service" 
nection  with  our  promotional  plans  W 
believed  if  we  could  analyze,  undersi^* 
and  apply  real  service  in  the  way  of» 
plying  worth-while  market  inform.^ 
market  conditions,  buying  power^ 
potentialities  of  the  market  as  beaiife 
upon  various  products,  etc.,  we  wouSw 
rendering  a  real  service  to  the 
advertiser  and  prospect. 

Furthermore,  in  addition  to  these  tk 
and  the  series  of  “advertisements  ^ 
vertising,”  which  was  a  service  to  Ini 
cur  subscribers  and  advertisers,  « 
planned  to  co-operate  with  our  nation! 
advertisers  in  accordance  with 
Standard  of  Merchandising  Pratjjj 
adopted  by  the  .Association  of  Newspne 
Executives. 

Another  important  consideration  is  ds 
we  do  not  permit  our  interest  to  laj  u 
soon  as  the  contract  is  received  ai 
the  business  started,  but  we  begin  cknit 
co-operating  with  the  advertiser  nj 
agency  in  the  way  of  getting  dealers  li 
tie-in.  However,  wish  to  say  that  •> 
effectively  tie-in.  However,  wish  to  ai 
that  we  have  never  gone  to  the  limits  i 
(Continued  on  page  26) 
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Keeping  Good  Company 


7F  your  advertising  deserves  gravure 
treatment,  it  deserves  favorable  en¬ 
vironment— wortb-wKile  associates 
on  tbe  gravure  page. 

TKe  development  of  Globe-Democrat 
Rotogravure  to  its  position  as  **St.  Louis* 
sKow  v?indow**  required  ^  rigorous 
policy  of  careful  selection  on  tbe  part 
of  tbe  publisher.  It  meant  tbe  refusal 
of  thousands  of  dollars  v^ortb  of  busi¬ 
ness  which  a  less  careful  censor  might 
have  accepted. 

.  .  .  But,  after  all,  it  pays  to  be  par-  ^ 
ticular  with  a  medium  like  this.  ...  ^ 

It  certainly  pays  the  advertiser  v^ho  is 
entitled  to  use  it. 


.1 


(globr-^Bnnoccat 

Qro^uro 

"^Sbefion 

J.  CARR  GAMBLE,  oAdytiUsing  Manager 
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1  MASSACHVBETTB— PopuUtien.  S,aM.S66 

Cireu- 

2.600 

10,000 

1 

lation 

Unaa 

lines 

1  'Attleboro  Sun  . 

...(E) 

6.189 

.0276 

.0176 

1  tBotton  Bundaj  AdrertiMr 

...(S) 

481,0*9 

.70 

.70 

{  •Boston  Olobo  . 

(MAE) 

980,606 

.46 

.46 

1  •Boston  Olobo  . 

...(8) 

698,611 

.66 

.66 

Boston  Telermm  . 

...(E) 

146,119 

.20 

.20 

tBoston  Transcript  . 

...(E) 

68,986 

.20 

.90 

•Fall  Rirer  Herald  . 

...(E) 

14.906 

.046 

.046  . 

1  •Fltchburc  Sentinel  . 

...(E) 

10.789 

.06 

.086  1 

tOreenfleld  Becorder  . 

...(E) 

8,860 

.0176 

.0176 

•HaTerhiU  Oasette  . 

...(E) 

16,016 

.066 

.04  1 

i  ‘Lynn  Item  . 

...(E) 

16,648 

.06 

.04  i 

Lynn  Tolorrom  Bows.... 

.(EA8) 

16,886 

.06 

.06  1 

Lowell  Courier-Citiien  and 

ETenint  Leader  . 

(MAE) 

91,846 

.06 

.06  I 

*New  Bedford  Stnndnrd-Korcury 

(MAE) 

89,849 

.08 

.08 

•Kew  Bedford  Sunday  Standard  (S) 

96,087 

.06 

.08 

tMorth  Adams  Transcript. 

...(E) 

9,884 

.0876 

.08 

•Salem  News  . 

...(E) 

90,646 

.09 

.07 

Taunton  Gazette  . 

...(E) 

8,963 

.04 

.08 

1  *Woroester  Telcirram-Oazette 

(MAE) 

78,062 

.24 

.91 

•Worcester  Sunday  Telerram. .  (S) 

44,470 

.18 

.16 

KAINE— Population.  768,014 

1  tBansor  Daily  Commercial 

...(E) 

16,080 

.06 

.04 

1  'Portland  Press  Herald . . . 

.(MAS) 

27,993 

.07 

.07 

•Portland  Express  . 

. . . .  (E) 

27.639 

.10 

.07 

*Portland  Telegram  . 

....(8) 

26,069 

.10 

.07 

fWatenrille  Sentinel  . 

...(M) 

6,921 

.036 

.025 

1 

l|  NEW  HAMPSHIRE— Population, 

443,683 

1  tKeene  Sentinel  . 

...(E) 

3,884 

.08 

.024 

I|  RHODE  ISLAND— Population,  604,897 

Circu- 

2,600 

10.000 

lation 

lines 

lines 

tNewport  Daily  Newt . 

....(E) 

6,126 

.0836 

.08 

tPawtucket  Times  . 

....(E) 

24,418 

.07 

.06 

tProvidence  Bulletin  . 

....(E) 

61.238 

.16 

.16 

tProvidence  Journal  . 

...(M) 

32,086 

.09 

.09 

tProvidence  Journal  . 

....(8) 

67,486 

.14 

.14 

tProvidence  Tribune  . 

....(E) 

28J18 

.10 

.09 

*Westerly  Sun  . 

.(EA8) 

4,806 

.096 

.026 

*Woon80cket  Call  . 

....(E) 

18,806 

.04 

.04 

VERMONT 

—Population,  852,428 

*Barre  Times  . 

....(E) 

6,619 

.03 

.026 

tBennington  Banner  .... 

. . . .  (E) 

3.037 

.0126 

.0125 

Burlington  Daily  News  . . 

....(E) 

7,183 

.04 

.04 

*Burlington  Free  Press.... 

....(M) 

11,970 

.06 

.06 

*Rutland  Herald  . 

....(N) 

10,181 

.04 

.04 

1  tSt.  Johnibury  Caledonian-Reoord 

(E) 

8,678 

.0214 

.016 

1  CONNECTICUT— Population.  1.380.681 

tBridgeport  Post-Telegram 

(EAM) 

46,201 

.14 

.14 

tBridgeport  Post  . 

....(8) 

19,926 

.09 

.09 

Hartford  Courant  . 

....(D) 

29,780 

.08 

.07 

Hartford  Courant  . 

. (8) 

48,600 

.10 

.09 

tHartford  Times  . 

....(E) 

45.632 

.12 

.12 

*Keriden  Record  . 

....(M) 

7,160 

.046 

.026 

tKiddletown  Press  . 

....(E) 

7,787 

.03 

.026 

tNew  Haven  Register.... 

..(EA8) 

86,614 

.10 

.09 

*New  London  Day . 

. (E) 

10,726 

.06 

.046 

tNorwich  Bulletin  . 

....(M) 

11,828 

.07 

.05 

Norwalk  Hour  . 

....(E) 

4.968 

.03 

.08 

'Stamford  Advocate  . 

. (E) 

8,608 

.0376 

.08 

*A.  B.  C.  Statement. 

April  1, 

1928. 

tOovernment  Statement.  April  1,  1988. 

City  Trade 


differs  from  Country  Trade  in  ways 
too  well  known  and  numerous  to 
require  specifications  to  National  ad¬ 
vertisers. 

It  will  be  sufficient  to  say  that  New 
England,  as  a  territory,  leads  the 
United  States  in  the  large  proportion 
of  its  population  that  is  bona  fide  city 
•trade. 

About  one-third  of  the  people  of  the 
United  States  live  in  247  cities  having 
30,000  or  more  inhabitants  whereas 
mo  re  than  half  of  the  New  England 
people  dwell  in  39  of  such  cities. 

When  You  Use  the 

NEW  ENGLAND 

Daily  Newspapers  You  Concentrate 

New  England  is  too  important  a  part 
of  the  Union  to  be  omitted  from  any 
national  advertising.  The  great  daily 
circulation  of  New  England  news¬ 
papers,  exceeding  two  millions  in  a 
population  of  about  7,500,000,  in¬ 
dicates  the  avidity  of  the  people  for 
news  and  their  ability  to  assimilate 
and  digest  advertising. 

The  accompanying  list  will  furnish  an 
unparalleled  choice  of  result  produc¬ 
ing  newspapers. 
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NEW  PARIS  MAGAZINE 
BOOSTS  U.  S.  BOOKS 


American  Library,  Formed  from 
Volume*  Sent  to  Expeditionary 
Force*,  Gets  Out  "£x  Libris’* 
at  Monthly 


By  G.  Langelaan 

Psris  Editor,  Eoitos  &  Publishes 


The  Hiterprising  American  Library  in 
Paris,  of  which  the  nucleus  was  formed 
of  the  books  sent  to  the  American  sol¬ 
diers  during  the  war,  has  started  to  issue 
a  monthly  magazine.  Ex  Libris,  “whose 
primary  purpose  is  to  make  Ameiican 
and  English  books  better  knewn  on  the 
Continent  of  Europe.”  The  literary  ed¬ 
itor  is  Dr.  VV.  Dawson  Johnston,  head 
Oi  the  American  Library,  and  he  has  as 
assistants  Lewis  D.  Crenshaw,  managing 
editor;  William  Aspenwell  Bradley,  Ho¬ 
ratio  S.  Krans,  Paul  Scott  Mowrer,  of 
the  Chicago  Daily  News,  and  Paul  Rock¬ 
well,  associate  editors 

Ex  Libris  is  a  32-page  production,  and 
is  sold  to  the  public  at  two  francs  a  num¬ 
ber.  The  first  issue  contains  articles  on 
“The  Vogue  of  Shakespeare  in  France.” 
by  the  Comtesse  de  Chambrun;  "Galig- 
nani’s  Messenger,"  by  Jackson  Moore; 
“Vanishing  Paris,”  and  a  number  of  book 
reviews  by  Stoddard  Dewey,  A.  A.  War¬ 
den,  M.  Rice,  Chester  Lloyd  Jones,  C.  L. 
Seeger,  Louis  Guilloux  and  others.  Thete 
is  also  a  very  useful  list  of  current  inagn- 
zines,  American  and  English. 

Comtesse  de  Chambrun’s  article  on 
“The  Vogue  of.  Shakespeare  in  France” 
is  particularly  interesting  for  the  student 
of  Shakespeare  and  dispels  the  notion  so 
commonly  held  that  Shakespeare’s  plays 
were  scorned  by  the  generation  which 
came  after  him. 

Jackson  Moore  tells  of  that  curious 
old  relic  of  English  journalism  on  the 
Continent,  the  forerunner  of  the  New 
York  Herald  Paris  edition  and  Conti¬ 
nental  Daily  Mail,  Galignani’s  Messen¬ 
ger,  of  which  Thackeray  was  at  one  tirne 
sub-editor.  Its  first  number  appeared  in 
1814. 

Rut  the  most  interesting  article  from 
the  newspaper  man’s  point  of  view  is  that 
on  “X’anishing  Paris,"  telling  of  the  com¬ 
ing  disappearance  of  the  Grand  Cafe,  the 
rendezvous  of  so  many  .\merican  news¬ 
paper  corres]xindents  since  1892.  The 
article  is  accompanied  by  an  illustration 
showing  Sterling  Heilig  and  Stoddard 
Dewey,  who  has  represented  the  New 
York  Evening  Post  since  January,  1893, 
holding  the  fort  in  their  favorite  corner. 


NEWSPAPER  SELLING  SELF 
TO  ADVERTISER 


(Continued  from  pane  24) 


this  way  that  some  merchandising  de¬ 
partments  have.  We  adhere  pretty  close¬ 
ly  to  the  Standard  of  Practice. 

That  our  efforts  in  this  direction  have 
built  good  will  and  contributed  largely  to 
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results  accomplished  is  indicated,  how¬ 
ever,  by  the  fact  that  we  have  received 
more  than  300  letters  within  the  last 
twelve  months,  with  comments  of  such 
importance  and  significance  that  we  are 
now  planning  to  reproduce  a  large  num¬ 
ber  of  the  letters  and  send  them  out  in 
Ixxiklet  form  entitled,  “Service  is  the  Big 
Word  in  Business.” 

We  furnish  a  Directory  of  Spokane 
Grocers  and  Druggists  by  Route  with 
Route  Maps  which  is  more  elaborate  and 
expensive  than  any  I>ircctory  or  dealer 
route  list  that  we  have  yet  seen  from 
other  publishing  houses. 

Encouraged  with  the  results  through 
the  work  during  the  latter  part  of  1920 
and  the  year  1921,  early  in  the  Fall  of 
1921,  plans  were  carefully  made  for  the 
1922  campaign,  and  an  increased  appro¬ 
priation  made. 

It  was  decided  to  use  page  advertise¬ 
ments  each  month  during  1922  in  three 
publications,  circulating  among  national 
advertisers  and  agencies,  with  spreads  in 
Editor  &  Publisher’s  International 
Yearbook. 

We  get  out  around  the  first  of  each 
year  a  20  to  24  page  pocket  booklet  which 
is  known  as  the  “Mercantile  Trade  Con¬ 
ditions  in  the  Spokane  Country.”  This  is 
of  a  size  and  folds  so  that  it  can  easily  be 
carried  in  the  pocket  or  enclosed  with 
regular  correspondence.  We  make  a 
general  mailing  of  these  booklets,  which 
we  try  to  load  with  essential  market  facts 
and  figures  as  well  as  analysis  of  our  cir¬ 
culation,  eta  to  around  6, (XX)  national  ad¬ 
vertisers  and  agencies,  early  February  or 
March  of  each  year. 

We  consider  this  a  profitable  piece  of 
promotional  matter  as  well  as  a  real 
service  booklet. 

Another  phase  of  service  which  I  wish 
to  refer  to,  and  which  I  feel  confident  is  a 
good  investment  from  a  publicity  stand¬ 
point,  aside  from  the  fact  that  they  have 
gone  a  long  way  towards  bringing  certain 
new  accounts  into  our  columns,  is  general 
market  surveys.  During  May,  June  and 
July  last  year,  we  kept  three  men  busy 
in  the  field  making  market  surveys  cover¬ 
ing  different  pr^ucts,  and  more  than 
3,000  of  these  general  surveys  of  from 
three  to  forty-eight  pages  were  used  in 
going  after  new  national  accounts,  and  in 
convincing  advertisers  using  our  columns 
already  of  the  wisdom  of  intensifying 
efforts  in  our  field. 

Another  matter  which  I  should  mention 
is  during  three  months  of  1922  we  sub¬ 
scribed  for  every  important  daily  paper 
published  West  of  the  Mississippi  and 
checked  them  over  closely  for  national 
accoimts  not  in  the  Spokesman- Review, 
and  an  intensive  campaign  of  direct  soli¬ 
citation  in  which  we  received  the  co¬ 
operation  of  our  foreign  representatives 
was  launched. 

.•\s  already  stated  our  appropriation  for 
investment  in  national  promotional  work 
this  year  is  25  per  cent  increase  over  last. 

Starting  the  year  with  four  page,  four 
color  insert  in  the  .Annual  Number  of 
Western  Advertising,  and  spread  in  three 
colors  in  Editor  &  Pubi.isher’s  Inter¬ 
national  Yearbook,  we  have  used  posi- 
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tion  pages  monthly  in  several  other  pub¬ 
lications. 

We  featured  the  resources  of  the  Paci¬ 
fic  Northwest  in  our  promotional  adver¬ 
tising  because  we  are  convinced  that  the 
manufacturer  who  is  not  already  active  in 
the  section  can  be  interested  easier  by 
featuring  the  Pacific  Northwest  as  a 
whole  than  by  merely  referring  to  the 
Spokane  Country.  We  realize,  of  course, 
that  other  papers  of  the  Pacific  North¬ 
west  should  cash  in  to  some  extent  on 
our  advertising,  and  we  hope  that  they 
are  receiving  benefits.  At  any  rate,  we 
are  pleased  with  results,  and  feel  confi¬ 
dent  that  our  plan  is  a  sound  one. 

-As  you  have  probably  noted,  we  take 
as  a  subject  of  each  page  advertisement 
appearing  in  the  various  publications 
some  one  thing  in  which  the  Pacific 
Northwest  excels,  as  its  leadership,  in 
lumbering,  mining;  its  live  stock  and 
wool  industries ;  the  exceptional  fertility 
of  its  soil,  and  the  production  of  fruits, 
grains,  etc.,  and  this  policy  will  be  fol¬ 
lowed  throughout  the  present  year,  and 
wc  believe  that  it  is  inevitable  that  the 
impression  will  lie  more  firmly  made  that 
this  section  is  a  highly  important  field, 
and  should  not  be  overlooked  in  any 
national  plan. 

With  the  May  issues  of  the  various 
publications  we  began  tying  in  with  the 
million  dollar  advertising  campaign  of 
the  railroads,  in  behalf  of  the  Pacific 
Northwest. 

•As  you  will  agree,  the  prime  element 
in  salesmanship,  no  matter  what  it  is  you 
have  to  sell,  is  to  be  convinced  of  your 
proposition  and  that  you  are  going  to 
licnefit  the  possible  buyer  by  selling  it  to 
him.  Therefore,  in  conclusion,  I  would 


say  that  in  my  opinion  the  way  «* 
newspaper  space,  or  anything  tlv  ? 
that  matter,  is  to  have  it  clearly  mJ* 
mind  and  Hlart  that  the  purcliaiB* 
going  to  profit  by  it.  Dig  out  all  thTn^ 
sons  why  he  will  profit  by  it 
your  market.  Know  your 
Study  your  prospects.  Present  th^ 
formation  attractively  and  truthfi^ 
through  a  carefully  planned  advertiZ 
campaign  in  the  leading  public^ 
reaching  executives  of  manufacturen  ^ 
advertising  agencies,  and  supplenea,? 
direct  material  and  real  service  to  tin 
tisers  already  in  jour  columns,  as  wi 
as  to  prospects.  ’  ^ 

Just  one  word  more  and  that  »  i 
firmly  believe  that  the  publishers  oftW 
Pacific  States  are  overlooking  a  la 
opportunity  in  not  getting  together  2 
a  real  smashing,  co-operative  fanwi^ 
featuring  the  wealth  and  potentialhiaw 
the  Pacific  Coast  Market  as  a  whole,  it 
s«ms  to  me  that  right  now  is  the  loeoi 
time  to  start  such  a  campaign.  The  nh 
ous  cities  and  communities  are  spendiat 
hundreds  of  thousands  of  dollars,  so^ 
the  fruit  growers,  while  the  railroads  m 
spending  millions.  Really,  it  would  sea 
that  the  business  which  depends  upon  % 
advertising  revenues  for  its  bread  ad 
butter  is  failing  to  use  co-operatively  di 
great  power  that  makes  possible  its  rm 
existence. 

In  my  opinion,  spreads  monthly  in  th 
leading  publications,  as  well  as  in  thebij 
dailies  in  certain  important  cities,  durig 
the  next  two  years,  supplemented  by  ai 
newspaper’s  own  promotional  work, 
would  convince  the  Pacific  Coast  P*. 
lishers  of  the  wisdom  of  keeping  everlast¬ 
ingly  at  it. 


We  Want  the 
National  Representation 
of  Another  Live  Daily 


We  have  six  well  located  offices  and  a  well 
rounded  out  organization  of  thirteen  salesmen  of 
ability  and  wide  acquaintance,  and  our  record  of 
achievement  with  our  present  list  shows  the  re¬ 
sult  of  constructive  and  intelligent  representa¬ 
tion. 


We  invite  confidential  correspondence  or  per¬ 
sonal  interviews,  at  which  time  these  records  will 
be  gladly  shown. 


The  publisher  who  is  “standing  still” — making 
no  steady  gains  in  National  Advertising — is  the 
publisher  we  can  help.  Your  pap>er  need  not  be 
the  “first  buy”  in  your  city  to  interest  us,  but  if 
it  is  the  “leader,"  we  can  improve  its  earnings. 


If  your  publication  and  our  organization  can  get 
together,  you  can  absolutely  depend  upon  cre¬ 
ative,  productive  work. 


C.  D.  BERTOLET 

30  North  Dearborn  Street,  Chicago,  Illinois 


St.  Paul,  Minn. 
Omaha,  Neb. 


Kan*a*  City,  Mo. 

San  Franciaco,  Cal. 


Hammond  &  Wolcott,  New  York  Repretentative* 
366  Fifth  Avenue 
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CIDNEY  SMITH,  cartoonigt,  who 
concocts  all  manner  of  motor 
trouble  for  his  creation  “Andy 
Gump"  in  Sunday  gupplements 
throughout  the  country,  was  treated 
to  some  of  his  own  medicine  re¬ 
cently  when  his  Rolls-Royce  (No. 
348?)  crawled  on  top  of  a  Ford 
near  Springfield,  O.,  and  Smith  was 
forced  to  hire  a  taxi  to  reach 
destination. 

The  gasoline  tank  of  Smith's  car 
was  smashed,  while  the  fenders 
were  bent,  and  the  chassis  badly 
damaged.  The  Ford  wasn't  even 
scratched. 

Page  Mrs.  Zander! 


(J,  TeUr»Pl>  *0  &  Puilishex) 

Tampa,  Fla.,  Aug.  8.— Following  a 
Jc.  against  the  Ku  Klux  Klan  whtch 
roontinued  vigorously  since  the  be- 
^  of  the  pre^nt  day  Invisible  Em- 
STdie  Tampa  Times  publisher,  D.  B. 

5^y,  last  night  received  the  warning, 
iWl  'get  you,”  from  an  invisible  Klans- 
oan  who  had  called  him  by  telephone  at 
^residence.  The  call  was  received  near 
"bright,  the  Sir  Knight  voicing  the 
threat  being  apparently  very  much  ex- 
dted.  ,  M  given  in  honor  of  Bobby  Jones,  open 

“I’d  be  glad  to  meet  you.  Cxil.  McKay  jrolf  champion  of  the  United  States, 
replied  to  the  threat,  “What  is  your  Keeler  has  been  called  the  ^swell  of 
At  which  the  Klansman  hung  Bobby  Jones, 
op  the  receiver.  The  presentation  came  when  Keeler’s 

This  particular  threat  is  not  the  first  other  timepiece,  presented  by  his  father 
thne  the  Knights  of  the  Flaming  (Tross  at  graduation  several  (to  say  the  least) 
hare  paid  their  respects  to  the  times,  years  earlier,  was  under  repair  in  a  local 
Some  years  ago,  when  the  Klan  move-  watch  garage.  The  older  turnip  Keeler 
nait  was  in  its  inception,  Charles  G.  •  - 

Mullen,  general  manager  of  the  paper, 
wrote  an  editorial  denouncing  the  move- 

IKOt. 

This  is  said  to  have  been  the  first  ed- 
itorial  appearing  in  a  Southern  daily  in 
direct  opposition  to  the  Klan.  So  seri¬ 
ously  did  it  disturb  Klandom  that  the 
rtoent  Imperial  Wizard,  W.  J.  Simmons 
Atlanta,  entered  into  a  vain  expostula- 
tioc  by  letter  with  the  Times. 


WOMEN  ON  TOP  RUNG 


Chicago  Copy  Chief  Handles  Million 
Appropriation  a  Year 

That  women  are  making  rapid  strides 
in  the  advertising  profession  is  evidenced 

_  by  the  position  held  by  Miss  Estelle  Cal- 

“My  grandfather  was  a  member  of  the  lopy,  who  recently  returned  from  Los 
ori^  Ku  Klux  Klan,  when  there  was  .Angeles  from  an  extended  visit  with  her 
a  D«d  for  such  an  organization  in  the  brother,  Arthur  L.  Callopy,  vice-presi- 
Soni.”  said  Mr.  Mullen  to  the  corre-  dent  of  the  William  A.  Ingoldsby  Com- 
spoodtm  of  Editor  &  Publisher.  “Some  pany,  California  agency. 

15  or  20  years  ago,  he  predicted  to  me  She  began  her  career  as  an  understudy 
tie  Klan  would  be  resurrected  by  un-  to  her  brother,  and  now  is  copy  chief  of 
Ku^ous  persons  for  their  own  selfish  the  Brandt  Advertising  Agency  in  (Thi- 
porposes,  and  he  urged  me  to  be  on  the  cago.  She  is  best  known  as  the  creator 
loolnat  and  to  take  every  opportunity  to  of  the  “Boncilla”  advertisements.  It  is 
oppose  its  work.”  said  the  appropriations  handled  by  her 

The  warning  just  received  by  Col.  total  well  over  $1,000,000  per  annum. 
McKay  was  indt^  by  a  story  which  the  This  was  her  first  vacation  in  four  years. 

Tines  published  yesterday  afternoon  re-  - 

girding  a  parade  of  klansmen  through  the  British  Publisher  Honored 

streets  of  Tampa  Monday  evening.  The  ,  , 

itory  razzed  the  bedsheet  armor  of  the  .  a  complimentary  luncheon  given  by 
Invisible  Knights,  and  gave  the  names  of  leading  news^per  and  printing  men  m 
downers  of  three  automobiles  appear-  London  July  13,  Sir  Meredith  \\hittaker, 
ing  in  the  parade.  Scarborough  newspaper  proprietor,  was 

Sn  indication  of  the  weight  given  the  presented  with  an  oil  painting  of  himself, 
threat  of  the  klansmen  is  the  fact  that  a®  a  mark  of  appreciation  of  his  services 
te  afternoon,  the  Times  carried  a  front  newspaper  and  printing  industries 

pige  stoiy  playing  up  the  names  of  25  during  his  official  association  with  the 

aioinobile  owners  whose  licenses  were  Linotype  Users  .Association  from  its  in- 

noted  on  cars  in  the  parade.  These  ception  in  1895  to  its  amalgamation  with 
Hanses  had  been  taken  by  the  County  Newspaper  Society  in  1922.  For  21 
Solicitor,  and  the  names  were  secured  years  Sir  Meredith  was  president  of  the 

the  State  Comptroller.  Twenty  association, 

different  towns  and  cities  throughout 
^rida  were  represented.  An  editorial 
ridiculing  jhe  Klan  parade  and  the  entire 
Ku  Klux  idea  also  was  carried  in  today’s 
edition. 


Japan’s  Oldest  Evening  Newspaper 
With  Large  Morning  Edition 


The  Hochi  Shimbun  was  established  in  1872  by  the  late 
Marquis  Okuma,  and  continuously  since  that  early  date 
has  lent  all  its  influence  to  the  support  of  its  great  fotmder’s 
lofty  ideals. 

In  the  foreign  news  field  the  Hochi  has  built  up  a  service 
which  is  unexcelled,  and 
which  has  earned  for  it 
many  readers  who  are  in-  i 
tensely  interested  in  per-  i  .  .  .  .  t, 

sons  and  events  abroad,  j  Advertiamg  Rate. 

This  interest  has  been  •  i- 

found  to  exert  consider-  •  ® . ^ 

able  influence  on  their  «  Per  Column.. .Y  170.00 

taste  in  the  purchase  of  *  Per  inch . Y  12.50 

imported  commodities  and  •  „  „ 

undoubtedly  has  increased  j  *^“  ?**' . Y2,000.00 

their  consumption  of  prod-  ■ 
ucts  from  abroad. 


Omaha  Gets  Two  Trade  Journals 

The  American  Farm  F^uipment  and 
the  Commercial  News,  two  trade  journals 
devoted  to  hardware,  farm  implements 
and  general  merchandise,  published  in 
Sioux  Falls,  S.  D.,  for  over  25  years, 
have  moved  to  Omaha.  Dean  Wilde  is 
Ssk  Lake  to  Raise  Larger  Fund  for  editor  of  the  Commercial  News  and  C.  J. 

•  •  tat  A  Nuttall.  former  editor  of  the  Ben  Frank- 

paign  in  24  Monthly,  (Chicago,  will  edit  American 

Salt  Lake  City,  immensely  pleased  with  Farm  Equipment.  Robert  P.  Kimball 
re«lts  of  its  newspaper  advertising  cam-  has  been  appointed  advertising  manager 
paign  now  under  way,  is  already  planning  for  both  journals,  which  are  owned  by 
^ther  for  1924.  The  Chamber  of  the  Wilde  Publishing  Company. 

Ynmierce  mised  a  $50.(X)0  fund  by  pop-  - 

^subscription,  and  expects  to  raise  a  Treat  for  Auto  Editors 

“gtr  fund  for  next  year. 

A  series  of  advertisements  was  placed  Representatives  of  the  automobile  de- 
Hy  the  Chamber  of  Commerce  with  36  partments  of  the  Boston  newspapers  were 
wding  advertising  mediums  of  the  coun-  entertained  at  a  lunch  July  26  at  Hotel 
A  heavy  response  was  immediately  Lenox,  Boston,  as  guests  of  the  Noyes- 
ftoived.  Buick  Company.  Frank  W.  Tucker,  ad- 
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W.  P.  M’LOUGHLIN  DIES 


Veteran  New  York  Newspaper  Man 
Succumbs  to  Auto  Injuries 

William  P.  McLoughlin,  aged  59,  vet¬ 
eran  New  York  newspaper  man,  died 
Aug.  4  from  injuries  sustained  when  he 
was  struck  by  an  automobile  a  few  days 
before.  He  is  survived  by  his  widow, 
Mrs.  .Rose  Edmund  McLoughlin,  and  a 
daughter  Dorothy. 

McLoughlin  was  the  son  of  a  farmer 
of  VVestport,  County  Mayo,  and  came 
to  this  country  when  18,  after  attending 
the  University  of  Dublin  and  learning  to 
set  type  on  a  Dublin  newspaper.  In  New 
York  he  set  type,  and  was  editor  of  the 
Gaelic  American,  later  becoming  a  re- 
iwrter  on  the  New  York  Star.  He 
worked  on  the  New  York  Herald;  was 
telegraph  editor,  sports  editor,  and  city 
editor  of  the  World;  news  editor  of  the 
Evening  World ;  and  night  city  editor 
and  make-up  editor  of  the  .American.  He 
conducted  a  column  on  the  Evening  Mail 
under  the  name  “Wurra-Wurra,”  which 
he  said  meant  in  Irish,  “The  World  is 
Saturated  with  trouble.” 

Leaving  the  Mail  a  short  time  before 
his  death,  McLoughlin  became  editor  of 
the  Beacon,  a  magazine  opposed  to  the 
Ku  Klux  Klan,  the  first  number  of  which 
appeared  Aug.  1.  Funeral  services  were 
held  -Aug.  7. 


®bttuarg 


H.\rry  'Stocks,  aged  65,  cashier  of 
the  circulation  department  of  the  Low¬ 
ell  (Mass.)  Courier-Citizen,  and  formerly 
circulation  manager,  died  in  Lowell  Gen¬ 
eral  Hospital  after  a  long  illness.  He 
had  long  been  prominent  in  the  religfious 
and  musical  life  of  Lowell.  He  was  a 
native  of  England.  Surviving  are  his 
widow,  a  son  and  two  daughters. 

Christopher  S.  Macrath,  aged  81,  for 
many  years  owner  of  the  ()cean  Wave, 
which  was  absorbed  by  the  Camden 
( N.  J.)  Democrat,  died  at  &pe  May, 
N.  J.,  August  6.  He  was  a  Civil  War 
veteran  and  had  been  a  city  councilman 
of  Cape  May  and  a  lieutenant  colonel  of 
the  New  Jersey  National  Guard. 

Mrs.  Benjamin  E.  Darby,  aged  83, 
wife  of  the  publisher  of  the  Owatonna 
(Minn.)  Daily  People's  Press,  died  sud¬ 
denly  July  20.  Three  sons,  two  grand¬ 
sons  and  two  granddaughters  also  sur¬ 
vive. 

Miss  Mary  Gibbons,  daughter  of 
John  Gibbons,  advertising  manager  of  the 
Scranton  Dispatch,  died  recently. 

Rev.  Dr.  James  Power  Smith,  aged 
86,  Presbyterian  minister,  writer,  and 
Confederate  veteran  and  father  of  Wil¬ 
liam  B.  Smith,  general  manager  of  the 
Danville  (Va.)  News,  died  in  Greens¬ 
boro,  N.  C,  .Aug.  6.  He  was  the  last 
surviving  member  of  Stonewall  Jackson’s 
staff.  For  a  time  he  was  editor  of  the 
Central  Presbyterian,  published  at  Rich¬ 
mond. 

Thomas  F.  Kirk,  aged  81,  at  one  time 
advertising  manager  of  the  Pittsburgh 
Post,  died  in  Pittsburgh  Aug.  4.  He 
was  a  lifelong  resident  of  Pittsburgh  and 
was  prominent  in  musical  circles,  hav¬ 
ing  organized  the  first  public  school  ar- 
chestra  there.  He  also  organized  and 
conducted  the  famous  “McKinley’s  Own” 
band  at  Canton,  O.,  which  played  at 
Washington  when  McKinley  became 
President.  He  was  a  close  friend  of  the 
martyred  President. 

Mrs.  John  E.  Bradley,  wife  of  the 
business  manager  of  the  Scranton  Times, 
died  recently. 

James  M.  Dunlap,  formerly  with  the 
Dunlap-Ward  advertising  agency  in 
Chicago  and  later  general  sales  manager 
for  Chandler,  died  July  28  in  a  Rockford, 
Ill.,  sanatorium.  Burial  took  place  .Aug. 
1  in  Wyoming,  his  early  residence.  He 
had  been  a  repi'rter  on  the  old  Peoria 
(Ill.)  Herald  and  later  the  Journal,  be¬ 
fore  going  to  (Thicago.  The  widow,  two 
daughters  and  a  son,  survive. 

John  Feehan,  aged  79,  father  of  John 
P.  Feehan.  managing  editor  of  the  Des 
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Moines  News,  died  Aug.  2  in  Ottumwa, 
la.  He  had  served  in  12  major  engage¬ 
ments  in  the  Civil  War,  enlisting  at  16. 
He  was  one  of  the  early  mail  carriers 
over  the  Santa  Fe  trail. 

Clarence  Heilhecker,  aged  55,  owner 
of  a  publishing  company  in  Des  Moines, 
died  July  29  of  apoplexy. 

David  Taylor,  aged  11,  son  of  Max 
Taylor,  formerly  news  editor  of  the  Eu¬ 
gene  (Ore.)  Daily  Guard,  died  very 
suddenly  while  attending  church  with  his 
mother  in  Portland  July  22. 

Mrs.  R.  D.  Odell,  wife  of  the  editor 
of  the  Galva  (Ill.)  News,  died  July  28 
at  her  home  iji  Wyoming,  IlL  The 
widower  and  two  children  survive. 

Richard  T.  Emerson,  aged  63,  father 
of  James  M.  Emerson,  editor  and  owner 
of  the  Patoka  (Ill.)  Register,  died  re¬ 
cently. 

Freeman  R.  Conway,  aged  70,  well 
known  throughout  Iowa  as  a  newspaper 
editor  and  publisher,  died  July  27  in 
Cedar  Rapids.  He  had  edited  the  Mason 
City  Times,  the  Ames  Times,  and  in  late 
years  furnished  a  syndicate  with  articles 
on  State  activities.  He  started  on  the 
Brooklyn  (la.)  Chronicle,  but  later  went 
to  the  Des  Moines  Register  and  also 
served  as  State  Printer. 

Arthur  W.  Wall,  aged  59,  proof¬ 
reader  on  the  Boston  Post,  died  July  30 
at  the  Commonwealth  hospital,  Boston. 
He  was  taken  suddenly  ill  while  at  work 
and  died  four  days  later.  At  an  early 
age  he  adopted  the  printing  trade  as  his 
vocation  and  joined  the  Rockland  (Me.) 
Courier-Gazette.  .As  a  proofreader  he 
had  worked  many  years  on  papers  in 
Lowell  and  Plymouth,  Mass.  He  is  sur¬ 
vived  by  his  widow,  three  children,  and 
a  brother  Oliver,  editor  of  the  Bangor 
(Me.)  Commercial. 

George  A.  Sanderson,  former  pres¬ 
ident  of  the  Charlestown  (Mass.)  Enter¬ 
prise,  died  July  25,  after  a  brief  illness. 

Miss  Marjorie  Armstrong,  aged  24, 
of  Brooklyn,  N.  Y.,  employed  by  the 
Christian  Science  Publishing  Company, 
Boston,  publishers  of  the  Christian 
Science  Monitor,  was  found  dead  in  her 
suite.  .Aug.  6.  Gas  was  flowing  from  five 
open  jets  of  a  stove.  The  medical  ex¬ 
aminer  held  Miss  .Armstrong  had  commit¬ 
ted  suicide. 

Mrs.  Margaret  A.  Ambrose,  wife  of 
William  G.  Ambrose,  of  the  Boston 
Herald  mail  room  and  secretary  of  the 
Mailers  Union,  I.  T.  U.,  died  July  29,  at 
a  Bostem  hospital. 


Siddall  Left  $38,000  Estate 

John  Mac.Alpin  Siddall,  former  edi¬ 
tor  of  the  American  Magazine,  left  an 
estate  valued  at  $38.(X)0  to  his  widow, 
Mrs.  Jean  Joyner  Siddall.  His  will, 
made  in  1905,  was  filed  in  New  York 
.August  1.  Mrs.  Siddall  plans  to  live  in 
Rockford,  Ill.,  with  her  sister,  Mrs.  V. 
S.  Hostetter. 


Reporter’s  Mother  Leaves  $20,000 

.An  estate  totaling  nearly  $20.(X)0  was 
left  by  Mrs.  Margaret  Y.  Pratt,  long¬ 
time  correspondent  for  the  Sioux  City 
(Iowa)  Journal,  who  died  recently. 
George  W.  Pratt,  her  only  son,  court  re¬ 
porter  for  the  Journal,  is  named  sole  heir 
and  executor  without  bond. 


Papers  Honor  Dead  Newsboy 

No  newspapers  were  sold  on  the  streets 
of  Minneapolis  for  45  minutes  on  July 
15  during  the  funeral  of  Harry  Berger. 
This  boy,  who  was  paying  his  way 
through  the  University  of  Minnesota  by 
selling  papers,  died  of  heart  disease  com¬ 
plicated  by  overwork. 


FRAUaC&BATES  hs 

NEWSPAPER  AOVERTISIMO  REFRESENUTIVES 


New  York . 154  Nassau  St. 

Chirago . 605  N.  Michigan  Ave. 

Atlanta . Candler  Annex 

Los  Angeles . Security  Building 


Agency  Man  Left  $80,992 

Kenneth  G.  Carpenter,  in  charge  of  the 
research  department  of  the  D’Arcy  Ad¬ 
vertising  Company,  who  died  Feb.  21,  left 
an  estate  valued  at  $80,992.24,  according 
to  an  inventory  filed  for  probate  in  St. 
Louis. 


London  Journalist’s  Wife  Dies 

I^dy  Starmer,  wife  of  Sir  Charles  W. 
Starmer,  managing  director  of  the  Lon¬ 
don  Westminster  Gazette  and  important 
provincial  newspapers,  died  recently  at 
Darlington,  Durham. 


Hearst  Buys  Syracuse  Sit* 

Syracuse  Hearst  papers  hav* 
chased  the  Babcock  property  a 
of  old  Syracuse,  adjoining  the^‘ 
two-story  structure  which  was 
from  an  office  building  to  an 
newspaper  plant  within  two  weeW^ 
Title  to  the  new  property  was 
June  and  possession  July  1. 
newspaper  building  is  to  be  erect^' 
new  press  has  been  ordered.  This^' 
that  within  eight  months  of  the^ 
Hearst  entered  Syracuse  plans  ^ 
under  way  for  enlarging. 


Newspaper  Man  Ends  Life 

Thomas  E.  Flynn,  aged  70,  formerly 
publisher  of  the  Wasp,  a  San  Francisco 
weekly,  and  lately  editor  of  the  News 
Letter,  took  his  life  by  shooting,  July  30. 
He  left  a  note  giving  ill  health  as  the 
cause  for  the  act.  He  leaves  a  widow. 


Brisbane  Buys  Belmont  Horn* 

.Arthur  Brisbane  has  purchased  iL 
former  town  house  of  Mrs.  0  H  p 
Belmont  at  477  .Madison  avenue  cone 
of  Fifty-first  street.  New  York  1^ 
estimated  the  property  is  worth 


Goes  With  Lithograph  Company 

Henry  Hale,  Jr.,  for  14  years  with 
the  Ethridge  Company.  New  York,  has 
resigned  to  become  director  of  art  of  the 
.Atlantic  Lithographic  &  Printing  Com¬ 
pany,  New  York. 


Paper  Printed  During  Fir* 

The  plant  of  the  Salem  (Ore.)  (V 
ital  Journal  was  damaged  slightly  byfe 
recently.  While  firemen  were  on  the  j« 
the  staff  went  ahead  and  got  out  & 
jiaper  on  time. 


The  Single  Keyboard 
Model  14 

(.n,..  LI  NOTYPE 


Three  main  magazines  and  a  34-channel  auxiliary  all 
operated  from  one  power-driven  keyboard.  Any  maga¬ 
zine  can  be  changed  without  disturbing  the  other  maga¬ 
zines  or  the  auxiliary. 

Mergenthaler  Linotype  Company 

29  Ryerson  Street,  Brooklyn,  N.  Y, 


Composed  entirely  on  the  LINOTYPE 


J 
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UXJOMS  HAUNT  EDITOR 
OFF  FOR  EUROPE 

•"  Executive,”  KeaU  Speed 
A^ie*  Young  Writer*  Who 
Can’t  Retilt  Call  to 

Newspaper  Work 

~If  a  newspaper  man  wants  to  go  ahead 
let  him  pray  God  that  he  may  not  be 
^ck  with  lightning  and  turned  into  an 
executive!  I’m  tired,  and  I’m  off  to  Eu¬ 
rope  for  a  rest.  I  guess  I’ll  sleep  until 
I  «t  to  Cherbourg.” 

Which  is  how  Keats  Speed,  managing 
editor  of  the  New  York  Sun  and  Globe 
feh  about  his  job  when  he  left  VVednes- 
djr  morning  on  the  Red  Star  liner  Bel- 
jenland,  en  route  for  Paris.  He  expects 
to  be  away  for  live  weeks. 

Discussing  prospects  in  newspaper  work 
at  the  present  time,  and  in  the  immediate 
future,  Mr.  Speed  was  pessimistic. 

•*1  would  never  try  to  get  a  young  man 
to  take  up  newspaper  work,”  he  said, 
in  fact,  I  would  almost  use  force  to 
keep  him  out  of  it.  I  would  rather  have 
an?  son  of  mine  enter  business — he  would 
tnie  more  money !  In  pay  and  hours  he 
would  be  better  off  as  a  pressman  than 
(s  a  newspaper  man.  That  was  not  the 
case  some  years  ago.  Now  the  pressman 
gets  more  than  a  city  editor,  and  his 
hours  are  not  so  long. 

"The  opportunities  in  newspaper  work 
are  getting  fewer  and  fewer  as  a  result 
of  the  increase  in  the  number  of  chain 
papers  and  news  associations.  The  men 
who  are  in  the  game  are  finding  that  thcv 
have  to  deal  more  and  more  with  canned 
stuff.  The  writer  cannot  even  turn  to 
the  syndicates  unless  he  has  something 
very  special  and  unusual  to  offer.  Be¬ 
cause  of  the  syndicates  one  man  is  now 
doing  the  work  that  used  to  be  done  bv 
a  blared. 

“The  best  chance  for  a  man  who  is  in 
the  newspaper  field,  and  must  make  the 
best  of  it,  is  to  avoid  New  York  and  start 
sooewhere  else.  New  York  is  a  bad 
place  to  start.  A  man  is  bound  to  be 
put  in  a  department — the  sport  depart¬ 
ment.  the  financial  departuKnt,  or  some 
other— whereas  if  he  starts  on  a  smaller 
dtv  paper  he  gets  an  all  round  experience 
which  is  really  valuable.  I've  noticed 
that  the  .\tlanta  Journal  and  the  Kansas 
City  Star  are  darned  good  papers  on 
which  to  get  a  training. 

“With  one  or  two  exceptions  the  men 
who  have  secured  executive  positions  in 
Sew  York  have  been  trained  in  smaller 
cities  where  they  have  learned  how  to 
he  a  reporter,  a  copy  reader,  and  so  on, 
and  how  to  cover  a  variety  of  events, 
with  some  knowledge  of  sport,  politics, 
and  general  news.  With  that  equipment 
aniM  can  come  to  New  York  and  get  a 
job  in  one  of  the  departments.  He  can 
specialize  then." 

After  17  years  as  an  executive  Mr. 
Speed  is  in  a  position  to  say  something 
about  his  job,  and  he  has  decided  that 
the  bright  young  newspaper  man  does  not 
clench  his  teeth  and  plan  deliberately  to 
he  a  great  executive.  He  simply  does 
the  work  he  has  on  hand  until  one  dav 
the  job  is  forced  on  him. 

^  have  often  found  that  editors  have 
been  writers  who  have  objected  at  first 
to  booming  executives.  I  have  such  a 
Mn  in  mind.  Middle-aged,  and  a  writer, 
he  h^  been  given  an  executive  position, 
and  is  now  doing  work  he  has  never  at¬ 
tempted  before.  It  will  be  interesting  to 
Ijow  he  develops.  To  date  the  result 
has  been  that  he  has  given  up  writing !" 

So,  summing  it  all  up,  Mr.  Speed  says 
to  the  man  outside  newspaper  work — 
Keep  out!”  To  the  man  who  is  in,  he 
**ys.  “Learn  all  you  can  on  a  small  citv 
P*per,  and  wait  until  later  for  New 
York!” 

And— pray  God  vou  may  never  become 
*1  executive ! 


tion  of  $30,0(X)  to  start  a  new  weekly 
paper.  His  associates  are:  C.  M.  Kerns 
and  Ben  B.  Vance,  Hillsboro;  F.  D.  Red- 
key,  Rainsboro,  and  Theodore  Shaffer  of 
Salem  Township. 


JEWISH  PAPER  IN  LYNN 


Hebrew  Weekly  for  New  England  I* 
Arranged  by  Shanurotk 

With  the  incorporation  for  $50,(XX)  of 
the  Jewish  Leader  Publishing  Company, 
plans  were  launched  for  estaWishment  of 
the  Jewish  Leader  of  New  England,  an 
Elnglish-Jewish  weekly,  at  Lynn,  Mass. 
This  will  be  the  first  newspaper  printed 
in  Hebrew  in  New  England,  and  it  is 
estimated  to  have  a  field  of  200,000  now 
covered  by  New  York  Jewish  papers. 

Simon  Shamroth,  proprietor  of  a  Lynn 
job  printing  plant,  wi)l  be  the  publisher, 
and  is  being  backed  by  leading  Jews  of 
New  England.  The  Jewish  Leader  will 
contain  six  pages  of  news  printed  in  Yid¬ 
dish  and  six  in  English,  it  is  planned.  It 
will  support  the  Zionist  movement.  The 
paper  will  sell  for  five  cents  a  copy. 


HCHT  CAPE  COD  BILLBOARDS 

Selectmen  of  15  Towns  Appeal  to 
State  Board  for  Relief 

Summer  visitors  to  Cape  Cod,  Mass., 
cannot  see  the  cape,  it  is  said,  except 
through  the  chinks  in  long,  ugly  lanes  of 
advertising  signboards.  Therefore,  cer¬ 
tain  important  groups  of  Cape  Cod  resi¬ 
dents  have  started  a  campaign  to  have  the 
signboards  removed. 

.\  petition,  signed  by  the  selectmen  of 
15  towns  in  Barnstable  County,  was  pre¬ 
sented  to  the  State  Board  of  Public 
Works,  in  which  it  was  stated  that  Cap^ 
Cod  people  were  largely  dependent  for 
their  prosperity  upon  Summer  visitors, 
and  that  the  billboards  had  the  effect  of 
diminishing  the  number  of  these  sojourn¬ 
ers. 

The  authority  of  the  Board  of  Public 
Works  to  grant  the  petition  is  considered 
doubtful  by  lawyers.  They  believe  that, 
in  the  final  outcome,  dependence  must  be 
placed  on  appeal  to  public  spirit  over  pri¬ 
vate  interest. 


SUNDAY  RURAL  DEUVERY 


Tempi*  (Tex.)  Telegram  Gets  Paper* 
to  Country  Reader*  Same  Day 

\  Texas  paper  can  boast  of  an  un¬ 
excelled  service  to  its  rural  patrons. 
The  Telegram,  published  in  Temple,  a 
city  of  a  few  thousand  population  in 
Bell  County,  is  now  delivering  its  Sun¬ 
day’s  issue  to  the  rural  territories  sur¬ 
rounding.  Ordinarily  of  course  all  pa¬ 
trons  living  on  rural  routes  have  to 
wait  until  Monday  for  their  Sunday’s 
paper.  Quite  naturally,  many  rural  ^- 
trons  become  dissatisfied  with  the  service 
or  else  refuse  to  subscribe  for  the  Sun¬ 
day  paper. 

So  the  Telegram  is  serving  more  than 
20  rural  routes  on  Sunday.  In  addition 
to  its  city  and  office  force,  the  Telegram 
employs  four  regular  traveling  solicitors 
and  22  rural  carriers — a  total  of  6H  to 
70  people. 


Sue*  for  Short  Rate 

The  Northwest  Company,  publisher  of 
the  (^een  City  Sun  at  Virginia,  Minn., 
has  sued  the  Minneapolis  Shoe  Company 
for  alleged  failure  to  live  up  to  its  con¬ 
tract  for  advertising.  The  defendant,  ac¬ 
cording  to  the  complaint,  agreed  to  buy 
2,000  inches  of  advertising  to  be  run  for 
a  year,  broke  the  contract  after  176 
inches  had  been  used  and  refused  to  pay 
the  agreed  price  of  20  cents  an  inch. 


Politician  Beaten,  Plan*  Paper 

lo  have  resented  the  attitude  of 
.L  organ  in  Highland  County.  O., 
^  Hillsboro  Gazette,  J.  S.  Kerns,  de¬ 
bated  candidate  for  re-election  as  County 


Theatre  Party  for  Touri*t* 


The  Portland  (Ore.)  News  gave  a  the¬ 
atre  party  July  26  to  about  200  auto  tour- 

_  ists  from  all  parts  of  the  United  States/ 

Auditor,  has  organized  the  Press  Print-  Tickets  were  passed  out  at  the  public 
"V  and  Publishing  Co.,  with  a  capitaliza-  auto  camp. 


Northcliffe 
Knew  This 
Human  Trait 


It  is  human  nature  for  people  to  be  interested  in 
curious  facts.  The  public  has  a  keen  appetite  for 
information — facts  crisply  told,  surprising  facts, 
useful  facts,  entertaining  facts,  miscellaneous  facts, 
mental  hash,  mince  pie! 

Two  Englishmen,  Northcliffe  and  Newnes,  ob¬ 
served  this  human  trait  and  appealed  to  it  when 
they  started  their  two  weekly  journals,  “Answers” 
and  “Tidbits.”  About  all  there  was  to  these 
papers  were  crisp,  briefly  explained  facts,  told  in 
answer  to  multitudes  of  questions. 

The  public  took  to  “Answers”  and  “Tidbits”  in¬ 
stantly.  Their  circulations  swelled  to  enormous 
proportions.  These  papers  gave  something  which 
GREAT  NUMBERS  OF  PEOPLE 
WANTED. 

The  goodwill  of  your  subscribers  is  a  greater 
asset  to  you  than  your  building  and  your  machin¬ 
ery  and  your  accounts  receivable — for  the  whole 
structure  of  the  newspaper  business  really  de¬ 
pends  upon  the  loyalty  of  the  public. 

Goodwill  may  be  intangible  and  invisible,  but  so 
is  electricity.  And  electricity  is  very  powerful, 
as  Dr.  Frank  Crane  reminds  us. 

Newspaper  Information  Service  will  build  good¬ 
will  for  your  paper  because  of  the  intimate,  per¬ 
sonal  attention  it  gives  your  readers  IN  YOUR 
NAME. 

This  QUESTION  AND  ANSWER  SERVICE 
not  only  furnishes  copy  for  daily  publication — a 
column  of  “facts” — but  through  the  direct  mail 
service  to  the  reader  it  steadily  builds  the  asset- 
value  of  the  newspaper  property. 

For  complete  information  address — 

ALLIED 

NEWSPAPERS 

INC. 

Publishers  Service  Department 

52  Vanderbilt  Avenue  New  York,  N.  Y. 
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MACHINISTS  WALK  OUT 
AT  HOE  PLANT 


More  Then  700  Employees  Quit  Work 
Without  Authority  of  National 
Organisation — Paid  High 
Wages,  Company  Claims 


More  than  700  machinists,  employed 
by  R.  Hoe  &  Co.,  printing  press  man¬ 
ufacturers  of  New  York  City,  quit  work 
Aug.  2. 

This  action,  according  to  A.  J.  Gal- 
lien,  vice-president  of  the  company,  was 
taken  without  the  authority  of  the  Inter¬ 
national  Association  of  Machinists  of 
which  the  men  were  members  and  with¬ 
out  any  official  notice  to  the  company. 

The  strike  affects  machinists  employed 
by  the  Hoe  concern  in  all  parts  of  the 
country  who  are  engaged  in  setting  up 
presses  for  newspapers.  A  peculiar  sit¬ 
uation,  for  instance,  is  in  effect  at  Tampa, 
Fla.,  where  an  engineer  employed  through 
the  Hoe  company  was  called  out  on 
strike  while  engaged  in  setting  up  a  press 
bought  by  the  Tampa  Times  from  the 
New  York  Tribune. 

Mr.  Gallien  issued  the  following  state¬ 
ment  Aug.  9: 

“Our  machinists  left  their  work  on 
Aug.  2  in  defiance  of  an  agreement  with 
us  which  was  to  remain  in  effect  at  the 
present  rates  of  w'ages  until  May  1,  1924. 

“We  are  now  paying  the  highest  wages 
ever  paid  by  our  company  and  the  high¬ 
est  average  wage  paid  by  any  competing 
company  or  any  of  the  leading  machine 
shops  of  the  country.  In  addition  to  this, 
our  men  have  been  making  a  great  deal 
of  extra  money  by  overtime.  Two  in¬ 
creases  have  been  granted  to  the  men 
since  Jan.  1,  1923;  the  last  on  May  1. 

“Our  machinists  have  laid  down  their 
tools  on  all  jobs  throughout  the  country 
on  work  that  has  left  our  plant  and  is 
practically  the  property  of  the  news¬ 
papers,  who  are  unfavorably  looking  upon 
this  action  against  the  press  of  the  coun¬ 
try,  which  is  the  most  powerful  molder 
of  public  opinion. 


“During  the  period  after  the  war  was 
over  many  industries  were  very  slack 
and  in  many  cases  operating  at  less  than 
30  per  cent  capacity.  Ever  since  the  war 
we  have  been  operating  with  practically 
a  full  force  and  all  of  our  men  have  had 
steady  employment. 

“There  is  no  other  question  except 
wages  in  connection  with  the  cessation  of 
work  in  our  factory.” 


Mrs.  Wm.  H.  Rankin  Under  Knife 

Mrs.  William  H.  Rankin,  wife  of  the 
president  of  the  William  H.  Rankin  Ad¬ 
vertising  Company,  is  recovering  at 
Mercy  Hospital,  Chicago,  from  a  major 
operation  performed  to  relieve  an  acute 
attack  of  appendicitis.  Mrs.  Rankin  has 
a  wide  circle  of  friends  among  publishers 
and  the  advertising  fraternity  of  this 
country  and  Great  Britain.  She  was 
hostess  to  the  British  delegation  at  the 
Rankin  residence  in  New  York  during 
the  visit  of  England's  group  of  diplomats 
to  this  country  in  June. 


Houston  Dispatch  Out  Sept.  4 

The  first  issue  of  the  Houston  (Tex.) 
Dispatch,  recently  organized,  will  be 
issued  September  4.  Alvin  F.  Jones  has 
been  appointed  managing  editor. 


Knickerbocker  Press  Raises  Rate 

The  Albany  (N.  Y.)  Knickerbocker 
Press  announced  an  increase  in  rate  for 
the  Sunday  edition  from  11  cents  to  13 
cents  per  line  effective  Sept.  1. 


Tampa  Tribune  Kills  Bulldog 

The  Tampa  (Fla.)  Tribune  has  dis¬ 
continued  its  bulldog  edition,  which  was 
started  about  three  weeks  ago. 


I.  T.  U.  Convention  Opens  Monday 

The  International  Typographical  Union 
opens  its  annual  convention  Monday, 
Aug.  13,  at  Atlanta.  The  convention 
will  remain  in  session  until  Saturday. 


TELLS  “AD”  POUCIES 
OF  RETAIL  STORE 


Advertising  Manager  of  Marshall  Field 
&  Co.  Explains  “Institutional 
Copy”  at  the  Chicago 
Convention 


Benefits  to  be  derived  from  “institu¬ 
tional  copy”  in  advertising  were  described 
by  George  R.  Schaeffer,  advertising  man¬ 
ager  of  Marshall  Field  &  Co.,  in  an 
address  this  week  before  the  fourth 
semi-annual  convention  of  Interstate  Mer¬ 
chants  Council  in  the  Hotel  LaSalle, 
Chicago.  Schaeffer  gave  an  interesting 
insight  into  the  “ad”  policies  of  a  store 
that  buys  a  total  of  three  newspaper 
pages  each  day. 

“Our  advertising  is  simply  the  printed 
representation  of  our  business,”  he  said 
in  part.  “We  endeavor  to  make  it  repre¬ 
sent  us  just  as  faithfully  and  efficiently 
as  our  best  salesman  would.  We  use 
our  policies,  our  purposes  and  ideals.  By 
it  we  publish  the  news  of  merchandising 
events.  By  it  we  try  to  convey  a  cor¬ 
rect  impression  and  understanding  of 
our  institution. 

“By  its  word  and  by  its  appearance 
we  try  to  attract  the  public  to  our  store 
and  to  make  the  public  understand  just 
what  to  expect  when  they  come  to  us  to 
do  business. 

“In  its  various  phases  it  will  build  con¬ 
fidence  and  good  will.  Surely,  it  is  more 
important  for  us  to  ‘sell’  our  business 
as  a  whole  rather  than  a  few  specific 
items  of  merchandise.  We  feel  that  by 
winning  the  confidence  and  good  will  of 
the  people  on  the  basis  of  a  real  under¬ 
standing  of  our  policies  and  ideals,  busi¬ 
ness  will  naturally  flow  to  our  store  in 
great  volume.  That  is  why  we  devote 
so  much  of  our  advertising  space  to  so- 
called  ‘institutional  copy.’ 

“We  realize  that  a  great  many  people 
judge  our  business  very  largely  by  its 
advertising,  often  consciously,  more  often 
unconsciously.  Every  advertisement  seen, 
whether  read  or  not,  produces  some  sort 


of  an  impression.  Therefore  the 
ance  of  our  advertisements  is 
just  as  are  the  appearance  of 
and  the  personal  appearance  of  our  ^ 
people.  ****■ 

“This  is  why  we  employ  the  ben 
tists,  layout  men  and  typographers  tv 
is  why  we  employ  good  copy  writers*^ 
give  them  a  thorough  education  in  ^ 
business. 

“Broadly  speaking,  there  are  two 
eral  classifications  of  retail  busintJ^ 
general  merchandise.  The  first  h  ^ 
quality  class,  which  puts  the 
of  its  merchandising  upon  qualihrX 
second  is  the  price  class,  which  S! 
emphasis  of  its  merchandising 
price.  ^ 

“We  have  chosen  to  be  in  the  qnaht, 
class,  and  from  the  beginning  the  Rgi 
of  our  business  has  been  leadersKni 
the  quality  group.” 


W.  Frank  McClure,  chairman  of  tie 
-Advertising  Council  of  the  Oiicago  As- 
sfKiation  of  Commerce,  spoke  on  “Fnat 
mentals  of  Advertising  Copy,"  and  Ho. 
mer  J.  Buckley,  advertising  expert  of 
Buckley,  Dement  &  Co.,  delivered  a  sf. 
dress  on  “Plugging  the  Leaks  in  Ra»s 
Selling.” 


Columbu*  Citizen  Remodels  PUil 

Work  has  been  started  in  remodeljg 
the  present  structure  of  the  ColoSG 
Publishing  Company,  publishers  of  th 
Columbus  (Ohio)  Citizen.  Remo^ 
will  consist  of  the  addition  of  the  preset 
building  to  the  alley  in  the  rear,  a  & 
tance  of  27  feet.  This  addition  will  It 
built  three  stories  high,  providing  a  if. 
ditional  floor  space  of  7,200  square  feet 
It  is  expected  the  new  addition  willle 
completed  by  Nov.  1. 


California  Gowemor  Honors  PuUiikr 

M.  F.  Cochrane,  publisher  of  the  S« 
Rafael  Independent  has  been  appointef 
on  the  California  Harbor  Commissiook 
Governor  Richardson.  Cochrane  was  tfe 
chief  organizer  of  the  country  editon' 
committee  which  supported  Richardsot 
in  his  gubernatorial  campaign. 


BASE  BALL  AND  PRINTING  PLATES 

Why  make  your  Plates  by  Hand  when  they  can  be  made  more  quickly 
by  machinery? 

The  PONY  AUTOPLATE  does  it  all. 

The  PONY  AUTOPLATE  saves  Time,  Work,  Space,  Fuel,  Waste, 
Delays  from  Broken  Sheets  in  the  Press  Room,  and  turns  out  a  Better  Printed 
Paper. 

Besides,  it  is  Humane;  it  makes  the, Foundry  a  comfortable  place  in  hot 
weather. 

It  calls  for  so  little  effort  that  your  stereotyper  need  not  strip  for  his  work. 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

501  Fifth  Avenue,  New  York  City 
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OUR  OWN  WORLD  OF  LETTERS 

Edited  hj  JAMES  MELVIN  LEE 

Director  Department  of  Journalism,  New  York  University 


COME 

Throi 


mention  of  “A  Dash 

Through  Europe,”  by  Edmund  G. 
Gress  editor  of  the  American  Printer  and 
author  of  "The  Art  and  Practice  of  Ty¬ 
pography”  (Oswald  Publishing  Com- 


paSy),  is  not  out  of  place  in  this  depart-  between  its  covers. 


the  brim  with  epigrammatic  phrases.  It 
shows  an  intimate  knowledge  of  human 
nature  on  the  part  of  its  author.  “Sid 
Says”  is  commended  to  newspaper  men 
for  the  sound  philosophy  of  life  expressed 


From  the  opening  chapter,  where  the 
author  chats  about  the  printing  of  the 
first  class  and  second  class  menus  of  the 
boat  on  which  he  sailed  until  the  conclud¬ 
ing  chapter  is  reached,  the  reader  is  re¬ 
minded  that  he  is  seeing  Europe  through 
the  eyes  of  a  practical  printer.  Ancient 
printing  offices,  book  fairs,  printing  expo- 
sitkms.  schools  of  printing,  Roman  ruins 
from  the  inscriptions  of  which  modern 
npe  have  been  cast— all  these  places,  in¬ 
variably  overlooked  in  modern  books  of 
travel,  are  visited  by  Mr.  Gress  and  de¬ 
scribe  in  this  volume. 

The  illustrations,  for  the  most  part,  are 
from  snapshots  taken  by  the  author. 
They  are  so  arranged  that  the  reader  finds 
the  illustration  in  the  corresponding  text 
on  the  same  page — something  especially 
desirable  in  a  book  of  travel 

Because  of  the  recent  Franklin  cele¬ 
bration,  descriptions  of  a  visit  to  Passy, 
where  Franklin  lived  in  France,  and  of 
one  to  the  chapel  in  London  where  Frank¬ 
lin  as  a  younp;  man  set  type,  haye  a  timely 
interest  Printers  and  binders  of  books 
should  not  overlook  the  account  of  how 
Mr.  (Iress  secured  a  copy  of  the  smallest 
typographic  book  in  the  world. 

In  calling  attention  to  the  points  of  in¬ 
terest  to  printers,  I  would  not  want  to 
give  the  impression  that  Mr.  Gress,  in  any 
way,  had  overlooked  the  more  famous 
historical  shrines,  for  he  followed  his 
guidebook  copy  closely. 

The  concluding  chapter,  “How  I 
Planned  the  Trip  and  What  I  Found  Out 
of  Value  to  Others,”  contains  helpful 
suggestions  for  any  editor  or  printer  who 
wants  to  make  a  similar  dash  for  seven 
weeks. 

♦  *  ♦ 


*  *  * 

/i  LFRED  A.  KNOPF  announces  for 
publication  in  September,  “Some 
Xcw.spapers  and  Newspapermen,”  by  Os¬ 
wald  Garrison  Villard,  who  was  for 
many  years  president  of  the  New  York 
Evening  Post.  The  volume  is  a  collec¬ 
tion  of  essays  which  have  been  appearing 
every  now  and  thexl  in  the  columns  of 
the  Nation,  and  to  which  attention  has 
frequently  been  called  in  this  department. 
*  *  * 

'C’REEMAN  TILDEN,  author  of  that 
whimsical  novel,  “Mr.  Podd,”  was  at 
one  time  a  cub  reporter  on  the  Transcript 
in  Boston.  For  a  number  of  years  he  has 
been  a  regular  contributor  to  the  columns 
of  the  Country  Gentleman,  of  Philadel¬ 
phia. 

*  *  * 

OCC.^SIONALLY — usually  in  time  of 
trouble — newspapers  combine  and 
bring  out  a  joint  edition.  Such  was  the 
case  in  San  Francisco  at  the  time  of  the 
great  fire.  .An  innovation  in  book  pub¬ 
lishing  along  a  similar  line  is  “American 
Nights  Entertainment,”  by  Grant  Over- 
ton.  Four  book  publishers,  D.  Appleton 
&  Co.,  George  H.  Doran  Company,  Dou¬ 
bleday,  Page  &  Co.,  and  Charles  Scrib¬ 
ner’s  Sons,  have  jointly  produced  this 
unique  volume. 

Briefly,  it  is  a  collection  of  chats  about 
modem  men  of  letters,  and  frankly,  it  is 
an  advertising  scheme  on  the  part  of  hs 
publishers.  Because  of  this  fact,  the 
book,  like  the  modern  newspaper,  is  s<fld 
considerably  below  the  cost  of  produc¬ 
tion.  As  it  is  a  book  about  books,  it  de¬ 
serves  a  prominent  place  in  the  library 
of  the  literary  editor. 


THE  EYES  of  a  good  reporter  should 
be  like  the  lens  of  the  ordinary 
camera.  About  the  only  choice  opened  to 
him  is  the  selection  of  the  spot  where  he 
wishes  to  stand  to  view  a  news  event. 
The  case  is  slightly  different  for  the 
special  writer.  Such  a  person  may  ap¬ 
propriately  use  a  ray  filter  and  thus  shut 
out  things  which  ought  to  be  in  a  good 
news  story.  An  account  thus  prepared 
should  be  distinctly  labeled  “Personal  Im¬ 
pression.” 

“West  and  East”  by  Oare  Sheridan 
(Boni  &  Liveright)  is  a  book  of  personal 
impressions.  The  background  of  the  book 
is  a  European  panorama  showing  the  con¬ 
flicting  cross  currents  of  political  and  mil- 
itar>'  maneuvers.  Here  and  there  in  the 
volume  may  be  found  a  closeup  of  the 
more  interesting  European  personalities 
met  by  the  author  during  her  travels. 

Readers  of  Editor  &  Publisher  should 
not  skip  the  introduction  and  should  note 
especially  the  instructions  which  the  ex¬ 
ecutive  editor  of  the  New  York  World 
gave  to  the  author  of  the  volume  before 
she  started  out  on  her  trip. 

Every  editorial  writer  will  find  this 
volume  intensely  interesting  and  will 
•loubtless  appreciate  the  freshness  of  the 
viewpoint.  Possibly  he  may  need  to  be 
reminded  again  that  the  volume  is  one  of 
personal  impression  and  not  a  collection 
of  news  stories,  except  in  one  or  two 
rases  where  the  author  was  fortunate  to 
be  an  eye  witness.  On  these  occasions, 
DO  ray  filter  was  employed. 


WWW 

CO  MANY  CRITICS  turned  their  guns 
on  newspaper  accuracy  that  I  may  be 
pardoned  for  quoting  what  Sir  Philip 
Gibbs  says  in  the  World’s  Work  for  Aug¬ 
ust  about  .American  reporters : 

“I  was  interviewed  by  battalions  of  reporters 
who  received  me  as  a  brother  of  their  craft, 
and  never  once  let  me  down  by  putting  into 
my  mouth  words  I  did  not  wish  to  say.  They 
were  mostly  young  college  men  and,  though  I 
hate  to  say  it,  a  keener,  better  educated  crowd, 
on  the  whole,  than  the  average  of  their  kind  in 
English  journalism.” 

His  article  is  entitled  “An  Englishman’s 
■Adventures  in  the  United  States.”  All  of 
it  is  worth  reading  by  every  newspaper 
man  in  the  country. 

WWW 

pARL  L.  CANNON  of  the  New 
York  Public  Library  continues  in 
the  Bulletin  of  that  library,  his  remark¬ 
ably  complete  bibligraphy  of  journalism. 
He  has  asked  me  to  put  a  little  note  in 
this  department  that  he  will  be  glad  to 
receive  and  possibly  list  in  his  bibliogra¬ 
phy  anniversary  issues  and  others  which 
give  histories  of  individual  papers. 
Newspaper  publishers  ought  to  be  glad  to 
co-operate  and  thus  oreserve  somewhat 
permanently  valuable  data  about  their  pa¬ 
pers. 

Publishers  who  want  a  copy  of  this 
bibliography  when  it  is  re-issu^  in  book 
form,  should  get  in  touch  at  once  with 
the  New  York  Public  Library,  Fifth 
avenue  and  42nd  street.  New  York  City. 


editorial  tribute  to  the  late  John  M. 
Siddall.  editor-in-chief  of  The 
American  Magazine  since  1915.  recalls 
D)*  one  book  entitled  “Sid  Says.”  (The 
J^tury  Company).  Mr.  Siddall,  more 
‘Dan  any  other  modern  magazine  editor, 
a  newspaper  slant  to  his  periodical, 
this  collection  of  editorials  is  filled  to 


Time*  Expowet  Pres*  Impostor 

The  New  York  Times  announces  that 
an  impostor,  giving  the  name  of  T.  E. 
Stewart,  and  calling  himself  a  member 
of  the  Times  staff,  has  been  appealing 
for  funds  for  the  so-called  National 
Press  Writers’  Association  in  Washing¬ 
ton. 


In  Homes  Like  This 


blended  with  the  customs 


SHIMPO 


is  the  favorite  newspaper.  The  Jiji  commands  the  re¬ 
spect  and  holds  the  confidence  of  the  Nation’s  men  of 
affairs.  It  fills  an  important  place  in  their  lives  which 
only  a  great  newspaper  can  take. 

The  JLII’S  Circulation 
248,877  copies:  June  1,  1922 

is  chiefly  among  the  leaders  of  Japan’s  social,  commercial 
and  political  life.  They  are  the  men,  and  their  wives 
are  the  women,  who  have  learned  what  the  West  has  to 
give  the  East. 

That  is  why  the  Jiji’s  readers  are  the  best  customers  of 
imported  goods  in  Japan.  . 

For  reliable  market  information  address: 

FOREIGN  SERVICE  BUREAU 

THE  JIJI  SHIMPO 

Cabkwi  Momimg 

“Ji^  Tolgro,”  Tokyo,  Japoa  Evoaing 

BoatUy  Cod*  Eifitioaa 

AMERICAN  HEADQUARTERS 
Cowdion  Pacific  Building,  342  MadUon  Ana.,  Now  York 
Jotepk  P.  Barry,  Rap rowaatatiTo 


Where  Japanese  culture  is 
and  habits  of  America. 


THE  JIJI 


*Tn  Japan,  the  Buyers  Read  THE  JIJV* 
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OWA 


Ninety-nine  out  of  every  hundred  per¬ 
sons  in  Iowa  can  read  and  write;  the 
highest  per  cent  of  literacy  of  any  state 
or  of  any  equal  area  in  the  world. 


Iowa  spends  over  thirty  million  dollars  every 
year  for  educational  purposes. 


Persons  of  school  age .  736,925 

Persons  attending  school .  519,814 

Enrolled  in  colleges .  25,410 

Number  of  public  schools .  20,446 

Number  of  consolidated  rural  schools.  .  .  260 

Value  of  public  school  property . $60,000,000 

Value  of  private  colleges .  10,400,000 

Value  of  state  colleges . $15,487,000 


The  school  record  of  a  territory  is  bound  to 
exhibit  its  tendencies  in  using  its  money  and 
the  depth  of  its  purse. 


With  nearly  two  and  a  half  million  people, 
having  the  highest  per  cent  of  literacy  and 
highest  per  capita  wealth  in  the  United  States, 
Iowa  is  buying  every  sort  of  luxury  and  ne- 


cessitv. 


To  the  National  Advertiser  Iowa  offers  the 
greatest  prize  for  good  advertising. 


*Burlington  Hawk-Eye 
*  Burlington  Hawk-Eye 
*Ce<lar  Rapida  Ganette 


*DaTonport  Timea . (E) 

*Dea  Moinea  Capital . (E) 

*Dea  Moinea  Sunday  Capital . (S) 

*Iowa  City  Preaa-Citixen  . (E) 

fMaaon  City  Glob*  Oaaette . (E) 

*Maacatine  Journal  . (E) 

'Ottumwa  Courier  . (E) 

'Waterloo  Erening  Courier . (E) 


Qreabtlao 

Rati  far 
IMHom 

..(M) 

10,798 

.04 

...(S) 

14,751 

.04 

...(E) 

20,636 

.06 

(E*S) 

16,055 

.05 

...(E) 

15,033 

.06 

. . . (S) 

18,132 

.06 

...(E) 

24,856 

.07 

...(E) 

62,780 

.14 

. . . (S) 

28,769 

.14 

...(E) 

6,320 

.035 

. . .  (E) 

12,019 

.035 

...(E) 

8,022 

.035 

. . .  (E) 

13,186 

.05 

. . .  (E) 

15,909 

.05 

*A.  B.  C.  Statement,  April  1,  1923. 
fGoTemment  Statement,  April  1,  1923. 
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USE  THESE  DAILY  NEWSPAPERS 


SMALL  GAINS  FOR  JULY  LINEAGE  IN  NEW 
YORK  DAIUES 


CUMMER'S  regular  drop  in  business 
was  evidenced  in  the  lineage  carried 


by  Xew  York  dailies  during  July,  which 
exceeded  the  total  for  the  same  month  in 
1922  by  253,754  lines,  the  total  of  10,751,- 
018  lines  representing  an  increase  of  two- 
tenths  of  one  per  cent.  The  total  busi¬ 
ness  reached  a  new  peak  for  the  month, 
despite  the  fact  that  the  Glol)e’s  suspen¬ 
sion  left  its  1922  figure  of  417,700  lines 
imbalanced  in  the  1923  column. 

The  Sun  and  The  Globe  carried  665,- 


332  lines,  a  gain  of  107,670  lines 
Sun’s  July,  1922,  volume,  but 
000  lines  short  of  the  combin^^^;) 
both  papers  last  year. 

Despite  the  loss  of  one  paper  the  w 
pages  used  increased  from  12  n 
536.  The  Globe’s  pages  totaj  ^ 
July,  1922.  * 

Comparative  totals  for  July  are  ti 
in  the  upper  table,  which  is  followSw 
an  analysis  of  June  lineage  in  the  sm 
papers : 


1923 

1922' 

Percentage  c 
total  space 

f 

1923 

1922 

Gain 

I  IS 

1,268 

1,074 

American  . 

_  9.8 

1,058,268 

*•  821,004 

237,264 

1,006 

1,052 

Brooklyn  Eagle . 

.  10.7 

1,150,116 

1,119,746 

30,370 

. 

542 

370 

Brooklyn  Times  . 

.  2.6 

276,364 

241,696 

M^668 

. 

930 

772 

•Evening  Tournal  . 

704,190 

622,994 

81,1% 

4f>6 

410 

•Evening  Mail  . 

374,824 

334.276 

40,548 

482 

456 

•Evening  Post  . 

.  2.2 

236,594 

246,014 

534 

512 

Evening  Telegram  . . . 

_  4.7 

507,068 

477,200 

29,^ 

620 

540 

422 

*F,vening  \\  orld . 

*GloI)e  . 

.  ..  .  4.5 

483,776 

438.664 

45,112 

. 

1.004 

966 

.  7.1 

759,996 

826;554 

928 

840 

News  (Tabloid)  . 

.  2.7 

287,292 

222,840 

64,452 

556 

602 

Standard  Union  . 

_  4.4 

475,522 

514,630 

614 

522 

*Sun  and  CTlol>e  . 

_  6.2 

665,332 

t557,662 

107,670 

1,436 

1,340 

Times  *  . 

_  16.2 

1.746,628 

1,667,264 

79,364 

.... 

942 

898 

.  5.9 

630,440 

636,486 

..... 

1.188 

1.166 

World  . 

_  13.0 

1,394,608 

1,. 552,544 

42,064 

12.536 

12,070 

Totals  . 

10.751,018 

10,497.264 

+253,754 

*  No  Sunday  edition. 

**  34.930  lines  American  weekly  not  include^l. 
+  Net  gain. 

t  Sun  and  (ilol>c  combined  June  4,  1923. 


1923 

1922 

1921 

lOjO 

1919 

1918 

i!i: 

American 

.  1.058.268 

821.004 

776,996 

697,566 

816,120 

607,107 

MX- 

Brooklyn 

Eagle . 

1,150,116 

1,119,746 

1,018,548 

965,154 

840,934 

619,533 

Brooklyn 

Times . 

276,364 

241.696 

265,276 

272.936 

t . 

t . 

t...... 

Evening 

Totirnal . . . . 

704,190 

62.2,994 

659,764 

615.084 

635,276 

385,219 

3II2£ 

Evening 

Mail . 

371,824 

334,276 

368.618 

414,760 

347,440 

236,818 

281, « 

Evening  Post . 

236.594 

246,014 

388.370 

360,557 

349,980 

248,501 

2223'! 

Evening 

Telegram . . . 

507.068 

477,200 

450,738 

589,162 

719,378 

575.9.V 

5«,n 

Evening 

World . 

483.776 

438,664 

500,418 

611,222 

476,218 

271,969 

271381 

Globe  . . 

417,700 

443,160 

520,916 

599,046 

335,231 

322JC 

Herald 

759,996 

826,554 

834,722 

835,658 

629,118 

435,993 

50533! 

News  (Tabloid) . 

287.292 

222,840 

173,546 

126,962 

t . 

t . 

t..., 

Standard 

Union . 

475.522 

514,620 

481,494 

625,626 

537,150 

386,675 

4013t 

Sun  and 

Globe . . 

665,3  52 

557,662 

466,860 

579,730 

591,034 

345,931 

32436 

Times  . . 

. .  1.746,628 

1.667,264 

1,499,584 

1,547,170 

1,464,833 

938,755 

874.W 

Tribune 

630,440 

636,486 

666,268 

668.524 

623.654 

240,995 

281,1!! 

World  . 

. .  l,394.6i:'8 

1,342.544 

1.087,524 

1.236,398 

1,394,074 

1,116,8%  1.041.t)l 

Totals  . 

. .  10.751.018 

10.497,264 

10.081.886 

10,667,425 

10.024,255 

6,745,560 

+  Figures  not  recorded. 


ANALYSIS  OF  JUNE  UNEAGE 


Evening  and  Sunday  Sunday  only 


TOTAL  SPACE  . 

Amusements  . 

Art  . 

Auction  sales . 

Automobile  display . 

Aiitomol>ile  undisplay.. 

Boots  and  shoes . 

Building  material . 

Candy  and  gum . 

CYianty  and  religious.. 

Dancing  . 

Deaths,  etc . 

Druggist  prep . . 

Dry  goods  . 

Financial  . 

Food  stuffs  . 

Furniture  . 

Hotels  and  restaurants. 

Jewelry  . 

Legal  . 

Men’s  furnishings  . . . . 
Musical  instruction  . . . 
Musical  instruments  . . 
Miscellaneous  display  . 
.Miscellaneous  undis.  . . 

Newspapers  . 

Office  appliances . 

Prop.  mHicine  . . 

Public  service  . 

Periodical  (mag.)  .... 

Publishers  . 

Railroads  . . 


Real  estate  undis. 

Resorts  . 

S.  S.  and  Travel. 


Tobacco  . 

Wants  . 

Non-intox.  beverages.. 
Women’s  spec,  shops. 


l.ocal  display 
L’ndisplay  adv 


Kuropean  . 

Brooklyn  . 

Harlem  and  Bronx.... 

New  Jersey  . 

Radio  . 

Graphic  section  . 

.VfRliated  adv . 

Office  adv . 

Total  pages  . . . . . 


...  6,973.492 

6.454,930 

6,820,964 

6,908,998 

3,459,480 

142,674 

146,130 

103,954 

122,132 

73,570 

2,444 

950 

832 

260 

1.072 

79,498 

85,948 

3,588 

8,476 

9,412 

265,072 

209,200 

2.’2,944 

210,536 

220.294 

68,486 

54,536 

122,830 

132,044 

28,788 

85,138 

86,066 

101,636 

120,762 

36,392 

12,084 

10,940 

12,238 

7,148 

10.642 

12,850 

10,996 

20,682 

35,092 

210 

18,882 

14,070 

28,976 

24,070 

2.500 

13,586 

9,488 

4,654 

3,726 

3,446 

45,938 

5.3,884 

31,964 

24,694 

14.026 

_  138,214 

128,048 

111,630 

87,868 

75,474 

....  1,182,064 

996,668 

2,336,532 

2,417,852 

788,758 

511,183 

589,316 

256,850 

312,552 

33,502 

84,220 

90,162 

224,782 

267,106 

18,472 

239,680 

182,378 

195.054 

169.942 

244,134 

26,546 

31,966 

51,850 

55,024 

16,532 

_  47,110 

19,488 

20,416 

28,576 

2.4,900 

23,464 

35,718 

307,388 

227,978 

22,344 

209.874 

241,910 

199,440 

261,774 

2.978 

3,854 

4,704 

7,942 

1.646 

_  83,254 

77,570 

92,472 

147,082 

47,654 

_  411,274 

427,882 

397,456 

376,692 

189,536 

251.248 

294,762 

323,932 

379,078 

108,298 

.  62,582 

49,318 

26,168 

28,666 

8,744 

13,892 

22,036 

.3,658 

8,130 

344 

.  23.406 

32,694 

48,190 

63,350 

14,612 

.  .30,938 

8,208 

40,856 

9,780 

1,896 

.  57.220 

52,392 

7,902 

22,916 

6,288 

.  69,332 

62,146 

22,260 

24,220 

58,924 

.  66.738 

90,214 

39,858 

63,176 

19,022 

.  422.890 

373,788 

144,568 

138.182 

302,.M2 

.  .354,224 

329,292 

347,770 

357,992 

231.560 

.  346,216 

335.882 

178.268 

216.236 

268,484 

.  341,092 

331,344 

111,652 

105,060 

83,074 

_  42.392 

35,032 

11,222 

20,158 

27,110 

_  129,110 

48,350 

77,690 

22,522 

2,084 

.  751,112 

645,572 

67,262 

57.972 

215,942 

.  47,964 

27,746 

40,438 

29,008 

6,190 

.  256.618 

208,986 

466,398 

313,224 

242,292 

.  1.890.376 

1,647,886 

1,307,166 

1.239,492 

882,502 

.  3,496.786 

,3,412,552 

4.310.024 

4,446.854 

1.948,164 

.  1,586.330 

L371.930 

1,203,774 

1,222,652 

628,814 

.  900 

4.150 

716 

352 

940 

.  254,3.38 

248,986 

401,258 

312,376 

251,632 

.  50,098 

65,112 

55,974 

30,462 

50.398 

.  58,540 

7,686 

572 

79,612 

57.846 

1.856 

.  123,074 

150,636 

41,806 

32,536 

130,930 

.  36,788 

16.514 

18,180 

42,534 

8,078 

.  108,922 

97,738 

100,698 

126.054 

42,126 

.  7.220 

6,854 

6,710 

6,730 

1922 
3.1S8,M 
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w 

2J.BI 

46, w 

ijs 

m 

I4JI  frttkl 

i^lngar 


Editor  &  Publisher  for  August  11,  1923 


I 


12  infi* 
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02  752.|» 
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ifR  toastmaster  and  , 
Members  of  the  Art  Preservative:  ] 
1  want  to  say  a  lew  words,  if  1  may,  j 
mo  Warren  G.  Harding's  desk  in  the  i 
^  of  the  Marion  Star,  in  the  hush  of 
L  Sabbath  morning,  while  they  are 
taming  his  pulseless  clay  back  from  the  , 
to,  long  trail  that  went  a-winding  to  j 
^  Yukon  and  then  on  Beyond  the  Sigh-  j 
« and  the  Weeping.  .  ,  ,  . 

Tnev  have  given  me  his  old  chair,  j 
»«re  1  sit,  while  1  think  of  what  I  want  j 
to  say  only  to  the  members  of  our  guild  ^ 
olio  were  like  him  and  like  Ben  Frank- 
lii  in  that  they  are  both  printers  and  , 
piilishers,  adept  alike  with  composing  j 
and  quill.  , 

Will  all  others  kindly  excuse  them-  ^ 

stives  ?  1 

I  speak  by  the  card,  may  I  say.  There 
comes  to  me  a  Deccmlver  night  in  1884 
i.iflowing  the  first  election  of  Grover 
Geveland  when  I  sat  alone  in  a  deserted 
oSce  like  this,  left  desolate  to  the  staff,  * 
ihik  1  awaited  the  return  of  my  pub-  1 
Usher  father  upon  whom  the  silence  of  • 
BortjJity  fell  just  as  he  was  about  to  | 
take  the  train  for  home.  j 

The  ghostly  emptiness  of  that  little^ 
print^.  as  I  communed  with  desk  and 
type<ase  apd  imposing  stone  that  await- 
^  the  touch  of  a  hand  that  had  fallen 
down  to  lie  quite  still,  was  akin  to  the 
sense  of  deprivation  that  iiervades  this  ' 
quiet  room,  to  which  W’arren  Harding  : 
«ill  never  return  as  editor  emeritus.  ' 

I  speak  by  the  code — understandable 
00^  to  those  full-fledged  printer  crafts¬ 
men  who  learned  in  the  period  of  ap- 
xtr.tice.'hii)  deviling  that  you  get  your 
t»  eyes  full  of  water  from  the  office 
.Yige  when  you  bent  low  over  the 
:  rm>  to  get  your  first  promised  view  of 
"ryptf  lice” ;  who  were  sent  on  the  fool’s 
Brand  of  borrowing  an  Italic  period 
cr  m  the  office  of  the  “dirty  dishrag 
do»n  the  street’’ ;  who  wrote  in  the  ac- 
c  urt  of  the  charity  ball  that  the  belle 
:  the  town  had  her  feet  encased  in 
daimy  fairy  boots,  and  the  intelligent 
cinjiositor  set  it  up  “ferry  boats’’;  who 
fcad  to  use  such  strong  ash  lye  in  wash¬ 
es  the  forms  that  it  took  the  cuticle 
l  it  the  hands  and  the  dots  of  the  “i’s” ; 
will  I  heard  in  the  silent  midnight  watches 
the  office  towel  in  the  corner  fall  to  the 
F'liir  with  a  crash  and  break  into  a  thou- 
and  pieces;  who  learned  to  look  the 
•ttkiy  payroll  in  the  eye  without  flinch- 
and  who  took  porous  plasters  in  ex- 
langf  for  advertising  because  it  wa.s 
iieaptr  than  getting  their  trousers 
atched. 

Greek  all  of  this  to  the  uninitiated, 

0  be  sure;  but  sweetly,  solemnly  clear 
'5  ancient  craftsmen ;  clear  to  Warren 
larding  in  the  days  of  the  establishing 
the  Marion  Star,  when  he  was  so 
appy  and  so  poor. 

The  dead  President’s  desk  in  this  silent 
ijarion  Star  sanctum,  while  he  makes 
IIS  Sabbath  day  journey  across  the 
fairies  with  shut  eyelids ! 

Tis  the  place  and  all  around  it  as  of 
W  the  irate  subscribers  called  and  the 
ffluvium  of  printer’s  ink  filled  the  air. 
How  easy  to  feel  the  founder’s  ghost 
5  ffl  this  hushed  room ! 

How  easy  to  place  him  here  in  the  old 
'keness,  shirt-sleeved  and  aproned, 
iroiding  out  his  good  stuff  for  the  Star 
see  it  decently  made  up  and  in  or- 
'er,  and  to  watch  it  through  the  press ! 

There  are  twenty  thousand  printshops 
•ssentially  like  this  ne  in  our  land  to- 
*ay,  u  it  reveals  itself  in  the  awesome 
of  this  Lord’s  day — with  its 
nreelold  layout  of  working  departments 


and  with  idle  tools  and  furniture  as  deft 
hands  left  them  when  the  last  edition 
went  to  press — as  Warren  G.  Harding 
left  them  when  he  gave  over  this  free 
ami  influential  estate  to  be  demoted  into 
the  Presidency  of  the  United  States. 

I  say  “demoted”  deliberately.  The 
glory  of  the  Presidential  star  is  one 
thing,  and  the  glory  of  the  Marion  Star 
is  another  and  a  greater  thing. 

For  the  Marion  Star  was  Warren 
Harding’s  own,  and  he  made  it ;  and  his 
hands  formed  the  character  and  the  suc¬ 
cess  and  the  influence  of  it. , 

The  Presidential  star  that  rose  and 
set  over  him  in  the  closing  hours  of  the 
Republican  national  convention  in  Chi¬ 
cago  in  1920  was  not  of  his  ordering  or 
making.  The  maneuvering  of  party 
managers  and  the  magnificence  of  great 
place  gave  it  refulgence. 

That  star  summoned  him  from  rela¬ 
tive  freedom  and  happiness  and  inde¬ 
pendence;  not  to  greater  things,  but  to 
arduous  service  and  great  sacrifice;  and 
now  it  shines  wan  and  tremulously  as  it 
goes  before  the  home-taking  of  his 
broken  body. 

Once  in  the  nation’s  history  journalism 
furnished  the  incumbent  of  the  highest 
office.  The  guild  gave  of  its  best,  a  win¬ 
some  soul,  and  now  the  nation  gives  him 
back  to  rest  in  his  narrow  bed,  “leaving 
all  his  thoughts  unsaid,”  near  the  scene 
of  his  newspaper’s  upbuilding. 

There  are  four  estates  in  democracy, 
and  the  fourth  and  unofficial  estate  has 
made  its  first  great  sacrifice  upon  the 
altar  of  the  chief  magistracy. 

May  it  be  the  last  one.  Unburdened 
by  social  exactions,  unplagued  by  politi¬ 
cal  competitions  and  obligations,  unawed 
by  fear  or  favor,  it  is  better  for  the 
newspaper-maker  to  be  right  where  it  is 
than  to  be  President. 

Fellow  publishers,  you  can  attain  to 
no  higher  office  than  your  newspaper  of¬ 
fice! — James  Schermerhorn,  UTitinf'  Au¬ 
gust  5.  1923.  ill  Marion  Star  office. 

Marion,  Ohio,  Aug.  5,  1923. 


PUSH  DAVENPORT  MEMORIAL 

Hear(t  Make*  Personal  Contribution 
for  Tablet  to  Cartoonist 

.\  movement  that  has  been  under  way 
in  Oregon  for  several  years  to  erect  a 
monument  to  Homer  Davenport,  noted 
cartoonist,  now  promises  to  be  success¬ 
ful.  The  memorial  will  be  lo-'niixl  at 
Silverton,  Ore.,  Davenport’s  old  hfime 
and  the  place  of  his  huri,>l.  and  word 
has  been  received  from  William  R 
Hearst  that  he  will  subscribe  to  the  fund 
personally  and  will  give  it  the  support 
of  his  newspapers. 

Several  years  ago  part  of  the  neces¬ 
sary  funds  was  rais^,  but  the  move¬ 
ment  lagged,  and  has  only  recently  been 
revived.  Miss  Sally  Farnum,  of  New 
York,  is  designing  the  memorial. 


Long  Island  Papers  Sold 

Four  Long  Island  newspapers,  formerly- 
owned  by  Henry  McAlester,  have  been 
acquired  by  the  Nassau  Gazette  Corpora¬ 
tion,  capitalized  at  $10,000.  Robert  L. 
Bacon  is  head  of  the- purchasing  corpora¬ 
tion.  The  papers  bought  are  the  Nassau 
County  Gazette.  Mineola ;  Hicksville 
News,  Westbury  Times,  and  Farmingdale 
Times.  The  new  company  will  publish 
the  Central  Island  Weeklies,  of  which 
Fred  D.  Baldwin  will  be  managing  edi¬ 
tor.  The  New  Hyde  Park  Leader  will 
succeed  the  Farmingdale  Times. 


Type  Maintenance 

Required  One  Man’s  Time 


npHE  NEWARK  NEWS,  who  have 
used  the  Ludlow  system  for  nearly 
four  years  now,  were  formerly  heavy 
buyers  of  foundry  type.  This  was  not 
only  costly  but  entailed  a  long  list  of  in¬ 
conveniences.  Before  the  Ludlow  was 
installed  the  entire  time  of  one  man  w^s 
required  throughout  the  year  to  lay  new 
type  as  it  came  in  and  clean  the  old  type 
out  of  the  cases. 

Installed  Ludlow  System 

Now  they  have  all  new  type  for  every  ad  in  every* 
issue  without  the  buying  of  any  new  type  at  all. 

No  type  cases  or  racks  are  needed,  or  the  floor 
space  in  which  to  store  them.  There  is  no  laying 
of  cases,  and  no  storage  of  sorts. 

All-slug  composition  is  e.\tended  all  the  way  up 
to  sixty  point,  including  bold  and  extended  faces. 
Regular  hand  compositors  set  lines  of  big  matrices 
from  cases,  and  then  cast  them  on  slugs.  It  gives 
I  them  all  new  type  all  the  time — in  unlimited  quan- 
B  tities. 

Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago 

tZastern  Office:  World  Building.  New  York  City 

LUDLOW  QUALITY  SLUG  COMPOSITION  ABOVE  10  PT. 


WHAT  Metropolitan 
Morning  Newspaper 
desires  Pacific  Coast 
Representation 


Tell  established  Pacific  Coast  Newspaper 
Representative  will  add  to  his  list  one  or 
two  Metropolitan  morning  newspapers. 
Now  successfully  representing  five  lead¬ 
ing  morning  dailies.  Strong  selling  or¬ 
ganization  maintained  in  San  Francisco, 
with  live  connections  in  Los  Angeles  and 
Seattle.  Statistics  reveal  consistent  gains 
in  Pacific  Coast  advertising  year  by  year. 

References:  Any  Pacific  Coast  advertiser. 
Agency  or  Newspaper. 

Address  confidentially  Box  No.  B-917, 
EDITOR  &  PUBLISHER 
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SEPARATE  COMPANY  OVER 
PRODUCTION 


want,  on  the  minute  they  want  it,  and 
keep  the  cost  as  low  as  possible.  Mr. 


CARUTHERS  XMNS  HEARST 


into  the  Quarter  Century  Qu,,  . 
store  when  death  overtoil,  <* 


Hearst  judges  us  by  two  things,  viz.,  c  c. _ i 

what  w«»  Hn  anH  whot  it  mete  Ahr^v^  CKatJ©  of  foF  SotU  oy 


_  what  we  do  and  what  it  costs.  Above  >%ave™.mg  ,or 

(Continued  from  page  10)  dem^s  that  it  be  done.”  Home  JoumJ  in  N.  Y.  end  Chicago 

_ _  _ I  ^  publisher  of  years  of  experience  Porter  Caruthers  will  retire  August 

on  some  of  our  largest  metro^liUn  jg  advertising  director  of  the  New 
oped  to  show  the  wisdom  of  the  new  newspapers  m  New  lork,  Chicago,  v„|-k  Evening  Post  to  take  charge  of 
idea  ?”  Philadelphia  and  Boston,  how  does  this  advertising  for 


store  when  death  overtook 
announcement  was  outside  the  r— •  ^ 


Home  Journal  in  N.  Y.  and  Chicago 

Porter  Caruthers  will  retire  August 


- -  •juoiuc  me  remlari. 

I»rtment  store  page  and  was 
the  members  of  the  firm.  ^ 


splendid  one.  Monday,  July  30,  it  I'lan  impress  you  per^nally  ?” 


looked  as  if  the  President  might  die  any 
minute.  Both  the  American  and  Ad- 


“Great.  Look  at  this.  We  are  trying 
out  six  different  kinds  of  inks  on  the 


vertiser  are  lively  organizations.  This  tabloid.  Here  are  ^reports  covering  vis- 
story  relates  to  the  American.  That  cosity,  temperature,  coverage,  appearance. 


ctor  of  the  New  Sell*  ■  Job-Printing 

o  take  i^rge  of  The  job-printing  plant  of  the 
advertising  f  o  r  City  (la.)  Tribune  has  been  soldtoH 
the  Saturday  &  .Akers,  Sioux  City  printer  p^' 
Home  Journal,  sion  of  the  equipment  was  eivni 
the  color  maga-  when  the  Tribune  equipment  ' 
zine  su^lement  out.  The  need  of  additional 
.now  published  m  the  reason  given  for  the  salebvth*Tli 
connection  with  n,...  a.  'W- 


connection  with  une.  Before  Hoyt  &  Akers 
the  New  \ork  business  as  a  firm,  both  memberT^^ 
Kvrninff  Tournal  _ J  . 


Evening  Journal  partnership  were  employed  on 
ann  the  Oiiracro  in  _  ^  ‘‘©■I 


and  the  Chicago  une  in  executive  positions. 
Evening  .\meri- _ 1 


morning  the  managing  editor  and  circu-  press  work,  cost,  ingredients,  tones,  on 
lation  manager  came  to  my  office,  stated  of  them.  Here  are  samples  of  tabloid 
they  wanted  capacity  production  on  the  mats  made  under  four  different  formulas, 

second  if  there  was  a  flash  of  Mr.  Hard-  Here  are  analyses  of  three  different  ster- 

ing's  death.  We  were  running  three  eotype  metals.  Plate  surface  photos  and 

black  press  units  for  the  American.  The  metal  cleavage  photos.  I  am  thinking 
other  three  black  press  units  were  not  aliout  these  things.  And  hundreds  of 
in  operation  nor  manned  nor  were  press  other  minute  ojierations  that  go  into  pro¬ 
crews  available — to  them.  I  told  them  ducing  a  good  picture  tabloid.  ^ 

they  should  have  it  at  once.  "I  am  thinking  about  all  the  minute  Caruthers  nor  they  were  informed  by  a  sign  out 

“Now  note  this.  Under  the  previous  things  entering  into  everything  we  do  Po»tf.«  Cakuthms  members  of  the  ^  <J«tth  of  Sammy  jj*. 

plan  of  Boston  operation,  the  publisher  because  we  are  following  our  materials  Hearst  organiza-  sole  support  of  an  aged  motht 

of  the  Advertiser  controlled  the  big  color  all  the  way  from  the  factories,  in  which  ^.ju  comment  on  the  report,  it  is  be-  widowed  by  the  shooting  to  death  of 
presses.  Thev  were  doing  their  weekly  they  are  made,  to  the  resulting  operation  ijpved  that  olans  are  under  wav  to  extend  husliand  b>’  bandits  a  year  ago.  !<<'• 

bit  of  750,000  eight-page  comics  and  m  our  own  plant.  I  am  living  in  this  he  SaturdS  «lor  sS  Nelson  and  Hyman  Pokras.^k^i 

American  weekly  bicau^  we  are  printing  particular  concentrated  world.  MtK-rs  in  otL^chLs  sZrX  *^ws  stand  at  13th  and  Marks  ml 


can.  While  no  Readers  Help  Newsboy’s  Moth- 

announcement  has  ,,  j  ,  .  ; 
been  made,  and  9*  daily  papers  in  Philai'x- 

neither  Mr.  as  high  as  a  dollar  apiece  for 

Caruthers  nor  when  they  were  informed  by  a  sign  me 
members  of  the  9  cigar  box  of  the  death  of  Sammy  Sih 
Hearst  organiza-  ^  *  supjwrt  of  an  aged  nniic 


.American  weekly  because  we  are  printing  particular  concentrated  world.  papers  in  other  cities  shortly  news  stand  at  13th  and  Market  stna 

for  both  the  Boston  Advertiser  and  De-  .  “I  am  not  thinking  of  advertising  nor  Caruthers  has  had  long  experi-  started  the  fund,  which  has  readied  n 


troit  Times.  I  simply  stopped  the  color  circulation  nor  linaiices  nor  newspaper  York  advertising  field,  'ral  hundred  dollars. 

press;  transferred  that  big  crew  onto  promotion  The  publishers  are  doing  Before  joining  the  Evening  Post  he  was  _  _  - : - ; - ; — 

the  three  black  press  units  that  were  that.  .\nd  every  executive  in  the  pro-  advertising  manager  of  the  New  York  P«p«r  Sue*  Another  for  $500,OM 

down,  made  those  presses  ready,  put  the  Auction  company  is  doing  just  exactly  as  Tribune  and  was  before  that  for  nine  Suit  for  $500,000  damages  has !». 

stereotypers  to  work  casting  a  complete  1  am  doing  \V  e  are  going  to  have  a  y^ars  with  the  S.  C.  Beckwith  Special  filed  in  Joliet.  III.,  against  the  i 

set  of  plates  for  all  six  units,  replated  collection  of  high-grade  experts  “"der  Agency.  He  was  a  pioneer  in  the  de-  Printing  Company,  publishers  oi 

every  edition  and  every  lift  on  the  three  ^s  new  plan.  1  am  going  to  ^  worth  velopment  of  gravure  advertising,  having  Herald-News  by  the  Aurora  PuMic^- 

down  presses  just  as  we  did  for  the  three  nrore  to  Mr.  Hearst  wi^  my  undivid^  worked  along  these  lines  since  the  incep-  Company,  publishers  of  the  Aurora  '-  , 

presses  running;  had  new  flash  front  attention  on  this  work  than  I  would  Ik-  ^f  pictorial  newspajier  supplements,  a  moming'^paper.  Only  the  pnei 

page  plates  every  half-hour  plated  onto  I  was  also  trying  to  run  the  depart-  j-.  .  .  .,  on  whirb 

the  three  down  presses ;  had  flash  plates  ments  that  the  publishers  are  now  doing  ^  declared 

alongside  the  running  presses.  Within  as  well.  It  is  especially  proving  its  value  Eulogixe*  Dead  Employee  in  Ad*  _ 

20  minutes  from  the  time  they  said  they  at  this  time  when  we  are  moving  into  our  N.w»bo*  Veteran  Ke*.. 

wanted  capacity  production,  we  were  "^w  property.  It  will  be  by  far  the  Strawbndge  &  Clothier,  Phi!^elphia  m  v  i,  c  r  VC 

ready  to  turn  out  100  000  Evening  Ameri-  greatest  newspaper  publication  plant  in  department  store,  recently  took  200  lines  The  New  York  Supreme  Court  recK  J 

^S?ir  tourUauTl  l^ston  and  laid  out  for  growth  for  in  the  newspajKrs  of  that  city  to  pay  trib-  ly  ^led  a  suU  int^  to  ou*  Tr  , 

all  our  resources  under  the  one  inde-  years  to  come.”  «te  to  one  of  their  employes  who  di^  Mahmg,  newsboy  and  veteran  of  -  10 

pendent  unit  plan  "Can  this  plan  be  applied  to  other  after  nearly  2o  years  service.  Francis  World  War,  from  a  aty  street  cor.' 

“Under  the  former  scheme,  the  Ameri-  newspapers?”  P.  Walsh  had  been  head  of  their  art  wh^  he  was  selling  papers.  Toot  , 

can  would  have  had  to  hunt  up  the  pub-  "NaturaUy,  it  could  be  of  the  greatest  department  for  most  of  that  time,  awl  sued  by  the  owner  of  a  statwnetv  - 

lisher  of  the  American,  get  his  permission  importance  to  the  Hearst  organization  about  to  be  honored  by  admission  three  doors  from  his  corner, 

to  shut  down  the  color  press.  Under  the  with  its  exceedingly  large  number  of  - -  -  - 


Newsboy  Veteran  Keep*  Cone  I 

The  New  York  Supreme  (ZourtrecKl 


new  idea,  the  entire  plant  was  at  once  newspapers  in  great  metropolitan  centers 
put  at  Evening  American’s  service  and  For  large  individual  newspapers,  I  would 
“every  department  was  manned  to  the  recommend  the  separate  production  cor- 
Binir  poration  idea.  For  smaller  individual 

“The  Morning  Advertiser  got  just  the  newspapers,  1  would  recommend  the  pro¬ 
same  kind  of  service  during  the  Harding  duction-manager  system.  For  newspaper 
crisis  from  6  p.  m.  to  9  a.  m.  and,  at  any  groups.  Mr.  Hearst  has  certainly  pointed 
minute,  we  were  prepared  to  give  ca-  the  way.  It  has  been  necessary  to  de- 
pacity  plant  production.  Under  divided  yelop  an  entirely  new  system  of  account- 
management  this  might  not  have  been  ing  and  records.  Remember,  what  we 
possible.  doing  is  entirely  new.  My  Boston 

“The  actual  working  out  of  this  came  associates  have  approached  this  from  that 
11.35  p.  m.  Thursday,  August  2,  when  .standpoint  and  they  are  entitled  to  credit 
the  flash  came  of  President  Harding’s  for  whatever  success  we  are  having.” 
death.  The  full  power  of  the  production  “Just  what  is  the  layout  of  the  new 
company  was  put  back  of  both  news- 

papers.  Executives,  heretofore  divided  There  are  four  departments,  a  man- 
between  the  Advertiser  and  American,  ager  at  the  head  of  each.  Each  depart- 
but  now  working  for  the  production  nient  is  subdivided  as  to  divisions,  with 
company,  were  rushed  to  the  office  by  either  a  manager  or  superintendent  in 
automobiles.  We  actually  did  stop  the  charge.  Some  of  the  sections  are  sub¬ 
big  color  presses  and  transfer  their  crews  divided  under  assistant  foremen  governed 
to  the  black  press  room.  Flash  plates  by  whether  they  work  day  or  night  shifts 
were  on  the  presses  in  two  minutes  and  nr  m  the  main  plant  or  annex.  There  is 
maximum  required  production  of  both  a  theoretical  fifth  department  for  account- 
newspapers  was  immediately  under  way.  mg  purposes  only,  in  which  we  carry  all 
’The  two  Hearst  newspapers  beat  the  overhead  charges.” 

other  Boston  newspapers  on  the  street  by  The  four  departments  which  have 
45  minutes.”  personnel  are  listed  in  the  accompanying 


FLEXioEAL 

DRYNATS 

•tcu^won 


-Writes  The  Indianapolis  News 
Indianapolis,  Ind. 


NOTE  THE  DATE! 


'Indianapolis,  Ind., 
December  28 ,  1922. 


“How  do  you  arrange  all  your  various  hox. 


charges  against  the  different  newspa- 


‘Rental  is  on  an  area  basis  for  space 


St.  John  (N.  B.)  Journal  Merged 

The  St.  John  (N.  B.)  Daily  Journal, 


occupied  Heat  is  based  on  radiation,  issued  by  the  Daily  Journal  Publishing 
Electric  light  on  average  hours  use  per 

watt  lamp.  New  Brunswick  Publishing 

“.All  the  various  charges  have  been  Company,  owner  of  the  Daily  Journal 
carefullv  analy  zed  on  a  scientific  basis.  Company,  has  purchased  the  Daily  Tele- 
Composing.  on  column  production  per  morning,  and  Evening  Times,  eve- 

paper  Engraving,  on  square-inch  pro-  mng  and  will  merge  the  circulation  of 
duction  per  paper.  Stereotv-ping,  on  hour  fne  Journal  with  that  of  the  Telegraph, 
use.  Printing,  on  payroll  basis  per  patier.  .  — —  _  ZTT"- 


The  Flexidcal  Company, 

15  William  St . , 

New  York  ,  N . Y . 

Gentlemen ; 

Jr— —  During  the  World  Base  Ball  Series,  we 
started  one  press  in  two  and  one  half  minutes 
and  four  presses  in  four  minutes,  total  time 
from  composing  room  to  pressroom.  This  beats 
all  previous  dry  mat  speed  records  in  this 
office  by  from  one  to  two  minutes  and  is  due  tc 
the  fact  that  in  our  stereotype  department  we 
use  your  "Flexideal"  dry  mats  and  Frey’s  Dry 
Mat  Humidor.  We  recall  that  this  apparatus, 
invented  and  patented  by  J.  Fremont  Frey  of 
this  office,  first  made  the  dry  mat  a  practical 
success  nearly  twelve  years  ago  and  it  is 
still  giving  faithful  and  efficient  service. 

Very  truly  yours, 
THE  INDIANAPOLIS  NEWS 


C.  W.  DOLL 


Auto  trucks,  on  mileage  basis.  Mailing, 
on  per  hour  allocation.  We  charge  for 
every  service  performed.” 

“Where  do  you  make  your  profit?” 


Fa*ci*ti  Acquire  Old  Paper 

Representatives  of  the  Fascist!  move¬ 
ment  are  believed  to  have  purchased  II 
Secolo.  the  oklest  Democratic  newspaper 


I  CWD  KJ 


D  KJ  Mechanical  Superintendent.' 

You  can  do  as  well — Samples  tire  yours  for  the  asking 


“We  are  not  here  for  profit.  We  give  in  Italy,  which  announced  in  late  July 
service.  We  charge  the  .Advertiser  and  that  it  had  changed  hands.  Senator 
American  on  an  actual  cost  basis.  There  Della  Torre  was  chairman  of  the  com- 
is  a  ‘plus’  which  takes  care  of  our  gen-  pany  that  formerly  owned  the  newspaper, 
eral  overhead.  Even  that  is  allocated.  .Signor  Guglielmo  Ferrero,  the  wcll- 
\Ve  do  not  have  to  think  of  profit.  We  known  historian,  was  a  member  of  the 
give  the  newspapers  everything  they  staff. 


THE  FLEXIDEAL  CO.,  INC. 

Sole  U.  S.  and  Canadian  Distributors 

15  William  Street  New  York,  N.Y. 
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WARREN  G.  HARDING 


ANATION  bowed  in  sorrow  this  week  and  the 
whole  world  turned  to  pay  tribute. 

Journalism  as  a  profession  and  the  newspaper 
business  lost  a  fellow  and  a  friend.  It  would  ill 
become  any  man  to  say  that  Warren  G.  Harding 
died  in  vain. 

His  life  was  devoted  to  the  solution  of  the 
problems  of  the  ordinary  man. 

He  took  to  the  office  of  the  Chief  Magistrate  of 
the  United  States  all  the  attributes  of  an  editor  who 
knew  his  people.  Their  cares  and  worries  were  his 
and  became  a  greater  burden  than  he  could  carry. 

Warren  G.  Harding,  editor  of  the  Marion  Star, 
was  a  great  man.  It  was  under  his  leadership  that 
his  newspaper  made  the  town  of  his  adoption  a  better 
place  in  which  to  live.  The  influence  of  his  news¬ 
paper  made  grass  grow,  flowers  bloom  and  children 
smile.  That  in  itself  was  enough.  His  was  a  full 
life  before  his  fellow  men  called  him  to  administer 
the  highest  office  in  the  land. 

The  press  of  America  is  the  moulder  of  public 
opinion  and  it  is  entirely  fitting  that  in  these  days 
of  stress  and  uncertainty  a  member  of  the  profession 
of  journalism  should  have  made  the  supreme  sacrifice 
toward  the  united  ideal  of  fellowship  and  affection 
such  as  was  given  expression  in  the  pilgrimage  from 
San  h'rancisco  to  Washington  and  home  to  Marion. 

Xever  before  has  the  press  of  the  nation  arisen 
to  its  true  place;  never  l)efore  has  a  new  leader 
taken  his  place  with  the  same  acclaim  that  has  been 
accorded  Calvin  Coolidge.  A  world  lies  before  the 
new  President  and  the  press  of  the  nation  has  already 
accorded  him  full-hearted  support  of  American 
ideals. 

This  nation  in  grief  wishes  to  rise  from  its  dead 
and  do  the  right  thing. 

The  body  of  a  broken  Chief  has  been  carried  from 
shore  to  shore  and  it  is  time  for  men  to  stop  and 
take  stock — .\mcricanism  is  still  worth  fighting  for, 
and  dying  for. 

Throughout  this  land  many  newspapers  suspended 
publication  yesterday.  That  is  as  it  should  be.  It 
was  cnly  a  few  weeks  ago  that  Warren  G.  Harding, 
at  a  meeting  of  the  leading  editors  of  the  country, 
turned  to  a  stenographer  of  Editor  &  Publisher 
and  said : 

“I  thought  this  was  going  to  be  confidential,  but 
since  you  are  here,  go  ahead  with  the  understanding 
that  I  edit  copy  when  you  are  through.” 

President  Warren  Harding,  a  friend,  is  dead. 


EARNED  INCREMENT 

NO  newspaper  sale  in  recent  years  has  created 
such  widespread  interest  in  the  financial  side 
of  nevspaper-making  as  the  transfer  of  the 
ownership  of  the  Pittsburgh  Press  to  the  Scripps- 
Howard  interests. 

This  stands  out  as  one  of  the  greatest  romances 
of  .American  journalism  from  a  business  standpoint. 
It  is  only  a  few  years  since  Roy  W.  Howard,  the 
sp<)kesman  of  the  purchasers  was  a  sports  writer  in 
Indianapolis,  and  Col.  Oliver  S.  Hershman,  the 
seller,  was  an  office  helper — not  long  ago  as  history 
is  written. 

The  fact  that  the  Pittsburgh  Press  sold  for  the 
highest  price  ever  paid  for  a  newspaper  makes  this 
one  of  the  most  unusual  deals  completed  in  the 
newspaper  business. 

Looking  back,  we  cannot  help  but  reflect  that  this 
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THE  SPIRIT  OF  TRUE  PRAYER. 
Section  10. — Matthew  Otli-S. 


5  I^.And  when  thou  prayest,  thou  shaft  not 
be  as  the  hypocrites  are:  for  they  love  to  pray 
standing  in  the  synagogues  and  in  the  comers 
of  the  streets,  that  they  may  be  seen  of  men. 
Verily  I  say  unto  you.  They  have  their  reward. 

6  But  thou,  when  thou  prayest,  enter  into 
thy  closet,  and  when  thou  hast  shut  thy  door, 
pray  to  thy  Father  which  is  in  secret:  and 
thy  Father  which  seeth  in  secret  shall  reward 
thee  openly. 

7  But  when  ye  pray,  use  not  vain  repetitions, 
as  the  heathen  do:  for  they  think  they  shall 
be  heard  for  their  much  speaking. 

8  Be  not  ye  therefore  like  unto  them:  for 
your  Father  knoweth  what  things  ye  have  need 
of,  before  ye  ask  him. 


the  Press  iH  came  the  properly  of  Keenan  aod 
associates  that  year. 

Immediately  the  new  owners  did  the  darinrtiJ 
and  made  the  Press  an  eight-page  newspaper 
l^?d,  for  the  first  time  in  its  history,  h  showj 
profit.  The  net  profit  for  that  year  was 
pro\ing  that  daring  in  the  interest  of  public  strX 
paid— even  in  those  days.  The  Press  has  sk*,' 
net  profit  every  year  since. 

Col.  Hershman  bought  the  Press,  inclwh^  -. 
c.state,  in  1901  for  close  to  three-quarters 
million  dollars.  .Annual  profits  in  recent  years 
reached  a  million  dollars  and  Roy  \V,  Her.; 
bought  the  property  for  the  Scripps-Howari » 
terests  at  a  bargain,  but  the  price  is  one  ha^ 
and  twenty  times  greater  than  the  named 
price  of  only  a  few  years  ago. 

Business  has  its  romances  and  thrills,  ba 
that  will  compare  with  the  newspaper  iE>‘ - 
whether  they  are  upstairs  where  the  story  is  bitaj 
or  downstairs  where  dollars  are  the  goal. 


AND  THE  PUBLIC  PAYS 

HE\  \\  OOl)  BROUN,  who  has  quite  a  rty-J 
tion  as  a  writer  on  commercialized  sportir 
that  he  is  convinced  that  the  present  ir- 
in  boxing  is  manufactured.  His  statement  i 
New  Y'ork  World  seems  reasonable  in  face « 
press-agenting  that  is  going  on  at  the  present  tj 
but  why  not  lie  honest  and  call  the  thing  by  its: 
name. 

“Boxing”  is  the  subterfuge  to  get  around 


[ 


was  only  the  closing  of  a  deal  begun  many  years 
ago  Roy  W.  Howard  bought  the  Press  for  a  price 
of  something  more  than  $6,(XX),(XX).  That  can  rightly 
be  judged  a  bargain  price,  because  the  paper  is  one 
of  the  greatest  financial  successes  in  the  country.  It 
may  lie  a  surprise  to  many  to  know  that  the  Scripps- 

McRae  interests,  the  predecessor  of  the  Scripps- 

Howard  Newspapers,  bought  the  Pittsburgh  Press 
in  1892  for  a  mere  $50,UX).  but  never  completed  the 
deal. 

The  Pittsburgh  Press  has  had  a  very  unusual 

bistcry.  The  company  that  established  it  was 
organized  for  the  purpo.se  of  buying  the  Pittsburgh 
Times,  and  not  to  start  a  new  newspaper.  Col. 

Thomas  J.  Keenan  was  the  prime  mover. 

All  in  the  original  organization  were  practical 
newspaper  men.  R.  P.  Nevin,  then  owner  of  the 
Times,  refused  to  acaept  the  price  offered.  The 
establishment  of  the  Penny  Press  was  the  result  in 
1884. 

There  is  an  interesting  study  relative  to  newspaper 
values  when  we  compare  the  investment  of  $34,000 
in  the  Press  of  then  to  the  selling  price  of  more  than 
$6,000,000  last  week. 

In  1891  the  Press  was  a  four-page  newspaper  that 
had  no  money  and  had  paid  no  dividends.  Control 
had  passed  from  the  active  newspaper  men  who  had 
organized  the  company  under  the  leadership  of  Col. 
Keenan  to  Col.  Thomas  S.  Bayne,  a  politician.  Col. 
Bayne  became  interested  first  to  the  extent  of  a 
forty  per  cent  holding  and  later  he  picked  up 
sufficient  scattered  shares  of  stock  to  give  him 
control. 

In  1892  Col.  Bayne  gave  the  Scripps-McRae  in¬ 
terests  an  option  on  his  stock.  The  price  was 
$50,100  and  was  considered  very  high  for  a  news¬ 
paper  property  at  that  time. 

Keenan  and  his  associates  heard  of  the  pending 
deal  and  protested  that  to  sell  over  their  heads  would 
lie  unfair.  For  a  reason  never  explained,  the 
Scripps-McRae  option  was  not  exercised,  and  Col. 
Keenan  and  his  friends  were  given  an  opportunity 
to  take  over  the  Bayne  stock. 

Keenan  and  his  friends  had  no  money  but  they 
had  a  friend  and  regular  contributor  on  politics  and 
finance  under  a  nom-de-plume,  in  the  person  of 
Judge  Thomas  Mellon,  father  of  the  present  Secre¬ 
tary  of  the  Treasury  and  founder  of  the  Mellon 
Bank.  He  volunteered  to  advance  the  money  and 


laws  that  were  written  to  prevent  comtnercu'/ )  h 
as.sault  and  battery  that  was  once  properly  h  ^  I: 
as  prize-fighting. 

There  is  no  que.stion  hut  that  a  large  part  ot 
population  of  New  York  seems  to  be  prize-figbi: 
at  the  present  time  and  we  agree  with  Broun 
this  madness  is  manufactured.  The  niannlactd 
are  the  newspapers  of  New  York  and  justwbatij 
profit  is  from  the  finished  product  is  not  dk' 
either  in  advertising  lineage  or  semi-annual 
hation  figures. 

It  IS  only  a  few  months  since  Harry  GrA  i 
interview  with  Charley  Doyle,  of  the  PitU?: 
Gazette-Times,  charged  that  he  left  .several  tv's! 
dollars  in  New  A'ork  to  grea.se  the  inner  whwlsi 
make  the  squared  circle  the  most  profitable  gand 
board  in  the  world  today.  It  is  true  that  GrebJ 
repudiated  this  interview  but  Doyle  is  a  rqq 
newspaper  man  and  the  Pittsburgh  fighter  did 
a  desire  to  return  to  the  gold  trough  of 
metropolis. 

The  millions  that  are  being  milked  from  the 
of  the  metropolitan  centers  of  this  country  tk; 
dishonest  publicity  is  a  disgrace  to  a  professia 
by  its  very  relationship  with  the  public  should' 
with  education,  religion,  medicine  and  law  i 
protector. 

Broun  seems  to  have  sickened  of  the  entire; 
Writing  in  the  New  York  World  last  Saturd:? 
one  phase  of  the  question,  he  said: 

“As  a  matter  of  fact  we  might  try  it  out  a 
own  account  and  say  that  The  World  ought 
above  the  common  but  discreditable  newspaper 
tice  of  printing  stories  signed  by  fighters  whici; 
fighters  in  some  cases  have  not  seen,  mudi 
written.” 

He  should  have  included  in  this  also  some  bn 
players  who  have  won  fame  as  authors  *1» 
signing  a  receipt  for  their  pay  checks  a  hard 
work. 

This  stimulation  of  interest  is  uncalled  for 
aside  from  being  dishonest  with  the  reading^ 

— which  is  given  a  false  impression  of  the 
capacity  of  the  manikins  of  commercial  sport-* 
as  a  financial  drain  on  the  editorial  departm^ 
all  newspapers  buying  and  using  such  material 
this  manner  it  robs  the  collective  body  of 
writers  of  just  compensation,  even  to  those  wh 
the  faking.  _  .  ^ 

The  only  mistake  that  Broun  made  wasin^y 
out  the  World,  because  this  form  of  interr^ 
where  the  person  interviewed  instead  of  the  ^ 
with  brains  enough  to  do  the  interviewii<  ^ 
lion’s  share  of  the  pay,  is  a  rather  common  jo****^ 
practice  that  should  be  corrected. 
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PERSONAL 


William  Hardy,  news  editor  of  the 

Syracuse  Hearst  papers,  has  resigned.  FOLKS  WORTH  KNOWING 

George  E.  Shaw,  editor  of  the  Dixon 
(Ill.)  Telegraph,  has  been  appointed 

superintendent  of  publicity  of  the  State  ^  D.  McLUCAS,  who  has  been  classi- 
Dcpartment  of  Public  Health  by  Go\tT-  aHvertisinir  manairer  of  the 


executives  and  salesmen.  He  will  have 
FOLKS  WORTH  KNOWING  headquarters  at  the  Schenectady  works. 

William  Foreman,  veteran  newspaper 
man,  who  recently  wrote  a  series  of  arti- 
•.  McLUCAS,  who  has  been  class!-  cles  on  bootlegging  for  the  Chicago 
lied  advertising  manager  of  the  N^s,  is  now  in  the  Chicago  Her- 


spapwaj-V  prosf 
it  sh9»(j  >'  says_ 


inclu(&g{  - 
luarterj  oi ; 
•nt  y«r8  '■ 

w.  H 

s-Howjrd  ;| 
>  one  h-’  I 
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WEINBERG,  publisher  of  Department  of  Public  Health  by  (iover-  '-i*  fied  advertising  manager  of  the  Oaily  News,  is  now  in  the  Chicago  Her- 

M  Th!.  ^v  New  York  Jewish  daily,  ^or  Len  Small.  He  was  formerly  su^r-  Waterbury  (Conn.)  Republican  and  ^Id  and  Examiner  s  sporting  department, 

irfiirned’  from  an  extended  trip  mtendent  of  reports  of  the  State  De-  A  m  e  r  i  c  a  n  since  Jnan  Fugita,  staff  photographer  for 

E  ^roJXre  he  visited  France,  Italy,  partment  of  Finance,  but  was  left  without  . . .  .  . . 

'SrlTnd  Germanv,  Austria,  Poland  a  job  when  the  General  Assembly  struck 
At  the  request  of  Secre-  h**  Job  from  the  appropriation  rolls. 

^  of  L-ibor  Davis,  Mr.  Weinberg  made  Lin  Bonner  has  resigned  as  head  of  the 
■  **'^snecial  study  of  problems  affecting  copy  desk  on  the  New  York  .American  to 

‘  !l-„l^ive  emigrants  to  .America.  He  re-enter  the  picture  game.  The  job  is 

Lvs^  found  most  of  those  desirous  of  being  filled  by  O.  A.  Welsh, 
making  .America  their  home  by  no  means  John  B.  McCarthy,  veteran  Washing- 
of  an  undesirable  type.  Speaking  of  the  ton,  D.  C.,  newspaper  man,  is  a  guest  at 
European  press,  Mr.  Weinberg  declares  the  home  of  his  son,  J.  C.  McCarthy, 

that,  while  in  form  European  dailies  Rockford,  Ill.,  resting  from  a  lecture  tour 

suffer  by  a  compari.son  with  American  through  the  New  England  States.  Mc- 
pnblications,  their  circulation  and  innu-  Carthy  started  his  journalistic  career  at 

ence  are  highly  creditable.  the  time  of  Lincoln’s  as.sassination.  Ueorge  Jieibel,  •Minneapolis  journal,  is  spenaing  several 

Jack  Druck,  publisher  of  the  Carbon-  fvan  L.  ReVeal,  of  the  Danville  (Ill.)  C.  D.  McLucas  editor  of  the  Pitts-  weeks  in  Chicago  and  New  York  making 
I  jjie  (Pa.)  Leader,  has  been  named  on  Commercial-News,  is  handling  publicity  burgh  Volksblatt  first  hand  observations  of  the  newspaper 

I  the  board  of  trustees  of  the  VVest  Moun-  vvork  for  the  Citizens  Military  Training  and  Freiheitsfreund,  was  elected  presi-  morgues  and  libraries.  Her  first  stop 

E  tain  Hospital  for  Consumptives  by  the  Camp  at  Camp  Custer,  Mich.,  during  .Au-  dent  of  the  .American  Turner  So-  was  at  the  Chicago  Tribune. 


July  1,  started  his  the  Chicago  Evening  Post,  has  written  a 
newspaper  career  book  of  poems  which  is  to  be  off  the 
with  the  Dayton  press  in  a  few  days. 

Martin  Andersen,  formerly  managing 
and  Evening  He^  editor  of  the  Wichita  Falls  (Tex.)  Rec- 
ald  as  classified  Xews,  has  b^ome  managing  editor 
salesman,  later  of  Austin  (Tex.)  American,  succeed- 
movmg  up  to  man-  p  q  resigned, 

ager. 

Krnm  Ohio  Robert  M.  Johnston,  copy  reader  on 

went  to  the  Harris- 

burg  Telegraph  as  of  a  baby  boy. 

classified  manager.  Miss  Ethel  Berry,  librarian  of  the 
George  Seibel,  Minneapolis  Journal,  is  spending  several 
editor  of  the  Pitts-  weeks  in  Chicago  and  New  York  making 
burgh  Volksblatt  first  hand  observations  of  the  newspaper 


Lackawanna  Count>  Coo  •  gust.  We  is  also  in  charge  ot  the  puhli-  Y_  Kaltenborn,  associate  editor  of  Miss  Emma  Jean  Drimiller,  Loop  city 

E.  Lansing  Ray,  president  and  editor  cation  of  Prejwredness  an  annual  publi-  Brooklyn  Eagle,  who  managed  the  editor  of  the  Chicago  Tribune,  is  re¬ 
ef  the  St.  Louis  Globe- Dem^rat,  sailed  cation  of  the  Training  Camps  Association.  Eagle’s  just -completed  .Alaskan  tour,  has  cuperating  from  a  sprained  ankle  and 
for  Europe  August  4.  He  will  join  Mrs.  Thomas  Vivian,  cable  editor  of  the  sailed  for  Europe  to  remain  abroad  until  has  gone  to  the  country  for  several 
Ray.  They  will  return  in  September.  New  York  American,  is  back  at  his  desk,  the  end  of  September,  making  a  general  weeks’  stay. 

Dean  Taylor,  postmaster  and  publisher  after  an  extended  vacation.  survey  of  European  conditions  for  the  T-tr<iMi  a*  f.uiT- 


gust.  He  is  also  in  charge  of  the  publi- 


Miss  Emma  Jean  Drimiller,  Loop  city 
itor  of  the  Chicago  Tribune,  is  re¬ 


fer  Europe  August  4.  He  will  join  Mrs.  Thomas  Vivian,  cable 
Ray.  They  will  return  in  September.  New  York  American,  is  ba 
Dean  Taylor,  postmaster  and  publisher  after  an  extended  vacation, 
of  the  Fairfield  (la.)  Daily  Ledger,  has  Jerome  Karpf,  night  editor  of  the  New  Eagle. 


H.  C.  Sattley,  graduate  of  the  Uni¬ 
versity  of  Illinois,  is  learning  the  news- 
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le  presents 
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been  nominated  by  the  First  M^hodist  York  .American,  is  back  from  a  two  He  is  an  enthusiastic  supporter  of  the  naner^nrofession  hv  startinff  tn  worlr  at 
Church  as  lay  delegate  to  the  General  weeks’  vacation  at  Delaware  Water  Gap  Association  of  Newspaper  Qassified  Ad-  tKitv  NewrBureau  in  CW 
Conference  in  Springfield,  Mass.,  next  and  Shawnee.  — m -  - --n-  ?•-  — 


vertising  Managers,  especially  in  its  en- 


May.  Dan  Sanborn,  of  the  Kankakee  (Ill.)  deavor  to  effect  a  rigid  censorship  of  r  r  ‘ 

Haiaey  Ingham,  editor  of  the  Des  Republican,  is  attending  the  Citizens  Mili-  classified  ads.  Chicago  Journal,  who  went  to  In- 

Moines  Register  and  Tribune,  ^asts  a  tary  Training  Camp  at  Camp  Custer.  He  Tyrone,  Pa.,  is  his  birthplace,  which 

new  grandson,  oorn  July  31,  to  Mr.  and  enrolled  in  the  Blue  course,  and  on  also  was  the  scene  of  his  earliest  ad-  •i,.  staff  o 


Mrs.  Harvey  Ingham,  Jr 


completion  Sept.  1  will  receive  a  reserve  venture  into  the  newspaper  field  as  a 


William  G.  Spargo,  proprietor  of  the  commission  as  a  second  lieutenant. 

Spargo  Print  Comply,  publishing  the  Dorfman,  reporter  on  the  Chi- 

^incy'  (Mass.)  Daily  Telegram,  suf-  cago  Herald-Examiner,  is  enrolled  in  the 

iered  a  serious  accident  when  his  nKht  White  course  at  Camp  Custer,  and  is  also 

hand  was  caught  between  two  rollers  assisting  in  the  publicity  work  for  the 

last  week  as  he  was  about  to  start  the  ^amp 

press,  His  son,  Edgar,  aged  15.  heard  Colehour.  reporter  on  the 


,o  wa.s  uic  scene  oi  iiis  c^iiesi  du-  Journal, 
nture  into  the  newspaper  field  as  a 
newsboy  for  the  local  Herald.  Frank  Carson,  day  managing  editor  of 

the  Chicago  Herald  and  Examiner,  has 
„  ,  ...  transferred  to  the  Los  Angeles  Ex- 

E.  W.  W  alhs,  for  years  managing  editor  aminer.  A  party  of  newspaper  friends 


assisting  in  the  publicity  work  for  the  i  Save  him,  his  wife  and  their  two  chil- 

camp.  e  j  Spartanburg  (S.  C.)  dren  a  farewell  party  at  a  hotel. 


Da^ior.  G»dv,i„  «ii.or  of  ,he  jgoti 

^  gust  at  Camp  Custer.  He  is  enrolled  in  >' 'Ihes-Barre  (Pa.)  Record,  is  recover-  tion?  and  left  with  G.  W.  Green.  Massa- 


cr’s  hand  were  dressed  at  the  Quincy  ^h^ValMcT  OVhiVe^\ours;%^‘;;iT^^^  «  --- 


Hospital. 

Colonel  Harry  N.  Bigelow,  editor  of 
the  Portland  (Me.)  Press-Herald,  is  on 


assisting  in  the  annual  year  book. 
William  Sears  has  taken  over  the  man- 


chusetts  newspaper  man,  on  a  motor  trip 


Guard  at  Camp  Devens,  Ayer,  Mass. 

Frederick  Roy  Martin,  general  man¬ 
ager  of  the  -Associated  Press,  sailed  .Aug. 


Kirschbraun  Creamery  Co. 


William  Richard  Goodall,  first  cartoon-  (Ga.)  News 

:  on  the  Omaha  World-Herald  in  1886  promoted  to  managing  editor. 


is  not  ft;  i  a  tour  of  dutv  with  the  Maine  National  “gement  of  the  Dmaha  Cream  Review,  a 
ni-annual  Jl  S  at  S^p  iSvens,  AyTr!  XlLT  l^tr^Xaun  ctaTO  Co^'"^"^ 

■  Frederick  Roy  Martin,  general  man-  d-  u  j  /-  j  ii  c  * 

Try  GrA  .te  ager  of  the  Assiiated  Press,  sailed  Aug.  .  '' n  ^  t 

the  Pit!'  9  on  the  S.  S.  Conte  Verde  for  Naples  the  Omaha  World-Herald  in  1886 

several  th  and  Rome  on  a  business  trip  of  five  or  ^  visitor  at  the  plant  July  31.  He  is 
nnerwhe*-  si^'  weeks.  He  was  accompanied  by  Los  Angeles,  where  he  has 

ofitahleT-  Martin.  The  return  trip  will  be  ino- 

"“‘Ic  0"  ‘fie  S.  S.  Julius  Caesar,  arriv-  Pfio‘°®- 
mat  ora,  York  about  Sept.  16.  H.  L.  Holdal,  who  was  on  the  Montana 

John  B.  Geraghty,  former  Philadel-  Record-Herald  news  staff,  has  left  for 
phia  newspaper  man.  has  been  appointed,  ‘fie  Pacific  coast  country,  where  he  ex¬ 
trough  oi  on  recommendation  of  the  Poor  Richard  I’eels  to  make  his  home. 

Qub,  press  representative  for  the  Phila-  Mrs.  Ethel  Langdorf  is  society  editor 
1  from  the  p  delphia  Sesquicentennial.  Two  years  of  the  Record-Herald  at  Helena,  Mont., 
country  fc  ago  he  made  merry  with  the  Moral  succeeding  Miss  Winifred  Arnald,  re- 
a  professk*  Gown  idea  when  the  pulpit  was  waging  signed. 

iblic  should’  **''  ””  ‘fi®  alleged  modest  attire  of  E.  B.  Aldrich,  editor  of  the  Pendleton 
and  la*  -  The  movement  was  conducted  (Ore.)  East  Oregonian,  has  been  ap- 

by  the  Dress  .Reform  Committee  of  pointed  a  member  of  the  board  of  regents 
ttu.  tiff'  of  which  Geraghty  was  sole  of  the  State  .Agricultural  College. 

1^7  .  Horace  Addis,  field  editor  of  the  Ore- 

Eugene  K.  Bird,  editor  of  the  Hack-  gon  Farmer,  has  been  appointed  by  Gov. 


Cullen  Cain,  of  the  Philadelphia  Pub-  to  the  Pacific  Coast. 

lie  Ledger,  has  been  named  the  first  man-  _ 

ager  of  the  service  department  of  the  oncn 


agement  of  the  Omaha  Cream  Review,  a  service  aepariinem  o  n 

rlrH  itvX  Av^  fade  paper  published  at  O.maha  by  the  National  I.eague  by  President  Heydler. 


IN  THE  BUSINESS  OFRCE 


Robert  L.  Clifton,  who 


has  been  city  IVTAJOR  C.  E.ARL  W'HIPPLE  has 
.)  News,  has  resigned  as  treasurer  and  general 


4ii^ci  ui  iiii:  -'V33LFA,iaic\i  1 aaiicAi  i.~vuK«  *4  su  r\  u  \\T  u  u  u  *  Dccii  proiTiotea  lo  TTianaEing  eaixor.  manager  of  the  Herald-Mail  Publishing 

S.  S.  Com.  Verd.  for  Naple.  ™  C.  H.  Darby,  ol  ,h.  Scran.on  Sunday  ;^P?ny,  Hagej,.  n  hradrd 

and  Rome  on  a  business  trip  of  five  or  route  to  Los  Angeles  where  he  has  Telegram,  is  a  candidate  for  membership  Herald  Publishing  (Company, 

Ihs'Cin  “Th77etu7nTr7":1l  t  ^en  engaged  to  wrhe  and  prXce  on  tL  Boxing  Commission  in  Pennsyl-  ^rm^  just  after  the  war.  which  later 

Mrs.  Martin.  The  return  trip  will  _be  ‘  vania.  He  was  formerlv  with  the  Scran-  bought  the  Daily  Mail. 


made  on  the  S.  S.  Julius  Caesar,  arriv- 
I  mg  in  New  York  about  Sept.  16. 

I  John  B.  Geraghty,  former  Philadel¬ 
phia  newspaper  man,  has  been  appointed. 


••v'vopnpv*  mail,  iicu  1,/wii  oupv/iiitvu,  .  .  «  «  .  , 

on  recommendation  of  the  Poor  Richard  make  his  home. 

Gub,  press  representative  for  the  Phila-  Mrs.  Ethel  Langdorf 


tion  photos.  vania.  He  was 

H.  L.  Holdal,  who  was  on  the  Montana  Republican. 
Record-Herald  news  staff,  has  left  for  Russell  D.  C 
the  Pacific  coast  country,  where  he  ex-  porter  for  the 


vania.  He  was  formerly  with  the  Scran- 


George  M.  Burbach,  advertising  man- 


Russell  D.  Owen  has  resigned  as  re-  ager  of  the  St.  Louis  Post-Dispatch, 
porter  for  the  New  York  Times  to  be-  Mrs.  i^rbach,  and  George  M.,  Jr.,  have 


come  editor  of  the  G-E  Monogram,  a  returned  from  an  extended  Western  trip. 


delphia  Sesquicentennial.  Two  years  of  the  Record-Herald  at  Helena,  Mont., 
ago  he  made  merry  with  the  Moral  succeeding  Miss  Winifred  Arnald,  re- 
Gown  idea  when  the  pulpit  was  waging  signed. 


Mrs.  Ethel  Langdorf  is  society  editor  monthly  m^azine  to  be  issued  by  George  H  Graham  advertising  mana- 

R.ryyrH-HpralH  at  vfr.nt  ‘fi®  General  Electric  Company  for  its  ger  of  the  Syracuse  Herald,  recently  op- 
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msack  (N.  J.)  Republican,  has  complet-  Pierce  to  represent  Oregon  at  the  world’s 
ed  50  years’  continuous  _  service  in  the  dairy  council  to  be  held  at  Washington, 
newspaper  game  in  his  city.  Philadelphia  and  Syracuse  Oct.  2-10. 

iM  TUI?  ETbii-nni..  William  J.  Waldron  is  now  connected 

IN  THE  EDITORIAL  ROOMS  „„  the  sports  staff  of  the  Trenton  Eve- 

THOM.AS  W.  .ALVORD,  formerly  a  ti'tig  Times  and  the  Sunday  Times- 
New  A'ork  new.^paper  man,  now  Advertiser. 

Wssing  his  time  at  feature  writing  and  B.  Frank  .Alcott,  former  radio  editor 
dramatic  work  on  the  Syracuse  Herald  and  reporter  attached  to  the  Camden  (N. 
picking  up  stories  which  are,  as  he  says,  J.)  Daily  Courier,  is  now  secretary  to 
so  old  they  are  news,”  has  just  com-  Mayor  Victor  E.  King  of  Camden, 
pleted  a  story  dealing  with  the  origin  i  cu  -j  .  t>u-i  j  i  i.- 

of  the  American  Flag.  If  the  matter  Sheridan  veteran  ^iladelphia 

c^piled  by  him  is  correct  a  re-writing  re^«l  “ 

of  the  American  school  histories  will  1^  Courier, 

needed,  for,  according  to  his  sources,  the  Vincent  E.  Clark,  former  editor  of  the 
stars  were  first  laid  out  by  George  Wash-  Bristol  (Pa.)  Daily  Courier  and  later 
mgton  in  rows,  not  in  a  circle.  connected  with  the  Philadelphia  Public 

Stanley  Darcy,  promising  welterweight  Ledger,  has  resigned  from  the  editorial 
noxer,  who  fought  and  worked  his  way  sj^ff  of  ‘fi®  Philadelphia  Evening  Bulle- 
Arough  the  University  of  Illinois,  receiv-  f'"- 

a  degree  last  June,  has  joined  the  S.  Fred  Miller,  of  the  editorial  staff  of 
wna  Star  reportorial  staff.  To  finish  the  Reading  (Pa.)  Eagle,  is  receiving 
V  ‘fi^  Darcy  knocked  congratulations  of  his  collet^es  and 

a  ^s  ^ponent.  _  He  doesn’t  anticipate  friends  over  the  arrival  of  twin  sons  at 
any  trouble  in  getting  interviews.  his  home. 
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crated  on  for  appendicitis,  is  out  of  the 
hospital  and  convalescing  rapidly. 

N'ictor  Burschell,  advertising  manager 
of  the  Scranton  (Pa.)  Scrantonian,  was 
recently  elected  a  trustee  of  the  Scranton 
Lodge  of  Elks. 

James  A.  Copeland  has  been  made  ad¬ 
vertising  manager  of  the  Oswego  (N.  Y.) 
Daily  Times,  succeeding  I>eo  J.  Heagerty, 
who  will  represent  the  United  Fruit 
Company  in  a  South  American  territory. 
Copeland  was  formerly  with  the  adver¬ 
tising  departments  of  the  New  York 
Evening  Mail,  Peekskill  (N.  Y.)  News, 
and  Scranton  (Pa.)  Kepublican. 

J.  Baum,  business  manager  of  the  Los 
Angeles  Times,  with  Mrs.  Baum  has 
been  making  a  tour  of  the  Pacific  North¬ 
west. 

Frank  McCabe,  classified  manager  of 
the  New  York  World,  made  an  address 
before  the  International  Baby  Chick  As¬ 
sociation  Convention  in  Washington,  D. 
C.,  on  “Promoting  Baby  Chick  Sales.” 

Raymond  B.  Rice,  formerly  in  the  ad¬ 
vertising  department  of  the  Rockford 
(Ill.)  Morning  Star,  and  lately  in  the 
classified  department  of  the  Elgin  (Ill.) 
Courier,  has  puchased  a  half-interest  in 
the  Palace  W'affle  Shop,  Rockford. 

James  McMillen  has  been  appointed 
advertising  manager  of  the  Bellefontaine 
(O.)  Index-Republican. 

Carlisle  N.  Greig,  of  the  Scripps- 
Howard  newspapers,  Cleveland  office, 
and  Mrs.  Greig  will  sail  on  the  Fred¬ 
erick  VI II  Aug.  14  for  a  month’s  vaca¬ 
tion  if)  Norway  and  Sweden. 

IN  THE  AGENCY  FIELD 

CHEPARD  BARCLAY,  formerly 
managing  editor  of  Advertising 
News,  official  publication  of  the  New 
York  Advertising  Club,  has  returned  to 
St.  Louis,  his  old  home,  and  is  connected 
with  the  Gardner-Glen  Buck  Co. 

Carl  J.  Balliett,  vice-president  and  di¬ 
rector  of  the  Vick  Chemical  Co.,  Greens¬ 
boro,  N.  C.,  has  resigned  his  position  and 
is  organizing  an  advertising  agency.  He 
will  have  associated  with  him  Douglas  D. 
Conkwright.  now  of  the  Greensboro 
Daily  News  advertising  staff,  and  Leo 
MacDonald,  a  Boston  advertising  artist. 
Offices  will  be  opened  in  the  .\merican 
Exchange  National  Bank  building,  Greens¬ 
boro. 

J.  E.  Finneran  has  been  retransferred 
from  the  New  York  to  the  St.  Louis 
office  of  the  Gardner-Glen  Buck  Co. 

The  advertising  and  merchandising 
firm  of  Gonthier-Turnbull,  Ltd.,  has 
moved  to  larger  and  more  com¬ 
modious  premises  at  114  St.  FraiKois 
Xavier  street,  Montreal. 

Edward  Speyer,  Sunday  editor  Detroit 
News,  was  married  August  3  to  Velma 
Mac  Innis  in  Detroit.  Mr.  and  Mrs. 
Speyer  are  spending  their  honeymoon 
mt)toring  in  the  West.  Mrs.  Speyer  was 
formerly  with  The  Bridal,  a  Detroit  so¬ 
ciety  monthly. 

Robert  M.  Dunston  of  the  circulation 
department  of  the  .Vrkansas  Democrat 
was  married  recently  to  Miss  Myra 
Thigpen. 

LeRoy  W.  Chandler  of  Dallas  has 
joined  the  service  department  of  the 
Johnston  Printing  &  Advertising  Co. 
Before  going  to  Texas  in  1917,  he  was  in 
charge  of  the  advertising  service  depart¬ 
ment  of  the  F.  W.  Dodge  Co.,  New  York, 
publishers  of  the  Architectural  Record 
and  other  trade  journals. 

Mrs.  Eleanor  Hunter,  originator  of  the 
idea  of  advertising  in  school  books  and 
co-founder  of  the  Educational  Advertis¬ 
ing  Company,  has  resigned  as  vice-presi¬ 
dent  of  that  company,  and  is  severing  all 
active  connections  with  it. 

Randolph  Kuhn,  a  recent  graduate  of 
the  University  of  Oregon,  where  he  was 
on  the  Oregon  Daily  Emerald,  has  joined 
the  Botsford-Constantine  Company  of 
Portland  as  copywriter. 

Miss  Elsie  Turner,  formerly  on  the 
Salt  Lake  City  Tribune,  is  now  in  charge 
of  the  publicity  department  of  the  Harold 
C.  Wurts  .Advertising  Agency  of  San 
Francises. 

George  N.  Davidson,  formerly  on  the 


Oakland  (Cal.)  Post-Enquirer,  has  be¬ 
come  manager  of  the  service  department 
of  the  Harold  C.  Wurts  Agency,  San 
Francisco. 

Hal  Reed,  formerly  publicity  man  for 
theatres,  has  opened  an  advertising 
agency  in  the  Heart  Building,  San 
Francisco. 

Myron  Nelson,  at  one  time  art  editor 
of  the  Oakland  (Cal.)  Post- Enquirer  and 
more  recently  with  the  Foster  &  Kleiser 
Company,  in  its  San  Francisco  office,  has 
joined  the  Harold  C.  Wurts  Agency  as 
a  member  of  the  copy  staff. 

WITH  THE  ADVERTISERS 

^HARLES  F.  REMMINGTON  has 
resigned  as  advertising  manager  of 
the  Detroit  .Air  Cooled  Car  Company, 
Wayne,  Mich.,  and  is  making  an  extended 
trip  through  the  West. 

Robert  W.  Douglas  has  resigned  as 
advertising  manager  of  M.  H.  Avram 
&  Co.,  industrial  engineers.  New  York, 
to  become  associated  with  Jesse  H.  Neal, 
at  the  headquarters  of  Associated  Busi¬ 
ness  Papers,  Inc.,  New  York. 

Warren  B.  Dygert  has  been  appointed 
a  director-in-chief  of  advertising  and  pub¬ 
licity  for  the  Rowland  and  Clark  The¬ 
aters  of  Pittsburgh.  J.  George  Schradle 
has  been  appointed  editor  and  business 
manager  of  The  Film  Broadcast,  pub¬ 
lished  by  the  Rowland  and  Clark  in¬ 
terests. 

The  D.  C.  Kreidler  Company,  Chicago, 
has  been  appointed  Western  representa¬ 
tive  for  Educational  Advertising  Com¬ 
pany,  Inc.,  “Advertising  in  School 
Books.”  The  latter  company  will  act  as 
Eastern  representative  for  the  Kreidler 
Company  on  the  publication.  Junior 
Home  Magazine. 

.A.  G.  Clark,  formerly  president  of  the 
Pacific  Coast  .Advertising  Men’s  Associa¬ 
tion,  has  entered  the  automobile  business 
in  Portland,  Ore. 

D.  B.  Eisenberg,  formerly  printing  pro¬ 
duction  manager  and  latterly  advertising 
manager  of  A.  C.  McClurg  &  Co.,  Chi¬ 
cago,  has  been  appointed  advertising  man¬ 
ager  of  Ben  Franklin  Monthly. 

Walter  B.  Weisenburger,  assistant  to 
tl^  president  of  the  National  Bank  of 
Commerce  in  St.  Louis  and  president  of 
the  Advertising  Club  of  St.  Louis,  is 
on  a  motor  trip  of  the  West. 

Edward  T.  Hall,  secretary  and  director 
of  advertising  of  the  Ralston  Purina  Co., 
and  former  president  of  the  Advertising 
Club  of  St.  Louis,  has  returned  from  a 
six  weeks  trip  to  Europe. 

MARRIED 

IVTISS  JOSEPHINE  SARTOU  SAM- 
PERS,  only  daughter  of  Isidore 
Henry  Sampers,  publisher  of  the  Cour- 
rier  des  Etats-Unis,  to  Thomas  Shirley 
Buchanan,  aviation  instructor  and  flight 
commander  during  the  war,  at  Yonkers, 
.August  4. 

Gilbert  Wright,  son  of  Harold  Bell 
Wright,  to  Miss  Lcla  Brown,  in  Berke¬ 
ley,  Cal.,  .August  1. 

Miss  Romane  Holmes,  private  secretary 
to  Thomas  Murphy,  associate  editor  of 
the  Scranton  Times,  and  John  Flynn,  of 
the  accounting  department  of  the  'Times. 

Lucien  D.  Parlin,  assignment  man  of 
the  St.  Paul  Dispatch,  to  Miss  Clare 
Murphy,  July  31. 

Walter  Sherwood,  of  the  Omaha  Daily 
News,  and  Miss  Hattie  Carberry,  a 
former  employe  of  the  News,  at  Omaha, 
July  30. 

Montague  A.  Tancock.  head  of  the 
publicity  department  of  the  Omaha 
Chamljer  of  Commerce,  to  Miss  Lillian 
Poliau,  at  Omaha. 

Nelson  T.  Thorson,  owner  and  pub¬ 
lisher  of  the  Omalia  Posten,  Swedish 
language  paper,  to  Miss  Corinne  Paulson, 
at  Omaha,  August  4. 

SEEING  THE  WORLD  ' 

Ben  F.  LAWRENCE,  business  man¬ 
ager  of  the  Indianapolis  Star  and  the 
other  daily  newspapers  in  the  Schaefer 
group,  has  been  renewing  old  associations 
in  Oregon.  Twenty  years  ago  he  was 
running  a  little  country  weekly  in  Coos 


County.  He  sold  out  and  joined  the 
Portland  Oregonian. 

Ira  Rebman,  circulation  manager  of 
the  Salem  (Ore.)  Capital  JournaJ,  and 
Mrs.  Rebman  spent  their  summer  vaca¬ 
tion  motoring  through  the  Willamette 
X'alley. 

Captain  Victor  Eubank,  of  the  San 
Francisco  office  of  the  .Associated  Press, 
.spent  his  vacation  in  Montana  on  a  fish¬ 
ing  trip  and  in  visiting  Yellowstone  Park. 
He  covered  the  Shelby  fight. 

George  Roberts,  managing  editor  of  the 
Helena  (Mont.)  Record-Herald,  is  on  his 
vacation  with  a  new  car. 

Charles  R.  Butler,  of  the  Mankato 
(  Minn.)  Free  Press,  is  back  from  a  four 
weeks’  motor  trip  to  the  Maine  coa.'t 
which  also  included  the  .Adirondacks,  the 
Berkshire  Hills  and  the  White  Moun¬ 
tains,  with  a  visit  to  Montreal  and  Que¬ 
bec. 

C.  C.  Hungerford,  cartoonist  of  the 
Pittsburgli  Sun,  and  .Max  Henrici  of  the 
Sun  editorial  staff,  will  sail  in  September 
for  a  tour  of  Europe. 

Robert  Edgren,  siwrts  writer  and  car¬ 
toonist,  accompanied  by  his  family,  is 
taking  a  motor  tour  through  the  Pacific 
Northwest  as  far  as  Vancouver,  B.  C., 
from  Los  .Angeles. 

Dr.  O.  M.  Lanstrum,  owner  and  pub¬ 
lisher  of  the  Helena  Record-Herald,  has 
returned  from  the  Orient,  where  he  went 
last  Spring  for  his  health. 

Ernest  J.  Immel,  city  editor  of  the 
Helena  Record-Herald,  is  back  from  his 
yearly  leave,  which  he  spent  climbing 
high  Montana  mountains. 

Otto  Keidatz,  a  newspaper  worker 


from  Antiago,  Wis.,  is  vishin,  tS. 
cific  coast  with  his  family.  ™ 

W.  A.  Pettit,  who  covers  the 
news  for  the  Portland  Ore^;,^ 
spending  his  spare  moments  tWr^^ 
in  motoring,  to  familiarize  himj^ 
the  State. 

George  Weatherhead,  State  Honu 
porter  for  the  Helena  (Mont) 
Herald,  is  back,  after  a  vacation^ 
in  Portland,  Ore. 

Roy  Dunlap,  assistant  manaein. 
itor  of  the  St.  Paul  Dispatch-^ 
Press,  IS  taking  his  vacation. 
is  occupied  by  H.  B.  Crozier.  ** 

editor  of  tie 

Winona  (Minn.)  Repubhean-HerakL S 
gone  on  his  Summer  outing,  leaving!^ 
old  Olson  in  charge.  ^ 

H.  E.  Newbranch,  editor  of  theOmk, 
World-Herald,  is  teck  at  work,  aft^ 
weeks’  vacation  in  the  Hawaii^  IsUaji 

Herman  Bernard,  editorial  departma 
New  York  American,  is  on  a  montt’! 
vacation  in  Canada. 

Royal  Daniel,  night  city  editor  of 
New  York  .American,  is  on  vacation. 

.A.  V.  Brewster,  city  editor  of  the  Syn- 
cuse  Post -Standard,  spent  a  weA  witli 
Mrs.  Brewster  at  Keuka  Lake  in  th 
grape  country,  after  which  they  plannoi 
to  motor  in  Ontario.  A.  M.  Green  is  jct- 
ing  city  editor. 

I.  K.  Abelson.  for  more  than  20  yean 
with  the  Syracuse  Post-Standard  as  tele 
graph  editor,  has  returned  from  an  ante 
mobile  trip  to  Lake  Placid. 

Paul  F.  Berdanier,  Jr.,  artist,  witli 
Roeder  &  Schanuel,  advertising,  St 


The  Ethics  of 
Church  Advertising 

Some  publishers  are  reluctant  about  solicit¬ 
ing  advertising  from  the  churches.  They  are 
willing  to  sell  space  to  the  churches  if  they  are 
asked,  but  it  seems  like  making  money  out  of 
churches  to  ask  for  advertising. 

This  attitude,  while  reflecting  a  high  stand¬ 
ard,  does  block  the  advance  of  the  churches. 

The  publisher  has  a  way  of  helping  the  at¬ 
tendance  of  every  church  in  his  community. 
If  he  makes  an  initial  contribution  of  a  special 
combined  church  rate  he  can  show  the 
church  officials,  or  better,  laymen  connected 
with  the  churches,  that  they  can  increase 
largely  money,  invested  in  efforts  to  enlarge 
church  attendance. 

Study  again  the  church  advertising  prob¬ 
lem  of  your  town.  Can’t  you  get  all  the 
churches  to  unite  on  large  copy  in  a  newspa¬ 
per  evangelistic  campaign? 

CHURCH  ADVERTISING  DEPARTMENT 

A.  A.  A.  C.  W. 

Editor  and  Publisher  believes  firmly  in  the  merits  of  proper  church  advertif- 
ing  and  donates  this  weekly  space  to  prove  it. 
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Loau,  saiJed  July  28.  for  Europe.  He 
Tstndy  art  m  Munich. 

\dams,  reporter  of  the  Syracuse 
vi^Standard,  is  on  vacation  at  Saranac 

r^rick  E.  Stuart,  assistant  general 
of  the  Syracuse  Hearst  papers, 
motor  trip  to  Baltimore  and  the 

,  ^er  B.  Bahn,  dramatic  editor  of  the 
;,^e  Hearst  papers,  is  on  vacation  at 

!;i  jncateles  Lake. 

Herman  E.  Harding,  copy  editor  of  the 
;  -i.Tise  Telegram  and  American,  is  fish- 
j  on  the  St.  Lawrence  for  a  week. 

CfjH  T.  Martin,  reporter  Syracuse 
l«ram,  is  making  a  motor  trip  in 
rA. 

,  Iota  T.  Dunn,  managing  editor  of  the 
Herald,  is  on  vacation. 

Diwson  Powell,  formerly  of  the  edi- 
-il  staff  of  the  Syracuse  Herald,  now 
B'  Daflas,  Tex.,  was  in  Syracuse  on  the 
»<;  Up  of  the  out-trip  of  a  5,000-mile 
-ney  from  Dallas  to  the  White  Moun¬ 
ts  of  Maine  and  return. 

Le  Monte  Waldron,  of  the  New  York 
>ning  Journal  copy  desk,  has  returned 
his  vacation  spent  at  Saratoga. 

\lfred  Williams,  assistant  city  editor 
>  York  Evening  Journal,  13  spending 
5  vacation  on  a  motor  trip. 

5  G.  B.  Gatewood,  re-write  desk.  New 
|oti  Evening  Journal,  left  recently  for 
j:,ipe  on  his  vacation. 

Sam  Gardenhire,  re-write  desk.  New 
rk  Evening  Journal,  is  on  his  vaca- 

Carroll  Shaffer,  of  the  Chicago  Even- 
!!  Post,  is  visiting  friends  in  the  Blast 
Kd  will  spend  a  short  time  in  Maine 
E  iort  returning  to  Chicago. 

[  Frank  L  Throop,  of  the  Davenport 
"(Iowa)  Democrat,  with  his  wife  and 
'  jjfflily,  b  spending  the  Summer  in  Chi- 

■  tigO. 

Miss  Mary  Doherty,  known  as  the 
^Ciperon  of  the  Chicago  Evening  Amer- 

I 

Charles  Kilgore,  Chicago  Tribune  art 
||t  b  back  from  a  three  months’  trip 
igh  Mexico 

Oscar  M.  Brodfeuhrer,  manager  of 
he  copy  and  art  department  of  the  Chi¬ 
cago  Tribune,  has  returned  fronj  Wis- 

ffiin. 

Charles  H.  Cantwell,  telegraph  editor 
the  Ogdensburg  (N.  Y.)  Republican- 
Icnial,  left  Aug.  4  for  a  vacation  trip 
proegh  Eastern  New  York  and  Quebec. 
Horace  A.  Parker,  Swampscott  cor- 
for  the  Lynn  (Mass.)  Tele- 
pni-News,  has  been  passing  his  two 
ks'  vacation  in  New  Hampshire. 
Duncan  Sinclair,  on  the  editorial  staff 
a  Boston  newspaper,  returned  Aug.  5 
the  liner  Celtic  from  England. 

J.  D.  Gortatowsky,  of  the  King  Fea- 
cs  Syndicate,  Inc.,  recently  returned 
m  a  tour  through  France  and  parts 
Spain,  Germany  and  England.  In 
he  met  Ambassador  Alexander  P. 
»-re.  former  publisher  of  the  Pitts- 
ygh  Leader,  their  nseeting  taking  th. 
p™  of  a  newspaper  men’s  reunion. 

nan  p.  Bissel,  Bellingham,  Wash., 
vir  in  printing  at  the  Washington 
College,  spent  a  few  days  recently 
Watertown,  N.  Y.,  where  40  years 
'  he  was  a  printer  on  the  Daily  Times. 


age  of  scrap  tobacco  and  headed  for  Bat¬ 
tersea,  Ont.  His  hobby  is  fishing. 

The  carrier  boys  of  the  Washington 
(Pa.)  Observer  and  Reporter  were  ten¬ 
dered  a  watermelon  party  by  General 
Manager  John  L.  Stewart  Aug.  4.  Hun¬ 
dreds  of  melons  were  disposed  of  by  the 
boys  who  gave  vociferous  cheers  to  Mr. 
Stewart  for  his  annual  treat. 

Two  hundred  newsboys  of  the  Houston 
(Tex.)  Chronicle  devoured  60  water¬ 
melons  at  a  party  staged  by  Circulation 
Manager  E.  C.  VVhite  recently. 


NEWS  SERVICES  AND  SYNDICATES 

JA.  DARROCK,  former  manager  of 
the  United  Press  Detroit  bureau, 
is  rapidly  recovering  from  his  recent  se¬ 
rious  illness.  He  is  now'  at  Coronado, 
Cal. 

Raymond  Fagan,  formerly  of  the  Kan¬ 
sas  City  Kansan  and  now  with  the 
United  Press,  has  been  transferred  from 
the  New  York  to  the  Chicago  bureau. 

The  Wilson  (N.  C.)  Mirror,  a 

morning  newspaper,  has  been  elected  to 
membership  in  the  Associated  Press. 

J.  R.  Youatt,  treasurer  of  the  Asso¬ 
ciated  Press,  left  August  6,  with  Mrs. 
Youatt  for  a  few  weeks’  vacation  trip 
by  automobile  to  Canada. 

Larry  Smits,  formerly  manager  of  the 
Atlanta,  Ga.,  Bureau  of  the  International 
News  Service,  in  charge  of  the  southern 
district,  has  been  transferred  to  Chicago 
and  placed  in  charge  of  the  bureau  there. 
He  takes  the  place  of  Harold  Hamilton, 
who  becomes  Chicago  correspondent  for 
the  Cosmopolitan  News  Service.  B.  V. 
Sturdivant  has  been  appointed  manager 
of  the  Atlanta  bureau. 

Thomas  A.  Wrigley,  former  managing 
editor  of  the  Elmira  Telegram-Adver¬ 
tiser,  has  joined  the  New  York  staff  of 
the  International  News  Service. 

Arthur  Struwe  and  Max  Kase.  mem¬ 
bers  of  the  New  York  staff  of  the  In¬ 
ternational  News  Service,  are  on  vaca¬ 
tion. 

Lloyd  Melett,  manager  of  the  Interna¬ 
tional  News  Service  Bureau  at  Indian¬ 
apolis,  Ind.,  went  on  vacation  this  week, 
and  is  being  relieved  by  Robert  S.  Thorn¬ 
burgh. 


DAYS  OF  SPORT 


pCULATlON  NEWS  AND  VIEWS 

RATTIER  SNYDER,  assistant  circu- 
lation  manager  of  the  Indianapolis 
o'  circulation  manager  of 

-  Baltimore  News.  His  service  for  the 
_ '“Spoils  News  spread  over  17  con- 
liii'.'Us  years. 

[^^•.Schmitt-Lennett  has  been  ap- 
J®^^™lation  manager  of  the  Fort 
He  was  formerly  with  the 
|Doxville  News  and  the  Houston  Press. 

S.  Weir,  circulation  manager  of 
[,?[**“**  Journal  and  a  vice-president 
J  w  National  Association  of  Circula- 
packed  up  his  faithful 
P““>g  rod,  car,  com  cob  pipe,  and  pack- 


IVEWSPAPER  PUBLISHERS,  ed- 

'  itors  and  advertising  men  of  Bos¬ 
ton  have  co-operated  on  arrangements 
for  an  all-day  outing  at  Plymouth,  Mass., 
today,  Aug.  11.  More  than  100 
disabled  soldiers  will  be  guests.  Maj. 
Carroll  Swan,  publishers’  representative, 
will  be  officer  of  the  day  in  charge  of 
track  and  field  s{Mrts  and  the  clambake. 
The  active  direction  of  the  event  is  be¬ 
ing  handled  by  Crosscup  Pishon  Post 
281,  American  Legion,  made  up  of  news¬ 
paper  and  advertising  men.  The  Pilgrim 
Publicity  Association,  the  New  England 
Council  American  Association  of  Ad¬ 
vertising  Agencies,  the  Lantern  Oub.  the 
Women’s  Advertising  League,  the  Wom¬ 
en’s  Press  Club,  the  Boston  Newspaper 
Publishers’  group,  the  Artists  &  De¬ 
signers’  League  of  New  England,  and 
other  organizations  are  assisting. 

The  editorial  and  mechanical  staffs  of 
the  Reading  (Pa.)  Eagle  held  their  an¬ 
nual  Summer  outing  at  the  Eagles  Moun¬ 
tain  Home,  on  Mt.  Penn,  near  Reading. 
July  25.  More  than  60  were  present. 
John  W.  .Rauch,  the  veteran  superin¬ 
tendent  of  the  Eagle,  was  honor  guest. 

Employees  of  the  Batavia  (N.  Y.) 
Times  held  an  outing  at  Troutburg,  on 
Lake  Ontario.  Spwial  cars  carri^  70 
members  of  the  Times  force  and  their 
families  to  the  resort. 

I..akeside,  one  of  Denver’s  amusement 
parks,  threw  open  its  gates  recently  to 
the  Denver  Press  Gub  and  its  ladies, 
who  held  there  a  basket  picnic  writh 
games,  stunts,  swimming  and  dancing. 

Newsboys  of  Chicago  will  hold  their 
first  annuM  picnic  at  Brand’s  Park,  Sept. 
9.  The  festivities  are  to  be  opened  by 
County  Treasurer  Carr,  who  was  once 
a  newsboy,  and  there  will  be  a  parade 
through  the  downtown  district.  Max 


WHEN  YOU  PAY  YOUR 
GROCER  AND  BUTCHER 
THINK  OF 

INDIANA 


Figure  out  the  prices  you  are 
charged  for  the  things  you  eat  and 
realize  that  these  people  produce 
annually: 

169,848,000  bushels  of  com 
45,072,000  bushels  of  oats 
24,144,000  bushels  of  wheat 
18,344,000  pounds  of  butter 

Figure  that  cattle,  sheep  and  hogs, 
millions  of  them  are  produced  an¬ 
nually  in  Indiana,  all  of  which  are 
turned  into  millions  of  dollars. 

This  state  is  becoming  more  and 
more  productive  and  more  valuable. 
The  density  of  population  is  increas¬ 
ing  from  year  to  year.  The  buying 
power  is  growing  rapidly. 

With  these  facts  in  mind  and  the 
fact  that  Indiana  people  and  cities 
are  prosperous,  an  intensive  cultiva¬ 
tion  will  win  distribution  and  popu¬ 
larize  your  merchandise. 

Indiana  is  worth  winning. 

INDIANA  NEWSPAPERS  FOR 
INDIANA  TRADE 


iUtohr 

UWItaM 


*Crawfor<lsTille  Review  .... 

.  . . .  (M) 

5,200 

.025 

fDecatur  Democrat . 

. (E) 

3,144 

.028 

*ETaBSTille  Courier  . 

...  (M) 

26,325 

.06 

*  Evansville  Courier  . 

. 

. (S) 

23,504 

.06 

*Fort  Wayne  Joumal-Gaaette 

.  .  .  . 

. . . .  (M) 

26,279 

.07 

*Fort  Wayne  Joumal-Gaaette 

.  •  .  e 

. (S) 

31,008 

.07 

*Fort  Wayne  News-Sentinel  . 

. (E) 

38,328 

.09 

*Gary  Evening  Post-Tribune.  , 

. 

. (E) 

10,409 

.08 

'Indianapolis  News  . 

(M) 

(E) 

. (E) 

127,361 

.23 

'Lafayette  Journal  A  Courier 

7,076) 

12,208) 

19,284 

.08 

fLa  Porte  Herald  . 

(M) 

(E) 

. (E) 

4,106 

.028 

f  South  Bend  News-Tiama .... 

10,342  ) 
11,263  ) 

21,608 

.06 

'South  Bend  News-Times . . . , 

.  a  •  e  e 

. (S) 

20,174 

.06 

fSoutb  Bend  Tribune . . .  (S) 

18,909...  (E) 

19,368 

.088 

'Terre  Haute  Tribune . 

..(EJkS) 

24.442 

.06 

*A.  B.  C.  Statement,  April  1,  1923. 
fCorenunent  Statement,  AprQ  1,  1923. 
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140,000 

0 

Circulation 

The  Capital  of  the 
nation’s  largest  news¬ 
paper,  covering  Vir¬ 
ginia,  West  Virginia, 
and  southern  Mary¬ 
land. 

Over  50%  more  cir¬ 
culation  than  Euiy 
other  Washington 
Sunday  paper. 

Sunday  Times- Herald 

G.  Logan  Pajma 

P>bUsk«r  and  Oantral  Kanarnr 
VatUaaJ  AdrertUlnc  EapnsentatlTat 
O.  LOOAH  FATVZ  COKPAVT 
CUoaca,  Datroit,  >t.  Lonii,  Lot  Aartlaa 

PaTna,  Burnt  A  Bmltb 
Kaw  Tark  and  Boitan 


The 

Pittsburgh  Press 

A  Scrippa-Howard  newspaper 
DaOy  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURGH. 
MEMBER  A.  B.  C 

Foieltn  Adnrtliiiif  BepRtnitatlni;  . 

I.  A.  KLEIN 

50  Etd  42td  St.,  New  Vtrk 
76  Wat  Mtarea  St.  Cklcatt 
A.  J.  HOSSIS  HILL.  Htant  Bids..  8m  FiumIm 


/>, 

.L  u’  Orleans 


Its 

THE 

ITEM 


We  iwi  increase  your  buainesa— you 
want  it  increased. 

You  have  thouyht  of  press  clippings 
yoursdi.  But  let  us  teU  you  how  press 
cUppings  can  be  made  e  business>builder 
for  you. 

BURRELLE 

145  Lafayette  St,  N.  Y.  City 

EsIafaUthed  a  Quarter  of  a  Csntnry 
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.^nnenberg  of  the  Tribune,  J.  M.  Wisen- 
lord,  Evening  American,  Fred  Reinhardt, 
Evening  Post,  Ben  Anderson,  Journal, 
George  Baker,  Daily  News,  2uid  Janies 
Regan,  Herald  &  Examiner,  will  make 
up  the  reception  committee. 

The  annual  picnic  of  the  Davenport 
(la.)  Times  carriers  at  Credit  Island 
July  24  was  attended  by  ISO  boys  in 
charge  of  .Ray  Evans,  city  circulation 
manager. 

Two  hundred  employees  of  the  Peoria 
(Ill.)  Star  and  their  families  enjoyed  the 
annual  Star  picnic  at  Walnut  Grove. 
The  “downstairs”  baseball  team  defeated 
the  “upstairs”  crew  and  was  in  turn  de¬ 
feated  by  the  newsboys.  Clarence  Eyster 
and  Bert  Manning  had  general  charge, 
with  Robert  Belsterling  directing  the  ath¬ 
letic  program. 

Newspaper  men  of  Salt  Lake  City  and 
Ogden,  Utah,  were  guests  of  Ogden’s 
City  Commission  and  Chamber  of  Com¬ 
merce  last  week.  The  entertainment  in¬ 
cluded  an  auto  trip  through  Ogden  Can¬ 
yon  and  a  trout  and  chicken  dinner  at 
the  Hermitage  Hotel. 

More  than  14, (300  readers  of  the  Omaha 
Bee  were  guests  of  that  paper  at  an 
outing  at  Krug  Park  July  25. 

Twenty-three  Hutchinson,  Kan.,  print¬ 
ers  and  twenty  Wichita  printers  and  their 
women  folk  held  their  annual  picnic  at 
the  Halstead  City  Park.  County  Attor¬ 
ney  Walter  Blake  of  Wichita,  Tom  Ar¬ 
mour,  postmaster  of  Hutchinson  and  a 
former  printer,  and  Tom  Tilma,  editor 
of  the  Wichita  Plain  Dealer,  were  the 
speakers.  There  was  a  big  picnic  dinner. 

The  management  of  the  Oregon  City 
(Ore.)  Morning  Enterprise  has  for  three 
years  given  its  employees  an  outing  one 
day  each  year.  This  year’s  picnic  was 
heid  at  Aurora  on  the  banks  of  the  Pud¬ 
ding  River  July  22  and  a  well-arranged 
program  carried  out  with  sports  of  vari¬ 
ous  kinds  for  which  prizes  were  given. 

Charles  D.  Baylass,  circulation  man¬ 
ager  of  the  Camden  (N.  J.)  Daily  Cour¬ 
ier,  took  charge  of  the  first  annual  picnic 
of  the  Courier’s  newsboys  held  Sunday, 
July  22.  at  Bcllmawr  Farms.  In  seven 
trucks,  185  new.sies  were  taken  on  the 
picnic  and  consumed  400  blocks  of  ice 
cream  and  40  cases  of  pop. 

Jack  Finklestein,  of  the  circulation  de¬ 
partment  of  the  Lynn  (Mass.)  Tele¬ 
gram-News,  has  returned  from  a  two 
weeks’  vacation  in  Brooklyn,  N.  Y. 

Newsies  of  Galveston  recently  spent  a 
week  at  Camp  Laf-A-Lot,  near  Dickin¬ 
son.  The  camp  was  conducted  by  the 
Galveston  Y.  M.  C.  A.,  and  was  under¬ 
written  by  the  Lions  Club. 

Twelve  carriers  of  the  Lancaster  (Pa.) 
Examiner-New  Era  were  given  a  days 
outing  at  Atlantic  City  recently  in  rec¬ 
ognition  of  their  work  in  securing  sub¬ 
scriptions.  C.  T.  Buck,  circulation  man¬ 
ager,  was  in  charge  of  the  outing. 


ASSOCIATIONS  AND  CLUBS 

S.  KEOUGH,  president  of  the  Ne- 

•  hraska  Press  Association,  has  an¬ 
nounced  that  out  of  respect  for  the  late 
President  Harding  the  annual  Summer 
outing  of  the  Nebraska  and  Western 
Iowa  editors,  which  was  to  have  been 
held  at  Omaha  Aug.  9-11,  has  been  post- 
iwncd  to  Aug.  23-25.  The  change  m 
dates  was  made  so  that  the  outing  would 
not  conflict  with  the  day  of  naUonal 
mourning  designated  by  President  Cool- 
idge. 

The  Wilkes-Barre  Advertising  Club 
has  ratified  the  new  standards  of  practice 
adopted  by  the  .\ssociated  Retail  Adver¬ 
tisers  at  the  Atlantic  City  convention. 
President  Isidor  Coons  has  named  tne 
following  committee  chairmen  for  a  mem¬ 
bership  campaign;  department  storey  W. 
F  Logan;  clothing  stores,  Alex  Gins¬ 
berg;  theatres,  John  Galvin;  furniture 
stores,  Allan  Frey;  photo  engravers, 
Herbert  Atkins;  banks,  W.  M.  Sherrill; 
hotels  and  restaurants,  H.  R.  Mallow; 
manufacturers.  M.  Perruzzi ;  automobiles, 
William  B.  Gallagher:  printers.  Amott 
L.  Jones ;  newspapers,  George  Heffernan ; 
publicity,  Joseph  Gorman ;  ad  writers. 
Michael  Arlotto;  miscellaneous  classifi¬ 
cations,  A.  N.  Timberman;  outdoor  ad¬ 
vertising,  Bernard  Burgunder. 


The  Southern  California  Eiditorial  As- 
.swiation  will  hold  its  Fall  outing  Sept. 
15,  with  a  week-end  excursion  to  Santa 
liarbara. 

The_  Mid-West  Circulation  Managers’ 
.\ssociation  is  preparing  for  a  big  time 
Sept.  4-5  at  the  Fall  meeting  in  Pueblo, 
Col.  The  Chamber  of  Commerce  and 
Ad  Club  are  going  to  help  entertain. 

That  the  space  grafters  are  to  be  dealt 
with  harshly  at  the  annual  meeting  of 
the  Montana  State  Press  Association  to 
be  held  in  Butte  Aug.  23-24-25  is  appar¬ 
ent  from  notices  just  sent  out  by  S.  E. 
Peterson  of  Great  Falls,  secretary-treas¬ 
urer.  If  his  attitude  reflects  that  of 
other  members,  the  association  will  no 
doubt  take  action  to  stop  free  publicity. 

The  midsummer  meeting  and  picnic  of 
the  Southeastern  Minnesota  Benjamin 
Franklin  Club  were  held  on  July  29  at 
the  Summer  home  on  Beaver  Lake  of 
its  president,  C.  C.  Campbell,  publisher 
of  the  Ellendale  Eagle. 

Two  hundred  editors  and  publishers  of 
Northwestern  Iowa,  Nebraska  and  South 
Dakota  are  expected  to  attend  the  three- 
day  convention  of  the  Tri-State  Editorial 
Associatidn  in  Sioux  City  Sept.  20-22. 

To  spread  the  news  of  the  homecoming 
celebration  to  be  held  at  Louisville  June 
16-22,  1924,  a  nation-wide  publicity  cam¬ 
paign  was  planned  at  a  meeting  of  the 
Louisville  Ad  Club,  July  31.  .Announce¬ 
ment  was  made  of  the  appointment  of 
-Aubrey  Cossar,  advertiser  and  publicity 
man,  as  executive  secretary  of  the  home¬ 
coming  committee. 

Paul  Scarborough,  editor  of  the  Frank¬ 
lin  (Va.)  Tidewater  News,  newly-elected 
president  of  the  Virginia  Press  Associa¬ 
tion,  announces  appointment  of  members 
of  the  executive  committee  as  follows : 
-A.  P.  Rowe,  Star,  Fredericksburg;  L.  E. 
Pugh,  Daily  Press,  Newport  News;  R. 
C.  Fleazley,  News,  South  Boston ;  E.  E. 
Keister,  News,  Strasburg;  John  W.  Dan¬ 
iel,  Northampton  Times,  Cape  Charles. 
The  new  legislative  committee  is  com¬ 
posed  of  William  A.  I^nd,  Courier, 
B  lack  stone ;  Glenn  R.  Miner,  Journal, 
Radford;  M.  W.  Minter,  Journal, 
Mathews.  The  committee  which  is  to 
prepare  a  code  of  ethics  comprises  W.  S. 
Copeland.  Daily  Press,  Newport  News ; 
John  Stewart  Bryan,  News  Leader, 
Richmond;  Paul  Scarborough,  Tidewater 
News,  Franklin. 

ON  THE  MECHANICAL  SIDE 

IVEW  YORK  defeated  Qeveland  14  to 
0  in  the  opening  game  of  the  13th 
annual  championship  tournament  of  the 
Union  Printers’  International  Baseball 
League  at  the  Polo  Grounds  August  5. 
The  Gothamites  made  16  hits  off  Bennett 
and  Bang  of  the  Fifth  City  nine,  and 
Kerwick,  New  York  third  baseman,  made 
a  Hermanesque  homer.  Pierce  and  Far¬ 
rell  pitched  for  the  Metropolitans. 

Lewis  M.  Herrman  was  re-elected  presi¬ 
dent  of  Typographical  Union  No.  377  at 
Atlantic  City.  E.  T.  W.  Scheerer  was 
again  selected  for  recording  secretary, 
while  John  Sigmund  was  re-elected  ser¬ 
geant-at-arms.  Harry  Sweeney  was 
chosen  secretary  and  treasurer,  while 
William  Kershaw  was  elected  vice-presi¬ 
dent. 

Charles  Fellman,  assistant  composing 
room  foreman  of  the  Syracuse  Telegram 
and  American,  is  golfing  at  Richfield 
Springs,  Cooperstown. 

The  next  meeting  of  the  Willamette 
V’alley  Typographical  Association  will  be 
held  at  Salem,  Ore.,  on  the  third  Sunday 
in  October.  The  regular  summer  meet¬ 
ing  was  held  at  Stafford  Grove  on  the 
Mohawk  River. 

Charles  Sweeney,  foreman  of  the  stereo¬ 
type  department  of  the  Syracuse  Journal, 
has  ventured  on  the  sea  of  matrimony. 


Promotion  for  Evans 

_  George  Evans,  for  several  years  as¬ 
sistant  circulation  manager  of  the 
(Charleston  (W.  Va.^  Daily  Mail,  has 
been  promoted  to  circulation  manager, 
succeeding  C.  W.  Crum,  who  has  re¬ 
turned  to  the  Lexington  (Ky.)  Leader. 
Evans  first  went  to  work  for  the  Mail  as 
a  carrier  boy  and  was  later  taken  in  the 
business  office. 
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BENJAMIN  KKENTNOIt 


An  important 

REFERENCE  BOoI, 
in  the  equipment  of  alliil 
vertising  agencies  U  t 
nished  by  BENJAMM  i 
KENTNOR  CO. 
list  of  daily  newspape«wft 

their  representatives.  ^ 
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for  the  East  and  on^r 
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You  will  invariably  liai, 
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tising  agency. 
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issue,  and  a  new  advertisi:' 
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one  copy  before  it  is  readyti 
do  business. 


The  twenty-second  edhioi 
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ready  and  being  delivend 
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Business  Is  Fine 
In  Baltimore 

11,^  XHlonM.liil.-  <  oinn.iH>M  ner 

„p..rt^  thf  '"I*-  "f 

AI'TOS  KA’KK\ 
WKEK 

You  Cant  Cover 

Baltimore  Without 

The  BallimoreNews 

and 

ct)f 

l^altimore  Smeritan 

Ajk  for  prfsfnt-da)  farts  on 
,hf  Baltimore,  situatir  n. 


TUNTON  TEVIES 

Stw  JERSEY 

AS 

A  Food  Medium 

A  recent  reader  aurvey  indicates 
that  among  the  housewives  of 
the  city  our  Thursday  Food 
Feature  Department — upward  of 
foor  pages  devoted  to  food 
recipes  and  news  and  food  ad- 
rertising— is  the  best  feature 
carried  by  the  Times 
ChahUMi  ssa«  Mambw  A.B.C. 

KELLY-SMITH  CO. 

liMfti*  niifti  Bid#.  LytSai  Bid#. 

Nnr  York  Cklcafo 


Los  AbsoUs,  Calif. 

CaiiMd  9Mt  Daflr  Averaca  Circulatloa. 

SNn  OORnuMot  Btateawnt,  81i  Montbo  Endliis 
lima  II,  ISIS,  lee.SOO  DaUj.  Six  Msotti* 
Smt  30.  ISIS.  145.953  DaOj.  loerna 
k  Ddlr  kmttn  ClrcnlaUoo,  S0.S4T. 

IT  CSVESS  TSE  FIELD  CSBriETELV. 

■ErSESEaTATIVES: 

a  W.  Bilioiy,  604  TIan  SISs-.  >«■  Vwk. 

C.  U|u  riyat  Ca.,  401  Tmnt  SISs-.  t  BortS 
BMri^  An..  Clkast. 

A  J.  1*^  Hill.  710  Hiant  SISs..  Saa  FrMdMa. 
CBH. 


TIm 

NEW  YORK 
EVENING 

JOURNAL 

has  the  largest 
circulation  of 
any  daily 
newspaper  in 
America. 


TIPS  TO  AD  MANAGERS 


throughout  the  country  for  the  annual 
Fall  Pageant  Sept.  5-6-7.  Joseph  F.  Mc- 
Cready,  one  time  connected  with  the 
Philadelphia  North  American  and  the 
Public  Ledger,  has  been  named  chairman 
Banaon.  Gamble  A  Ciwrfi.  7  South  Dear-  committee,  which  inclines  Francis 

born  Street,  Chicago.  Issuing  schedules  on  J.  Hartnett,  formerly  of  the  Philadelphia 


Parker  Pen,  Janesville,  Wis. 


Evening  Bulletin,  but  now  with  the 


Nelson  Cbeanan  A  Co.,  512  North  Dearborn  .Atlantic  City  Gazette-Review ;  Ernest  J. 

City  Daily  Press  and 

orders  and  contracts  going  out  on  Marmola  '  Schwarz,  Schwarz  News 

Company,  Detroit  Service. 

Cleaveland  A.  Chandler  A  Co,,  35  ('ongress  — - 

street  Boston.  Handling  accounts  of  if.  P.  .  rv  »■  >ii 

Hood  &  Sons,  Boston,  dealers  in  milk  and  D«vi»  Opens  Philly  Office 

cream  and  manufacturers  of  ice  cream,  and  t  •  .  •  «  t  i  •  9 

the  S.  S.  Pierce  Company,  Boston,  “CKerland  LcKcster  Knickerbocker  Davis  has  cn- 
Cigar.”  gaged  in  business  under  his  own  name 

W.  K.  Cochrane  Advertira,  Agency,  .n;  at  Philadelphia  as  an  advertising 
North  Dearborn  street,  Oiicaga  Planning  counselor.  He  was  formerly  on  the  copy 
campaign  for  Lniversal  Film  Company  on  i  sir  s  j  . 

"The  Hunchback  of  Notre  Dame.”  Also  gen.  Staff  of^  1.  Vf.  Ayer  &  Son  and  at  one 
eral  newspaper  campaign  on  “Cream  of  Rice.”  time  With  Charles  W.  Hoyt  Co.,  Inc. 

Coilin,-Kirk.  Inc.,  4(io  North  Michigan  ave  More  recently  he  has  been  with  the  Han- 
nue,  Chicago.  To  get  list  soon  on  Jelke  cock  Payne  .Advertising  Organization, 
Company,  Chicago.  Philadelphia. 


Danovan-Armata 


1211  Chestnut  street. 


ttrong, 

Philadelphia.  Now  handling  account  of  Otto 
Eisenlohr  &  Bros..  Inc.,  Philadelphia.  **('inco" 
and  “Henrietta”  dgars. 

Georg*  L.  Dyer  Company,  42  Broadway,  ... 

New  York.  Making  30U0-iinc  contracts  lor  cisco,  manufacturer  of  Better  Biscuit 


Betty  Brown  Spread,  Ad, 

The  Betty  Brown  Company,  San  Fran- 


the  Remington  Arms  Company,  Inc 


Mixture,  plans  to  extend  its  advertising 


Dorraim,  ^IKvaa  *  0>.,  130  We«  4il  to  newspapers  of  Oregon  and  Washing- 

street,  New  York.  Plaang  account  of  the  .  _  •  -L  'rt,. 

Studebaker  Corporation.  ht  its  coming  winter  campaign.  The 

Charie,  H.  Fuller  Company,  629  South  Wa-  account  is  handled  by  the  Cahill  Adver- 
hash  avmue,  Chicago.  Issuing  contracts  on  tising  Company,  San  Francisco. 

Company,  Chicago.  Mak-  _ 

for  Aunt  Temima  Milts 

Pear  Growers  Out  for  More  Business 

The  California  Pear  Growers’  Associa¬ 
tion,  San  Francisco,  are  out  for  increased 


lumK 

Cooper  Pharmacal  Company,  Giicago.  Mak 
inK  2800-Ime  crmtracts  for  Aunt  Jemima  Mitts 
Company.  Also  making  yearly  contracts  for 
the  Lewis  T,aboratories.  Making  yearly  con¬ 
tracts  for  the  F.  A.  Stuart  Company. 

Hewitt,  Gannon  A  Cob,  52  Vanderbilt  ave-  _  __  _  ____  _ 

rdiotrvrCo':^"«Uon”if?w  V^r‘ headset  and'  are'  usini 

loud  speakers  and  piionograph  attachments.  l,5(X>-linC  Space  in  the  newspapers.  The 
HulKfaw-Rothaiberg,  Ine.,  2  West  45th  copy  aims  to  Capitalize  Upon  last  year’s 
street.  New  York.  Making  10,000-line  con-  **  " 

tracts  for  the  Postum  Cereal  Company  & 

Allied  Companies. 

Jmldns-Martia,  Presser  Building  Annex. 

Philadelphia.  Now  placing  account  of  the 
Philadelphia  Knitting  Mills  Company,  manu- 
facturers  of  Gold  Seal  Brand  Silk  Stockings. 

Wylie  B.  Jane,  A^ivertising  Agency,  381 

tJLtrr'lhe''Akl“^Trus^.’'“"’'  ""ned  by 'Golden' WasW^on, 

Jamee  Howard  Kchler,  645  North  Michigan  WmmiSSlon  merchants, 

avenue,  Chicago.  Small  list  being  handled  on  was  sold  for  56.100  at  auction  recently, 
the  advertising  of  Lake  Shore  Drive  Hotel.  The  successful  bidder  was  Joseph  Atkin. 

Long-Coelallo,  Inc.,  163  North  Michigan  dairy  products  dealer, 
avenue,  Chicaga  Preparing  a  general  news- 


advertising  by  refreshing  the  memory  as 
to  one’s  feelings  last  year  at  Bartlett 
pear  time. 


Trnde-mnrk  Sold  at  Auction 

The  butter  trade-mark,  “Elk  Grove.’’ 


paper  campaign  on  Ford  Motor  Company. 

Lotd  A  Thomn,,  400  North  Michigan  ave¬ 
nue.  Chicago.  Issuing  orders  and  contracts 
in  general  on  Edna  Wallace  Hopper,  Wau- 
kasha,  Wis. 


Gets  Tampa’,  Ad  Account 


The  Thomas  Advertising  Service  of 
Tampa,  Fla.,  has  been  awarded  the  hand- 
McJunkln  Advertising  Company,  5  South  ling  of  Tampa’s  $12,500  appropriation  for 
Wabash  avenue,  Chicago.  Now  handling  ac*  newsnaner  iwlvertisinor  frtr  /-ntnlfifT 

count  of  the  Chicago  By-Product  Coke  Com  "Cwspa^r  aovertising  tor  the  Coming 

pany,  Chicago.  year.  This  IS  the  heaviest  venture  the 

Robert  M.  McMullen  Compmiy.  522  5th  ave-  Board  of  Trade  has  made  in  newspaper 
nue.  New  York.  Making  3nOO-iine  contracts  advertising. 

for  the  F.  F.  Dailey  Company.  _ 

Then.  F.  MncManus,  Inc.,  44  East  Hancock 
avenue,  Detroit.  Making  lOnO-Iine  contracts 


Barber,  Place  Ad  Account 


for  the  Hupp  Motor  Car  Corporation. 


The  Certified  Barber  Association,  a 


S<!?th^ar£‘“%tr1^[''^i?go.‘^''’^r’han^  co-operative,  non-profit,  national  organi¬ 
dling  account  of  Eline  Candy  Company,  for  zation  With  headquarters  in  New  York, 
*>7  Stack  Advertising  Company  has  placed  its  advertising  account  with 
.\W  Advertising,  Inc.,  New  York.  The 


of  Chicaga 

Georfo  HarrUon  Phelpa,  110  Rowena  «tre«t, 
Detroit,  Making  yearly  contracts  for  Dodge 
Bros. 

Porter- Eastman Company,  22  West 
Monroe  street.  Chicago.  Orders  and  con¬ 
tracts  being  issued  in  Colorado  on  Sunbeam 
Chemical  C^pany. 

Pi’octor  Jk  Collier  Coinpany.  Reading  Road 
&  McMitlan  street,  Clnrinnati.  Handling  ac¬ 
count  of  The  Indiana  Silo  &  Tractor  Com¬ 
pany,  Andersont 


will  open  in  Auburn 
Schenectady  during  .August. 


and 


Y  Thrift  Ad  Drive  Mapped 


The  season’s  program  of  the  advertis¬ 
ing  council  of  the  National  Thrift  Com¬ 
mittee,  Y.  M.  C.  .A.,  was  planned  at  a 
meeting  held  July  16.  in  the  New  York 
SM  Advertfebig  Agency,  City  Hall  Square  Advertising  Gub.  The  schedule  includes 


material  ^r  an  intensive  six  weeks’ 
drive  from  Sept.  15  to  Nov.  1.  in  from 
500  to  700  cities.  Edwin  Bird  Wilson  is 


Itaupn 

iRp^iatpr 

U  New  Haven’, 
Dominant  Papar 

Circulation  over  35,800  Average 
Bought  every  night  by  More  New 
naym  people  Biui  boy  any  other 
TWO  New  Haven  paper,  COMBINED. 

ui  Mauttt  Urstatrr 

Tke  -fuByr  liatkewi  Sftciai  Aftmej 
onstn  —  Stm  Ytrk  —  Dttroit — Chiemga 


Building.  Chicago.  Making  yearlv  contracts 
for  the  Calumet  Baking  Powder  Company. 

Sidner-Vui  Riper  Advertiaing  Company, 

Merchants  Bank  Building.  Indianapolis. 

Making  2800-line  contracts  for  the  Indiana  chairman  of  the  committee. 

Piston  Ring.  _ 

Stack  Advertiaiag  Agency,  Heyworth  Build- 
ing,  Chicago.  Making  l,2r0.1ine  contracts  for 
the  Standard  Oil  Comnany. 

J,  WMter  Thomaaon  Comnany,  14  East  Jack- 
son  Boulevard.  Chicago.  Placing  account  of 
the  Sun  Maid  Raisir  Growers. 


New  Mattrea,  Campaign 


Hudson  Motor  Car  Company. 


Atlantic  City  Pageant  Board 

Four  nev-spapermen  have  been  ap¬ 
pointed  by  Mayor  Edward  L.  Bader  of  _  _ 

Atlantic  City,  to  direct  the  publicity  Minnesota  Daily  Star  of  Minneapolis. 


Watch  CharlcBton,  S.  C. 

Do  you  know — 

That  Cbarlnton  Is  the  nearest  Atlaotto 
port  to  the  Ontral  West? 

That  it  has  the  (tnest  barhor  south  of 
New  York? 

That  after  sleeping  for  a  century,  a  new 
progressive  eletoent  has  taken  bold  of 
its  dMtlny? 

That  this  new  element  has  seewed  new 
railways,  steamship  lines,  terminals, 
paved  the  streets,  located  mlllioot  of 
dollars  In  factories,  tourist  hotels  and 
roadways? 

That  the  third  largest  hydro-electric  power 
plant  in  the  V.  S.  will  develop  204,000 
hone-power  at  tide-water  there,  meaning 
a  pro^le  population  of  600. COO? 

That  this  new  element  started  a  newspaper 
to  baric  this  progress  which  has  the 
laigest  morning  city  clrcuLatioo.  largest 
volume  of  local  display,  and  largest 
\olimie  of  claialll'2d  adv^ising? 

That  this  newspaper  Is  the 

CHARLESTON  AMERICAN 

CONE,  HUNTON  A  WOODMAN,  Iii& 
NationM  Advertiaing  Repre  ,mtatlvm 


The  New  York  Mattress  Company, 
New  York  and  Chicago,  manufacturer 
of  Red  Cross  mattresses,  will  soon  start 
J.  Waller  Thonipaan  Compmiy,  244  Madison  a  campaign  in  Metropolitan  newspapers, 
avenue  New  York.  Making  yearlv  contract.  Wood,  Putman  &  Wood  of  Boston  have 
for  William  R.  Warner  &  Allied  Interests.  the  arroMot 

Making  yearly  contract,  for  Morris,  Mann  SCCUreU  tne  account. 

&  Reilly.  - 

Vandsriiaof  A  Co.,  167  East  Ontario  street. 

Chicago.  Will  handle  account  of  the  Rite- 
Rite  .Pencil  Company,  Chicago,  on  which 
small  list  is  being  prepared. 

trSt.^M^^iaow.-li2e’’^'t^c"’,  ’^e  for  the  Beckman-Dawson  Roofing  Corn- 


New  Accouat  for  Ferry-Haaly 

The  Ferry-Hanly  Advertising  Com¬ 
pany,  Chicago,  has  obtained  the  account 


pany,  Chicago.  Newspapers  will  be  used 
in  northern  Middle  West  States. 


Daily  features  don't 
cover  the  full  scope  of 
NEA  Service. 

SPECIAL  SERVICES  ON 
BIG  NEWS  EVENTS 
ARE  INCLUDED  WITH 
THE  REGULAR  SERV¬ 
ICE  AND  AT  NO  EXTRA 
CHARGE. 


mElNC 

IZOOV.  JRD  STREET 

CLEVELAN^OHIO 


PORTSMOUTH,  OHIO 

EVENING  TIMES 
MORNING  SUN 
SUNDAY  SUN-'nMES 

They  cover  South  Central  Ohio 
Completely. 

Foreign  Rapreasntmtlva 
ROBERT  E.  WARD.  INC 
S  So.  Wabeah  Ave.  SH  Fifth  Ave. 
Chicago  Nbw  York 


“The  African  Worid” 

AND 

“Cape-to-Cairo  Express” 


Pnblialied  avary  Satnrdny  in 
London. 


Prae,  for  Minneeota  Star 

A  new  press  is  being  installed  by  the 


iDittisburg]^  pojst 


A  newspaper  of  eharae- 
tor,  integrity  and  enter- 
prise  which  heu  earned 
the  confidence  of  the  peo¬ 
ple  of  the  worlds  greatest 
industrial  district. 


DAILY 


SUNDAY 


Hcdf- A- Million  Dollars 


in  our  firti  four  1923  oampaigno 


Another  record  which  shows  Hoi* 
lister  supremacy  in  circulation 
building.  The  campaigns  were  for: 


The  Washington  Post 
The  Atlanta  Journal 
The  Memphis  Commercial  Appeal 
The  Dallas  Morning  News 


We  are  now  conducting  campaigns 
for: 

The  Chattanooga  Times 
The  Duluth  News  Tribune 


Fall  campaigns  are  now  being 
booked.  Wire  or  write  us  care 
either  paper. 


CIRailATlOH 
i  ORGAMZAnON 


im  Mr  timtsd 

SOO  MeaRiTT  5lps,  Los  AH«CLes.Cia. 


A  Saving — 

Not  an  Added  Cost 


The  service  rendered  by  this 
organization  —  specialising 
solely  in  newspaper,  print¬ 
ing  and  publishing  buildings, 
does  not  mean  an  added  cost. 
Rather  it  assures  a  substan¬ 
tial  saving  in  operating  cost 
that  should  more  than  repay 
the  entire  fee. 


S.  P.  WESTON 


Newspaper  Buildfnfs 
Plant  Layouts 
Proihiction,  Operation 


120  West  42nd  St. 


riMST  ill  rvBuc  smrvicm 


The  World  and  the  Ere- 
nine  World  have  a  com¬ 
bine  circulation,  daily,  o( 
<^000  for  $1.30  per  aeat* 
line  emu.  aubiect  ta  con¬ 
tract  diaoounta.  They  carry 
more  high  claaa  dry  goods 
adyertising;  are  read  by 
more  jobbers,  departmaat 
and  chain  store  buyers,  and 
by  more  retailera;  afar 
more  circulation  per  dollar 
and  a  more  concentrated 
circulation;  a  reader  and  a 
dealer  influence  more  local¬ 
ised  than  any  stber  morn¬ 
ing  and  evening  combina¬ 
tion. 

Advertise  im  Jieweemeers 
by  the  Yete 


INriHaar  BnUteg,  New  Ymek 
Uw*.  BaUdiaa,  Ford  BaUdfag, 

Cbkaa*  BMr.ll 


Censored 


Advertising 


The  New  York  Times  exercises 
censorship  over  its  advertising 
columns,  publishing  not  only  the 
greatest  volume  of  advertising  of 
any  New  York  newspap>er  but 
the  greatest  amount  of  advertising 
that  can  stand  the  test  of  truth 
and  genuineness. 


fork  Cliuira 


Editor  &  Publisher  for  August  11,  1923 


WHAT  OUR  READERS  SAY 


A  Mail-Rate  Protest 


New  Yoek,  Aug.  3,  1923. 

Ti)  Konoe  &  Piblishee:  1  inclose  copy  of 
letter  written  to  lion.  John  H.  Bartlett.  Acting 
I’ostmaster  (Icneral,  by  R.  11.  Edmunds,  editor 
of  the  Manufacturers  Record,  with  reference  to 
ixotal  matters.  It  strikes  me  that  it  contains 
much  matter  which  would  be  of  interest  to  your 
readers. 

JESSE  If.  NEAL. 

Executive  Secretary, 

Associated  Business  Papers,  Inc. 


f 


To  John  H.  Bartlett,  Acting  Postmaster  Gen* 
eral,  Washington,  1).  C. :  Referring  to  your 
favor  of  May  31,  there  is  one  point  in  your 
letter  to  which  I  beg  to  call  your  attention. 

^  ou  refer  to  the  zone  system  of  postage  rates 
on  second  class  matter  and  suggest  that  it 
should  be  remembered  that  only  the  advertising 
}K>rtion8  of  newspapers  are  subjected  to  the  in¬ 
creased  postage  under  the  zone  rate. 

Permit  me  to  call  your  attention  to  the  fact 
that  the  newspapers  and  magazines  pay  this  in* 
creased  postage.  It  is  immaterial,  therefore,  to 
them  whether  the  higher  postage  rate  under  the 
zone  system  is  on  reading  matter  or  on  adver¬ 
tising  pages.  They  cannot  add  this  increased 
IMjstage  to  the  advertising  rates  or  charge  it 
to  the  advertiser.  It  is  a  definite  expense  which 
is  fixed  upon  them,  just  as  much  as  if  it  ap¬ 
plied  to  the  reading  pages.  In  this  respect  theie 
is  not  the  slightest  difference  between  putting 
this  increased  postage  on  the  advertising  pages 
or  the  reading  pages. 

Advertising  pages,  moreover,  are  to  a  very 
large  proportion  of  lonr  people  as  vitally  im¬ 
portant  as  news  as  are  the  editorial  or  strictly 
news  pages.  Business  men  everywhere  turn  to 
the  advertising  pages  of  business  publications 
to  learn  about  equipment  needed  or  opportunities 
for  business,  or  the  purchase  of  machinery; 
and  out  of  this  grows  a  very  large  proportion 
of  the  letter  postage  business.  The  popul.ar 
magazines  or  papers  that  reach  millions  of 
I>cople  are  closely  read  for  the  advertisements 
because  out  of  these  advertisements  come  a 
large  amount  of  the  business  created  for  the 
ciitire  c<»untry. 

It  is  a  wild  guess,  and  there  is  no  possible 
way  of  estimating  with  any  degree  of  accuracy 
■  whatever,  but  is  is  not  altogether  improbable 
that  directly  or  indirectly  one-half  of  the  letter 
IK)Stage  of  the  United  States  is  created  as  a 
result  of  the  advertising  which  is  carried  by 
newspapers  and  magazines.  The  correspondence 
of  es’cry  business  house  in  the  country  is  to  a 
considerable  extent  made  up  directly  or  in¬ 
directly  as  a  result  of  advertising. 

Advertising  is  the  creative,  constructive,  up¬ 
building  work  of  this  country.  It  has  largely 
made  America  what  it  is.  Without  advertis¬ 
ing  the  United  States  could  not  have  floated  its 
bonds  during  the  war.  Without,  advertising 
England  would  not  have  raised  its  enorm'>us 
volunteer  army.  Without  advertising  the 
enormous  resort  pas^ienger  business  of  the  North, 
South,  East  and  West  would  never  have  been 
developed;  and  all  of  this  has  created  first  clas.s 
postage  business.  It  has  made  correspondence 
between  different  sections  to  increase.  It  has 
made  people  who  are  traveling  write  millions  of 
letters  that  would  not  otherwise  have  been 
written. 

Back  of  all  the  development  of  America  is 
the  power  of  advertising.  It  is  the  lever  which 
has  lifted  the  nation  upward.  And  yet  the 
National  Government  seeks  through  the  heavy 
and  exorbitant  rate  of  postage  on  advertising 
pages  to  hamiier  and  restrict  the  development  of 
the  newspapers  and  the  magazines  by  putting 
this  heavy  burden  upon  them.  Infinitely  better 
would  it  be  to  place  the  higher  postage  on  the 
editorial  and  news  columns,  and  encourage  to 
(he  utmost  possible  extent  the  development  of 
advertising. 

Through  the  editorial  pages  of  this  paper  one 
man  and  his  associates  speak  to  our  readers. 
Through  the  advertising  pages  a  thousand  lead¬ 
ing  business  concerns  express  their  views,  and 
into  these  views  put  the  very  life  of  the  institu¬ 
tion  on  where  and  how  to  do  business,  where 
to  buy  machinery,  where  to  buy  securities, 
where  to  establish  new  industries,  where  to 
travel.  I  have  repeatedly  said  editorially  to  our 
readers,  **ignore  the  editorial  and  the  news 
columns  of  this  paper  if  you  care  to  do  to,  Vut 
never  miss  reading  the  advertising  pages,  for 
they  voice  the  very  best  thoughts  of  a  thousand 
of  the  greatest  concerns  of  the  country.’* 

That  is  true  as  to  all  advertising. 

Men  are  studying  the  art  of  advertising  as 
never  before.  Men  are  making  the  handling  of 
advertising  a  profession  of  the  highest  skill  and 
the  deepest  thinking,  and  hundreds  o^  thousands 
of  business  men  are  increasing  their  advertis.ng 
ex(>cnditures,  realizing  that  money  thus  spettt 
is  the  real  creative,  upbuilding  force  of  the 
individual  business  and  of  the  national  business. 
The  Government,  however,  puts  a  penalty  upon 
advertising. 

It  ought  on  the  other  hand,  to  put  a  prcaitim 


on  it.  It  ought  to  do  all  in  its  power  to  en¬ 
courage  the  newspapers  to  carry  advertising;  to 
encourage  business  men  to  spend  money  in  ad¬ 
vertising,  because  in  doing  so  it  is  enlarging  not 
only  the  first  class  postage  business  on  which 
♦here  is  a  profit,  but  it  is  increasing  the  general 
prosperity  of  the  country;  and  only  through 
general  prosperity  can  this  Government  secure 
income  sufficient  to  carry  the  tremendous  burden 
of  our  bonded  indebtedness  and  our  annual  ex- 
l>enditures. 

I  am  not  writing  simply  as  a  newspaper  man; 
I  am  writing  from  the  viewpoint  of  one  who  has 
tried  to  study  these  questions  in  relation  to  the 
welfare  of  the  whole  country  and  of  the  Ciovern- 
nitnt  itself.  I  need  not  say  to  you  that  every 
influence  which  the  Government  can  exert  to 
enlarge  our  business  development  and  to  in¬ 
crease  our  prosperity  lessens  the  burden  ui*on 
the  people  of  carrying  our  indebtedness,  by  in¬ 
creasing  the  Government’s  income  with  which 
to  meet  its  enormous  obligations.  Advertising 
is  the  power  which  can  accomplish  this,  and 
there  is  no  other  power  which  can  produce  the 
same  results.  I  believe  you  will  agree  with  me 
that  there  is  no  other  factor  in  the  business  life 
of  the  nation  that  can  be  so  helpful  in  increas¬ 
ing  the  revenue  of  the  Government  by  increasing 
the  nation’s  prosperity,  as  enlarged  advertising. 
And  yet  the  National  Government  continues  to 
I»ut  upon  advertising  a  war  tax  which  it  seems 
to  me  that,  viewed  from  every  possible  stand¬ 
point,  is  unwise  and  dangerous  to  business,  and 
thus  to  national  prosperity,  and  to  the  Obvem* 
meiit's  income. 

RICHARD  H.  EDMUNDS, 

Editor,  Manufacturers'  Record. 


A  Prescription 

Holde!*,  Mo.,  July  31,  192.^. 

To  Editoi  &  Publishes;  I  was  gratifled  be¬ 
yond  measure  to  read  Mr.  Rogers’  article  en¬ 
titled  “Papers  Should  Ouard  Newa  Space 
-Xgainst  Booster  Campaigns,”  in  your  issue  of 
July  28.  I  have  been  in  the  newspaper  game 
a  small  matter  of  38  years,  and  I  believe  I 
have  earned  the  right  (from  bitter  experience 
if  no  other  reason)  to  have  some  vigorous 
ideas  on  some  subjects. 

Another  slant:  When  a  “drive”  of  any  sort 
is  put  on,  what  happens?  The  miller,  merchant, 
lawyer,  banker,  etc.  (and  the  newspaper  man, 
if  he  has  any  sense),  come  across  with  so  much 
cash,  either  a  voluntary  amount  or  the  figure 
assessed  against  them.  In  my  years  of  experi¬ 
ence,  I  have  never  known  of  an  instance,  after 
the  cash  had  been  paid,  of  the  miller  “throwing 
in”  a  sack  of  flour,  the  merchant  a  pair  of 
shoes  or  the  druggist  (the  modern  druggist,  I 
mean)  a  freezer  of  ice  cream.  I  have  never 
known  the  banker  to  donate  the  interest  on  a 
loan  should  the  chamber's  finances  demand  one. 
But  the  newspaper  man?  Yes,  he  is  the  prize 
chump  of  the  community.  The  committee  takes 
his  cash  and  then  demands  “boosting”  by  the 
column,  and  said  column  must  be  on  the  first 
page — space  which  will  not  be  sold  to  a  mer¬ 
chant  for  any  price. 

Here  is  a  little  solution  I  have  evolved,  and 
I  would  be  glad  to  see  the  space  graftees  pass’ 
it  along:  \Mien  a  drive  of  any  sort  is  put  on, 
let  the  newspaper  man  see  to  it  that  he  con¬ 
tributes  (cash  in  hand  immediately  to  the  so¬ 
liciting  committee),  an  amount  proportionate 
to  his  capital.  Then  his  drive  responsibility  is 
at  an  end,  outside  of  some  committee  assign¬ 
ment.  Before  the  drive  is  started,  the  chamber 
has  of  course  outlined  its  budget  of  expenses. 
Now:  Let  one  item  of  that  budget  be  the 
amount  necessary  to  pay  for  a  certain  amount 
of  ADVERTISING  SPACE  to  be  filled  by  the 
secretary  of  the  chamber  or  the  publicity  com¬ 
mittee  of  the  drive.  In  addition  to  being  a 
common  sense  proceeding  this  plan  would  have 
considerable  merit  in  that  the  boosting  would 
be  MASS  BOOSTING  and  not  the  fulminations 
of  the  editor.  Another  meritorious  feature  is 
found  in  the  fact  that  people  appreciate  what 
they  pay  for.  “Something  for  nothing  is  a 
fallacy,”  is  just  as  true  today  as  it  was  when 
we  read  it  first  in  the  almanac  umpty-stcen  years 


The  whole  trouble  with  space  grafting  is  basic. 
Years  ago,  the  newspaper  chump  established 
his  reputation  of  being  the  community  pack- 
horse.  He  advertised  to  the  community  that 
be  had  no  money,  consequently  he  could  con¬ 
tribute  nothing  but  space  to  all  “drives.”  The 
community  reasoned  (and  with  some  degree  of 
correctness)  that  he  had  no  money  because  his 
space  wasn’t  worth  anything  in  the  market.  He 
gave  strength  to  that  by  contributing  liberally  of 
this  “worthless”  space.  Hence  in  the  end  he 
got  credit  for  contributing  practically  nothing. 
Space  is  worth  money- — good  hard  money — and 
as  soon  as  the  business  world  realizes  it  MUST 
PAY  FOR  IT,  the  space  grafter  will  be  sup 
planted  by  a'  committee  which  will  fall  over 
itself  to  buy  said  space,  and  be  thankful  the 
editor’s  bill  is  not  as  large  as  they  know  down 
in  their  gizzards  it  ought  to  be. 

C.  L.  HOBART, 

The  Holden  Progress. 


Features  by 
Irvin  S.  Cobb 
Fontaine  Fox 
Howard  R.  Garts 
Rube  Goldberg 
Ed  Hughes 
O.  O.  McIntyre 
Will  Rogers 
Albert  Payson  Terfaune 
Chas.  Hanson  Towne 
H.  J.  TuthiU 
j  John  V.  A.  Weaver 
and  others 


The  McNaaght  Syadicale,  he. 

Times  BuildinK.  New  York 


CIRCULATION 


SELLING 

CAMPAIGNS 


Grasl  increise  is 
year  circnlstioa  is  i 
few  wecks-sU 
in  sdvanee— noti^ 
under  six  mnts. 
ConsermtiTe  lerw 
ice— Fositiv*  retahs 
Sixteen  yesri  ef  nk- 
stantial  ssccetM 
Service  yon  will 
Ask  sbeat  ns. 


THE  PULTZ  CO.,  Ltd 
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EFFECTIVE  AUGUST  1ST 


THE  INDIANAPOIIS  m 


WILL  PROVE  INSER-nON  OF 
NATIONAL  ADVERTISING 
BY  THE 

PUBLISHER’S  DIRECT  CHECKUK 
SERVICE  PLAN 
Publisher’s  Direct  (Tiecking  Smia 
is  new,  different,  and  is  design^  n 
meet  the  requirements  of  the  publisher, 
the  national  advertiser  and  the  sfxr- 
tising  agency. 

Plan  sold  on  a  money- 
back  guarantee  of  satisfac-  Ir 
tion.  Send  one  dollar  fof  R  T 
details  with  complete  in-  y  1^ 
stmetions,  suggestions,  etc. 

When  plan  is  retained  and  I 
installed,  send  balance.  ■  I 

Solve  your  proof  problems  Vw 
efficiently  and  economically. 


PUBUSHER’S  DIRECT  CHECKING  SamO: 


O.  W.  COOKe  MANAGED 
Dannemora,  Nsw  Yoric 


THE  BOSTON 
AMERICAN 


has  the  largest  evening 
saJe  in  New  England. 


It  sells  for  3c  per  copy— 
its  competitors  sell  at  2c 


per  copy. 
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New  Records 


From  nothing  to  200,000  in 
Kven  month*  on  Sunday — 
From  25,000  to  200,000  in 

eleven  month*  Evening*. 
Watch  for  the  next  chapter. 


DETROIT 

Evening  and  Sunday 

T  I  M  EfS 


THE 

NEW  ORLEANS  STATES 

In  two  year*  ha*  increased 
Daily  over  17.000 
Sunday  over  41,000 
Summer,  1923 — 

Sunday  over  78,000 
Rate  12c  flat  Daily 

I  5c  flat  Sunday 
Daily  rate  advance*  to  1 3c. 
Oct.  1  *t 

Advertiaing  gain  for  1922 
1,025,432 — Createat  in  the  South 
Repreaehted  by 

THE  S.  C.  BECKWITH 
SPECIAL  AGENCY 
NEW  YORK 

JOHN  M.  BRANHAM  CO. 

CHICAGO 


in  WISCONSIN 


The  Sunday  Telegram  ha* 
BY  FAR  the  large*!  cirea- 
lation  of  ANY  Wiaconain 
newapaper.  It  ia  faat  gain¬ 
ing  the  recognition  of  na¬ 
tional  advertiaer*  who  aeek 
to  capture  thi*  rich  market. 

INVESTIGATE! 

Learn  the  truth  of  the  latent 
audita,  and  yoaTl  nae  the 


iHutoauftee  tEelegram 

REPRESENTATIVES— 

C.  LIGAN  PAYNE  C0..  Chl*W.  D<Mt 
tt  Lwh,  IM  Aiif*lM. 

PAYRE.  RURNS  A  SMITH,  Hnr  Yark.  NadtoL 


pOLLAR  PULLERS 

Advertising  eireuleiion  ^nagtrs  are  always  on  the  lockout  for  new 

wof  tAfl#  mil  increase  ad%fertising  receipts  and  win  new  circulation.  Your 
idea  for  increasing  advertising  or  drculatton  may  not  appeal  to  your  manager, 
out  it  ma^  be  just  the  thing  that  some  other  manager  woiifi.  Editor  &  Pub- 
LiSHiR  wdl  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that 
^  frriiif  used  in  your  city  does  not  bar  it  from  the  department. 
Address  your  communication  to  the  Dollab  Pulub  Editob.  IVhen  they 
appear  dtp  them  and  mail  them  in  and  receive  payment.  Unavailable  ideas 
Will  not  be  returned. 


AN  Oregon  publisher  provides  all 
perinanent  advertisers  with  sig¬ 
nature  cuts  free  of  charge,  and  reports 
ptis  factory  results  from  the  experiment 
in  the  way  of  increased  space  and  addi¬ 
tional  good  will. — D.  H.  Talmadge,'  193 
No.  Commercial  St.,  Salem,  Ore. 


priate  art  work  do  so  but  it  is  by  no 
means  necessary.  A  good  solicitor  will 
have  no  trouble  putting  the  idea  across 
because,  if  the  copy  has  strength,  it  is 
a  real  result  puller. — John  Lewis  Shissler, 
Times,  Geveland. 


In  at  least  one  town  the  real  estate 
dealers  have  agreed  not  to  put  any  “For 
Sale”  or  “To  Rent”  signs  on  any  build¬ 
ings  which  they  have  listed.  The  idea 
is  that  a  lot  of  such  signs  around  the 
city  mar  the  civic  beauty  and  make  a  bad 
impression  on  strangers.  All  the  adver¬ 
tising  of  real  estate  in  this  particular 
city  is  henceforth  to  be  done  through  the 
local  newspapers  (aside  from  the  regular 
lists  posted  in  the  real  estate  offices). 
Here  is  a  chance  for  most  any  newspaper 
to  start  a  movement  which  will  not  only 
improve  the  appearance  of  the  city  but 
bring  in  a  lot  of  extra  advertising  for 
the  paper.  Appeal  to  the  civic  pride  of 
the  real  estate  dealers,  and  call  attention 
to  the  fact  that  a  great  many  “for  sale” 
signs  in  all  parts  of  the  city  give  a 
stranger  the  impression  that  people  are 
dissatisfied  and  anxious  to  get  out.  .Also 
emphasize  the  many  advantages  to  be 
found  in  newspafier  advertising. — Cyril  E. 
Lamb,  309  Ballard  St.,  Ypsilanti,  Mich. 


How  about  selling  those  current  news 
pictures  you  have  left  over  in  your  fea¬ 
ture  service  to  advertisers,  incorporating 
them  in  their  advertising  copy?  This 
will  more  readily  attract  attention  to  the 
matter  accompanying  the  photo-ad,  will 
cost  you  but  comparatively  little  for  the 
casting  and  will  react  favorably  on  your 
cash  register. — ^^William  .\.  Milieu,  The 
News,  Burlington,  Vt. 


Starting  on  a  small  scale  a  year  ago. 
an  Ontario  bookseller  has  been  developed 
into  a  generous  user  of  space  during  the 
vacation  season  as  a  result  of  a  sugges¬ 
tion  made  him  a  year  ago  by  an  advertis¬ 
ing  solicitor.  The  latter’s  idea  was  that 
vacationers  could  be  sold  more  summer 
fiction  if  a  number  of  titles  were  grouped, 
at  varying  prices,  ranging  from  a  $3  lot 
to  as  high  as  $10.  The  plan  was  highlv 
successful  from  the  start,  and  has  meant 
larger  sales  for  the  merchant  and  more 
space  for  the  paper. — Olin  J.  Harris,  68 
Rosedale  Ave.,  Ottawa,  Ont.,  Canada. 


A  jeweler  in  one  city  recently  moved 
a  lot  of  merchandise  that  had  been  in 
stock  for  a  long  time  by  advertising  a 
sale  of  1,000  boxes  of  jewelry  at  $1  each. 
The  boxes  each  contained  a  piece  or 
pieces  from  the  regular  stock  valued  from 
$1.50  to  $50.  Every  purchaser  received 
his  money’s  worth  and  the  jeweler  got 
rid  of  a  lot  of  slow  movers. — Robert  B. 
Miller,  The  Chronicle,  Marion,  Ind. 


One  Ohio  newspaper  found  it  advan¬ 
tageous  to  appoint  circulation  agents  in 
the  various  smaller  communities  as  their 
news  correspondents  as  well.  The  plan 
gives  the  circulation  agents  a  greater  in¬ 
come  and  provides  two  incentives  for 
them  to  turn  in  all  news  items  possible, 
first,  the  cash  return,  and  second  for  their 
value  to  local  circulation. — Bert  A.  Tee¬ 
ters,  Box  295,  Springfield,  Ohio. 


The  Birmingham  Age-Herald  is  in¬ 
augurating  a  new  column  to  be  known 
as  the  “Swap  Column”  in  their  want-ad 
section.  In  this  cplumn  will  be  adver¬ 
tised  the  things  that  people  have  which 
they  would  like  to  swap  for  something 
else.  The  .Age-Herald  took  this  occasion 
to  advertise  their  want-ad  section  with 
the  inauguration  of  this  column.  They 
put  in  a  most  attractive  advertisement 
which  had  as  its  feature  a  humorous 
swap  column.  The  result  was  that  they 
secured  many  additional  columns  of  want 
ads  during  the  first  week  of  the  swap 
column’s  life. — Helen  Bethea,  Southern 
News  Service,  Box  2472,  Birmingham, 
.Ala. 


Classified  ads  could  be  stimulated  by 
offering  a  coupon  good  for  a  25  word 
ad  with  every  year’s  subscription  paid 
during  a  limited  period  of  time.  The  gift 
of  an  ad  would  not  be  a  real  loss  to  the 
publisher  because  want  ads  are  a  vital 
part  of  the  community  weekly  and  this 
plan  would  educate  people  to  the  value  of 
this  service.  Then,  too,  column  for  col¬ 
umn,  want  ads  are  almost  as  valuable  as 
news  from  a  circulation  standpoint  in  the 
weekly  paper. — G.  W.  Greene,  Milwaukee 
Journal,  3Iilwaukee,  Wis. 


A  Special  Opporlaoity 
To  Boy  a  StCkeolype  Press 

Due  to  the  consolidation  of  The 
tvwing  Standard  and  The  Daily  Star 
it  New  Rochelle.  N,  Y.,  thtf  undersigned, 
the  owners  of  tht  Standtrd-Star  have 
lor  sale,  • 

A  a-PAGE  HOE  PRESS 

Which  is  surplus  equipment  and  will 
w  niiposed  of  as  soon  as  possiUe.  This 
»  a  20  page  Hoe  Rotary  Press,  a  su 
pwior  machine  in  many  ways  and  capable 
cf  tarning  out  a  fine  product.  It  is  in 
ninning  operation  daily  and  may  be  ir 
tiwe”  prospective  purchasers  at  any 

It  ha,  a  capacity  of  4,  6,  8,  tO,  12, 
};  of  8  column,,  12  emf 

“  •'ll  print  ^,000  per  hour  of  4,  6,  8, 
or  10  page,  inwt,  or  10,000  per  hour 
ofI2,  16  or  20  pages  collect.  With  the 
I,  al,o  a  stereotype  equipment 

iBe  equipment  will  be  offered  at  ar 
wantageous  price  to  the  purchaser, 
for  lurtber  particulars  call  or  address 

WESTCBESTER  WBSPAPEBS,  Uc. 

T.  Haroia  ForbM  New  Rachell* 


The  Hendersonville,  N.  C.,  News  is 
boosting  its  advertising  by  furnishing  a 
free  window-trimming  service,  the  ad¬ 
vertising  manager  of  that  paper  having 
studied  this  {ffiase  of  merchandising. 
This  feature  of  the  News’  service  appeals 
to  every  merchant  in  Hendersonville,  and 
the  News’  advertising  manager  is  teach¬ 
ing  the  merchants  of  the  town  to  make 
their  windows  more  attractive.  This 
service  not  only  helps  the  merchants  at¬ 
tract  more  customers,  it  makes  manv 
staunch  friends  for  the  News  and  causes 
its  advertising  to  increase  steadily.  With 
every  window  trim  it  is  ea.sy  to  induce 
the  merchant  to  advertise  the  merchan¬ 
dise  he  is  displaying. — A.  G.  Keeney,  The 
Journal.  Spartanburg,  S.  C. 


.\n  eastern  daily  arranged  a  tennis 
page,  in  which  all  dealers  in  sporting 
go^s  were  asked  to  buy  space.  The  ten¬ 
nis  page  was  arranged  to  run  for  three 
consecutive  issues,  and  once  weeklv 
through  July,  .August  and  part  of  Sep¬ 
tember.  Cuts  of  local  tennis  courts  and 
the  local  champions  were  shown.  A  brief 
article  on  the  efficacy  of  tennis  as  an  ex¬ 
ercise  was  boxed  in  ten  point  Gothic,  at 
top  center. — W.  McNulty,  St.  John,  N.  B. 


Who  sells  dogs  in  your  town?  Go 
after  these  prospects  with  a  quarter  page 
worked  around  the  idea  that  a  dog  is 
part  of  every  boy’s  heritage — that  no 
boy  who  owns  a  dog  and  loves  it  ever 
does  anything  really  wrong — that  a  dog 
is  dividend  paying  insurance  on  sonnv’s 
character.  Don’t  use  much  type  but 
frame  it  in  an  attractive  border.  If  vou 
have  facilities  for  getting  a  bit  of  appro- 


Promotion  work,  the  essential  factor  in 
building  weak  classifications,  can  be  made 
far  more  effective  if  applied  more  directly 
than  is  usually  the  case.  In  some  cases, 
classified  managers  have  difficulty  in 
keeping  their  automobile  column  up  to 
the  standard.  A  very  successful  plan  is 
that  of  running  a  two  column,  three  or 
four  inch  promotion  mat  at  the  head  of 
the  automobile  column.  These  mats, 
which  can  be  secured  from  practically 
any  promotion  service,  usually  contain 
an  attractive  cut  which  will  not  only 
give  the  section  a  more  dignified  appear¬ 
ance,  but  will  attract  the  eye  of  the  ad¬ 
vertiser  and  buyer.  It  has  been  tried  in 
an  Eastern  Pennsylvania  daily  and  has 
nroved  highlv  satisfactory  with  very  grat¬ 
ifying  results. — Robert  W.  Steven.son. 
Express,  Easton,  Pa. 


Can  Your  Mail  List 
Costs  Be  Cut? 

'n'ROM  $2riO  to  $r»00  a  jear  can  be  saved 
^  bj  publications  with  daily  mail  lists  of 
as  low  as  2,u0i>  subscribers  by  eliminating 
the  *‘unnecesMary  costs’*  of  handling  the 
mail  list  and  addressing  publications. 

Have  you  any  ’’unnecessary  costa**?  What 
are  they?  How  much  do  they  amount  to? 
<Mir  Mail  List  Cost  Sheet  will  enable  you  to 
answer  those  questions.  Send  for  it  today. 
11*8  FREE. 

jSpeedmunafw 


/WU«WFACYw»M« 


THE  MULTI -WAILER  SYSTEM 

BtT'BBB  WASHINQTON  BbVBk 

CHICAGO 


M1LW.41KEE 


i*  the  ideal  try-ont  market 
Representative  in  sise  —  not 
too  large  nor  too  small.  First 
city  in  diversified  indnatries. 
Located  in  world’s  richest 
dairying  section.  Covered  at 
one  coat  hy  the  aole  use  of — 


J’The  Milwaukee 

OUKNAL 

FIRST-  by  Merit 


KNICKIRBOCKLR  PRESS 

(Maniac  aod  Sunday) 

ALBANY  EvTnING  NEWS 

COVERS 

ONE  BIG  MARKET 
Albany,  Troy,  Schenectady 

AND 

The  Capitol  District 

NATIONAL  REPRESENTATIVE 
John  M.  Branham  Co. 


KANSAS  IS  A  RICH,  RRSPONBIVB 
nELD-TOPEKA,  ITS  CAPITAL 
A  GOOD  “TRY  OOT“  CITY 
They  arc  bast  CTaiod  hy  the 

Coptka 
Sail?  Capital 

TOPEKA,  KANSAS 

Otoly  Kjnaa  Dally  wMk  n  Cnonl 

ratoMto  Ck  itoatiito 

Doniaates  its  told  fai  drcnlatioa,  all 
claasos  of  advartisiag,  nows,  pr«ati«a 
and  roador  eoafidaaoa. 

Supplios  market  data  doaa  aamr 
work — give*  roal  co-ooeratioa. 
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MEMBER  A.  B.  C-A.  N.  P.  A 


44 


Editor  &  Publisher  for  August  11,  1923 


“BUT,  YES,  WE  HAVE  NO 
OFFICIAL  PAPER” 


CorrectionTille  (U.)  News’  Selection 
by  Supervisors  is  Contested  by 
Anthon  Herald  Over  Bona 
Fide  Subscribers 


By  fjEORCK  Smkdai. 

“Yes,  we  have  no  bananas.’’ 

“Yes,  my  newspaper  is  not  an  official 
county  newspaper.  No,  my  newspaper  is 
an  official  county  newspaper.” 

This  represents  the  pr^icament  of  the 
average  owner  when  he  must  prove  that 
his  paper  is  entitled  to  be  named  “of¬ 
ficial.” 

In  Woodbury  County,  Iowa,  the  Sioux 
City  Tribune  and  the  Sioux  City  Journal 
were  named  two  of  the  three  official 
newspapers  by  the  County  Board  of 
Supervisors.  Woodbury  is  entitled  to 
three  official  newspapers. 

The  Supervisors  named  the  Correction- 
ville  News  as  the  third  official  paper 
much  to  the  dissatisfaction  of  George  F. 
Kane,  publisher  of  the  Anthon  Herald. 
Kane  swore  his  paper  had  more  bona  fide 
sub^ribers  than  Carl  C.  Sturgis’  Cor- 
rectionville  News.  Sturgis  said,  “Prove 
it.”  Kane  then  appealed  the  decision  of 
the  Supervisors  and  took  the  case  to 
the  District  Court. 

And  the  entire  matter  rested  cm, 
“What,  under  the  laws  of  Iowa,  is  a 
bona  fide  subscriber?” 

After  hearing  the  arguments  of  both 
newspaper  publishers.  Judge  Miles  W. 
Newby  took  the  case  under  advisement. 

The  day  before  taking  his  annual  va¬ 
cation,  he  announced  his  decision.  He 
admitted  that  the  case  must  be  decided 
by  defining  what  constitutes  a  bona  fide 
subscriber. 

A  bona  fide  subscriber  is  one  not  more 
than  one  year  in  arrears  of  his  subscrip¬ 
tion,  was  the  ruling.  Judge  Newby  cited 
countless  authorities,  and  affirmed  the 
decision  of  the  Supervisors  in  naming 
the  News  as  the  third  official  newspaper 
of  Woodbury  County.  Selah ! 


Southeast  Missouri  Press  Associatiem, 
which  met  at  Farmington,  Mo.,  August 
3.  Edward  P.  Crowe,  of  the  Dexter 
Statesman,  was  chairman  of  the  resolu¬ 
tions  committee. 

Officers  were  elected  as  follows :  Presi¬ 
dent,  Charles  L.  Blanton,  Sikestem  Stand¬ 
ard;  vice-president,  W.  E.  Arthur,  Crys¬ 
tal  City  Press;  recording  secretary  and 
treasurer,  Simon  Loeve,  Charleston 
Times ;  corresponding  secretary,  Ed¬ 
ward  P.  Crowe,  Dexter  Statesman. 

The  next  meeting  will  ^  held  at  Dex¬ 
ter,  unless  it  is  decided  to  make  a  trip  by 
boat  to  the  Keokuk  (la.)  Dam,  in  which 
case  the  convention  will  be  held  aboard 
the  boat. 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 


Publiahers  Offer 

(lO  tons  of  NorwrKian 
•MH,  36Vi.  Address 
Publisher. 


newsprint,  sites  72t4. 
Box  B  948,  Editor  & 


Cheap 

Wise  Wood  semi-autoplate,  excellent  condi¬ 
tion.  7  columns.  What  are  we  offered? 
Brooklyn  Daily  Times,  Brooklyn,  K.  Y. 


Publisher’s  Home  Burned 

The  summer  home  of  William  D. 
Byron,  at  Monterey,  near  Blue  Ridge 
Summit,  Pa.,  was  destroyed  by  fire  re¬ 
cently.  Miss  Elsie  Byron,  his  sister, 
who  was  asleep  in  an  adjoining  bedroom 
when  the  fire  was  discovered  on  the  sec¬ 
ond  floor,  escaped  without  injury.  Mr. 
Byron  is  an  owner  and  director  of  the 
Herald-Mail  Publishing  Co.,  of  Hagers¬ 
town,  Md.,  and  was  attending  a  meeting 
in  the  newspaper  building  at  the  time  of 
the  fire. 


BUSINESS 
6c 


OPPORTUNITIES 


A  WORD  for  advertiaanents  under  this 
claMification.  Cash  with  order. 


S.  E,  MISSOURIANS  ELECT 

Press  Association  Deplores  Harding’s 
Death;  Blanton  New  President 

Resolutions  of  respect  for  President 
Hardinj?  and  condolence  to  Mrs.  Harding 
were  adopted  at  the  annual  meeting  of  the 


Complete  and  Runninf  Evening  and  Sun^y 
Newspaper,  in  Eastern  city  with  population 
of  160.000  for  sale.  Modem  plant  and  machin* 
ery  including  engraving  plant  and  all  facilities. 
Large  and  rapidly  growing  circulation,  two 
editions  daily.  Wonderful  opportunity  for  news* 
paperman  with  capital.  Best  reasons  for  fil¬ 
ing.  Books  and  plant  open  to  inspection. 
Immediate  sale  desired.  Address  Box  B*S73, 
care  Editor  &  Publisher. 

For  Sale 

Well  established  weekly  newspaper  in  large 
county  seat  town  in  Colorado;  doing  business 
of  more  than  $25,000  annually.  Excellent  <^- 
portunity  for  second  daily  in  field.  Well 
equipped;  $12,000  cash  and  terms  on  balance 
of  $8,000.  P.  O.  Box  1683.  Denver,  Colo. 

Unusual  Opfiortunity 

for  publisher  or  general  nutnager  who  can 
command  $25,000  or  more  cash  to  secure  con¬ 
trol  evening  property  in  an  eastern  city  of 
approximately  100,000.  Prompt  action  neces¬ 
sary  account  unexpected  change  in  owner’s 
business  plans.  Address  B-945,  Editor  & 
Publisher. 

Wanted  to  Purchase 

by  experienced  man  as  much  interest  in  small 
daily  as  initial  payment  of  $3,000  will  swing. 
Address  B-949,  Editor  &  Publisher. 


Directory  of  Leading  Features 

rOS  BAILT.  BUVDAT  kVD  WEEKLY  VEW8PAPES8. 


Cartoons 


Comic  Strips 


Tjooal  Cartoons  from  Linotype  material  or  own 
ideas.  With  2  col.  cat.  complete 
Independent  Engraver,  268  W,  26th  St.,  K.  T. 

READERS  ARE  LOOKINO  FOR  KESSLER 
Six  Times  a  Week 
Why? 

Because  **A  Txiok  is  s  I.sugh!** 
Itetropolitan  Newspaper  Service 

Children’s  Page 

AUNT  SEE  DAILY  CHILDREN'S  STORY 
The  children  love  them. 

The  Herald*8an  Syndicate,  280  Broadway,  N.  Y. 


PERCY  AND  FERDIE 
Published  dail.v  for  19  years. 

Tlie  longest  conse<’Utlve  run  In  the  world. 
The  Herald-Sun  Syrdicate.  280  Broadway,  N.  Y. 


Fiction 


Comic  Pages 


BILLY  BUNK 
New  Paper  This  Week. 

Tacoma  Newa-Tribune,  Tacoma.  Wash. 

The  Hsrald'Snn  Syndicate,  280  Broadway,  V.  Y. 


Comic  Strips 


HRS.  CONTRARY 

Un.  Contrarj  Mrt.  Contrary 

Mra.  Contrnr.r 

Th»  Herald-Sun  Syndicate.  280  Broadway,  N.  Y, 

FAMOUS  FANS  In  3  cul.,  Kront  stiKT. 
KIDDIE  KAFERS  in  2  rol..  real  kkle. 
Columbia  Newtpaper  Service,  799  B'way,  N,  Y. 


WORLD'S  FAMOUS  AUTHORS 
Unexcelled  wlectlons,  eeriaU,  novelettes,  aborts. 
Service  for  Autbon,  S8  W,  42d  St.,  New  York. 

STORIES 

Lewie  Wilson  Appleton,  Jr., 

1922  East  PariBc  Street,  Philadelpbie.  Pa. 

Photo  News  Service 


SEND  VS  YOVR  NEWS  AND  FEATVRES 
pictures.  We  pay  and  lx*)  for  each  accepted. 
Kadel  tc  Herbert. 

158  East  42d  St,.  New  York  City. 

Women’s  Features 


"STARVED  HEARTS" 

New  Daily  Serial  by  Mildred  Barbour 
Keeps  Your  Readers  on  Edge 
Metropolitan  Newspaper  Service 


Used  Newspaper  Presses 

Hoe  and  Scott 
Quadruple  Presses 
ready  for  immediate 
shipment. 

Write  or  Wire  for  particulars 

WALTER  SCOTT  A  CO. 
Plainfield,  New  Jeraey 
NEW  YORK  CHICAGO 

14S7  Broadway  1441  Monadnock  Block 


N.Y.  DAILY  NEWS 

HALF-TONES 
Beat  in  the  World 
Made  by 

POWERS 

NEW  PROCESS 


ADDRESSING  and 
MAILING  MACHINES 

Any  mail  list  of  over  3,0(X) 
can  be  handled  more  economi¬ 
cally  ■with  our  improved  method 
than  any  other  system. 

Get  away  from  Linotype  and 
Galley  system.  Put  the  mail  list 
in  the  circulation  department. 

One  person  can  keep  up  a 
daily  list  of  about  25, OCX)  names, 
making  all  corrections  and  ad¬ 
ditions. 

Write  us  for  particulars  giv¬ 
ing  size  of  list  and  frequency  of 
issue,  and  a  list  of  the  users  of 
our  system. 

POLLARD-ALLING  MFG.CO. 

220  230  West  19th  St.,  New  York  City 


Printaru’  Outfitters 
Printinff  Plants  and  business  bouh 
sold.  American  Typefounders'  ptoihS^w 
ers'  and  bookbinders'  machinery 
scription.  Conner,  Fendler  &  Co. 

St..  New  York  City.  ’ 


R.  HOE  &  CO. 


For  One  Hundred  Years  the  t  sediiig 
Deaicaers  end  Manufacturers  of  Nevrs- 
peper  Preases  and  Prinlinf  Machinery 
of  AH  Kinds 

Quality  First — 
Progress  Always 

We  always  carry  a  full  line  of  Press 
and  Stereo-room  supplies,  including 
blankets  of  all  kinds,  knives,  rubbers, 
cheek  woods,  matrix  paper,  imported 
and  domestic  tissue,  brushes,  chem¬ 
icals,  counters,  paper  roll  trucks,  etc., 
all  at  the  lowest  prices  consistent  sritb 
Hoe  high  quality. 

504-520  GRAND  STREET 
NEW  YORK  CITY 

TiibiBie  BuUAng 
QiloagOip  IBfanla 


WANTED 

One  Combined  Jig  Saw  and  DriSaii  t 
chine.  Friction  drive.  24"  x  36"  ubItOa 
Curve  Plate  Router.  Late  type  oa  bt 

THE  OMAHA  MORNING 

Omaha,  Nebr. 


1 

CUne-Wsatinghouas  Pndib  Mstn  Osn 
with  fuH  autooatte  push  buttm  oakd 

The  New  York  Times  has 
ordered  Cline- Westinghoo* 
Double-Motor  Drive 
full  automatic  push  buttm 
control  for  four  of  their  m 
presses. 


MAIN  •tnci  BAsnn  tma 

Usher  SaDdlag  MwMdii  MMg 

342  R  Deatbws  SL  Brsatesy  at  1418  Im 

CHICAGO  NIW  TOK 


REBUILT  LINOnPES 
AND  INTERHPES 
FOR  SALE 

Write  us  for  inforraatioa 
and  prices  on  Rebuilt  Lino¬ 
types  and  Intertypes.  These 
are  machines  traded  in  on 
new  and  more  versatile 
Linographs  and  are 
with  our  guarantee.  Be  sure 
to  state  model  wanted  when 
writing. 

THE  IINOGRAPH  COMPAIH 

DA«EIIPORT.IOWA.II.S.I 


No.  7  Water  Strast 
Boston,  Maas. 
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Introduction  to  Employer  and  Em|doyee 


SITUATIONS  WANTED 

,  A  WOKD  for  lauiar  Ote 

3C  Caih  with  onfar.  Far 

taMiiiaifciyfiH  aae  inaerllon  (mdv,  not  to 
U  wortU)  FREE. _ 

Steking  Urgrr  field.  Tapable  execuUve.  Ex- 
K^red  salesman  and  copy  writer.  20  yean 
tlespaper  game.  Graduate  School  Journalism. 
Past  10  years  Business-Advertising  manager 
ssper  35,000  in  city.  Splendid  record,  married, 
a  hustler  and  result  getter.  Only  consider 
•^positions  of  merit.  Address  8-919,  cate 

Iditor  &  Publisher. _ 

Mvsrtiaing  Manager 

si  wide  experience  now  connected  with  laroe 
nstein  newspaper  can  prove  that  he  it  quali- 
fed  to  act  at  Publishert’  representative. 
Would  like  to  hear  from  Publisher  who  desirn 
a  personal  and  efficient  representative  in  Chi- 
(tfo  or  elsewhere.  Address  Box  B-905,  Editor 

k  Publisher. _ 

gdnrtitfaf  Manager 

tow  employed  on  metropolitan  daily  would 
Hlce  to  hear  from  a  publisher  who  is  seeking 
the  tervioes  of  a  capable  advertising  manager. 
Work^  in  editorial,  business  and  advertising 
departments;  alto  with  large  advertising 
iieucy.  Married,  pleasing  personality.  If 
foa  are  looking  for  a  real  prcducer  with  all- 
sround  newspaper  experience  communicate 

with  Bbx  B-91)4.  Editor  &  Publisher. _ 

jUvsrbstBg  Salesman 

Industrious  and  aggressive  advertising  sales¬ 
man  and  copy  writer  anxious  to  make  chatige. 
Am  a  consistent  producer  with  a  record  of 
ittding  my  department  in  new  and  renewal 
contracts  secured.  The  place  I  want  must 
offer  a  future  for  a  hustler.  Age  28.  Box  B- 

884,  Editor  tt  Publisher. _ 

Advertithig  Solicftar, 

copy  writer,  manager,  seeks  connection  with 
Western  newspaper  large  or  small  on  strictly 
make-good  basis;  unquestionable  reference. 

Address  B-907.  Editor  ft  Publisher. _ 

AdvsrtWng  Solicitor  and  Capr  Writer. 

3,  married,  7  years’  experience,  seeks  con- 
oectioo,  middlewest  preferred,  now  employed 
on  metropolitan  daily,  desire  to  return  to 
smaller  field.  Unquestionable  references  as  to 
lUity  and  character.  B-902,  Editor  &  Pub- 

liAer.  _ 

Airkaltaral  editor  and  writer 
dwn  change  of  situation.  Middle  age, 
narriid,  capable,  trustworthy,  high  moral 
stiading.  endorsed  by  agricultural  extension 
detriments  and  practical  farmers  alike.  Fit 
tt  be  ytmr  representative  in  the  field,  the  of- 
ioe,  or  in  public  speech.  Correspondence  so¬ 
licited.  B-908,  Editor  &  Publisher. 

Aatsdmto  Editor  and  News  Manager 
for  large  daily  publishers  desires  editorship 
of  smaller  organixation  in  daily  or  weekly 
SeHs.  Editorial  writer.  Umited  investment. 

B-527,  Editor  &  Publisher. _ 

Aaditar, 

Assistant  Publisher,  Analyst,  Credit  Manager. 
12  years  metropolitan  experience  in  the  big- 
eesl  positions  of  their  kind.  Desire  change. 
B-918.  Elditor  &  Publisher. 

Bottesss  Matmgor 

Am  now  employed  as  business  and  advertis- 
mg  manager  on  paper  with  40,000  circulation, 
■y  recewd  for  the  past  eight  years  is  out  of 
the  ordinary.  Tremendous  strong  afternoon 
competition  and  run  more  space  in  morning 
paper.  A  perscmal  interview  will  ccmvince  you 
flat  I  know  how  to  run  a  paper  successfully, 
■y  position  is  good  as  long  as  I  want  it,  but 

I  am  looking  for  a  change  for  good  reasons. 

II  you  need  an  executive  of  proven  ability 
do  not  overlook  this  opportunity  to  secure  the 
ntht  man.  Write  B-ggg,  Editor  ft  Publisher. 
Can  Some  Pubiiaher 

toy  me  a  fair  salary  ^and  offer  a  proposition 
whereby  I  can  acquire  part  ownership  or 
stock  m  a  paying  or  potentially  paying  news- 
l**!*^-  I  have  increased  earnings  for  tvro 
employers  in  the  last  ten  years.  1  haven’t 
much  to  show  for  ten  years  of  exceptional 
work  outside  of  my  present  position,  which  is 
a  top-notch  editorial  berth.  I’m  looking  for 
•mething  better  than  mere  salary,  i^xe  of 
etty  and  paper  doesn’t  matter.  Metropolitan 
w^OTntry  field.  B-916,  care  Editor  &  Pub- 

peeuiatta  Manager 

^ee.  wire  Circulation  Manager  available  for 
position  on  morning  or  evening  paper.  Ten 
ilia*  Ooly  business  methods 

permanent.  B  936, 
_Editor  &  Publisher. _ 

^wolatloai  Manager~  " 

o^ilable  on  short  notice.  Fifteen  vears’  ex- 
Pmence  on  metropolitan  and  smill  dailies. 

owcellent  record  of  achievement;  capable, 
jaergetic  and  a  hard  worker.  Member  of 

totor^fk  ^bli'sher"'"””’-  ® 

j  ^tolatlaii  Manager, 

>■  ,***’'*  Pofition  in  northern 

*  II  •'»<*  12  years’  experience  cover- 

^1  i  Pltases  of  circulation.  Can  furnish 

Sxi  ""'T*  **  character  and  ability. 
.j  »l951.  Editor  A  Publisher. 

^wMalkm  Manager.  - - 

_ °P*rienced  Circulation  Manager  wants  to 

publisher  having  a  daily 
ol  S.OOO^or  more  for  the  output  <rf 
and  redrentite  (hem  on  his  own 
.**”  <ly°»_tliis  now  but  wang  a 
fiel^  worit.  Chn  give  bond  and  tof- 

I-  fcSaT*  ******  ♦“> 


Situations  wanted 

Onsglfiod  Manager. 

Good  outside  man,  producer  of  consistent 
gain  upon  a  service  to  advertiser  basis.  Age 
l3.  Now  classified  manager  of  second  paper, 
town  of  100,000.  Had  varied  experience.  Want 
job  that  is  less  heart  breaking.  Suggested 
salary  $50.  Address  Box  B-944,  Editor  & 
Publisher. 

Cost  Roodar, 

telegraph  editor,  general  desk  roan,  or  edi¬ 
torial  writer  available  at  once;  29,  well  sea¬ 
soned  by  years  of  successful  experience  on 
small  and  metropolitan  dailies;  college  gradu¬ 
ate:  speedy,  accurate,  reliable;  will  go  any- 
whore  on  tiial.  Box  B-862,  E^tor  and  Pdo- 

listor. _ _ _ 

RaSertar-Bsshinan* 

Ten  years’  experience,  college  education;  31; 
married;  A-1  references;  seeks  position  in 
University  City,  where  he  can  take  course  in 
graduate  school  during  spare  hours.  Box 
B-947,  Editor  &  Publisher. 

Editor. 

1  have  handled  city,  telegraph,  state  and 
market  desks;  also  all  of  regular  street  runs; 
Jt  years  old;  married  and  want  day  work. 
Middle  West  or  South  preferred,  but  will  go 
anywhere.  Best  of  references.  B-926,  Editor 
di  Publisher. 

Edftor,  Scientific. 

Man,  Sc.  B.,  Ph.  D.,  with  teaching,  industrial 
and  trade  journal  experience;  capable  reader, 
translator  and  abstractor  of  scientific  and 
technical  works  in  principal  foreign  languages, 
fluent  writer  with  good  jui^ment  of  useful 
values,  seeks  connection  with  publisher  or 
feature  bureau  for  all  or  part  time.  B-934, 
Editor  &  Publisher. 

Editorial  Executive. 

Now  employed  on  leading  newspaper  in  city 
of  1,200,09).  Seventeen  years’  experience  on 
large  and  small  dailies.  Seeks  managing 
editorship  of  responsible  newspaper  in  a  city 
of  from  40,000  to  150,000  population.  .Address 
B-943,  Editor  &  Publisher. 

Former  Managing  Edilnr. 

Ten  years’  expCTience,  now  with  large  city 
newspaper,  desires  old  position  in  smaller 
town.  Fine  references.  Address  B-950,  Editor 
&  Publisher. 

If  IPs  a  Man 

that  can  write  that  you  want— I’m  a  better 
man  than  Gunga  Din.  223  East  Oak  street, 
V'*rristnwn.  Penna. 

Vanaging  Editor 

I  am  now  holding  one  of  the  best  jobs  in  the 
profession.  It  has  a  future.  For  excellent 
reasons  I  wish  to  negotiate  with  a  publisher 
desiring  a  managing  or  news  editor,  or  edi¬ 
torial  executive,  who  is  young  yet  and  has  a 
thorough  knowledge  of  newspaper  work  and 
a  brilliant  record.  B-915,  Editor  &  Publisher. 

Managing  Editor. 

Now  employed  on  New  York  paper.  Seeks 
managing  editorship  or  editorship  on  smaller 
city  daily.  College  roan,  33.  virile  writer 
and  executive  with  full  sense  of  news  values 
who  studies  his  communi^’s  needs.  Salary 
secondary  to  opportunity  offered.  Progressive, 
not  radical:  live  and  reliable.  Box  B-941, 

Editor  St  Publisher. _ 

Managfag  Editor  or  Oty  Editor. 

The  man  whom  this  aidvertisement  concerns 
is  widely  known  in  the  newspaper  world.  His 
signed  stories  at  staff  oorrespondent  for  one 
of  the  big  wire  services  by  whom  be  it  now 
employed  have  appeared  in  hundreds  of  lead¬ 
ing  newspapers  throughout  the  country.  Hit 
experience  in  the  editorial  department  of  the 
newspaper  business  covers  eight  years.  He  is 
33  years  old  and  married.  He  now  seeks  a 
high-class,  permanent  connection  as  managing 
editor  or  aty  editor  of  a  progressive  news¬ 
paper  in  a  city  not  exceeding  200.00D  popula¬ 
tion  where  hit  experience  and  ability  can  be 
given  full  sway  for  the  benefit  of  hit  em¬ 
ployer  and,  secondarily,  himself.  Hit  salary 
requirements  are  reasonable  and  he  is  willing 
to  take  part  of  it  in  stock  in  the  progressive, 
virile  sort  of  newspaper  with  which  he  seeks 
connection.  Until  the  final  negotiatkms  are 
arrived  at  bis  correspondence  must  necessarily 
be  confidential  in  order  not  to  jeopardixe  hit 
present  connections.  Address  Box  B-87D,  care 

Editor  &  Publisher. _ 

Machanlcal  Sitoos  hstondwit 
At  present  engaged;  executive  experience  with 
three  of  the  largest  metropolitan  papers;  de¬ 
sires  to  change;  $150  weekly  to  start;  w''  pay 
for  mysdf  in  monetary  saving  and  gfv  vou 
efficiency;  references  from  big  men;  will  <ke 
hold  at  once  and  relieve  you  of  all  worry  in 
connection  with  getting  out  your  paper;  40 
years  old,  man  of  refinement,  personality  Xnd 
great  executive  ability.  Address  B-900,  uire 

Editor  A  Publisher. _ 

News,  j 

Telegraph  or  City  Editor  thoroughly  trained. 
223  East  Oak  street.  Norristown.  Penna. 
Nowspapor  Coospostog  Rooas  Forammi, 
middle  aged,  now  employed  wants  situation 
in  plant  of  ten  to  fifteen  machines.  Familiar 
srith  nondistribution  systems  and  cost  Ending. 
Prefers  Middle  West.  Can  furnish  ’lest  ^ 
recommendatsons.  Have  had  years  of  experi¬ 
ence  in  both  large  and  small  plants.  Union. 
Address  Box  10,  Haynes  Advertising  Coa- 
pany,  Omaha  Nationm  Bank  Bldg.,  Omaha, 
Nebraaka. 


SITUATIONS  WANTED 

Newspaper  Exocutivs, 

experienced  in  every  department  of  daily 
newspaper  production,  is  available  to  build  up 
rundown  properties  needing  expert  attention. 
Well  educate,  widely  experienced,  best  of 
record  and  references.  Will  take  over  entire 
direction  of  plant  or  work  under  owner.  Ihit 
your  business  on  a  systematic  basis,  take  up 
the  loose  ends  and  make  the  red  ink  bottle 
superfluous  around  your  office.  Will  go  any¬ 
where  and  can  deliver  the  goods  at  a  most 
reasonable  charge.  Give  some  confidential 
details  in  first  letter  for  personal  interview. 
Address  B-93S,  care  Editor  &  Ifiiblisher. 

'Telegraph  Editor. 

General  desk  man,  editorial  writer  and  para- 
grapher  who  can  furnish  convincing  copies 
of  work,  open  for  poaition,  or  will  take  re¬ 
porting  job  requiring  extra  ability  and  facile 
pen.  F.  E.  Jacobson,  Colfax  Hotel,  ^uth 
Bend,  Indiana. 

Fop,  Persovoranes,  Idms  and  Initiative. 

All  four  qualities  combined  in  one  advertising 
man  who  wants  job — not  a  position,  but  a  job 
—hard  work  it  my  specialty.  Am  now  em¬ 
ployed  as  advertising  manager  of  paper  pub¬ 
lished  in  city  of  30,000  but  want  to  get  into 
larger  field  where  the  opportunities  for  ad¬ 
vancement  are  greater.  Will  report  for  duty 
either  as  advertising  manager  of  medium 
sixed  paper  or  solicitor  on  larger  one.  Can 
begin  work  Sc^.  Ist.  Will  work  anywhere 
above  Mason-tMxon  line.  Address  B-940. 
care  Editor  &  Publisher. 


Telegraph  Editor. 

Capable,  exp^enced  newspaperman  seeks 
desk  opening  in  South.  Address  Box  B-942, 
Editor  &  Publisher. 

Wanted 

job  as  Sporting  Editor  or  news  reporter.  Con¬ 
siderable  experience.  Write  X,  712  West  Main 
street,  Knoxville,  Tenn. 

Wanted 

Editor  with  long  experience  and  of  exceptional 
capabilities,  now  employed  desires  change  late 
in  September.  Democratic  or  independent  oa¬ 
rer  in  city  of  50.000  or  less  preferred.  Can 
qualify  anywhere  in  news  end.  Salary  must 
be  adequate.  Age  52,  highest  references  as 
to  character  and  ability.  Box  B-933,  Editor  & 
Publisher. 

Young  Woman 

of  newspaper  experience  in  all  its  phases, 
and  of  undoubted  achievement  in  advertising, 
special  article  writing  and  as  columnist,  de¬ 
sires  position  in  editoral  capacity  or  as  as¬ 
sistant  to  publisher.  B-928,  Editor  &  Pub- 

lisher. _ 

Fditar-Mastagar 

Now  employsd  on  community  weekly,  5,000 
circulation.  Experienced  in  news  and  business 
ends.  Desires  editorial  position  with  small 
town  or  community  weekly  of  larger  circula¬ 
tion,  on  Pacific  Coast  or  middle  west.  Avail¬ 
able  about  September  25.  B-898,  Editor  & 

Publisher. 


HELP  WANTED 

C—  A  WORD  lor  advortiaamente  undor  this 
clasaificatian.  Caah  with  ordor. 

Advartiaing  Man  Wanted 

For  evening  daily  in  Florida  city  of  15.000. 
Must  be  experienced  and  capable  of  handling 
advertising  department.  State  experience,  and 
salary  wanted.  B-912,  Editor  A  Publisher. 
Advert! dng  Rapnaantathraa  Wanted 
for  well  financed,  rapidly  growing,  semi¬ 
monthly  magaxine  of  national  circulation,  one 
for  Pacific  Coast  work,  another  for  eastern 
states.  Full  time  men  with  no  other  inter¬ 
ests  nr  side  lines.  Must  have  had  successful 
experience  in  magaxine,  newspaper  or  trade 
publication  work.  State  salary  requirements, 
previous  experience,  full  details  and  give 
references.  Address  Box  2844.  Tampa, 
Florida. 

An  Unuonal  Opportmdty 

for  a  young,  vigorous  editorial  writer.  Must 
be  a  Republican,  and  capable  of  producing 
brilliant,  appealing  matter;  must  also  be  of 
fine  diaracter  and  excellent  references. 
Would  be  expected  to  enter  emnloym-mf,  tem¬ 
porarily  at  least,  under  direction.  This  call 
is  by  leading  raper  in  one  of  the  best  States 
of  the  Middle  West.  No  prestige  is  required, 
but  merely  character  and  ability  to  produce. 
Here  is  a  great  opportunity  for  one  who  has 
the  stuff  in  him.  but  not  necessarily  rerooni- 
tion.  Address  B-922.  care  Editor  &  Publisher. 
Aasiatant  Adsrerttoiiig  Managor 
Somewhere  there  is  an  ambitions  woman  who 
is  capable  of  writing  diversified  cony  for  an 
agency  in  a  city  of  100.000  who  handle  a  num¬ 
ber  of  retail  accdffnta.  We  prefer  someone 
who  has  written  some  little  mail  order  copy 
Such  a  woman  will  have  the  ooportunity  of 
working  into  the  managership  of  this  branch 
of  the  business,  as  the  head  of  the  agency  is 
now  forced  to  give  more  and  more  of  his 
time  to  National  accounts.  Write  Box  B-*7R. 
care  Editor  &  Publisher,  stating  your  qualifi¬ 
cation  and  salarv  wanted.  An  interview  may 
then  be  arranged. 

Syndieato  Whate  DtoMct  SMaa  Maugor. 

Must  have  real  calibre,  and  know  ^itorial 
needs.  Hariand  H.  Allen  Feature  Service, 
6296  Kimbark  avenue,  Chicagni.  Phone:  Mid¬ 
way  3237. 


— Sales — 
Appraisals 


Palmer,  DeWttt 
&  Palmer  k.tk*’*- 

PoeOb  Coast  Raprissaiartaa 
M.  C  MOORE  lU  Conan  Ditoa 

Bovariy  BlUs,  Calif. 


Dnusoal  Opportunities 

Daily  &  Weekly 
NEWSPAPERS 
TRADE  PAPERS 

HARWELL  &  CANNON 

Newspaper  and  Magmsine 
Properties 

Times  Building,  New  York 

Estabtisktd  1910 


IWi  OONNKT  THf  W1RESI 


”  egitori  for  (our  nawapapora 
In  modium  liaad  cities  east  of 
Indiana.  Roquire  manta  In  sach 
case  exacting.  Mo  would-be  or 
has-been  can  pass.  Toung  men 
of  demonstrated  initiative,  news 
jndgment,  raaouroofulaass.  writ¬ 
ing  nbiUty  and  exeontive  capac¬ 
ity  are  required.  Cover  nge. 
education  and  axparianea  in  ffrat 
lattar.  Ragistration  fraa. 


FlRNALD'S  EXCHAIMt.iNC 

Third  NatT.  BVSR..  SaaniggwLD.Mngg. 


HELP  WANTED 


Two  ga>^  ndvcrtUbig  man  wnnted 

by  morning  paper  in  South.  Qrculation  40,000 
and  growing  daily.  Only  experienced  men 
need  answer  giving  full  details  with  salary 
wanted  in  first  letter.  Direct  mail  to  Louis 
Fisher,  care  of  Virginian -Pilot.  Norfolk,  Va. 

Wanted 

Editorial  writer,  excellent  position  with  good 
salary  to  high  calibre  man.  Bayonne  Times, 
Bayonne,  N.  J. 

Wanted 

man  thoronghly  experienced  handling  auto¬ 
mobile  advertising  on  large  central  western 
daily  and  Sunday  newspaper.  In  answering 
state  age,  experience,  papers  have  been  and 
now  connected  with.  Address  B-931,  Editor  fit 
Publisher. 

Wanted, 

by  large  central  west  daily,  an  advertising  man 
who  has  had  years  of  experience  on  metro¬ 
politan  daily  newspapers,  handling  local  as 
well  as  national  accounts.  In  writing  state 
age.  present  and  former  connections.  AMdress 
B-932,  Editor  &  Publisher. 

Wanted: 

Experienced  go-getter  circulation  manager 
capable  of  adding  50,000  subecribers  in  four 
months  to  well  established,  well  financed  na¬ 
tional  publication,  semi-monthly  $2  per  year. 
Keen  reader  interest.  Present  circulation  30,- 
000.  State  salary  wanted,  give  complete  de¬ 
tails  and  references  in  first  letter.  Address 
Box  3544,  Tampa,  Florida. 

Wanted 

by  evening  paper  in  midwestern  city  high 
class  telegraph  copy  reader  who  has  had  ex¬ 
perience  as  head  of  desk  and  can  take  charn 
when  necessap',-  Must  be  thoroughly  experi¬ 
enced,  have  initiative,  be  willing  to  assume 
responsibility,  learn  our  ways,  work  hard  and 
keep  eyes  off  clock.  Will  pay  $60  at  start, 
increase  reasonably  in  reasonable  time,  and 
keen  for  life.  Addresa  Box  B-868,  care  Editor 
&  Publisher. 

Wanted  Orculatian  Manager 
A  young  man  who  hat  experience  in  handling 
boys  and  men  and  circulation.  A  result  getter 
who  can  sell  a  newspaper  on  its  merits  anil 
service,  A  young  man  who  wants  to  start 
on  a  modest  sMnry  and  be  incxenaed  eooord- 
ing  to  his  productin  until  he  hae  a  job  which 
will  pay  wdL  and  in  which  be  woold  be  happy. 
Address  B-901,  Editor  *  PabHshw. 
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Here  Comes  the  Band 

ff'ith 

JOHNNIE  OF  THE  CIRCUS 
AND  HIS  CUFFY  BEAR 

A  New  Children’s  Daily  Serial  by 

ARTHUR  SCOTT  BAILEY 

Every  Day  Will  Be  Circus  Day ! 

METROPOLITAN 
NEWSPAPER  SERVICE 

Maximilian  Elscr,  Jr.,  General  Manager 
150  Nassau  Street  New  York  City 


By  the  Author  of 

“The  Sheik” 

The  Shadow 
of  the  East 

Another  story  of  love  in 
the  burning  East. 

Every  Reader  of  “The 
Sheik”  Is  Waiting  for  This 
Serial. 

Wire  for  copy 

The  McClure 
Newspoper  Syndicate 

373  Fourth  Avenue,  New  York  City 

“THE 

WISHBONE 

MAN” 

A  strip  of  ingeni¬ 
ous  fancy  soon  to 
be  released  by 

C-V  Newspaper  Service,  Inc. 

350  MadUon  Ave.,  New  York  City 


A  brief,  snappy, 
Daily  Column  on 
Amateur  Sports  and 
Athletic  Records, — 
by  Carl  H.  Getz. 


Inquire: 

Hol’Nord  Feature  Service 

500  Fifth  Avenue,  New  York  City 


Editor  &  Publisher  for  August  11,  1923 

|-JLlrNCriE^3 


tfanagint  editors  and  city  editors  are  always  on  the  lookout  for  newt  and 
feature  ideas  that  can  be  used  locally.  Eoitox  &  Publishu  will  pay  $1  for 
each  hunch  published  under  this  head.  The  that  the  hunch  is  now  being 
worked  successfully  in  your  city  does  not  bar  it  from  this  department.  Address 
your  contributtons  to  the  Hunch  Editob.  lyhen  they  appear,  clip  them  and 
mail  them  in  and  receive  payment.  Unavailable  hunches  will  not  be  returned. 


\  GOOD  human  interest  story  can 
be  had  by  interviewing  some  col- 
lege  professor  or  museum  authority  on 
hgypt  and  asking  him  what  the  inscrip¬ 
tions  on  the  King  Tut  dresses  mean.  He 
will  probably  tell  you  that  the  Egyptians 
never  wore  such  inscriptions  on  the 
clothes  but  that  they  were  put  on  mum¬ 
mies  and  stone  images.  Most  of  them 
are  prayers  such  as  “May  I  have  plenty 
of  wine  on  this  trip."— I.  S.,  W^ashington, 
D.  C. 


piece  brought  over  from  the  Black  For¬ 
est.  It  made  an  interesting  story  and 
aroused  general  competition. — Murray 
Sheehan,  University  of  Arkansas,  Fay¬ 
etteville,  Ark. 


Good  humorous  or  human  interest 
stories  are  always  good  features,  espe¬ 
cially  for  a  Sunday  ^ition.  City  police¬ 
men  and  firemen  know  of  many  such 
stories  taken  from  real  life,  which  are 
never  reported  in  the  day’s  routine  news. 
.\  weekly  feature  along  these  lines  can 
be  work^  up  from  these  sources  by  an 
enterprising  police  reporter.— Charles 
Roberts.  News,  Springfield,  O. 


Does  it  cost  more  to  be  arrested  in 
your  city  than  it  did  a  few  years  ago? 
The  Columbus  (O.)  Citizen  recently  ran 
a  story  showing  that  the  cost  in  Colum¬ 
bus  has  increased  more  than  400  per  cent 
during  the  past  six  months.  A  reporter 
figured  up  the  cost  of  issuing  the  different 
warrants,  bills,  and  indexing  costs  which 
a  person  must  pay  when  brought  into 
court.  Additional  costs  are  necessary  if 
the  defendant  pleads  “not  guilty”  and  the 
case  is  set  for  trial.  The  whole  made  an 
interesting  feature  story  and  was  widely 
read. — Frank  H.  Rumble,  1857  Indianola 
.•\ve.,  Columbus,  O. 
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Many  people  have  the  idea  that  fire¬ 
men  do  nothing  but  sit  around  waiting 
for  fire  alarms.  It  would,  therefore, 
make  a  very  interesting  story  for  a  re¬ 
porter  to  spend  a  day  with  the  firemen 
in  one  of  the  local  stations  and  to  tell 
about  all  the  routine  work,  etc.,  that  the, 
firemen  do. — Frank  H.  Williams,  1920 
Spy  Run  .\ve.,  Fort  Wayne,  Ind. 


“Come  on  wich  your  knocks — the  more 
the  better,”  says  one  editor  to  his  readers, 
adding,  “they  help  us  to  correct  our  weak 
spots,  so  shoot  them  in” — and  thev-  do. 
But  this  paper  really  takes  them  to  heart 
whenever  there  is  just  cause  for  the 
criticism. — Bert  A.  Teeters,  Box  295, 
Springfield,  O. 


In  every  city  and  district  there  are 
persons  who  demand  a  stricter  super¬ 
vision  on  the  part  of  the  states  over 
drivers  of  automobiles  and  trucks.  Get 
the  opinions  of  some  of  these  men  and 
women  and  the  reasons  why  they  take 
the  stand  they  do.  Also  review  the  seri¬ 
ous  accidents  happening  in  your  city  or 
district  through  negligence  in  the  driving 
of  motor  cars  and  trucks,  on  streets  or 
roads.  Specialize  in  the  number  of  acci¬ 
dents  caused  by  drunken  drivers. — Wil¬ 
liam  J.  McNulty,  St.  John,  N.  B.,  Can. 


A  story  pertaining  to  the  origin  of  the 
names  of  the  states  and  territories  of  the 
United  States  would  be  very  educational. 
To  give  the  story  about  every  state  and 
territory  in  one  story  would  really  be  too 
long,  a  series  of  perhaps  six  articles 
would  handle  the  case  better. — Tames  W. 
Hesse,  Topeka  State  Journal,  Topeka, 
Kan. 


If  a  reiwrter  stands  on  some  down¬ 
town  street,  near  a  store  whose  windows 
contain  large  mirrors,  or  where  the  win¬ 
dows  themselves  give  an  excellent  re¬ 
flection,  he  can  get  an  interesting  slant 
on  how  many  per.sons  like  to  look  at 
'hemselves  as  they  walk  along.  Who  is 
most  apt  to  watch  their  own  reflection, 
men  or  women?  Are  the  flappers  any 
worse  in  this  respect  than  older  women? 
The  story  can  be  handled  from  various 
angles,  from  any  one  of  which  it  will 
probably  be  amusing. — Cyril  E.  I.amb, 
309  Ballard  St.,  Ypsilanti,  Mich. 


“Could  you  ‘pass’  if  you  were  to  go  to 
school  again?”  the  Star  queried  its  read¬ 
ers,  presenting  some  of  the  questions 
which  are  asked  pupils  in  the  various 
grades.  Concluding,  it  says :  “Now 
maybe  you  won’t  laugh  so  hard  at  the 
answers  which  were  handed  in  by  some 
of  the  pupils,”  and  following  with  some 
which  were  extremely  humorous. — Bert 
A.  Teeters.  Lock  Box  295,  Springfield,  O. 


.\  Wisconsin  weekly  recently  published 
a  number  of  cuts  of  “old-timers”  without 
giving  the  names.  Many  of  the  cuts 
were  twenty  to  thirty  years  old,  and  since 
the  cuts  were  made  the  persons  had  re¬ 
placed  black  moustaches  by  gray  beards 
and  flowing  manes  by  barren  bald  spots. 
The  feature  extended  over  several  weeks 
and  was  watched  with  interest,  especially 
on  the  part  of  the  older  people.  .\  small 
ca.sh  prize  was  offered  to  the  per,son  who 
could  identify  the  most  faces. — D.  F. 
Schram,  The  Telegram,  Eau  Claire,  Wis. 


The  public  schools,  past,  present  and 
future,  would  furnish  material  for  an  in¬ 
teresting  story.  Get  some  person  who 
was  directly  connected  with  the  public 
schools  of  your  city  20  years  ago  to  tell 
you  what  was  taught  at  that  time  and 
how  the  schools  were  run.  Then  get  the 
superintendent  of  schools  to  tell  you 
about  the  course  of  study  and  the  ad¬ 
ministration  of  the  schools  today.  He 
will  also  be  able  to  give  you  an  idea  of 
new  developments  in  school  work  and 
tell  you  what  changes  he  thinks  will 
naturally  come  into  the  schools  of  your 
city  in  the  next  few  years,  if  they  keep 
up  to  date. — Edward  F.  Crane,  Burling¬ 
ton  Free  Press,  Burlington,  Vt. 


Are  some  sections  of  your  city  more 
healthful  than  others?  What  do  your 
board  of  health  record?  show  on  the  sub¬ 
ject  by  wards?  When  there  is  an  epi¬ 
demic,  like  the  flu,  does  it  hit  hardest  anv 
particular  section  of  the  city?  If  vou 
find  an  unhealthy  section  get  vour  doc¬ 
tors  to  give  you  the  cause.  M'hat  effect 
does  the  situation  have  upon  school  at¬ 
tendance? — John  D.  .\nderson,  Essex 
Building,  Newark.  N.  J. 
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Under  a  new  ruling  pay  envelopes  of 
all  city  employees  of  New  Orleans.  La., 
are  now  being  mailed  to  the  men’s  homes. 
.\ccording  to  this  story  many  wives  tele¬ 
phoned  the  city  commissioner  that  their 
husbands  had  been  holding  out  a  part  of 
each  'week’s  pay  on  them.  They  even 
sqr*'  the  commissioner  candy  and  flowers. 
I^.erview  large  employers,  husbands  and 
V  ives  and  find  out  what  they  think  of  an 
a'rangement  along  these  lines.  An  in¬ 
teresting  symposium  would  result. — 
George  Smedal,  The  Tribune,  Sioux 
City,  la. 
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Who  has  the  oldest  clodc  in  town  ? 
We  found  here  that  it  was  an  old  time- 


S.weral  cities  in  the  midwest  are  con¬ 
sidering  changing  the  name  of  Main 
stree'  to  something  else,  because  the  novel 
of  thit  name  has  made  the  title  a  syno¬ 
nym  for  small-town  atmosphere.  Have 
you  'j.  Main  street,  and  what  do  people 
think  of  changing  the  name? — I.  K.  Fa¬ 
gan,  St.  Louis  Times,  St.  Louis,  Mo. 
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The  Cleveland  PresS’'189397''has  the  Lar^jest  Qrculation  of  any  Daily  Paper  in  Ohio 


It's  Cleveland  That  Counts! 


for  MOST  of  the  merchandise  sold  by  Cleveland 
stores  is  sold  to  Clevelanders.  The  supremacy  of 
The  PREJSS  in  the  local  field  is  evidenced  by  the 
fact  that  Cleveland  merchants  habitually  place 
40%  of  all  their  daily  advertising  in  TTie  PREISS. 
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Dominate  Philadelphia 
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The  circulation  of  The  Philadelphia  Bulletin  is  larger 
than  that  of  any  other  daily  or  Sunday  newspaper  pub 
^  lished  in  Pennsylvania,  and  is  one  of  the  largest  in  the 
United  States. 

U.  S.  Post  Office  report  of  net  paid  average  circulation  for 
six  months  ending  March  31,  1923 — 505,098  copies  a  day. 


New  York  Office  of 


THE  BULLETIN 

814  Park- Lexington  Building 
46th  St.  &  Park  Ave. 

is  now  open  for  the  convenience  of  the 
Advertising  Patrons  of  the  Bulletin 

Frank  Pita  John  H.  McMurtrie  Joseph  W.  Simpson 


Coprricht,  192J— Bulletin  Company. 


